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Irwin 
No. 22 (x) 
Micro-Dial 
Expansive Bit 


Gift-packaged in colorful red box with transparent window lid 
for maximum display and spot purchases 
®@ Bores %" to 3” holes with the easy tur 
® Drop-forged from special bit steel 
hiahly polished for that “quality look 
®@ Two cutters supplied with each bit 
© A fast selling all-purpose bit for the home handyman, profes- 
sional and teen-age woodworker. 
Special Dealer Price. 
Retail Price 
Total Retail Value 
You Make 
Packaged 


$24.80 per doz. 
3.15 each 
37.80 per doz. 

13.00 per doz. 

24 to shipping case. Weig}! 5 ibs. per dozen, 
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Irwin 
No. DM (x) 
Borchest Set 


13 Irwin 62T auger bits in beautiful 
ook chest. Set comes in red Christmas box with 
transparent window lid and removable gift card 


mark-up 


° Dor bile cutter 62T type with med 


® Original solid center desian 
oo Borchest equipped Ww th <? or r 


clips. Sizes shown for easy bit 

@ 13 sizes from %4" to 1”. Each 
Special Dealer Price 
Retail Price 
You Make 


Ma 


® Each bit held firmly in place 


Ww fo , p , r 


hardened f 


brass hinges and fastener 


by irw ry pote nted spring 


ection 


set individually packed. 
$10.20 per set. 
15.50 per set. 
5.30 per set. 


Irwin Santa Claus Specials 


“a 52% ror be 


‘ No. 886-R (x) 


Irwin 
Speedbor 88 Set 


for '/," electric drills 


Set of 6 of America’s newest and fastest boring electric drill bits 
in compact red plastic roll. Gift package has cut-out lid to show bits. 
@ Spoade-type cutters with exclusive hollow ground point cut faster 
cleaner in hardest woods, plaster, or plastics 
@ Size markings on each bit for easy selection. 
®@ Hang-A-Bit Hole for easy storing on nail or pin 
® Fastest selling sizes — %& to 1” 
Special Dealer Price 
Retail Price 4.39 per set. 
You Make 1. 50 per set. 
Packaged: 24 to shipping container eight: 3% Ib. per set of 6. 
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$2.89 per set. 


-Up 


Stocks limited . . . order these 


Dealers bes! sellers at special prices 


No. 450 


Screw Driver Set 


Set of 5 best selling types and sizes 


with Tenite No. 2? Amber 


Plastic Handles. Red and white gift box with transporent lid. 


= One eacn 
0-C thin blade type for 
$000 Phillips type 
Easy-grip handle design 


Mode of ~ anh s orbon too *. eo! 
’ 


Heat treated and tempe 
Points accurately ground, h 
Special Dealer Price 
Retail Price 
You Make 


koged: 40 sets to 


Order From Your Irwin Jobber Today 


The Irwin Auger Bit Company, Wilmington, Ohio, 


r 
adio and electrical work. One 3” 


No. 4 se machinist type ’ ’ 4 6” size On o 


Y 


$1.71 per set. 
2.59 per set. 
.88 per set. 

| ib. per set of 5. 
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NEW BALL PEINS 
HAVE ROCKET DESIGN! 


Now you can get ball pein hammers with the famous ROCKET con- 





LINION 


eserves 19) 


struction. True Temper announces three models, in 1-lb., 1-lb. and 








2-lb. head weights. 
The new ball pein has all the famous Rocket features: indestructible 
steel shaft, head that won’t loosen, nonslip cushion grip that absorbs 





¥ # * ’ 


FISIAINGASIANI 


shock, perfect feel and balance. 

The ball pein grip is a tough neoprene-fiber composition that’s 
resistant to grease and oil. Note also the trim streamlined head which 
makes the hammer easier to use in tight places. Wood-handled ball peins 
have a large hump to hold the handle—unnecessary in ROCKET design. 














Advertised in November 12 POST 


We’re advertising the Rocket ball pein in the Novem- 
ber 12 Saturday Evening Post. Don’t miss sales, 
have the hammers in stock. See your True Temper 
wholesaler. True Temper Corporation, 1623 Euclid 
Avenue, Cleveland 15, Ohio. 
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TRUE TEMPER [a wean 
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You Can Look to (é / for Leadership 





TRUE TEMPER 


Finest quality in Hammers, hatchets, axes - Garden, lawn and farm tools - Shovels + Shears + Fishing tackle + Golf-club shafts 
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hype Mann! 


LITTLE BROWN JUG 


decision | 


WILL REACH EVERYONE 
IN AMERICA 


NOT ONCE...BUT AGAIN 
AND AGAIW IN 1955... 

AHEAD OF THE SEASON AND 
DURING THE SEASON 
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The most vigorous, all-out campaign ever 


put behind these two famous products. 











Beautiful new two-tone designs that sparkle 
on display. Cash in on this top quality, 

full profit, easy to sell line. Order early, 
order plenty from your jobber today. 
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80 MILLION 2-COLOR 
SALES MESSAGES IN 
NATIONAL MAGAZINES 








2-COLOR ADS SEEN BY 
OVER 16 MILLION 
NEWSPAPER READERS 
ALL ACROSS THE 
COUNTRY 













' FROM YOUR JOBBER 


OR WRITE FOR LITERATURE 
MANUFACTURED BY 


HEMP AND COMPANY, INCORPORATED 


PRODUCERS OF QUALITY METAL PRODUCTS FOR 92 YEARS 
5501 MURRAY STREET © MACOMB, ILLINOIS 
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NEW Leader or =, 


No. 8210 


349° 


cover $3.00 
additional 


Ym OL 
Thermo-Controlled Heat. 
Dial any heat from a hot 420 toa 
positive “‘off’’, Thermostatic con- 


trol keeps exact heat constant over 
the entire cooking surface. 


UNIVERSAL automatic 
Frying Pan 


with Thermo-Controlled Heat 


More saleable features make Universal’s new Automatic Frying Pan 

the hottest item in the industry. Big in cooking area with 

Thermo-Controlled Heat, it’s a natural for every modern kitchen. 

Perfect for table-cooking, ideal as an extra unit in the kitchen when ee 

, , ; Handy Cookin ide. 

the range is over-crowded. And it has the top feature women sata § Guide. Chon 
A : gives recommended heats for per- 

want... #’s washable! So get set for profits ahead — 


fect cooking of various foods. 
2 , . . - - Signalite shows when the correct 
get your stock of new Universal Automatic Frying Pans in NOW! 


temperature has been reached. 
LOADED WITH EXTRAS! 
® Signalite ® Detachable Cord 
®@ Square Surface ® Rounded Corners 


® Cool, Plastic Feet ® Light, Balanced Weight 


uU * AYES x > it's Waterproof. It's washable! 


You can immerse the entire pan 


in water up to the line below the 
LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. Signalite for easy cleaning. 
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HIB ACCO’s New Packaging Program 
Will Stimulate Sales and Profits 
for the Hardware Dealer 


products 








COTTER PINS 


OWNER ASSORTMENT 


bea one ed 


A SELECTED ASSORTMENT FOR 
AUTOMOTIVE AND HOME USE 


A partial list of 
packaged ACCO Hardware Items 


¢ There is real customer appeal in the brand new eee —— 

; Tenso Tie Out Chains 
package design which has just been adopted for : Tense Bon Runner Chains 
all AMERICAN CHAIN packaged items! 


Tenso Porch Swing Chains 
e These highly attractive blue-and-gold packages Elwel Cow Ties 


bear clearly legible product identification on the : Elwel Coil and Machine Chain 
labels. This makes it easy for your salespeople to Jack Chain 

locate any packaged chain item instantly. Also, : me ane 

the brightly colored packages are attention-getters pen nes 

on your shelves and on your counters. They invite - Repair and Lap Links 
sales and make selling faster and easier—hence ACCO Pails (Proof and BBB Coil Chain) 
they add to your profits. ...and many others 

e A partial list of ACCO packaged items is shown 

at the right. Your distributor will gladly furnish 

you with a complete list of ACCO ° ome ce 
products that are profitably sold in A¢CcO American Chain Division 


hardware stores all across the nation. ‘“ AMERICAN CHAIN & CABLE 


Call or write him today. 








tYork, Pa., *Atlanta, Boston, *Chicago, *Denver, Detroit, Better 
*Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, Va ] TT 
*Portiand, Ore., *San Francisco, Bridgeport, Conn. 
*WAREHOUSE STOCKS fFACTORY 
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Just Among Ourselves 


Informal Editorial Comments 


By W. A. Phair 


Come up and see us... 


Just about the time this reaches you, all the folks of Hardware Age will be 
moving into new and modern headquarters in Philadelphia. We're all quite 
excited and happy about this move and are looking forward to getting settled. 
We want to tell you about this move so that you will be sure to visit us whenever 
you are in the neighborhood of Philadelphia. We also ask that after Sept. 15 
you address your mail to us at- 


HARDWARE AGE, Chestnut & 56th Sts., Philadelphia 39, Pa. 


We have had quite a few visits from our readers to our old New York headquar- 
ters. Those of you who have visited us have seen the large amount of man power 
and space it takes to collect, screen, edit and print a modern business magazine, 
such as Hardware Age. The experts tell us that we have had a rather efficient 
arrangement in our New York office. But we have always felt that it could be 
improved. Now, in our move to Philadelphia, we are investing a large sum in 
new and better facilities which, we are certain, will help us turn out a magazine 
that will be still more useful to you. 


Chilton Co., which publishes Hardware Age and a number of.other outstand- 
ing business magazines, has always had a large operation in Philadelphia. Our 
printing division, which is generally credited with being the largest and most 
modern flat bed printing unit in the East, has been located in Philadelphia for 
some time. A number of Chilton magazines have always been edited there 


Now we have built an attractive two-story, air conditioned addition to the 
existing Philadelphia building and we moved into this building with typewriters, 
iles and rubber bands on Sept. 15. 

Moving into this new building makes us feel much like a dealer when he moves 
into a newly built and fixtured store. There is a lot of confusion and excitement 
for the first day. But soon things settle down and he begins to enjoy the bene 
fits of his new and efficient quarters. 


When we get settled in our new offices, where we will have the latest office 
devices and news gathering machines, tickers and teletypes, etc., we know it will 


be reflected in our continuing efforts to make Hardware Age more useful to you 


Being in Philadelphia with other Chilton publications will also enable us to 
combine our efforts with these other publications in the constant search for bet- 
ter ways of editing and presenting helpful information to the trade. The execu- 
tives of Chilton Co. have a motto that is very important to all of us. The motto 
is “Chilton magazines must be the outstanding leaders in their field.” And all 
Chilton magazines are outstanding. That’s why we feel a sense of pride in being 

Chilton publication. 


Moving into these new quarters in Philadelphia will also give us better facili- 
ties to carry on and intensify our research into ways and means of improving 
the readability and usefulness of Hardware Age. Possibly you’ve never realized 
it, but this research over the years has shown us just what size of type to use 
and how much white space to use between the lines of type to give you the 


greatest ease of reading. 


This research has also indicated the type of headlines and the arrangements of 
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informal editorial comments 








photographs that will enable you to grasp the information and ideas in an article 
in the shortest reading time. 


Our efforts to improve Hardware Age show up in many ways. In your let- 
ters, for one thing. We also hire an independent research organization to talk 
with you and discover exactly how you use business magazines. This research 
gives us a key to further improvements. It also shows us whether or not we are 
succeeding in making Hardware Age equal to your needs. 


For example, in a recent check with dealers, this research unit asked a group 
of dealers: in which magazine did they find it easiest to locate articles, features, 
news, etc.? More than 43 pct of the dealers said that in Hardware Age it was 


easiest to locate features. The next highest figure was 18.6 pct for a monthly 
magazine. 


These dealers were also asked: what magazine was most helpful in their daily 
work? Hardware Age was most useful, 49 pct said. The next magazine received 
only 26.6 pet approval. 


These experiences spur us to still greater efforts at improving Hardware Age. 
And with our new facilities in Philadelphia we can do a still better job. 


So, the next time you are in Philadelphia, come on up and see us. 


Tempered with humanity . . . 


The disastrous floods that struck the northeast a short time ago created 
unmeasurable damage to hardware stores, to distributing firms and to many 
factories that produce hardware merchandise. A quick picture of the damage 
caused by the flood waters is given in an article on page 118 of this issue. 


Through no fault of their own, these firms have suffered terrible blows. It 
will be a long time before they fully recover from the storm damage. 


The hardware people of New England and the Delaware Valley are proud peo- 
ple who do not quickly ask for help. But they do need help, and they need it 
badly. The Red Cross has stepped in to soften the personal suffering. Your 
contributions to the Red Cross flood relief fund will be helping many fellow 
hardwaremen and their families. 


But these stricken dealers need other kinds of help—help that will aid them 
in getting back into business. Already a number of manufacturers have 
announced their willingness to recondition or replace damaged merchandise. 
More assistance of this type is needed. Aside from the practical value of this 
type of assistance, these policies are also morale builders. One New England 
dealer told Hardware Age that the offers of assistance he had received from his 
suppliers and from several factories had been the only encouraging aspect of a 
very dismal future. 


Many outstanding manufacturers of hardware were also badly hurt by the 
floods. Their production and shipping schedules have been wrecked. This is an 
uncomfortable position to be in, from a business viewpoint. While business is 
a very competitive activity, there is a time when human considerations must 
outweigh purely commercial factors. And this is that time. 


Let us hope that distributors will not be hasty in canceling orders with these 
flood damaged plants, but instead will show the same thoughtfulness to these 
handicapped manufacturers that they would like shown to them, were the con- 
ditions reversed. 

The hardware trade has always been known as a business where human rela- 
tions have played a primary role in conducting business. Here is an oppor- 
tunity to demonstrate that competitive business relations can be tempered with 
humanity. 
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Ss High Winds 
KS” Rain & Sleet 

IS” Heavy Snow 

IS” Cold Wave 

--.add up to BIG DOOR CLOSER VOLUME 


BE 
READY 
WITH THE 


BEST... LOCKWOOD 
Each year automatic door Ball 


control gains wider ac- 


in commercial, industrial 
and institutional Closer 


establishments... and 



































this year will set a record. 


As we head into the season d 


when the weatherman 


a 





becomes your star door closer , | 
salesman, you won’t miss a sale ' i ; 
if you’re stocking the leader of | 

them all. . . LOCKWOOD’s famous , - 

rack and pinion ball bearing closer. | . 2 ip Ba . 


@ Ball-bearing suspension 





@ Leak-proof gland and splash 
chamber '-=” This is the season for 


@ Oversize 1-piece shaft and pinion COMBINATION DOOR HARDWARE, too — 


@ Super powered spring 
© Seen eee check your stock and 


reorder from LOCKWOOD’s 


complete line, now. 











LOCKWOOD HARDWARE MANUFACTURING CO. 
Fitchburg, Massachusetts 
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ashington 
NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


Personal Income Tax Cuts Likely 
In ‘56 as Budget Deficit Shrinks 


Kusinessmen can almost bank on tax cuts in 1956. 
but the reductions will be in personal income taxes— 
not coporation levies, and probably not excise tax rates. 

Leaders of both parties have dropped earlier talk of 
general and proportionate tax cuts to benefit everyone. 
Instead, they are looking to favoring voters in the 
election year tax cutting activities. Estimates are that 
at least $2 billion will be pared from federal tax take, 
and it could be a lot higher as members of both parties 
vie to see who claims credit for the tax relief. 

Although there has been talk of tax cuts for some 
months, the dam broke when the administration an- 
nounced that booming business is shrinking the budget 
deficit to $1.7 billion, and that with cautious spending, 
the government should be able to balance the budget for 
the first time in 4 years. 

Personal income tax cuts—which do benefit owners 
of unincorporated businesses—may take one of several 
forms, but will probably approach 10 pct by the time 
the lawmakers get through. 


OUTLOOK—In addition to giving tax cuts 
to unincorporated business, personal tax cuts 
will provide more spe nding money for consum- 

’ ers. But it could help fuel inflation (is well ‘3 
aid sales, and this may be used as one of the 


“ ; 
arguments against a large tax cut. 


Government Officials Scan Economy 
To See If More Control Is Needed 


Consumers have increased their total debts to a 
record $32.8 billion—a rise of $425 million in one 
month—and some economists and businessmen think 
there may be a bubble brewing in the economic sea. 

Inflation is causing more and more headaches among 
top Washington officials. The cost of living, rising 
slowly for the last few months, has reached a point 
high enough to touch off automatic pay raises for 
850,000 workers whose wages are tied to the cost-of- 
living index. 


10 


In the face of continually rising wages, supplies of 
an increasing number of basic materials, including 
steel, copper and nickel, are remaining tight and raw 
material prices are continuing to rise. 

Warnings to businessmen to carefully scan nev 
credit applications are coming from all sides—don’t 
stop credit, but make sure risks are good, is the advice. 


OUTLOOK—Government officials are nerv- 


ously watching to see if recent actions to slow 


the economic spin were effective. lf not, mor 
e drastic actions are probable, because officials 


are going fo Use eve ry rniears at their dis- 
posal to fight inflation—and maybe ask con- 


gress for some new weapons. 


Small Dealers Must Work Harder 
To Keep Fair Trade Laws Alive 


The booming economy and the resulting hard com 
petition is taking more and more starch out of fair 
trade and it is coming at a time when backers of 
resale price maintenance are getting ready to again 
try to sell the philosophy to congress and the courts. 

How many manufacturers will follow the lead of 
Westinghouse in discontinuing fair trade prices r 
mains to be seen. But the firm’s decision that fair trade 
is unworkable will not go unnoticed by the U. §S 
Supreme Court or congress. The high court will begin 
considering a half-dozen fair trade cases next month, 
and congress next vear will debate bills to strengthen 
and bills to repeal fair trade laws 

The big stores — department and specialty stores, 
large appliance chains and others—are already taking 
their cue from Westinghouse and further cutting prices 
in their war with the discount houses. 

At latest count, fair trade legislation has been de- 
clared unconstitutional, or at least put under a cloud 
by courts in 10 states, and upheld in 17 states. 


OUTLOOK—Small merchants who believe 


| fair trade is one of their main bulwarks 


against price juggling by the larger outlets 
are going fo i ave to mere (IS¢ the ur f fiorts if 
they want to keep the laws on statute books. 


(Continued on page 138) 
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AMINATED 
Protection 





America’s 
Largest Selling 
Pin-Tumbler 
Padlock! 





Cone of Master : 
two most important princi le of padiock security 

LAMINATED CASE CONSTRUCTION stronger than a solid biock of steel. 
BRASS CYLINDER, PIN-TUMBLER LOCKING MECHANISM acknowledged 


superior cesigqn ond cons? 


famed “Secret Servic se Ties combining the 


You can offer your customers no finer padlock protection than 
<i Master secret = rv ice 


\ f Asi y,OUT chole saler 
' . 
a 


PIN-TUMBLER SECURITY 
... finest known 
to lockmaking 


Phosphor bronze springs, nickel- 
silver pin tumblers assure long, 
trouble-free service 





Nationally odvertised in Soturdey Evening Post, Life, Look, This Week, Field 
s Streom Por Mechoan.« Ebory Boy’ Lite Form jJournsa Ame: on Coir 


Master lock Company. Milwaukee 45. Wis. ad W/) 4 na A "Geat A 14 lack FH leHLacila etl 
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LATEST INFORMATION 


Lightweight Drill 


Weighing only 3% lb, the No. 236 
lightweight drill develops 1,500 rpm 
at the chuck, resulting in greatly 
increased torque. This production 
tool is compact and easy to handle 
in close quarters. Drill has pistol- 
grip handle with lockable trigger 
switch die-cast aluminum housing, 
a three-jawed geared chuck with 
chuck key, and concealed but acces- 
sible brushes. The Stanley Works. 
For more data circle No. 1 on postcard, p. 153 


Davy Crockett Toys 


Four sets of educational toys, 
based on the Davy Crockett theme, 
have been added to the toy and 
hobby kit line. The Frontier wood- 
burning set includes a wonder pen, 
woodburning points, paints, brush, 
foil paper, nails, sandpaper, hang- 
ers and seven placques recreating 
Davy Crockett’s exploits. Seven 
placques of Davy Crockett action, 
a tie rack, book ends, a hammer 
and two punch sets make up the 
Frontier tapping set, while the 
Frontier tool chest is a 12-piece 


set with screw driver, wrench, saw, 
plane, level, square, pliers, ham- 
mer and chisel, plus a project book 


showing how to make six practical 
objects. These three kits are pack- 
aged in a new type of container 
of carrying case _ style. 
Crockett Frontier blocks (illus- 
trated) are a set of blocks in a 
variety of shapes, sizes and colors, 
designed for the younger set and 
with rounded corners. Blocks are 
packed in a mesh bag. American 
Toy & Furniture Co. 


For more data circle No. 2 on postcard, p. 153 


Salt Water Reel 
Usable for surf-fishing, party 
boat fishing and light tackle deep 


sea fishing, the No. 320 salt water 
spinning reel features a gear ratio 


Davy 


of 2.7 to 1, a torpedo handle knob, 
two-screw take-apart, and corro- 
sion-resistant baked  dull-black 
enamel finish. For left or right 
hand operation, reel has finger-tip 
control of the anti-reverse lever, 
and weighs only 15% oz. Retail: 
$27.50. Montague-Ocean City Rod 
& Reel Co. 


Fer more data circle No. 3 on postcard, p. 153 


Hose and Sprinklers 


Durable, but light and flexible 
viny! garden hose, available in three 


ON NEW PRODUCTS AND SERVICES 


brands with guarantees of 5, 8 and 
10 years, the Biltrite Star, illus- 
trated has heavy brass fittings and 
will not rot, chip, crack or peel. 
Choice of colors and colorfully pack- 
aged, hose is offered in 25 and 50 ft 
lengths. Biltrite Triple-Tube sprin- 
klers always lie flat, won’t roll over, 


BATRITE 
GARDEN 
HOSE 


and provide a gentle soaking spray 
evenly distributed. Nickel - plated 
solid brass fittings on both ends. 
Does not rust, rot or mildew when 
stored wet. Reversible for use as a 
soaker. Comes in 25 and 50 ft 
lengths in opaque green. American 
Biltrite Rubber Co. 


For more data circle No. 4 on postcard, p. 153 


Pink Light Bulbs 


Five decorative light bulbs, to be 
known as deluxe pink bulbs, are 
coated with permanent pink enamel! 
and come in sizes of 75, 100 and 150 
watts, plus 25-watt flame-shaped 
and the 50-GA bulb. Designed to 
enrich warm colors, soften shadows 
and reduce glare, bulbs are prima- 
rily for use in homes, lounges or 
clubs—wherever a_ relaxing at- 
mosphere is preferred. Prices of 
bulbs, which are packaged in spe- 
cial pink, black and white cartons, 
are 25¢ for flame-shaped bulb; 29¢ 
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Want more information on these 
products? Then use free post 
card on page 153. 


In hardware merchandise... 


FOR THE HARDWARE DEALER 


TO HELP YOU 


for 75 and 100 watts, 32¢ for the 
150 watt, and 49¢ for 50-GA. Gen- 
eral Electric Co. 


For more data circle No. 5 on postcard, p. 153 


Children's Pull Toy 


Made like a doll, Lady is a pull 
toy which can be played with on or 
off the platform. Lady is the star 
of Walt Disney’s cartoon movie, 
“The Lady and the Tramp.” A peg 
and hole arrangement in each paw 
makes it possible to sit or stand 
Lady in any position. Coloring is 
soft brown and tan, and she is 16% 


in. high. Guaranteed shatter-proof 
and chip-proof. Packaged in green 
and brown dog house. Retail: $3.98. 
Eldon Mfg. Co. 


For more data circle No. 6 on postcard, p. 153 


Square-Level Tool 


By a simple wingnut adjustment, 
the Squar - Evel tool may be 
changed from a square to a level, or 
vice versa, in a moment. This two- 
in-one item is a natural for home 
handymen. A useful tool, it has a 
permanent anodized finish of gold 
and black that will not fade, chip or 
peel. Packed one dozen to a colorful 
display carton, Squar-Evels list at 


$2.25 each, or $27 for a dozen. No 
charge for display carton. Mack- 
lanburg-Duncan Co. 


For more data circle No. 7 on postcard, p. 153 


Heat Fan Redesigned 


More modern in appearance, the 
Thermador heat fan has a sturdy 
base of chrome-plated formed steel 
rod which prevents tipping and 
streamlines the unit. Fan offers 
year-round heater in 
winter and cooling fan in summer. 
Heavy-duty motor and four-blade 


service as 


| 


eeeseseesbdbsaad 


fan draw heat from coils and pro- 
vide fan-forced heat for rooms up 
(Continued on page 150) 
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SELL 


NEW DISPLAYS 
AND OTHER DEALER 
aa. 6.2 —mMELP 2 


Refinishing Booklet 


Here is a booklet for hardware 
dealers to use as a do-it-yourself 
help on surfaces refinishing. The 
pocket-sized booklet has 
tions and tips on preparing 
types of surfaces for refinishing, 
with 19 photographs to illustrate 


instruc- 


nine 


the text. There is a section with 
26 photos and drawings describ- 
ing wood scrapers, putty knives 
and wall scrapers used on surface 
refinishing jobs. Copies are free 
Red Devil Tools. 


For more data circle No. 8 on posteard, p. 155 


Lantern Display Aids 


Slanted for fall promotion 
Hallowe’en, barbecues and fishing 
trips—two die-cut display 
for dealers have been designed to 
help sell the Comet lantern, avail- 
able in regular fuel-burning style 


cards 


(Continued on page 170) 
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>» Westinghouse Abandons Fair Trade Pricing 
> Business Costs Steady for Balance of Year 
» Department Store Sales in 17 Week Climb 


Westinghouse Drops Fair Trade on Appliances; 
To Strengthen Position in Housewares Field 


A new distribution policy for 
Westinghouse electric housewares, 
Fans, vacuum cleaners, and auto- 
matic bed coverings was announced 
by the electric appliance division, 
Westinghouse Electric Corp., Mans- 
field, Ohio, at the same time the 
company announced it will abandon 
fair trade prices on electric house- 
wares and automatic bed coverings. 

The company will continue to 
have suggested retail and dealer 
prices on these items. 

“Actually, we believe in fair 
trade, but under present conditions 
do not believe it is workable. As 
conditions change in the future, our 
price policy may also change,” said 
John J. Anderson, manager of port- 
able appliances. 

“We believe in the profit system 
and also in fair competition. The 
manufacturer who can build a better 
product at a better price will get a 
larger portion of the business. We 
believe that our high-quality elec- 
tric housewares can be sold through 
established channels of distribution 
at a reasonable profit for distribu- 
tors and dealers alike—and that the 


public can still purchase the appli- 
ances at fair prices. 

“Because of our belief that the 
electric housewares market has an 
expanding future, we are reviewing 
our distributor organization for the 


(Continued on page 192) 


Record of Prosperity 
Is Cited by Weeks 


Secretary of Commerce Sinclair 
Weeks says that the nation is en- 
joving record prosperity, but he 
warns that speculation and over- 
confidence could wreck this status. 

“We can have unlimited con- 
fidence in the future, but only if 
government and businessmen and 
all others concerned keep their feet 
on the ground and employ simple 
common sense in the operations of 

ir day-to-day affairs,” the sec- 
retary told a news conference. 

Noting that the gross national 
product high of 
$385 billion on an annual 
during the second quarter, he said 
both employment and consumer in- 


reached a new 


basis 


comes rose to record levels recently. 





Business Costs Steady 
For Balance of Year 








Sale prices, turnover, and 


rents, 
vacancies of retail business prop- 
erty will continue to remain stable, 
survey of 217 


a national cities 


shows. 

The survey, conducted by the 
National Association of Real Es- 
tate Boards, shows that prices of 
retail business property in central 
city areas is remaining constant in 
64 pct of the areas, rising in 20 
pet, and slipping in 16 pet. 

Rents in two-thirds of the areas 
are remaining constant. Vacan- 
cies of 1 pct or less are reported 
in 52 pet of the survey areas, and 
a 2 pct vacancy rate in only 2 pet 
of the cities. Turnover in 58 pct 
of the areas is the same as last 
vear, but is rising in 19 pet of the 
cities. 

For the final half of this vear, 
70 pct of the areas expect prices to 
remain firm, and 23 pct expect in- 
creases. Plentiful supplies of risk 
money at good credit terms for re- 
tail property is also reported in 


> 


most areas. 
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a FESSIONAL 


ys TO UCH « a 


Chuck swings 
in 270° arc. 


Handle swings 
in 180° arc 


Both your professional and “Do-It-Yourself” customers will find the 
PROTO All-Angle Drill indispensable for hard-to-get-at jobs 


." like 
a drilling in close quarters — next to floors — around obstructions. 
. \ 
ALSO NEW! \ 


It works straight, or from many angles — and there’s profit 
\ for you from any angle! The All-Angle Drill is a versatile 


addition to any tool kit. It’s rugged, handsome, has drill 
mee storage space in handle. Order your stock today! 
Retrieving and 


\ Send for catalog of entire line to 
Holding Tool | PLOMB TOOL COMPANY 
29°97F Santa Fe Ave 
Los Angeles 54, Calif 


The tool of 1000 uses 
for every home, every , 
shop! A push of the A 
thumb, and four strong aN 


gripping fingers grab KA 
objects in hard-to- = 


.™ 
‘\ 
»,| 
——. > ’ 
reach places. x ay 
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Eastern Warehouse and Factory, Jamestown, N.Y. + Canadian Factory, London, Ont 
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New Stanley Sliding Door Hardware 


Half Inventory ... Double Turnover 


\ 
< 


~ 


IV IEse 2800 


SLIDING DOOR HARDWARE 


for 2 or 3 By-Passing Doors 
for 4’, 5’, 6 or 8° Openings 
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Same hangers, same features as 2800 sets with 
built-in header trim as integral part of extruded 
aluminum track. Saves labor and expense of sep- 
arate trim. Anodized finish ready for paint, or 
suitable as 1s. Everything in one package .. . for 
2 or 3 by-passing doors, 4’, 5’, 6’ or 8’ openings. 
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Caz 
> Same Track... Same Hangers... 
Same Floor Guide 
For 3/,” and 13/,” Doors 


In One Package 


The Stanley 2800 is modern sliding door hard- 
ware packed for selling, buying and using con- 
venience. Now it’s possible for you to stock and 
sell the same fine quality hardware for both %4” 
and 1%” doors. This is accomplished by the 
unique reversible hanger (shown in reverse on 
the inside door of the %4” set at left) and by the 
use of an adjustable floor guide. 

Oiser easier-to-sell features 


of Stanley 2800 include: 


Vertical adjustment without loosening screws 
in door. 

Doors lift on or off track without removing 
hangers from door. 

Low headroom needed — only 1%” 
Everything in one convenient package — track, 
hangers, guide, screws, clear instructions. 
Adjustable nylon floor guide — only 3 screws 
for easy installation. 


and that’s 
not all! 


2804 for *4” Doors 


2808 for 148” Doors 


TWO MORE NEW SETS 
with BUILT-IN HEADER TRIM 
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New Stanley Sliding Door Salesmakers 


S1/0i1NG DOOR 
HABOWARE 


Nit a— Order any 24 sets of Stanley we 2800 - we 2804 
2800, 2804 or 2808 AND Sliding Door FREE With Unit & 
Pull Assortment 2970A — Retail Value 
around $200. 
You get FREE Salesmaker DB 2971 
— a handsome 5 ft. floor display that 
stands on only 17” x 17” and shows 
working models of doors demonstrating 
7) wie 2800, 2804 and 2808 sets. Also shows 7 
im = Ez Sliding door pulls from Assortment 
hi? 2970A. 
TAKE ONE UNIT 8B— Order any 12 sets of Stanley 
2800, 2804 or 2808 — Retail Value 
around $70. 
You get FREE Salesmaker WM 2800 
or WM 2804 — two counter displays, 
working doors that show 2800 or 2804 
and 2808 sets. 
UNIT ¢C— Order Sliding Door Pull As- bs 2970 
sortment 2970A or pulls of equal value FREE With Unit C 
| — Retail Value $60. 
- 


You get FREE Salesmaker DB 2970 
DB 2971 
FREE With Unit A 
‘ 


— a 13¥%2” x 11” counter display showing 
7 popular pulls from Assortment 2970A. 
and a Complete 
Merchandising Program 


These sales helps are ready for 


and Hard-Hitting Advertising 
in 20 National Magazines like these 


you now > 

A fully illustrated 8-page cata- Gere, )' L OS : - _— 
log that tells you all you need GS (ou ‘ Paci 
to know to sell Stanley’s new 7” asso home Wier, f / 
2800 Series of Sliding Door é 4 7 

Hardware. > : pees: Ts ae . 
A smart envelope stuffer for 
your mailings ... aimed at 
your customer. 

Newspaper mats for your local 
advertising — in 1, 2 and 3 
column sizes. 


ee, bie te 





Any way you look at it, the new Stanley 2800 Series 
of Sliding Door Hardware means more satisfied cus- 


tomers for you . . . and it’s easy selling, too. Your 
wholesaler has 2800 now. Call him. Write Stanley 
Hardware, 389 Lake St., New Britain, Conn., for 
sales helps and full details. 
The Stanley Works @ New Britain, Conn. 
HARDWARE e TOOLS e ELECTRIC TOOLS e¢ STEEL e# STEEL STRAPPING 
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Famous Blake & Lamb Sure-Hold 
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More and More ON TOP! 


a The higher quality and lower prices of 
= a . Mey. ’ BLAKE & LAMB put the hardware dealer in 
| Ge. K- a position where he can dare any mail order or 
other competitor to compare values— 


it 24% 
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B&L Long Spring (3 Sizes) 


WA. Ee 
AI GIE 


B&L Double Long Spring B&L Beaver Trap 
(4 Sizes} { unequalled) 


BLAKE & LAMB 


BRL Under Spring “The Steel Trap of the Hardware Trade™ 


(3 Sizes of this pattern and 4 Sizes avail- 
able in Double Under Spring} 


THE HAWKINS COMPANY 


Americas Oldest Trap Manufacturers 
SOUTH BRITAIN, CONNECTICUT 
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THE 
GREATEST 
SURPRISE 
PACKAGE 
IN FLASHLIGHT 
AND BATTERY 
HISTORY 


OLIN’S 
Nationally Advertised 
NEW LINE! 


PUTS MORE 
SELLING 


POWER 


IN YOUR FALL 
MERCHANDISING 


with 


STAR OF tonight 
STEVE ALLEN "i necw 
LIFE : SATURDAY 
EVENING 
POST 


Yes...120,000,000 sales impressions make it 
“A GREAT NIGHT FOR OLIN BATTERIES” 


5 Great Pages 
of NEW 
Merchandise 





GUARANTEED BY 
OLIN MATHIESON 
CHEMICAL CORP. 
MANUFACTURERS 
OF WINCHESTER 
“THE GUN THAT 

WON THE WEST” 














Another a> First 


THE MOST 









SUARANTEED  # £e@WARANTEEO 


SINIHODA 





NOLIN LIN OLIN OLIN | 






® Designed especially for self-service 
impulse sales. 


* Adaptable as a counter, bin or 
hanging display unit for 
any spot in your store. 


® Scientifically tested for customer 
appeal. 





DISPLAYS THE 
ost MODERN B ATTER 
1M THE BUSINESS! 

















24 Battery Package Unit 


Containing 24 Olin Leakproof Batteries. 
Suggested Retail 15¢ each. 


Guaranteed 7. i i 


YOUR SELLING PRICE ...... , 
TO INCREASE YOUR 


OLIN BATTERY SALES! | Vour Profit $1.26 35% 


ELECTRICAL DIVISION e OLIN MATHIESON CHEMICAL CORPORATION . NEW HAVEN 4 CONN 








» 
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TWIN STAR SPECIAL 


Deluxe Values by the Craftsmen of WINCHESTER 


TRADE MAREK 


een CARDED FOR HI-SPEED MERCHANDISING 


THE DELUXE GIFT ITEM 


700-foot marine beam 

Specially designed for Gift giving 
3-position Safety Lock switch 
Beautiful lifetime chrome finish 
Finest quality flashlight 

made regardless of price 


2.25 Value Special Price *1.85 


DEAL NO. 650 
Contains 6 No. X2420 Olin Luxury Spotlights. 


YOUR COST $7.38 
RETAIL VALUE 11.10 


You Make #3.72 


34% DELUXE QUALITY CHROMIUM PLATED 


sraer trom your WA UAEL ESSER TECTBS 


wholesaler NOW! ON COMPACT COUNTER OR HANGER DISPLAYS 


ALL PURPOSE SPOT-LITE 


© Brilliant 700-foot beam 

e Sturdy brass construction, non-corrosive and rustproof 
e 3-way, on-off and flasher, lock switch 

® Removable end cap 

© Bulb shock absorber 


1.85 Value Special Only *1.50 ~ aS 


DEAL No. 600 
Contains 6 No. 2420 Olin Spot-lites. 


YOUR COST $6.00 
RETAIL VALUE 9.00 


You Make *3.00 334% 





ELECTRICAL DIVISION . OLIN MATHIESON CHEMICAL CORPORATION . NEW HAVEN 







A COMPLETE FLASHLIGHT AND BATTERY DEPARTMENT 
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. .. with a tested sales record 
in four major cities 
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FREE Wire Rack 
FREE Display Cards 
FREE Monograis 


Goods Certificate 


FREE Valued at $7.20 Retail 
TES 
ee RETAIL SALES 


1—5 CELL OLIN NO. X5940 $3.95 EA. RECOR 
2—3 CELL OLIN NO. x3940 2.95 EA. 





















1—3 CELL OLIN NO. X3420 2.20 EA. 

5—2 CELL OLIN NO. X2420 1.85 EA. 

6—2 CELL OLIN NO. 2420 1.50 EA. a5 

48 — NO. 1550 LEAKPROOF BATTERIES 15 EA. 0 





Retail Value $37.50 aa J oO = é T 
PLUS ss WITH FREE GOODS 


48 NO. 1550 LEAKPROOF FLASHLIGHT BATTERIES FREE 








WHEN AGREEMENT HAS BEEN FILLED $7.20 
Order From Your 
Total Retail Value $44.70 Wholesaler NOW! 

Dealer Cost $24.88 


SEE REVERSE SIDE 


Dealer Profit $19.82 FOR COMPLETE DETAILS > 








. 
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Hove's the easiest way you ever Saw 


to set up @ Flashlight Department 


































FREE GOODS CERTIFICATE 


Retail Value $7.20 — Numbered copies of this certificate are enclosed with each 
No. 1918 assortment corresponding to number on agreement. 

1. Dealer returns certificate to New Haven properly filled in. 

2. When approved, the certificate is validated and returned to Retailer. 

3. Retailer sends validated certificate to wholesaler for redemption for 48 
Olin No. 1550 Leakproof batteries — retail value $7.20. Certificate will 
not be redeemed for cash to Retailer. 

4. Wholesaler is authorized by Olin upon proper validation of this certificate 
to deliver to retailer, whose name appears on the face, 48 Olin No. 1550 
Leakproof flashlight batteries from his stock No substitution will be per- 
mitted. 

5. Wholesaler should return certificate to Electrical Division, Olin Mathieson 
Chemical Corporation, New Haven 4, Conn. for CREDIT to be applied to 
wholesaler’s account, figured at Olin’s established wholesale price, of 48 
Olin No. 1550 Leakproof batteries. 











DISPLAY ALLOWANCE AGREEMENT _——= 


Numbered copies of this agreement are packed with No. 1918 assortment. When RR os 
received, both copies should be filled in and signed, then sent to New Haven. One = —-— 
copy will be returned to the dealer for his records. IT IS IMPORTANT THAT THIS — 
BE DONE AS SOON AS POSSIBLE IN ORDER THAT COMPLETE RECORDS ARE — 
MADE WHEN DISPLAY IS INSTALLED. 






















FREE MONOGRAM ls 
en . AMA 12345678 


90 i 
The initials enclosed with each No. 1918 assortment can be applied to the flashlight AMA 1234567890 | 
cases by moistening the back of each initial for ten seconds, apply to the case by AB cD E FG HI) KL 


sliding off paper back and drying with a blotter until adhesive sets. MNOP Q R ST uv Ww 
XYZ AEHIJNOPRS 


_-— eae 























That‘s all there is 


FREE WIRE RACK AND DISPLAYS to it — don’t wait 





The smart black finish wire rack furnished FREE with each No. 1918 assortment will ORDER YOUR 
hold 12 Olin flashlights and a carton of 48 Olin Leakproof flashlight batteries. One FLASHLIGHT 





colortul, eye catching display is packed with assortment, others will be supplied 


FREE during period of agreement. DEPARTMENT 
NOW! 
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TRADE MARK 


Self Service Display 
MERCHANDISER 


Featuring Olin’s BIG 


BACK-TO-SCHOOL 


- Store Traffic Promotion 
for Retailers 








Deal No. 1200 consists of: 
12 Polished Brass Spotlights 
interlocked on a 13 x 21 
colorful merchandiser 


| 


REE 


UNBREAKABLE 
2; RED LENS CAP FOR 
ATTERIES EACH LIGHT SOLD! 


proof 8 
T RESULTS ust Oliry vest 


DEAL NO. 1200 


12 Olin No. 2098 2 cell spotlights 
of polished brass on display card 
and 12 Olin snap-on red lens caps 
YOUR COST .... $ 7.80 
RETAIL VALUE ... 11.76 
YOUR PROFIT ...$ 3.96 


You make 34% 


A REAL BATTER AL Pao OLIN MATHIESON CHEMICAL CORPORATION 
BACK-TO-SCHOOL SELLING! NEW HAVEN 4, CONN 
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FAMOUS FOR 






proven quality 
SINCE 1900 


MANUFACTURED BY 


RED HEAD 
BRAND COMPANY 


4311 W. Betment Avenve 
Chicago 41, titineis 












SHELTER TENT DUCK 
HUNTING CLOTHES 





To emphasize our plans to offer the foremost in DRYBAK style, — 
quality and features, you need only see the DRYBAK shelter tent — 


duck garments. Here indeed is superior quality. The cloth is every- 
thing to all hunters; the feel, look and smart appearance you 
usually find only in poplin, yet here it is in a strong, lightweight 
duck that is vat-dyed, Mercerized, Sanforized and Zelan treated... 
field ruggedness with the sportsman “in town" appearance. 


COAT «+ Matching body and top sleeve drill lining - Corduroy collar and cuff 
facing - Two slant pockets with flaps covering shell loops « New sippered, 
weather-proof breast pocket - 
seamless rubberized game pocket with rear entrance flap. 


PANTS « Straight or knitted bottoms - Leg fronts and seat rubber lined - Hip 
pockets have button flaps - Full cut for roomy fit. : 


CAP « Reversible to show red « Suede inner lining - Earlaps « Non-breakable visor. 





Quilted shoulder patch - Zipper drop-seat, 





Ked Tagg Merchandising Tips: 


Screening is 


still in season! 


Page 
... $0 keep those rolls 


with the familiar 


Cyclone ‘Red Tag” Label 
always on display! 


Buying habits change. And often to your advan- 
tage. For instance, Fall—the traditional time to 
take down screens—used to mean that dealers, 
too, could forget screening business until next 
Spring. Folks just didn't buy after the insect 
season. 

Now, perhaps due to the current “do-it-your- 
self’ craze, the progressive store can still sell a 
lot of wire screening right on through the Fall 
and Winter months. For the indoor season gives 
your “home-carpenter”’ customer an opportun- 
ity to do his re-screening himself .. . in his 
leisure time. What a promotional theme! Use 
the idea on show cards... and in your ads. We 
believe it will bring you some welcome extra 
business! 








CYCLONE HARDWARE CLOTH CYCLONE INSECT WIRE SCREENING 








= 








This top quality woven cloth features a flat welded The firm and evenly woven mesh of its straight parallel wires 
selvage that fits snugly under mouldings. It welds easily and its smooth, clean finish, keeps it looking attractive years 
to steel. Wires are straight and even. Heavily galvanized longer. Its improved multiple selvage insures snug, flat fit .. . 
for long life. Available in 2 x 2, 3 x 3, 4 x 4 and 8 x 8 mesh and a neater job. Available in Galvanized, Bronze and Alu- 
sizes. Also in %” and %” heavy grades .. . in 24, 30, 36 minum ...in standard 18 x 14 mesh... in 24, 26, 28, 30, 32, 
and 48-inch widths. 34, 36, 42, and 48-inch widths. 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS + SALES OFFICES COAST-TO-COAST + UWMITED STATES STEEL EXPORT COMPANY, NEW YORK 


USS CYCLONE -pea 709 
HARDWARE PRODUCTS 
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For the new American Bike 


| NEW SUPER EAGLE “175” 
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For the new American Bike 
WINGFOOT — Modern stream- 
nec |1.75 cross-section com- 
w-FOring resistance and 
y Ppecaling with comfort and 
ness. Fits all standard 


oalioon tire bikes, too 





-3 ALL-WEATHER—!'s for 


Year-Round Favorite 


Weather tread ts t 
for road-holaing 
better arip on ? 
troight-line stops and 


resistance 











For lightweight Bikes 


RiB TYPE LIGHTWEIGHT — 


© $pec ¥ € } . , ‘6 
pedo 

we ; } 
100K Be Te ryt " . S-* 


| English and 
| weight bikes 


ec 


both 


heal 


11.4545 "3 


For Longer Wear — 
Greater Mileage 
DELUXE RIB — With o 
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GOODY 


ASS 











For Motor Bikes for Bicycles 
DOUBLE EAGLE —Heovier | 


Low-Rolling Resistance 
SUPER 


EAGLE — fos er-ro ng 
ar tan +> ONkKkS to rounded 
tre a A "Th 


ry Dalloon ? re that 


’ 








For Motor Bikes, for Bicycles 
STUDDED TREAD- 





What a hand! Eight aces—a standout tire to suit any 
type of rider, any kind of bike. 


All embody time-proved Goodyear qualities — 
strength, stamina, superior design and craftsmanship. 


Sell this Big Eight—for big returns al! vear long. 


Goodyear, Cycle Tire Dept., Akron 16, Ohio. 


EAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 


Wingfoot, G-3, All-Weather, Super Eagie, Double Eagie— T. M.'s The Goodyear Tire & Rubber Company, Akron, Ohio 
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PYRENE PUSH-BUTTON FIRE EXTINGUISHER 
A “MUST” ITEM FOR EVERY FAMILY YOU SERVE! 


Top quality ... easy-to-use... highly efficient... refillable 
. . « Grand Prize Winner of the National Home Scfety Awards. 


Think of it. ..every 3 minutes a home catches fire... every 44 minutes 
someone burns to death... most deaths by fire tragically involve women 
and children. You can help reduce these staggering losses in your com- 
munity as well as make a sizable profit by featuring the sensational | pint 
capacity PYRENE Push-Button Fire Extinguisher. First recommend it 
to your customers for their own use... then suggest it as a practical 
gift for their relatives and friends. 

This outstanding beauty is just the thing for kitchen, furnace, workshop 
or automobile ... steady pressurized stream of PYRENE Liquid kills 
incipient gasoline, grease, electrical, rubbish and many other fires at 
the touch of a button. 


NEW SUPER DE LUXE COUNTER DISPLAY DEAL sells for 


Each PYRENE Push-Button Fire Extinguisher is now packed in an ex- $7.95 
ceptionally attractive Frame-Vue display box that renders greater visibility , 
plus maximum sales appeal. Also, a colorful, unique counter display card retail 

is included as part of each order for 4 units at no extra cost. This unique 

counter display card fits over Frame-Vue display box and forms a com- you make 
pact, super de luxe counter display. It’s a real eye-catcher when placed on $3 00 
an uncrowded section of the counter, shown in the window or given full . 
visibility at some special high-traffic area. per sale 


Start cashing in on your share of this lucrative market by ordering the 
new super de luxe counter display deal from your jobber right away... COMES COMPLETE 
then give proper display backed by solid sales talk. including wall bracket 


PYRENE- C-O-TWO 
TWO GREAT NAMES iN FIRE PROTECTION EQUIPMENT 
NEWARK 1 + NEW JERSEY 


Sales and Service in the Principal Cities of United States and Canada 
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Stevens 1 /-SC slide action repeating shotgun $ GQ 75 ccenin 
with Savage Super-Choke ... 12-16-20 gouge; 6-shot 


America’s greatest pump gun value! Slick streamlining. . . exten- 
sion beavertail slide handle . . . graceful receiver and trigger guard 
... lightning fast, hammerless action ... handsome walnut stock 
with recoil pad, fluted comb, full pistol grip... Savage Super- 
Choke for instant choke selection — less recoil. 


Model 77 ($59.00 retail) without Super-Choke and recoil pad. 


priced to sell... 


Savage Model / 75-SC $114.50 (retail) 


Lightweight Automatic Shotgun with 
Savage Super-Choke 12-16 gauge: 5-shot 


A fine auto-loader — priced for volume sales. Standard 
Model 755-SC, $109. Same models, without Savage Super- 
Choke, $105 and $99.50. (All prices retail). 


Fox Model B-ST $84.95 (retail) 
Single Trigger Double Barrel Shotgun 12-16-20-.410 gauge 


There’s nothing like it at anything near the price! Single trig- 
ger is chrome-plated, non-selective. Full beavertail fore-end. 
Standard, two-trigger Fox Model B $75.50 retail. 


Savage « Stevens - Fox Shotguns 


Savage Model 220 $24.95 (retail) 


Single Barrel Hammeriess Shotgun — 12-16-20-28-.410 gauge 


The only hammerless, single barrel shotgun. Strong, depend- 
able action that can’t shoot loose... automatic top tang 


Stevens Model 58-AC $29.95 wp (retail) safety and automatic ejector. 
Bolt Action Repeating Shotgun — 12-16- 0 gauge with Stevens Model 94. Visible hammer model. $23.50 retail. 


New Savage Adjustable Choke ' 
NOW! 36-inch barrel, 12 gauge available in both 
singles at slightly higher price. 


Sales-proven bolt action repeater—Savage Adjustable Choke 

optional—sets new, high standards for design, construction, 

performance. Model 58 — 12- 16-20- .410 gauge, full choke 
All prices subject barrel, $25.75 (up) retail. 


to change. 
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Rim WICKS 


FOR QUICK PROFITS | 





No matter which of these three wicks 
your customers select, you get a gen- 
erous profit. R/M Wicks are the pick 
of the wicks. They give clean, reliable 
burning. They’re made to last, and to 
keep your customers happy. 


KINDLERITE 


R/M’s standard quality 

woven asbestos kindler. 

A sturdy, long-lived 

wicking with wire core 

in both warp and filling 

yarn. Packaged 512 ft., 6 ft. 

and 100 ft. to the box, in widths of 

of %", 1", 1 %" and 1 %”. 








FLAME [27% 
The most efficient (3 «ss 
kindler ever devel- 
oped for range 
burners. Patented 
open mesh construc- 
tion provides best possible 
results with distillate oils. The 
extra-heavy wire core yarn keeps 
the kindler upright in the burner channel. Glass 
yarn at burning edge facilitates the removal of 
carbon deposits. Packaged 6 ft. to the box, 7%” 
and 1 %” wide. 





.@& WOVEN GLASS 


The acme of perfection 
in stove kindlers, assur- 
ing long life and maxi- 
mum stove performance. 
The only glass wicking 
woven with a wire core in 
every strand to protect the 
burning edge. Packaged 51/2 ft., 
6 ft. and 100 ft. to the box, in widths of 
Ye", 1", 1 %”" and 1 %”. 





RAYBESTOS-MANHATTAN, INC. 
ASBESTOS TEXTILE DIVISION, MANHEIM, PA. 


Factories: Manheim, Pa. ¢ Bridgeport, Conn. © No. Charleston, S.C. © Passaic, NJ. 
Neenah, Wis. e Crawfordsville, Ind. e Peterborough, Ontario, Canada 


RAYBESTOS-MANHATTAN, INC., Asbestos Textiles ¢ Packings « Brake Linings « Brake Blocks « Clutch Facings 
Fan Beits e Radiator Hose e Rubber Covered Equipment « Industrial Rubber, Engineered Plastic. and Sintered 





Meta! Products « Abrasive and Diamond Wheels « Bowling Balls 
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Set is made of lustrous 
black ceramic. Lamp is 
Underwriter Laboratory ap- 
proved. Ash tray has flow- 
ing lava glaze inside. 














EE se 
GET THIS BEAUTIFUL TV LAMP fel (e ie 
AND MATCHING ASH TRAY @f” 


(Regular $7.95 Value) 
BLACK PANTHER 


it's Just This Easy To Get Your Free Set. 


Order only one (1) case of Black Panther RAT 


& MOUSE KILLER or only one (1) case of S O O T C L E A N 


Black Panther SOOT CLEAN (liquid only). Yes, GUARANTEES YOU HOTTER, CLEANER 
that’s all you have to do. Order one case of either = HEAT OR YOUR MONEY BACK 


product and your TV lamp set will be shipped . LIQuiID 
to you immediately. See your jobber today. SIMPLY POUR INTO FUEL 
7 OIL OR KEROSENE TANK 


Gives more heat with less fuel. 

Removes sludge, gum and moisture 

from tank. 

Removes carbon and soot from burner. 

Cleans soot from chimney. 

Prevents clogged fuel lines: 

cuts repair bills. 

Suggested retail, $1.29 pint, $2.29 
quart. Packed 24—1 pints or 12 
pints—8 quarts to the case. 


POWDERED 
JUST SPRINKLE ON 


BLACK PANTHER > a COAL OR WOOD FIRE 


dis, Gives more heat from wood and coal. 
R A T &, | © U 5 E K | L L rb R -/ > Cleans soot from furnace, flue 
tee ~J, and chimney. 
EACH PACKAGE CONTAINS FOUR EASY-TO-USE BAIT ‘a Stops chimney fires: cuts repair bills. 
BOXES ... YOUR HANDS NEVER TOUCH THE BAIT _— , puggested retail, 59¢ Ib. Packed 
/ 24—-1 pound boxes to the case. 
Ready to use—no mixing required. *s 
Safer—bait is not exposed to children and pets. YES, YOU CAN ORDER AS MANY OF THESE 
Guaranteed to rid your home of rats in 5 to 15 days. HANDSOM E SETS AS YO WA NT. For 2 sets, just 
double your order of Black Panther Products. 
If this offer is not available through your local jobber, 
tear out this advertisement and mail to Black Panther 
Packed 18—1 pound boxes to the case. Can be sold in Company, today. Please list jobber’s name and address. 


% pound bait box package. Suggested retail, $1.69 pound. OFFER EXPIRES NOVEMBER 1, 1955 


Equally effective around home, farm or factory. 
Bait boxes can be sold individually for killing mice. 
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Show ‘em the PUMP” 
and you’re half way to the sale 


ek 4 


weTe} 0) i} 
balanced-flow JET 


=" 


IT’S AS SIMPLE AS THAT! Goulds famous Balanced-Flow, 
the exclusive-features pump, gives customers exactly what 
they want — and expect — in a pump. And with the new 
low price — well, it's a combination that just can’t miss turn- 
ing more prospects into buyers! 


NO OTHER PUMP LIKE IT! It needs no tank — yet is a com- 
plete self-contained water system that outperforms many 
larger pump-tank combinations. Self-adjusting flow — a 


you GET MORE wiTH CO lj 


Balanced-Flow exclusive — automatically delivers exact flow 
wanted at one or more taps simultaneously, within pump 
capacity. 

PROFITS? The new low price is designed to help you get 
more volume into your business. To find out how beautifully 
the Balanced-Flow will fit into your profit-picture — see your 
Goulds Distributor right away . . . or write us 


GOULDS PUMPS, INC. ° Seneca Falls, N.Y. 


WATER SYSTEMS 


FOR EVERY FARM AND HOME NEED 
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on your manned cee 


for 
bigger 


SPRING ‘56 
Lae 


' 5 | i 
Garden Hose 
Aceessories 





‘the best line you 
ean buy...and SELL?! 


Here’s the line that will put that extra spark 
in your Spring Sales. A new line with plenty 
of appeal, new features, quality machining, 
and it’s “priced right’ for sales and profits. 
Make Spring ’56 volume big... sell the line 
that sells itself. 


Send for the Franklin 
Spring '56 Catalog. 
Put more spring in 
your sales of Garden 
Hose Accessories. 


FRANKLIN ... your “Price” Line with Top Quality and Full Profit for You 


FRANKLIN Metal & Rubber Co. 


2701 No. Broad St., Philadelphia 32, Pa. 
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Most Modern Design? 
Most Modern Power: 


Get both in new Chevrolet Task-Force trucks. Modern 
styling that actually works for you! Modern power in 
the shortest stroke V8’s* in any leading truck! 


Styling that’s designed to make money for you—It’s a fact. 
The ultra-modern, Powermatic design of a new 
Chevrolet Task-Force truck calls attention to 
your business, favorably impresses customers 
and prospective customers! That’s why on looks 
alone a Task-Force truck can make money for 
you. And it’s functional styling. Panoramic 
windshield, new High-Level ventilation, con- 
cealed Safety Steps—these are styling features 
that double in brass to make the driver’s job 
less of a chore. With safety and comfort 
increased, efficiency goes up. Tight schedules 


are easier to maintain and you keep the profits 
coming 1n on time. 


V8 power—unmatched for efficiency!—Chevrolet brings 
you the industry’s most advanced short-stroke 
V8 engines! The compact, super-efficient design 
of these great V8’s reduces friction and wear 

. delivers a higher output per pound of engine 
weight. You save on upkeep and operating 
costs! And with a modern 12-volt electrical 
system, you get double the voltage for quicker 
starting plus a greater reserve of electrical 
power. With two power-packed V8’s and five gas- 
saving 6’s—it’s the greatest engine choice in 
Chevrolet truck history! See your Chevrolet 
dealer for details. . . . Chevrolet Division of 
General Motors, Detroit 2, Michigan. 


*VS8 standard in the new L.C.F. models, an extra-cost option in 
all others except Forward-Control models. 


NEW CHEVROLET 
ar lask-Force TRUCKS 
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Frestlire RESWUE HI6 
BIGGEST SELLING “ 


Complete line of TOP QUALITY 
HOSE AND SPRINKLERS 


Resinite covo stripe bo Super hse 


Acknowledged everywhere to be the very finest hose made! Exclusive Resinite 
vinyl compound gives remarkable strength, extreme flexibility, far longer life. 
Non-kinking. Beautiful bright green with distinctive gold stripe. Machined-brass 
re-attachable couplings. %", 42", ¥e" and %”. 25 ft., 50 ft., 75 ft. lengths. 
Handsome new packaging. It’s the quality hose that builds goodwill. 


Resinite Stat HOSE 


Fine quality at a p@pular price. Transparent green vinyl. Sturdily built for long 
life. Full-flow brass couplings. 25 ft., 50 ft. lengths. 


Resinite Triple Spray SPRINKLER 


Surpasses all other flexible sprinklers in performance and sales. Exclusive new 
triple tube design with larger center tube sprays far more water . . . much 
more evenly ...covers over 1,000 sq. ft.* with a gentle rain-like mist. Rich 
green vinyl. Thick, tough walls. Weather resistant. Nickel-plated brass cou- 
plings on both ends. Compelling package. Priced for volume sales. List: 25 
ft. $3.75. *50 ft. $5.75. Pk'd 10-25’/ctn. 5-50’/ctn. 40% dealer disc. on 
full cartons. 


OTHER RESINITE QUALITY CONSUMER PRODUCTS 


e Twin Tube Flexible Sprinklers 
e Single Tube Soaker Sprays 


+ eaed pan wh pleats = @ _ Resinite Sales Corp. Dept. W @ 
ground sprinkling systems. 7 f 
See us at the National Hardware Show prams 5 


t send information on complete line of Resinite 

Booths 5133-137 Navy Pier, Chicago Hose and Sprinklers. Also details on how we can 
participate in Resinite’s 10th Anniversary Month 
promotion and receive free newspaper and Sunset 
magazine listings. 


Name___ 


a 3 EE Oe : 
A 
City. iar Zone___ State 


} 


Our wholesaler is 


== ——_— 





ONLY A SHORT TIME LEFT 
TO GET 


Free 1B om 


OFFER CLOSES 
SEPT. 30, 1955 
ACT TODAY! 








THE DEMAND IS CREATED FOR YOU... 
THE SELLING IS MADE EASIER FOR YOU... 
By Hard-hitting Simoniz Advertising! 





RADIO 


Nationwide Radio spots 
at peak driving and 
listening hours! 


Heavy support on High Rated TV Shows 
“Big Story” + “Tonight” * “Best in Mystery” 
Pius Popular Local TV Shows 
in Selected Markets 


MAGAZINES 


Full page ads 
in Life, Post, Sunday 
Magazine Sections ! 


S eye , 
: “aye 7 
~ ——, 


PHONE YOUR SUPPLIER NOW TO GET YOUR FREE GOODS! 
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“Ss Savage 18” ROTOR CHIEF® Eighteen Model 30R 


“Sta-Temp” blade. Ribbed steel deck. Adjust- 
able handle. Porous-bronze permanently 
lubricated wheel bearings. Side ejection. 

5 cutting heights. Mulcher included, no 

extra cost. Lightweight 4-cycle Briggs 

& Stratton engine. Other models 

in this series include Model 38, 

low-priced 18” rotary with 2- 


. cycle Clinton engine, 1.6 
hp; and Model 83E, 18” 
i electric, 3450 rpm motor, 

a UL listed. 


Savage 21” YARD CHIEF” Model 90R 


Chain and sprocket completely enclosed 


“Sta-Temp”™ hardened blades. Grass guards 


Sealed Timken bearings. Adjustable han 
dle, with hill-clumber hook. Easy cut 
ting-height adjustments. Fingertip 
clutch and speed controls. Reel 

blades double-riveted to cut 

ter heads for extra strength 

Powered by 4-cycle Briggs 

& Stratton engine. Also avail 

able in 18” Model 75R 


THERE’S A SAVAGE MOWER TO SUIT EVERY CUSTOMER! 
FIVE ROTARIES: Mode! 32R (20 2% hp self- = TWO REEL TYPES: Model 90R (21”" 16 SEVEN HAND MOWERS: Model 60 


propelled); Model 31R (20 2% hp); Model 38 hp); and Model 75R (18” 1.1 hp). 


(16” & 18°); Model 55 (16” & 18”); 


(18 2-cycle 1.6 hp); Model 30R (18” 1.6 hp); (Rope starter optional at slight saving on Model 45 (16); and Model 35 


& Mode! 83E (18” electric, 3450 rpm, UL listed). Models 31, 30, 90, 75.) 


(14” & 16”). 


TWO LAWN SWEEPERS: Mode! 25 “Sweepalawn” (24” & 30” widths). 
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Ring up more Sales «az... 


RAM SN MSs 


One Piece of Steet! 


ROLLED SHOULDERS 
STRENGTHEN BLADE 











The AMES RAM is a Socket Shank 
shovel, with socket, shank and blade 
forged from one piece of high quality 
steel and tempered. 


Rolled shoulders add extra strength to 
the blade and the rivetless socket provides 
a smooth socket and stronger handle. 


Here's a strong long wearing shovel with 
three strong selling features. 


1 « SOCKET SHANK 
2 - RIVETLESS SOCKET 
3 - ROLLED SHOULDERS 





j 


-_ 
~~ 
rf 
- 


LESS 





It's a leader jor Sales 














Q.AMES CO. 


PARKERSBURG, WEST VIRGINIA 
DIVISION OF McDONOUGH CO. 








34:54:24 4:\- 
5 kinds to mast all ronda 


_. . 


''LO-CARBS”’ ir orc Use 


The cap screw for use where mild steel satisfies the requirements 
of the job and special appearance is not required. Threads are 
accurate for perfect fit. Hexagon heads are clean cut, uniform and 
true for wrenching; machined chamfered points for easy assembly. 


“HI-CARBS” (or sUungth, 


These cap screws of high carbon steel are skillfully double heat 
treated in our own modern atmospherically controlled furnaces to 
have maximum strength and toughness. The accurate threads, uni- 
form and true hexagon heads, and machined chamfered points make 
for perfect fit and easy assembly. 


3 “SHINYHEADS” (or Jooko 


“America’s best looking cap screw”’ 


For that finishing touch on any high quality product where appear- 
ance counts it pays to use “Shinyheads’’— made of high carbon steel 
for extra strength. The hexagon heads are finished machined top and 
bottom and faces burnished mirror smooth. Accurate and uniform 
threads and machined chamfered points make for easy assembly and 
perfect fit. 


Only Ferry Cap supplies three lines of hexagon head cap 
screws for all needs. Carried in stock for prompt shipment. 


- Also Set Screws—square head and headless; Fillister Cap Screws; 
. » Flat Head Cap Screws; “Shinyland” Studs. 


—& SET SCREW CO. 


uit cold ") BLAM tha ee 1 sence 1907 


2155 SCRANTON ROAD e« CLEVELAND 13, OHIO 
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A New Quick Selling Item! 


andy Use Mallets 


ALL HICKORY INCLUDING THE HANDLE 


Featured For Home Workshop and Industrial Use! 
A TREMENDOUS MARKET! @@iiauuee 


Plus other uses in Households, 
Farms, Construction, Electric and 
Auto Body Shops, Service Stations, 
Garages, Plumbers, Tinners 


All with a Thousand Uses ASSORTED 
GIFT 

—_—eew PACKAGE 
Fou] MODELS 


contains 
MODEL AA5 3 Different Sizes LIST 


1 of 1%” x 4° $1.20 
1 of 2% x 4%” 1.30 
1 of 2%" x 5” . 1.40 























contains 

4 Different Sizes 
LIST 
1 of 134" x 4” $1.20 
1 of 2” x 4%” 1.30 
1 of 24” x 5” 1.40 
1 of 242" x 52” _ 1,50 
$5.40 


contains Also Furnished in Cartons of 
5 Different Sizes LIST 


of 2” x 4%” 1.30 aaa ite tee. neat ane a 
of 2%" x 5” 1.40 


ya 4” lA,“ 994" x wo met + 
of 212” x 52” 1.50 2 x 31/2 v4 aA 3° x 6 
— of 2%" x6” 1.60 a” x 


$7.00 





@ All Seal Brand Hickory including the Handie—The per- Dried by the most modern, new process. Assures ever- 
fect grip handle is easy to use and lasts several times lasting rough and tough hard 
longer. 

@ Coated with a smooth, beautiful clear lacquer finish 

@ The Eye of the Handle was made to fit tight and was The Tip of the Mallet Handle 


contains attractive sales 
dipped in glue before driving into the head. catching colors 


| 
' 
use with safety. | 
; 


@ The Mallet including the handle was completely Kiln @ Over 1,000 uses 


Sold Through Selected Wholesale Companies. Manufacturers of 


agar : . Famous SEAL BRAND Hickory 
Ask Your Distributor Teday or Write Direct to and Ash Tool Handles —Hick- | 
ee : OS Sega ala : egy 


ory Mallets — Hickory Chips 


— o for Barbecue. 
LaPIERRE-SAWYER 


pot o—,§, 





a c "3 ~ 


YOu Seok MORE 


MALLET AND HANDLE SALES 
WITH 
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, STTTIEL CHRISTMAS Zi } 


"lt all adds up!" 
YOUR GREATEST MARKET EVER! 

















Out of every 20 homes in your neighborhood . . 
6 Own a home workshop! 


quipped with hand tools only. 


4 Own a portable electric tool! 


.. will logically buy other 


2 Plan to Sy a tool soon! 


a port Y. electric tool. 








. 


““gRPECIAL FOR CHRISTMAS: : 


Block’ D zw 21 Fiece 


HANDY ELECTRIC , 


















FOR DRILLING + SANDING - 
POLISHING + GRINDING - 
CLEANING + MIXING PAINT 
. . « AND HUNDREDS OF 
OTHER APPLICATIONS. 















only 


aan, YOUR CUSTOMERS 












FUN for the whole family— And—remember every Kit represents a customer saving 


This handy electric FIXKIT contains powerful B&D '4” Drill of $5.45. 
and every useful accessory for: 











CONTENTS: 
Drilling any size hole up to /4 "in wood, metal. I—No. 100 1{” Electric Drill 1—5” Rubber Backing Pad 
Sanding wood, metal, old paint. -_ ‘ sd Hex-Key Chuck & Key } S14! Polishing Pad 
Polishing cors, furniture, panelling. 1—Horizonta!l Bench Stand 1—5” Sanding Disc (coarse) 
Grinding; sharpening tools, cutlery. 1—WMulti-Purpose Arbor 1—5” Sanding Disc (medium) 
Mixing paint, other liquids. = Grinding Wheel! 1—5 " Sanding Disc (fine) : 
Wire brushing old paint, rust, scale. RB Bey sacra Brush Aibte sev — (i6" to 4") 


Sturdy steel Kit box stores in small spoce or corries every- 
thing to the job. A perfect Christmas gift that offers use- EO EE eS $29.95 
fulness and pleasure to the whole family. 


THE GREATEST PACKAGE EVER ASSEMBLED FOR THE HOME 


“SPECIAL FOR CHRISTMAS! 


PINEW Black& Deckers 


: ELECTRIC 


only 
A practical Christmas Kit for home maintenance and bvuild- 96 
ing jobs. Contains the new B&D ' 4 “ Utility Drill with geared 
chuck; complete range of twist drill bits from ‘i, to 4 - ~~ 
and the world’s safest saw attachment with all the features 


of a professional saw: depth adjustment from 0 to 1%"; YOUR CUSTOMERS 


bevel adjustment to 45°; adjustable rip fence and aufo- 







— 








matic telescoping blade guard with retracting knob. Com- 


. plete drilling and sawing equipment at minimum cost—in 





a specially designed steel kit box. A perfect gift for the 
practical Mr. Fix-lt—at a saving of $5.45. 








CONTENTS: 


1—U-3 14” Utility Drill with Geared Chuck & Key. 
1—U-1013 Saw Attachment with 5° Combination Blade; depth 
and bevel adjustments, rip fence and telescoping blade gvard. 
13—Twist Drill Bits (4y%" to 44° in 64ths) 
1—Steel Kit Box 
Cot. No. U-7 Electric Drilil'N Saw Kit............ - seaesswas 











tt ‘ADS’ UP, foo! 
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— 
a~ = ay 


and ICS 
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THE BLACK & DECKER MFG. CO., TOWSON 4, MARYLAND, U. S. A. 











FOR INCREASING ALL 


YOUR SALES! 


@ When you sell first-line Standard STANDARD STURDY DRILL SET S-13 

Sturdy Drill Sets you’ll have satisfied Thirteen High Speed Steel Drills 4s", %4", Yu, 

customers...steady customers for “* #1 &+ ts "hs Mes &, Tee 
154,/", V4"? 

other tools and products! 


High speed steel makes these drills 
tough, fast-cutting tools that hold 
their edge . . . assures longer life, less 
breakage. 


And you get 13 profits with every sale of 
this Standard plastic covered drill set! 


Cash in on these profits. Order Stand- 
ard Sturdy Drill Sets from your Hard- 
ware Wholesaler now! 











HIGH SPEED AND CARBON DRILLS FOR METAL, WOOD AND MASONRY 


STANDARD [OOL ([O. 


3950 CHESTER AVENUE CLEVELAND 14, OHIO 


| 


FACTORY BRANCHES IN: NEW YORK © DETROIT «© CHICAGO +« DALLAS *© SAN FRANCISCO 


THE STANDARD LINE: [wist Drills - Reamers - Taps - Dies - Milling Cutters - End Mills - Hobs - Counterbores - Carbide-Tipped Tools - Gages 








Arthur “Hap” Hapenny 
has been selected as 
Sharon Serviceman for 
the Cincinnati area after 
compiling an enviable 


record in other 


territories. He brings 
to his work not only 
a thorough under 
standing of your 
fastener problems 


but also of the 
monner in which 
Shoron Refillable 
Assortments are 
designed to 
overcome those 
probiems .. . 
becouse it is the 
line built by 
hordwore men 
tor hardware 
men —— in 
recognition of 
the fact that the 
independent 
retoiler grows 
stronger 
through 

service. 


Peer 
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ACME STEEL 
CORRUGATED FASTENERS 


Do-it-yourself customers buy Acme this angled corrugation pulls the 
Steel Corrugated Fasteners as fast wood together to form a strong, 
as they fasten. long-lasting joint. 

Acme Steel Corrugated Fasteners To get your supply of these steady- 
are scientifically designed to join selling profit builders contact your 
anything made of wood quickly, jobber, an Acme Steel representa- 
easily and permanently. Firm joints tive, or the Acme Steel Products 
are assured because center corruga- Division, Dept. '/-9>. Acme Steel 
tion is wider at the bottom than at Company, 2840 Archer Avenue, 
the top. When the fastener is driven, Chicago 8, Illinois. 


—————— 


Wy, 


Self-service display carton builds sales 


This new, attractive self-service counter display carton 

was developed to catch the customer's eye .. . to make more 
profits for you. Each carton contains ten individual boxes 
of 50 or 100 fasteners. Check the chart below for sizes and 
number of fasteners per box. Order your supply TODAY. 


Fastener Depth Number of Corrugations 
5 


100 
50 or 100 


Corrugated Fasteners 50 or 100 
are also packed in bulk in quantities 50 or 100 
of 500 to a carton. 100 


‘ACME 
STEEL 








HERE'S HOW THEY DRAW WOOD TIGHT 
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How SK7L Builds 


The year’s greatest promotion- 
SKIL GRAND PRIZE CONTEST 


Nothing attracts prospects like a big free contest with valuable 
prizes in cash and merchandise! 

It means high traffic... customer excitement... extra sales of 
high profit power tools' Your prospects just tell in 25 words or less 
why they’d like to own a particular SKIL power tool. They must 
come into your store ... they must be familiar with at least one of 
your SKIL products to enter! 

And, there’s nothing for you to buy or do! Big national consumer 
ads announce the SKIL Grand Prize Contest, and direct prospects 
in your community to your store' So stock up on SKIL products. 
Then sit back and let the customers come!’ 


" 































= '0 attract swarms / — . — rizes E 
A Battery of Full Pages in LIFE == 

broadcasting the news. 
Have to Come to You 


we tell them your stove j 
It th 1 
et official entry blanks. age nus sosmig 






Customers 


to enter because 
Place to g 










Z " 
, J, 


eee and just look at this complete line of 
SKIL Builders Tools... 





















Skil Drill Kits, 2 Models Skil Sanders, 2 Models 
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Your Store Traffic 


Over $4500 in cash and as 
much traffic as your store will 
hold. 


A Ford Victoria! $1,000.00 in 

FOR cash! An Amana Freezer' A 

Bendix Washer-Dryer' And, 

100 —$25.00 merchandise cer- 

YOUR CUSTOMERS tificates paid for by SKIL, 
good for trade in your store. 


FULL pages in LIFE Maga- 
WHAT A PROMOTION azine —reaching 26,000,000 


7 people with each ad. And a 
Just Look At battery of ad mats, mailing 


. _, ' pieces, radio spots and display 
This Advertising! material to bring the public 
into your store. 


We're sending you a complete 

AWA \\\I / [1/7 OPEN TO kit of entry blanks, counter 

2 ain ae a / ALL DEALERS card, explanatory brochure, 

‘ i and list of other FREE avail- 

= pale Nothing To Buy! able material. Watch for it in 
. 





the mail or use the coupon 


No Obligation! 


Watch for your FREE Contest Pror-otion KIT 
in the mail! 





Skil Corporation, Dept. HA-95 
5033 North Elston Avenue, Chicage 30, Illinois 
ATTENTION! iceatitete 


New SKIL My FREE kit of Grand Prize Contest materials has not yet 
Dating Plan arrived. Please send me duplicate material at once. 
lets you order now 
to pay later! Nome 
Ask your 
wholesaler Address 
for details! 








City 





Company 





eg . 

Fae ad ha 
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CHICAGO - 1956 


NATIONAL 
HOUSEWARES 


AND HOME APPLIANCE 


MANUFACTURERS | 
EXHIBIT 


Ad 
PIER 


plus 
DRILL 


NATIONAL HOUSEWARES MANUFACTURERS ASSOCIATION 


1140 Merchandise Mart, Chicago 54, Illinois 
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. Sylvania 


eee 
'' Softligh ; 
| ThG Booott 
) 


\ 


Dealers report an avalanche of Softlight 
sales and sensational volume increases. And 
equally important, Softlight is boosting 

their regular bulb sales. 
_— Best of all, Softlight 

AN = 

die aed 4 al offers the greatest bulb 
Pe ae profit potential in to- 
oe on ee day's market. You actu- 


“indirect 
ally make up to 52° 
_ lighting 4 —_ ° 





— 


Feature Softtight 
in this sales-making, 
space-saving 324 
Assortment 
Display ' 

it’s Free! 

with purchase of 
324 Assortment 





LIGHTING ° RADIO ° 
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ELECTRONICS - 


launches a new era in ) 
lighting —creates 
record-breaking 


bulb sales everywhere! | 


\ 


more per bulb*—a premium profit that 
only Softlight can give you because it’s 
premium priced. Your customers will gladly 
pay more for Softlight because it’s worth 
more. It gives them an exclusive pearl-pink 
diffused light with a decorative effect . 
gives them a money-back offer that insures 
their purchase. 


Get in on the most dramatic lighting 
event in years. Stock and display Softlight 
the bulb that is changing the home light- 
ing habits of the nation. . . and creating 
the most profitable retail sales boom in 
the industry. 


*Rased on suggested list price 


Call your Sylvania Supplier today 
SYLVANIA ELectric Propucts Inc 
Lighting Division, 60 Boston Street, Salem, Mass 
(Jn Canada: University Tower Bidg., Montreal, P. Q.) 


THELaEVIistion 


v SYLVANIA® 


... fastest growing name in sight 


4 


Famous Chain’ Reports: 


Softlight increased total 
monthly sales 157 %— boosted 
regular lamp sales 27.9%! 


Regular lamp sales before 
Stocking Softlight 
$2100 per mo. list 


Regular lamp sales after 
stocking Softlight 
$2868 per mo. list 


Softlight sales only 
$2680 per mo. list 


Softhght and regular 
lamp sales combined 
$5548 per mo. list 


- lace name. Cm 
* Store name on reques 


. ATOMmMic ENERGY 


51 





DELUXE CAN OPENER. 


The Can Opener that's 
gcared for easier 
can opening. It's 


America’s largest seller 


PTI WAe Tit mitic ny © &. 


Magnetic Model #607 Cadmium finish *3.49 


For a long time your customers have known that SWING-A-WAY 


oO 


is the worth more product, yet costs less. In today’s 
give-it-more-value market, it’s plain good business to 


ffer your customers the bigger-value package SWING-A-WAY 


gives you. More than ever before... there are more sales 
... more profit... for you with SWING-A-WAY 








* 2 ase oe © 
PORTABLE ICE CRUSHER 


it's portable for con- 
venient use anywhere 
Ice Bucket cup holds 
crushed ice from two full 
trays. Self-feeding cutters 
and a simple adjustment 
for fine or coarse ice 
1909R-W-Y-B White 
enamel body; red, white 
yellow or black cups $8.95 


SWING-A-WAY MANUFACTURING CO. 
SAINT LOUIS 16, MISSOURI 
In Canodo: Fox Agencies, Port Credit, Ontario 
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It's a can opener, 





knife sharpener, bottle 
opener...all in one 


convenient appliance. 


for™, £907 Cadmium finish *3.98 


AUTOMATIC 
CAN OPENER... 


Opens cans in half the 

time. One motion locks 

on can and removes the | 

lid. IT’S THAT SIMPLE! ; 

#1407 Cadmium finish $3.49 

#1409R-W-Y Red, white or yellow 
enamel $3.98 





PORTABLE CAN OPENER... 


Here's a can opener you 
can use anywhere. 
Kitchen, picnics, trips, 

barbecues. Smooth, 
double-gear action. 


#407 Cadmium finish *1.98 
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“J&L WARE MOVES FAST, TOO 
... with higher profits for you”’ 


Your customers know J&L Galvanized Ware—They’ll 
keep your stocks moving fast. 

Galvanized ware moves better and profits are more 
satisfactory when you stock a line with an accepted name 
like J&L. Your customers have confidence in the J&L 
name and its reputation for quality and sturdy service. 

J&L galvanized ware is priced for the big volume 
market. It yields a healthier profit to the hardware 
dealer. Ask your hardware jobber for complete informa- 
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J&L 


tion. If you need additional information or help, write 
direct to J&L. You'll be glad you did. 


laughlin 


Sones 


STEEL CORPORATION 





a 
WARE 


405 Lexington Ave. mew York 17, New York 


Galvanized Ware Plants: Toledo, Ohio, and Atlante, Georgia 





Cleaning Wak 


BRUCE 
paste Way q 


2 e ; 
OS pe : 


o> 
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BRUCE BRUCE 


floor cleaner _ Sell-polishing 


BRUCE 
asphalt tile’ 


‘asphalt tile ~ tul-lustre 


he 
¢ 
Ww 


yu Aulhing pray 


No matter what floor care problems your cus- 
tomers have, they're easy to solve with profitable 


sales of these fine Bruce cleaners and waxes. 


BRUCE CLEANING WAX gets hardwood floors really clean 
and gives extra-heav y, long-wearing wax protection— all 
in one easy operation. Eliminates messy floor washing. 
BRUCE FLOOR CLEANER ala cleans as it waxes, but con- 
tains only about one-third as much wax as Bruce Clean- 
ing Wax. Idea! for lighter waxing of both linoleum and 
wood floors. 

BRUCE ASPHALT TILE CLEANER and BRUCE ASPHALT TILE WAX 
are the perfect combination for keeping asphalt and 
rubber tile sparkling without scrubbing or polishing. 
NEW BRUCE SELF-POLISHING WAX outlasts ordinary 
waxes by weeks on any floor where self-polishing wax 
should be used. Shines as it dries to a super-bright, 
super-hard lustre. 

BRUCE TUF-LUSTRE is the outstanding all-purpose liquid 
wax. Recommended for easy application on floors, fur- 
niture or anywhere the deep protection of rich natural 
waxes is desired. 


BRUCE PASTE WAX is specially blended to beautify wood 
floors. By penetrating the pores it gives the tough 
protection only the finest waxes in their most durable 


form can provide. 


It pays to build your floor care business with the 
full Bruce line. Consistently well advertised. 
Better-than-average markup. Excellent repeat. 
Contact your regular Bruce supplier today or 


write: E. L. Bruce Co., Memphis, Tennessee. 


PRLICE | recuse 


guaranteed by the world’s largest 





moker of hardwood floors 
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") TEMCO 


——— GAS WALL HEATERS 


. 


AMERICA IS SUBURBIA-BOUND... 


i> 


so is TENMCO! 


Your prospect list is growing by leaps and bounds as more and 
more Americans become home owners. They’re migrating by 
the millions to the suburbs. 

And even if they move out beyond the natural gas lines, 
they’re prime prospects when you turn to Temco. For Temco’s 
Automatic Gas Wall Heaters are precision-engineered to operate 
with equal efficiency on natural, manufactured, or LP gas. That 
means the best in low cost automatic gas heat; wherever they 
live — suburbs, town, or country. 





— 
——— 





Temco’s Automatic Gas Wall Heaters are perfect for homes 
vith slab foundations, for upstairs rooms, for homes where floor 
space is at a premium. They fit right into the wall, between 
standard studding. 

What’s more, Temco’s Wall Heaters are competitively priced 
and backed by a strong program of national advertising. 

For full details on the many exclusive features that have 
moved Temco into the forefront of the gas heating field, clip and 
send this coupon — 


SOS SSSSSSSSSSSSSSSSSSSSSSSSSSSSSESES8S88S8888888 


TEMCO, Inc. 
Department B-739, Nashville, Tennessee 


TE Ni Cc © Please send me catalog and complete story on TEMCO Gas Wall Heaters 
* inc. 


NASHVILLE, TENNESSEE wae 


Kuldr wor. Firm Name 
YA million , aad gbbliancet- Address 


City Zone State 


keaeceeee ee eee eee ee eee ates 
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ONE SALE LEADS TO ANOTHER 
with GOLD SEAL Tiles, Congowall’& VinylTop 


sii oS 


COLD SEAL TT NEETAL 


GOLD SEAL TILE-O-MATIC gives you self-service tile department 


Gold Seal tiles. 


in 5 aq tt. of flan r space Holds up to 432 Fi x q’’ 


mm 


om & 


GOLD SEAL VINYL-MATIC sito 
30 lin yds. each) of \ inyl Top in 6 sq. ft 


sa Site Call ? ; it ; 
: = 


Te 


all 


VINYL INLAIOS 


ks. displays and sells 4 rolls (about 


ol floor space 


Nationally advertised ... guaranteed* ... Gold Seal Tiles, Congowall® and VinylTop will make 
the booming Do-It-Yourself market boom for you. Set yourself up to make the most of this 
great market with the Gold Seal Vinyl-Matic, Tile-O-Matic and a smart Congowall display. 


Complete line of tiles! 





Only Gold Seal gives you a perfect tile for 
every floor even over radiant heat. Lino- 
leum Tile for use above grade. Ranchtile® 
Linoleum for on-grade concrete construction 
VinylTuve for on or above grade. Vinylbest 
Tile for the perfect all-purpose floor, even 
below grade. Rubber Tile and new, improved, 
more soil-resistant Cork Tile for a luxury look 
on or above grade. Low cost Asphalt Tile for 
use in basements. Suggested retail prices 
range from approx. 15¢ sq. ft. for <'' Asphalt 
Tile to 69¢ sq. ft. for \°° Cork Tile. 


Por further information write t 
. } ou and your c 


satisfaction er your money dai A 


You get the finest choice of allin... 


INLAID LINOLEUM ~. RANCHTILE® LINOLEUM 
RUBBER. CORK AND ASPHALT TILES 
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ustomers are assured of satisfaction by the Cold Seai (;uarantee 


LINOLEUM 
» VINYLFLOR - VINYLTOP - CONGOLEUM® AND 
CONGOWALL ® ENAMEL-SURFACE FLOOR AND WALL COVERINGS 


VINYL 


VinyiTop suggests sales! 





VinylTop is so acid-and-alkali-resist- 
ant as well as mar-resistant, it suggests 
dozens of remodeling improvements: 
shelves, table tops, facings. Perfect 
for beautiful, seamless countertops 
_.. itis easy to handle, cut and cove 
Highly resilient and long-wearing 
Now in 17 patterns including light 


glamorous, exclusive Bermuda Hues | 


and smart marbleized patterns. 30 
36"' and 42’' wide. Extra discounts 
on unit shipments. 


Congoleum-Nairn Inc., Kearny, N. J 


y at 


We 


VINYLBEST 





Congowall sells itself! 


Customers know the one and only 
Congowall . . . the finest, the most fa- 
mous enamel-surface wall covering in 
America. Show them how it goes up 
in a jiffy a wall at a time instead 
of a tile at a time. Show them the ex 
clusive two-level construction. Suggest 
the big improvements they can make 
at little expense 
the house. 24 decorator patterns in 
cluding brand new “Brick.”’ 54°’ wide 
Extra discounts on unit shipments 


in every room of 


wa cle] Boe) NE 


FLOORS AND WALLS 
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Three Fast Moving 
Money-Makare from 


EVERY SEASON’S 

A SELLING SEASON 

ses FOR THESE 
oval \”—~—“—*«STHIEE: QZAALLITTY’ LINES 


room for 


knees ‘ 
and f Here’s why! Customers recognize 
legs! Yi quality when they see _ these 
Yj houseware items in your store. 
What's more, they recognize the 


Uy . A 
(4 7 .* - . 
y famous Cream City Mer-L-Top 
Y, brand name because they've seen 
. : me r-L- roPp S it in so many leading magazines 


through the _ years. Reasons 
IRONING TABLES enough to assure you far more 
onan: lost tor thet sales...much more profit. 

wife. Model C-690 provides sit- For more information on how you 
down ironing...more knee room. can set sales records with these 
Famous double-top construction, famous items, write, wire or phone 
sparkling decorator colors. G.P. & F. today. 


MET-L-TOP Ironing Tables are Pre-Sold in Leading Women's Service Magazines 


GALVANIZED 
WARE 


Cream City makes over 
75 different galvanized 
products. A complete 
WW line... all popular sizes 
MET-L:TOP | eae ~ aay a 
: MP metal items. eres al- 
PADS and COVERS | : t si | ways a ready market, 
Made right... to fit tighf. Yes, they fit snug and tight wih eBLE and your customers value 
on all standard 54-inch tables. Sell the table— y J the better construction 
and get pad and cover sales, too. Attrac- . ” and quality they get 

tively boxed @s pad and cover : : from Cream City. 

set, or table cover only. 
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here it is... the new 


THERMDS 


BRAN O 


‘widest-mouth food jar 


for solid 
foods 














Polly Red Top 
Pressure Seal Stopper 


Non-Drip Pouring Lip 


“Oversized” Mouth 
for Solid Foods 


Handy Plastic Cup 
“Doubles” as Small Dish 


10 Ox. Food Jar with 
“Safety-Guard” 
Tip Protector 


#5054 Piaw ema ‘ast sales! 


\ 


#6554 

FLAT SCHOOL LUNCH KIT with 
#5054 food jar. Plenty of room 
for food. Kits assorted in brilliant 
new colors—blve, red or green 
center sections with silver-gray 
top and bottom. 


#4350 

WORKMAN‘’S LUNCH KIT. 
America’s favorite workman's 
lunch kit with *5054 food jar. 
Metal kit is sturdy —with two 
lock clasps—durable carrying 
handle — identification panel. 


THE AMERICAN THERMOS BOTTLE COMPANY 
NORWICH, CONNECTICUT 
Thermos Bottie Company, Ltd., Toronto . Thermos (1925) Limited, London 
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Sell mote Du Pont Sponges! 


More and more people are being reached 
by the big Du Pont Sponge ad campaign 
... WITH ADS LIKE THIS ONE, appearing 
in LIFE September 26 and in THE SATUR- 
DAY EVENING POST OCTOBER I!...WITH 
A CONTINUOUS CAMPAIGN of ads in 
eight leading national monthly magazines! 
... WITH ADS EVERY OTHER WEEK in 
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THE SATURDAY EVENING POST! 

That's why more and more people are 
cleaning the faster, neater, easier way— 
with a Du Pont Sponge. Get in on the big 
Du Pont fall promotion . . . contact your 
local Du Pont Sponge sales representative 
and stock up on the most popular sponges 
of all—DU PONT SPONGES! 


STG. U.s. par. OFF 


BETTER THINGS FOR BETTER LIVING 
.«« THROUGH CHEMISTRY 





BETTER SERVICE 


THRU LARGER QUARTERS 


WES to give you even better service than ever before ... and at the same 
LOW PRICES... we of ELITE SALES CORPORATION, manufacturers and distribu- 
tors of plumbing and heating supplies, brass goods and specialties are proud 
to announce that as of September 6, 1955, we will move to our new and 
modern warehouse and offices located at 1051 Irving Avenue, Brooklyn 27, 


New York. 


The new warehouse and offices will occupy 
approximately 100,000 square feet of space 

. and are situated adjacent to railroad sid- 
ings and convenient to all transportation . . . 
including airports. 


It is YOU who have made us one of the nation’s 
leading distributors, and we're grateful for 
your patronage. You can be sure that we will 
continue to live up to our reputation of over 
25 years of being ‘The House That Satisfies’’. 


oe 


Manufacturers and Distributors 
Plumbing and Heating Supplies, Brass Goods and Specialties 


1051 IRVING AVENUE (From Covert to Schaffer Sts.) 
Brooklyn 27, New York HYacinth 7-2200 


60 
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To acquaint those unfamiliar with 
the really extensive line we carry, 
yours fer the asking is our brand 
new 158 page catalog. This catalog 
is just about the most comprehen- 
sive ever compiled by a wholesaler. 
You'll find among its fully ILLUS- 
TRATED pages our complete line of: 


Enamelware Brass Goods 

Pottery Fittings 

Pipe Tubing 
Heating 


; and a great variety of other items 


which are in constant use by the 
trade 


DON'T MISS OUT— 
SEND FOR YOUR 
FREE COPY TODAY! 


as 
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WYTEFACE® 
The NEW steel tape 


Rigid, curved blade, Y2 inch 
wide, 16 ff. and 20 ft. Replaceable, 
changed in a moment. 











Long winding handle 
for greater leverage. 


Handsome, hard wearing, 
grey Plastide* cover on sturdy 
welded steel case. 


STEEL 


paca SA OF WATE ll 
20 
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RIGITAPE™ 
with 5S great features 








Graduated feet, inches and 
Sths. Black on white background. Exclusive 
K&E feature of foot numbers in red, repeated 
in red at every inch. 





IST RIEU SLT TTT ATT ST TTA OEE TST Sa 





J} 
LONG 
WINDING HANDLE 


Adjustable end hook 
for accurate inside and 





SALES-COMPELLING DISPLAY PACKING 
Here is tape news to make your cash register sing! 
This is the l-o-n-g steel tape that users can pash 
around .. . for measurements along floors, up 
walls, or anywhere. Note its many exclusive 
features. Backed by national advertising in Better 
Homes and Gardens, circulation 4,040,587. 


KEUFFEL & ESSER CO. 


EST. 1867 
New York - Hoboken, N. J. 


Detroit * Chicago « St. Lovis * Dallas * San Francisco 


Los Angeles * Seattle + Montreal! 








OUTSIDE OF SASH WASHED 
FROM INSIDE THE ROOM... 


WITH NEW GETTY OPERATOR AND HINGE 
FOR POPULAR AWNING-TYPE WINDOWS 


Easier window cleaning is but one of 


the advantages you can offer with 
this new No. 4711 Getty Operator 
and Hinge Set. 

This Getty Operator works on a 
new and unique principle. It has a 
special kind of chain that becomes 
fully rigid when extended in opening 
an awning-type window. The opera- 
tor holds the window firmly in any 
open position. It closes and locks the 
window securely without disturbing 
the screen—and without the separate 
lock many other operators require. 

The hinge drops the sash from the 
frame, so that the outside of the 


4 


window can be easily cleaned from 
inside the room. And both operator 
and hinge can be quickly and easily 
installed. There’s no complicated 
hardware to fuss with or get out 
of order. 

Sell Getty No. 4711 Sets for win- 
dows from 14 to 30 in. high and up 
to a maximum width of 48 in. Set 
+1 is for windows 14-17% in. high: 
Set #2 for windows 18-23% in. 
high; Set +3 for windows 23%-30 
in. high. See your hardware whole- 
saler for complete information 
about this profit-making new item, 
or write us direct now. 


New Getty Operator and Hinge Set is easy to 
nstall. There’s no complicated hardware 


Special Getty chain becomes fully rigid when 
extended—locks window in any position 


Remember — More Getty Operators Are Used on Case- 
ment Windows Teday Than All Other Makes Combined! 


& €CO., INC., 3348 NORTH 10TH STREET + PHILADELPHIA 40, PA. 


Canadian representative: A. N. Ormsby Co., 23 Scott St., Toronto 
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27S EXPANDING LIN E 


RETAILING FOR AS 
LOW AS 
SENSATIONAL 


DISPLAY 
PACKAGING 





"DO IT YOURSELF” 


RETAILING FOR 













580 A 
CONCAVE KNOB ®@ 


25c¢ ew 





550 DRAWER PULL ‘ e 
3” HOLE CENTERS or 
Ze ° 
= 
CABINET PULLS and CC Kt metal die cast @ BACK PLATE ) s 
—— tu ro ducts Custom AA , ( k ; 
} 7 / t Beautif y 
f 
plated ir h. Packaned in an . Pa : 
. : ’ x , 
a No. 500 } } mt pla 
No. 550 r “i f Pack box Or 
per aispla © gr rca 
+ 
No. 560 570 ' K No. 505 di 
f " eg ' ? a Oe 1y he x ait screw gr ss pet " e [ lay 
No. 580 —2” gia Ne 590 2 , “ dia Concave K rv hys , 
Packed one dozen per display box with screws, 2 gross per * No. 310-— oblong Back Plate. Packed 2 dozen per dis- 
case f lay nox Cr e gross per case 


QUALITY PRODUCT‘ 
©) D + a 1823 East 17th Street 
’ MANUFACTURING COMPANY ee 


ist? e “tela Arkar Ts 





ORDER FROM YOUR JOBBER e «© e © e © © © © © © © @ ® 
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To replace broken panes: 


Sell “PENNVERNON”’... 


not just “window glass” 
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Pennvernon 


| Window Grass | 
! 


® 


ed 
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r Sex NEXT TIME one of your customers comes into your reflective surface with a finish that’s so smooth and even it 
store for a piece of window glass, sell him“ Pennvernon” resists the accumulation of dust and dirt, and is easy to 
not just “window glass.” Point out the distinctive red clean. Its color is constant, it doesn't fade or deteriorate. 
and purple Pennvernon label that appears on every light To help you build up your sales of this fine window glass, 
of this outstanding glass and tell him that this is his “assur- Pittsburgh Plate Glass Company has made available a 
ance of window glass at its best.” number of attractive, sales-winning merchandising helps. 
he fine visional qualities of Pennvernon Window Glass To get your supply, get in touch with your jobber or write 
will please every homeowner who uses it—regardless of Pittsburgh Plate Glass Company, Room 5268, 632 Fort 
the size or the style of his home. Pennvernon has a brilliant, Duquesne Blvd... Pittsburgh 22. Pennsylvania. 


Pennvernon Window Glass 


PAINTS - GLASS - CHEMICALS - BRUSHES - PLASTICS - FIBER GLASS 





ITEISBSBURGH PLB’ GLAts68 ees ee 
IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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Its BIC...and SELLS BIGGER 


‘e4 - 3 5-1", {e) & Pr ALL-WEATHER 


Sean MAIL BOX 
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over 17” long 


Griswold mail box retails at $8.96 
at full dealer mark-up 


Designed by Charles Masso 
Patent Applied For 


—— 


swoLD 


wail gox 


f GRI 


J 


Every time a customer grabs the solid brass ring of this new, king-size, rust-proof 
heavy-gauge steel mail box, that cash register of yours will ring. This modern 
black-matte-finished mail box is designed to close automatically, it’s large enough 
to hold the biggest magazines (and keeps them dry and unwrinkled in all 
weather!) ... smart enough to be at the front door of the finest homes sturdy 


enough to outlast the home it adorns! 


Its features sell it... but here's MORE help... 


YOU GET THIS DISPLAY FREE 


with first order of one dozen Ranch Style Mail 
Boxes! A Window or In-Store Display Ask 


your wholesaler or write 





The Griswold Ranch Style Mail Box 


is made by the makers of Griswold GR maAy{e. | Tr) 
ironware, the standard of American 
housewives since 1865. Ironware 


now also available porcelain-clad MANUFACTURING CO., ERIE, PA 
in colors,and black and white. 
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The all-purpose, year-’round, plugger-upper 
with 1001 uses in, around the home! 


Smo MAKE MORE IN ’55 WITH MORTITE 


Fills cracks around tubs, sinks, baseboards, 
loose screens. Keeps out dirt, insects, drafts, 
stops rattles, protects glass, perfect weather- 
stripper. Ideal as gasket, for packing. Insu- 
lates. Uncoils easily, moulds into place like 
modeling clay, can be used over and over. 
Self-sealing, won’t crack, shrink or chip. 


Here are the Fast-Selling Sizes Available: 


Economy Extra (stock No. M-1) 


Eye-catching, self-display pack—for your 
window or counter — contains four 29c boxes. 


aie BE WV wih 
ist Price 
Packed 12 to carton TAD 


Dealer Price... .*7 84 
List less 33's %—per carton 


Dealer Profit.. .*372 


per carton 


Note: Sales of 29c boxes separately 
increases markup to 44%! 


Bargain Box (Stock No. B-2) 


Smart home owners want this big bargain 
roll .you make more profit per unit sale! 


List Price 
Packed 12 to carton 


Dealer Price. . $] Q00 


List less 33's%—per carton 


Dealer Profit . $ 500 


per carton 


Write For Samples, Name of 
Nearest Jobber, or Product Information 


™ © jortell 


COMPANY 
Established 1895 
508 BURCH ST. KANKAKEE, ILL. 


CONSISTENT CONSUMER DEMAND CREATED BY 13 YEARS OF NATIONAL ADVERTISING PROMOTION! 


HARDWARE AGE, SEPTEMBER 15, 1955 





—! 39 0 Hc : Te) 
<9 \ 

ca ae / a 
c 


aK me AO 
lca more sore ones 3 


“with this high-scoring = 


CCL COMBINATION 
a as eck 











BORN LEADERS 

















C(IRBIN) Nicht LarcHes CONDI) etm HARDWARE 


— 
i LLL a 




















for extra profits to cheer about 


-feature products by 
<eomre ween 


CORBIN CABINET LOCK DIVISION 
The American Hardware Corporation 
New Britain, Connecticut 





HARDWARE AGE, SEPTEMBER 15, 1955 69 














We are looking forward to meeting you at the 
National Hardware Show October 17th thru 21st, 
to have you see our complete line and newest items. 


KEIL LOCK CO. inc vew hampsnire 


ILA tig : g Layalecalirig Mlachunes. 
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ORDER NOW- 


Real Profit Makers for 
Christmas Gift Selling 


NMcKINNEY 


Et Killer 


MAIL BOXES 


DB 695—Colonial Dull Black tron 


BP 696—Solid Polished Brass, 
6 to a shipping carton 


lifetime quality 
3 to a shipping carton 


K 695—Swedish (Relieved) Iron 
6 to a shipping carton 


697—Colonial Dull Black Iron 698-—Colonial White with solid 
with solid bright bross trim bright brass trim 
3 to a shipping <arton 3 to a shipping corton 


The McKinney Blue Ribbon Line is the complete fine brass boxes mean lifetime durability. They're ideal 
quality line of mail boxes, popular for gift-giving. Christmas gifts for new home owners, new brides, and 
i family giving. Show your customers this complete line. 
®@ heavy gauge materials Here's quality in a price range for every individual need 
® smart, distinctive design 

Order the complete line of McKinney Mail Boxes 
Now—from your Jobber! Ask about the McKinney Mail 
® gift packaged in eye-appealing four-color gift boxes Box Display Board. 
® over-all length 15 inches with magazine holder. 


’ 
Boxes are 6'2 inches wide by 10 inches high. | 


® beautiful finishes for long life and lasting beauty 


z | is \ McKINNEY 
Five handsome boxes for every traditional or contempo- | ) a , " 
rary home. Colonial iron boxes are rust resisting. Solid NE asatcaceneisa auteees 4 


1715 liverpool! S Pittsburgh 33, Pa. 











Why Didn't Somebody 3 
Think of This BE“aee/ 


THEY'LL REPLACE 
ALL THEIR 
FAUCET INSERTS 
WITH 
BAL-O-MATIC 
INSERTS 












7h, 





a 


FAUCET UNITS 





cor THE Lire OF THE 


a : —_ No Regrinding of Valve Seat Necessary 


Water pressure alone 
epee - Mechanism entirely self contained - Friction-free operation - Pre- 
eae cision engineered - Maximum water flow assured - '/4 turn does the 
work—handle can't go further - Close or open with fingertip pressure 
» Permanent—motionless gaskets hold unit in place. Simple installation. 


The BAL-O-MATIC permanent Faucet Insert is a precision- 
engineered, precision built mechanism. The base fixes itself per- 
iranently against the valve seat, never to move again. The 


con..ol of flow takes place inside the insert, with a 4% turn of 
the handle. 


Why didn’t somebody think of this before? It eliminates all the 
I headaches that start with faucets—no washer to wear out—no 
ar —— regrinding of valve seats—no leaks or drips—no forcing to turn 

water off. Available in RH and LH threads for most conven- 
tional single and combination faucets. 


Stock them now . . . BAL-O-MATIC will back you up with a 
smart Package, Self-Merchandising display carton, plus a hand- 
some Profit for You! SUGGESTED RETAIL PRICE $1.39 





eee 











Plunger keeps bali 
from closing 
vaive 


SEE YOUR JOBBER NOW 














INDIVIDUALLY PACKAGED... 
PACKED 12 TO A DISPLAY CARTON 


*T™ COPYRIGHT 1955—RICH. TROY MANUFACTURING CORP 
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-RATIONING ENDS? 


on the adhesive that does the “impossible!” 


Now You Can Fill the Huge 
Demand for Weldwood Contact 
Cement in these 3 Great New 
Markets! 


4 For applying plastic 
laminates like Micarta 
without clamps or presses ! 


For installing plywood 
paneling without nails! 


1001 other uses around home, 
garage, shop! Industrial uses, too! 


ov 


. | “ _ Biggest Ad Drive 
; be in Glue History! 


woe pio 
C\ a, ge” EE 
» —~ Sty 
post ea ea gtecnansed 
\ 


+ *“* 
PA 


Handyman _gagr- 


B ; 
a 
Sued Ryde _= Backed by 


\ 


WELDWOOD* i ae FIRZITE* 
PRESTO-SET* GLUE! | White—for woodsy blond 
First white glue worthy or pickled finishes on any 
of the Weldwood name. : fs wood; or as an undercoat. 
Ready-to-use . . . sets fast Helps prevent grain raise 
.. bonds like magic. ° and checking. 
®Trade Ma ” Clear—to tame unsightly 


wild grain on all soft woods. 


™ WELDWOOD 
2". PLASTIC RESIN GLUE } SATINLAC® 


America’s fastest selling Brings out and preserves 


wood glue. Highly the natural beauty of any 


water-resistant. Makes » wood. Ready for second 
joints stronger than wood. <I |, coat in 3 or 4 hours. 


UNITED STATES PLYWOOD CORPORATION 
World's Largest Plywood Organization * 55 West 44th St., New York 36, N. Y. 
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OD withouT Nails 
CORATIVE LAMINATES, 
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Another 
Weldwood Wizard 


Bonds Instantly on 
Contact...without Clamps 
or Presses or Nails! 


7 FAST-SELLING pee Order Now! 


BOTTLES 
<> ~CANS = poem 


Pints bottle - 1% oz. 
———= | Quarts with brush 3 tube 

1 gallon 3 ounce 

5 gallons bottle 


with brush 


, TUBES 


YOUR JOBBER CAN SUPPLY YOU PROMPTLY! 
UNITED STATES PLYWOOD CORPORATION 
Det. 55. 55 West 44th St, New York 46, N. ¥ 

(Check lrems Desired) 


) Send me catalog sheet on Weldwood Contact Cement 
with full information and literature. 


[} Send information on} [) Weldwood Plastic Resin Glue 
[} Send supply of [} Weldwood Presto-Set Glue 
counter leafiets on [) Firzite and Satinlac 
Name. 
CO 
lobber's Name 











Twelve Wire Selvage 
(Five flat wires and 


with special selvages venom wre 





for a better screening job 


Gold Strand’s special reinforced selvages are a 


compelling sales feature for customers who want to do a beffer 
screening job. Here’s why! 


The special selvages assure long screen life .. . flat Ten Wire Selvage 
screening so important to the do-it-yourself beginner and the (All round wires) 
professional alike ...a good body for tacking ... 

screening that won't pull out of the molding. 


Gold Strand is offered with special ten round wire selvages 
or, for even greater strength, special twelve wire 

selvages (five flat and seven round wires). And you can 
give your customers a choice of Galvanoid, Antique or 
Bright Bronze, or Aluminum screening —to fit every 

job requirement—to fit every purse. 


Best of all, you don’t have to carry a large inventory. 
Gold Strand—made by the largest producer of 
insect wire screening—offers speedy delivery from 
near-by warehouses. Contact your jobber today. 


GOLD STRAND 
INSECT WIRE SCREENING 


PRODUCT OF WICKWIRE SPENCER STEEL DIVISION 
THE COLORADO FUEL AND IRON CORPORATION, | 


























WICK WIRE SPENCER STEEL DIVISION—Atianta @ Boston © Buffale @ Chicago @ Detroit « New Orleans © New York © Philadeiphia « THE COLORADO FUEL 
AND IRON CORPORATION—Albuquerque © Amarilio eo Billings « Boise @ Butte @ Casper @ Denver @ El Paso © Ft. Werth e Houston © Lincoln (Neb.) 
Les Angeles @ Ockiand © Okichome City © Phoenix o@ Portland @ Pueblo eo Saltlake City e@ Senfrancisce © Seattle @ Spokane eo Wichite 
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The entire hardware industry spread before you in great new detail at a 
time when products are ready, prices are established, literature is available, pro- 


duction and delivery data are complete and sales plans are developed to perfection. 


General hardware, lawn, garden and light farm equipmerit and related items will be 
shown in greater quantity and wider variety than ever before. Never before have lead- 
ing manufacturers been so well equipped with new designs, new products, new ideas 
and aggressive new plans for merchandising hardware and housewares, garden supplies, 
power and hand tools and accessories, large and small appliances, do-it-yourself equip- 
ment, paints and sundries, builders’, plumbing and electrical supplies, etc. 


Only at the National Hardware Show can you meet more than 1000 leading manufac- 
turers at one time at one place ... see them display and demonstrate more than 


$2,000,000 in samples in more than 300,000 sq. ft. of floor space including more than 


1000 brand new items introduced to the national market for the very first time! 
Join the 40,000 other buyers planning to attend. Fill out and return the registration 
coupon today. Your admission badge, which will admit vou without further registra- 
tion, will be mailed to you. 


The Industry's Great Merchandising Event 


~ Registration Coupon. ~ 


Sove time by registering NOW. Fill in and mail this registration coupon 


dmission badge will be mailed to you. Please check below :f 


NATIONAL os PC 
= “TITLE 
SHO a ‘STATE 
Wi | TYPE OF BUSINESS eee 














Please check below the classification of your business 


~ 


331 MADISON AVE., NEW YORK 17, 
MURRAY HILL 2-4802 


Wholesoler [) Retoiler [} Dept. & Choin Store Buyer 
| Importer-Exporter [] Migrs’ Agent [] Monvufocturer [} Other 
] Please send us your hotel reservation blonk 
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~ Glasfloss 


wet Ttees hee 


Act Now! 


For greater 


filter sales 


this fall! 


Don't pass up the biggest “local 


promotion’ in furnace filters to hit 


the trade. Ask your Pittsburgh 
warehouse or jobber for all of the 


details—find out how the new 


GLASFLOSS FILTER LINE turns 


every customer into a hilter prospect! 


GLASS 


geee Ff. |e. 


Sa ATt BASS 


SABLE AIR FUER pan 


* > 


GA ASL OS 








Tie in now with FREE 

Glasfloss promotional material — 
« Free “Magic motion” mobile display 
that catches the eye——reminds customer 


to buy, takes no floor or counter space. 


« Free window banners, reminding pass- 
ersby that it’s time to change filters. 


¢ Free mailers and ad mats to promote 
your preferred customers. 





Stock the really 
complete line! 
For furnace filter customers 
Glasfloss Fiber Glass Air Filters 
For filterless-furnace customers 
Glasfloss Fiber Glass 
air filter pad material 





PAINTS 


GLASS CHEMICALS 


PLATE 


GLASS 


BRUSHES PLASTICS 


COMPANY 








Farmers and roofers know that USS 
StormSeal is the ideal galvanized roof 
ing and siding material. They know 
how easy it is to install, how strong it 
is in high winds, how it stands up for 
years in all kinds of weather. Storm- 


Seal gives maximum protection against 
fire, too, and lightning when properly 


grounded. These are the qualities your 
customers want in roofing, and these 
are the qualities you can give them 
when you handle USS StormSeal. 

USS StormSeal is available in both 
the standard galvanized coating, and 
the extra-heavy, extra-long life Seal 
of Quality coating. And you can carry 
StormSeal accessories to give every in- 
stallation a “custom-fit” look. 

When pointing out the advantages 
of StormSeal, make a point of show- 
ing your customers these five signifi- 
cant design features available only in 
StormSeal: 


1. Pressure Lip. Slight depression in lower end 
of sheet for pressure contact between over 
lapping sheets at end laps. Eliminates seepage 
of wind-driven rain and snow. 


2. Triple Cross Crimp. Three dams to stop 
rain from being blown under end laps, or 
drawn in by capillary action. 


3. Twin Drain. Double safety drains—double 
insurance. They trap any moisture that might 
get into lap areas and drain it off. 


4. Flat Top Seams. Make nailing easy. 


5. Tension Curve. Slight arch to each sheet 
makes it fit snugly to roof decking. 


In addition to StormSeal, U. S. Steel 
makes top quality 144” and 2'4” cor 
rugated and 5-V Crimp Sheets for roof 
ing and siding, available in both stand 
ard galvanized and Seal of Quality 
coatings. 


USS 




















USS Formed Roofing and Siding products 
are made from steel sheets, coated with 
a certified, uniform, protective zinc 
coating, produced in accordance with 
American Society for Testing Materials 
Specification ASTM A-361. 


UNITED STATES STEEL CORPORATION 
525 William Penn Place, Pittsburgh, Pa. 


KM 


@ 2's 
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your sales of 


Quickee 


WATERLESS 
HAND CLEANER 


IEP UP: 


Painters and mechanics make good money 
today. Like the rest of us, they like to step 
out — have fun. 


QUICKEE is a worker’s best friend. It re- 
moves tough, incrusted paint, dirt, grease, 
grime, tar, pitch, etc. — in seconds — with 
or without water. 

A QUICKEE Dispenser excites 
curiosity, builds traffic, sells 
QUICKEE. Install one in your 
sales room. 


When a worker uses QUICKEE, he doesn’t 
have to hide his hands in shame. That’s what 
makes QUICKEE such a wonderful profit 
item for you. For clean money from dirty 
hands, stock up with QUICKEE. 

FREE QUICKEE SAMPLES make . 
sales. FREE samples are yours fy ANOTHER GOOD SELLER! ash-Cutton Spray 


for the asking. | QUICKEE Paint and Varnish Remover 


Just spray on and scrape off. Removes 
paint, varnish, lacquer, shellac and 
enamel. Write for full information. 


Feature QUICKEE-GLAD RAG POLISHING CLOTH for easy 
companion soles 


WICK 4 PRODU cts ; 
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A Sectional Diolay that wil increase Screwativer Sales 
Bridgeport No. 700 Sectional Merchandiser 


(TOP SECTION i5” « 















® Here is a display deal de- 
signed for better screw driver 
sales! 


® The Bridgeport 700 offers 
a complete selection of the 
most popular screw drivers. 


@ Plus ao free screw driver 
selector chart and 50 full- 
line stuffers . . . for your 







Bridgeport Hardware Mig. Care. 
customers ... 


WANDY GUIDE 


Bridgeport Har dware Mig. (erp. 


(BOTTOM SECTION 15” « 24”) 


NOW YOU CAN DISPLAY YOUR SCREW DRIVERS MORE FLEXIBLY 


i 


‘ea aS 


BACK TO BACK CORNER DISPLAY AS ONE UNIT SIDE BY SIDE ON WALI ON PEGBOARD 
HARDWARE INCLUDED FOR ATTACHING BOARDS TOGETHER, FOR PEGBOARD USAGE DISPLAY. DIRECTIONS INCLUDED WITH EACH 0D) 


SPECIAL Display Is FREE — You Pay ¢ Only For Screw Drivers 


DEALER RETAIL POA. DEALER PROFIT 
90 DAY i, ee ar 


GOODS 
BONUS 2 screw overs $50.70 $76.05 $6.35 %31.70 


A ett Tle 
<=> +, 
Te 


oe Bridgeport Hardware sos pean 
Manufacturing Corporation DETAILS 


Rossisrad BRIDGEPORT, CONNECTICUT 


Se 
> ne 
* 2 oe =) an 
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NO. 700 ASSORTMENT STOCK 
LISTINGS AND SUGGESTED 


No. of 
Pieces 


Stock No 
and Nome 


LIST PRICES 


Biode Size 
inches 


Wat, Lbs 
per Doz. 


List Price 
Each 





143 Rhino 
143 Rhino 
143 Rhino 
143 Rhino 


243 Rhino 
243 Rhino 
243 Rhino 


343 Rhino 
343 Rhino 
343 Rhino 
343 Rhino 


443 Rhino 


MIDGET, WITH POCKET CLIP ——- ROUND 


543 Rhino 


244 
244 
244 


247 
247 
247 
247 
247 


248 
248 
248 


249 


RADIO SCREW 


MECHANIC'S TYPE — ROUND BLADE 
4x, 2% Ibs. 
6 x %e 5 
8x % 7 
ion % 8 
ELECTRICIAN'S TYPE — ROUND BLADE 
3x “se 1% Ibs 
6x "”e 2 
» x sate 2%, 
MECHANIC'S TYPE — SQUARE BLADE 
4x, 3 ibs 
ox rae 5 Ve 
8x % 6 
12" % 10% 
STUBBY —- SQUARE BLADE 
iyn«y, 1%, Ibs. 
BLADE 
2x Ve Ya \b 
DRIVER —- ROUND BLADE 
4x % YW Ib 
6x % % 

Sx Ve VW, 
SCREW-HOLDING — SQUARE BLADE 
2* 1% tbs 

3x ¥, 

4x Ve 

6 x ly 

8 x 1% 
SCREW-HOLDING —— SQUARE BLADE 

2x “se 1%, tbs 

4x sg 1% 

7 x Ve, 2% 
SCREW-HOLDING —— SQUARE BLADE 

8 x “eo 3 ibs. 


$0.90 
1.35 
1.70 
1.90 


$0.65 
85 
95 


$1.10 
1.60 
1.80 
2.10 


$0.75 
$0.30 


$0.45 
.50 
55 


$0.45 
.60 
70 


.B5 
.90 


$0.85 
85 
1.05 


$1.60 


SCREW-HOLDING — GENUINE PHILLIPS —- ROUND BLADE 


261 
262 


301 
302 
303 
304 


3x se 1Y% ibs 
4x % 2% 
GENUINE PHILLIPS — ROUND BLADE 
He 1 Y, ibs. 
2 ‘Ve 
3% 
6 


STUBBY GENUINE PHILLIPS ——- ROUND BLADE 


322 Phillips 


1% nu YW 1% Ibs 


TOTAL——80 Screw Drivers——RETAIL VALUE 
1 No. 700—Sectional Display 


DEALER COST 


DEALER PROFIT 


$0.95 
1.05 


$0.95 


$76.05 
FREE 
$50.70 


$25.35 


SHIPPING WEIGHT COMPLETE 30 LBS. 


REFILLS FROM OPEN STOCK 


Keep your No. 700 Assortment complete by ordering refills from open 
stock. All types and sizes are available. Listing above give specifica- 
tions, weights per dozen, and stock numbers to simplify ordering. 
Each item is packed % dozen to a box, except No. 543 which is 
packed | dozen to a box. 





IF YOU ORDER NOW! 


ONE EACH OF THE FOLLOWING FREE 








#143 Rhino 4x % 90 
#243 Rhino 6x,’ 
#543 Rhino 2x% 
#302 Phillips 4x % 1.00 


+143 Rhino 6x75 
+343 Rhino 4x Y, 
#247 6x % 


85 
.30 





1.35 
1.10 


~ |$6.35 





RETAIL 
VALUE 








HANDLE 


shock- 


resistant, woter- 


Tough 


proof, non-flammable 
if ea al 
Resists oil, acid, 
gasoline, etc 

Extra large size 

gives stronger grip 
Shaped to put the 
most turning power 


at the point. 


EXTRA LONG 


biade means longer 
life for both 
blade and handle 


CONSTRUCTION 


Special forged wings 
on shank keep 
blade from loosening 
and turning in 
handle. Handle is 
driven on 

blade to form 

solid, integral 


construction. 


BLADE 


Forged from high- 
grade alloy steel 
tempered to give 
vimost toughness 
and resiliency 
Polished to give high 


gloss and lacquered 


POINT 


Accurately sized and 
cross-ground to fit 
screw siot ond 


reduce slipping 








Let's hammer home 
these important points! 


Germantown ‘‘Master Builder’ Hand Tools 


feature: 


. Heads are forged from steel made to Griffith’s 


4. Lock-wedge mounted on selected, grade “A”, 
own formula. 


kiln-dried American Hickory wood handles. 


. Heads are tempered by a scientifically-controlled 


5. Only genuine hickory effectively deadens shock, 
process to insure maximum strength. 


only Germantown’s full octagon grip gives your 


customer the “feel” of a really fine tool. 
. Heads are precision-ground and polished to pro- 


duce satin-smoothness. 


To sum up: Superior material, skilled methods produce hammers, hatchets and cxes that 


look best, perform best, sell best .. . Germantown, first choice for generations 
since 1857! 


You'll be proud to sell the tools 
your customers will be proud to own 


ORDER THROUGH YOUR HARDWARE 
WHOLESALER or get information from 


( GRIFFITH TOOL WORKS, Inc. 
7 


G.P.O. 8657, Philadelphia 1, Pa. 


Make Booth N43A your headquarters at the 
National Hardware Show, October 17 through 21. 



















MASTERWARE 


Brings =— 


More Glamour 


to the Kitchen 








Model C-i-C t4odel B-1-C 
Chrome and Enamel Chrome and Enamel 









Masterware s paste! pink ana cnrome 
combination has quickly won wide consumer 
and dealer acceptance... It presents 
mmediate new business for you. 





logether with white, red and yellow 
combinations with chrome and Masterware’s 
nationally famous ALL-CHROME .. . you 
can now display and sell a complete, fast- 
turning, QUALITY-FIRST line of pantry-ware. 


Model SX-14-ACE 
ALL-CHROME with 
white porcelain pail 


















Mode! SX-14-CE 
Chrome and Enamel! 


with white porcelain pail 


_ 


Made by the Makers of 


Sanette 


for 30 Years the Nation's 





Gas C.1-AC HOUSEHOLD WORD 
Model 8-1-AC ALL-CHROME for Quality Kitchen Cans 


ALL-CHROME 








Display and Sell SANETTE WAXED BAGS 


The preference of housewives everywhere! These tamous 
green bags stand alone in moisture-resistant durability. : 
Sample bag in every Sanette. In handy, 50 bag dispenser 
packages. No. SB-3-50 for 10 to 14 qt. cans. No. SB-5-50 
tor 15 to 20 at. cans. 














MASTER METAL PRODUCTS, INC. e@ P.O. Box 95, Buffalo 5, N.Y. 


“The ENTERTAINING Ice Bucket’ 


IT HAS THE MIDAS TOUCH! Here's an ice bucket thet 


trades up to a cool, cool profit. It's a conversation piece . 


~~ Q 
really “entertaining” ice bucket, and a whale of a gift . . 
95 hostess or otherwise. 


~~ 


RETAIL Agu 


HERE ARE THE HIGHLIGHTS: 


Light yet sturdy. Bounce it — 
1 no harm done. Designs ore es 
molded right into the ovter a 
glas shell so they oman = 
scuff, stain, Mor, tarnish of - : 
of. Alcohol does not phos 


cuum 
when cover is removed no va 


can be formed. 


k loose OF get in 
handle to wor 
rw a because the UPPe curved 
rim is the handle. 


\Yy"' thick Fibergias insulation be- 
tween inner and ovter shells keep* 
ice freexer-hard UP to 24 hours. 
ICEGARD can't leak or rust as — 
5 liner is shock-resistant polystyren 


; ~ 
molded into one piece .. - '™PO 
no taste to ice cubes. 


And of course ICEGARD is going to be promoted... 
nationally by us and locally with stores on a liberal 
co-op basis. First advertisement will appear in full 


color in the November 26th issue of THE NEW 
YORKER, just in time for the holiday trade. 


SEND TODAY FOR CATALOG AND PRICE SHEET 


ons we 
TROPIC ISLE seu 
RMET 


IS A CONTEMPRITE® PRODUCT BY 


SOULEVaRD 
INDUSTRIES, INC. 


11 West 42nd Street, New York, N. Y. 


T 
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FARTHER OUT IN FRONT... 1/2 Quality 
BENNETT ANDIRONS, FIRESETS ETC. 
by the makers of “Mevscreen, 


The quality you've come io expect from the makers of Flexscreen is one 
of the big selling features of the new smartly designed complete line of 
andirons and firesets. The forceful national advertising which has always 
backed Flexscreen will now bring your customers looking for the FLAME 
TRADEMARK on Bennett Andirons, Firesets and other fixtures. The fine flaw- 


less finish of these accessories is absolutely without equal as a result of a 
brand new manufacturing process. And because of this new process they're 
priced to SELL. 


GET THE COMPLETE STORY 
We have a complete promotion 
ready for you--backed by the 
biggest Flexscreen national ad- 
vertising progrom ever! Full B F N\ F 14 . KF | \\ l) INC 
color Page Ads in More maga- sh Xi ; Oe i iQWe 
zines. Look ot the line up. Ask / , 

your Flexscreen Salesman for hoe = a ; 
the complete story—or write us 


NORWICH, NEW YORK MELROSE PARK. ILI 
for all the focts . . . 
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It's the most complete, most exciting, most sale-able fireplace accessory line in Flexscreen 
history! And that’s saying plenty — because Flexscreen leadership in the fireplace depart- 
ment has always been a recognized fact. See this great new Flexscreen line — and you'll 


see why you just can’t be in the fireplace business without the whole Flexscreen line this year. 





* Sous oe 
& PRE ER, 
x ¥ > -- as oo ; Sa 
pa > Ss a ee ° 
% ae tax : ; 
ot i Ae 6 Sa ee 
Bes? ee » gee 
ee aK < PS in Rg 
a i 
o4 o 
y 
\ 
= 
Bik * 


THE NEW PICTURE FRAME 


° flewscreen, 


This is the new ‘‘Picture-Frame Screen’’ that literally frames the glowing 
beauty of the hearth in a three-dimensional, moulded design achievement 
which immediately out-modes all flat-foced frames. Just stand the old and 
the new side by side and see which one the customer chooses to frame the 
picture “she” is creating of her fireside. 


But this is not all. Fender panels now have ondiron hole knock outs so that 
the andirons can project through the screen or not as you wish; there is 
another new model with a purely decorative fender; all frame Flexscreens 
now have both side and center-pull; there are low-cost hanging firetools— 








and so many features that we soy, “Please, somple this completely new 


‘Picture-Frame-Screen'.” 


FARTHER OUT IN FRONT...IN EASY SELLING! 
PRE-ASSEMBLED ATTACHED © /Zcscrcen: 











JUST THREE VOLUME SELLING STOCK SIZES 











Youll be 





Here's the some top quality attached Flexscreen which consumers 
have been demanding BY NAME for yeors, with Bennett's time 
proven method of attachment, made simpler than ever before. 80% 
of all orders for Face Mounted Flexscreens can be filled by just three 
populor sizes 30” x 28”, 36” x 30” and 42” x 32”. 


NOW Fiexscreen offers these three sfock sizes completely pre-ossem- 
bled in individual cartons. If you've been turning down business be- 
cause you didn't want to get into “special ordering’’ here's your 
chance to cash in on the demand for Flexscreen. It's just as easy to 
stock and sell as the Frame type. 


We have to poy extra for the assembly and template and carton 

. BUT YOU DON’T. That's right, we know you're going to sell so 
many more of these Stock Size Pre-Assembled Screens that we absorb 
the extra cost. 


THE ONLY FIREPLACE LINE CUSTOMERS ASK FOR BY NAME! 
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Famous Carvel Hall offers guaran- 


Y 
teed quality and direct factory Mag i~ 
; Ep \ \. MAKE- Zno05 


service to give you premium profit D Gan 


protection. ve a) - . Ba 


Any retailer has a right to expect a quality cutlery 


SELL THE LINE THAT’S PROFITABLE 


line to be adequately promoted, stvled to sell and 
No wonder cost-conscious. profit-minded retailers 


priced to move quickly. But unless the manufacturer 
. count their profits made when they sell matchless 
. t’- “ 


Carvel Hall Cutlery. You will, too. Write today for 


complete details. name of nearest distributor. new 


stands firmly behind his product, these same 
ments can backfire on him painfully. Increased sell- 
ing costs, handling costs and damaged goodwill can 


change profits - losses overnight. profitmakers in the line. 






THE CARVEL HALL GUARANTEE CHAS. D. BRIDDELL, INC., CRISFIELD, MD, 
If Carvel Hall goes the limit in any one direction, 
proht protection 1s it. No other guarantee is more — = 
complete, more genuine, more clearly stated. Carvel 
Hall Fine Cutlery and Homemaker Cutlery are sold Can 
with 100% quality and lifetime service guaranteed. Wa Pathaua t7 
Other items in the line carry guarantees or warran- mA KS) 
tees equal to or better than standard for the industry. 


All returns are handled from consumer to factory. 

























CURRENT and CHOICE 
SET No. 9050—5-pc. Homemoker® Set in 
black-copper with Knife-Plok* $19.95 re- 
tail. Also in Ivory 

SET No. 7700—New Knife Sharpener, UL 
Approved, fully gvoronteed in smort 
black-copper, $14.95. 

SET No. 5746—6-pc<. Constellation Set in 
black-copper with Tray-Pok, $9.95. Also 
in Ivory 

SET No. 6053—Mot. Corver, Slicer, Fork 
with Vogve handles, Jewel-Box Chest, 
$26.00. 

SET No. 5166—4 Steak Knives with Classic 
handles, new Colonial Chest, $33.50 retail. 


"Potent Applied For 


\ 


4 
¥ gh 
ao ils 






Set No. 5166 Set No. 7700 
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Stay ahead 
with 


profit more 
gas with all 4! but 
be  - CORD set the exetei— 


A profit-plus favorite — quality ad 

sash cord with dozens of practical VW it a 
uses around the home. Tough, 

long-wearing in sparkling new, 


easy-view, break-away double car. 
tons. Sizes 6 to 12; sizes 7 and 8 


only in double hank cartons. - 
“yp <— 
aa “ne , 


® 


TITE-ROPE CLOTHES LINE 


No better plastic clothes line 

made! Premium quality, wire 

clothes line with smooth 

plastic cover that’s easy to 

clean with a damp clioth. 

Twelve 50-foot hanks in 4 

attention-getting red, white MLE AK f WHALE CLOTHES LINE 

and blue display carton. | 
One of the top sellers in its 
price bracket. Solid braided, 
all-yarn construction. Color 
fully packaged in sparkling 
cellophane, size 7, two 
50-foot hanks connected 


, Starline 


Crocus Stratoline Ww Horizon ‘4 . 
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Electric announces 


Flameshaped 25 watt G-E De luxe PINK 90 watt GA De luxe PINK bulbs for bare- 75 and 100 watt 29¢. 150 watt 32¢. 50- 


bulbs are ideal for wall fixtures. 25¢ ea. bulb shower type ceiling fixtures. 49¢ ea. 100-150 watt 69¢. 100-200-300 watt 59¢. 
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new Deluxe ?)./< bulbs that 


and furnishings ! 





National advertising starts this 


month with full-page ad in 
Sept. 19 LIFE plus commercials 





on WO, the award-winning 


and 12. 


NBC-TV drama, Sept. 


General Flectri an 
decorative lamp bulbs—De luxe PINK. 
These exciting new bulbs give a radiance 
to complexions and bring warmth to the 


appcarance ol homes and furnishings. 


G-E has coated these new bulbs with a 
special pink hiter. especially designed 
to pick up and enhance the warm tones 
naturally present in skin, fabrics and 


woods. 


Because of this special pink tinting. new 
color and heauts 
Vianv fabrics 


rious. The coloring also brings out the 


ire added to complex- 


ions look richer, more luxu- 





nNounces a new line of 


Waflth. lustrous tones of polished woods. 
carkel! 


walnut and cherry. 


especially Ones like 


mahogany 


The coating ot = De luxe PINK bulbs 


eliminates 


“hot spots’, sottens shadows 


and reduces glare. 


It’s a real Opportunity for vou to 
increase your light bulb volume. G-E 


De luxe 


appeal for women of all ages and mcome 


Pink bulbs have tremendous 


brackets. Call vour General Electri lamp 
supphe today. Large Lamp Department, 
Flectric. Nela Park. Cleveland 


(Jenera! 
12. Olnw. 
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New t-bulb package is Clearly price-tarne 


$1.16 on three sides. Saves time stoch 
shelves. Pac kage is attractive pink plac 
ara white. smmartls stvie | 

Hicolds tour 75-watt or 100-watt G-l] 
De luxe PINK bulbs. 


GENERAL @@ ELECTRIC 












now... 


PY REX... 


WARE : 


A Sales Te 


Big September-October 
Promotion to help you 

sell more 

PYREX Dinnerware! 









Here’s a big whirlwind promotion that has every- 
thing you need to make money. It’s backed by 
powerful national and local advertising, novel dis- 
play ideas and special offers designed not only to 






get people into your store, but also to get them to 





buy. And the big theme is the rugged durability and 
smart beauty of PYREX Dinnerware. So stock up 


and plan now to get your share of extra sales! 















Push PYREX Dinnerware for all it’s worth during 
this special promotion. Tell your customers how 
they get a beautiful 16-piece service for four, 











or Flamingo borders —plus a written guarantee 
plus an opportunity to get a $2.50 cookbook 
for 10¢ all for only $6.95. 






from the makers of -/ 


in choice of smart Dove Gray, Turquoise, Lime 





PYREX Dinnerware is amazingly 
strong! In laboratory ‘tests, cups 
were used to hammer We@avy 3- 
inch nails into a wooden plank. 


PYREX Dinnerware cah take it! 
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In A Teacup! 





Smashing UFE Magazine 
and Newspaper campaign tells 
and sells your customers! 


There'll be two full-page ads on PYREX 
Dinnerware in Life Magazine—Sept. 26 
and Oct. 10—and a powerful newspaper cam- 
paign also reaching your customers during 
this big September-October promotion. 


Hard-hitting dealer ad mats 
are available! 


Local tie-in mats, with space for your own 
signature, are available at no cost to you. 
These ads are aimed right at your own 
customers, so get your order for mats in now! 


Special cookbook offer! 


As an extra incentive during September and 
October, everyone who buys a set of PYREX 
Dinnerware can send the sales slip to Corning 
Glass Works, PO Box 83, New York 46, N. Y.., 
along with 10¢, and get a beautifully illus- 
trated, 127-page cookbook that’s regularly 
priced at $2.50. 
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Money-back guarantee! 


Every set of PYREX Dinnerware sold during 
this big promotion carries this written money 
back guarantee: “If you are not completely 
satisfied with PYREX Dinnerware, for any 
reason, you may return it at any time within 
30 days, to the store from which you bought 
it, and your money will be fully refunded.’ 


Free display offer! 


With every ten cases or more of PYREX 
Dinnerware you order for this special promo 
tion, you will receive —absolutely free—a 
handsome display rack designed to make your 
customers stop, look and buy! 


Better check your stock of 
PYREX Dinnerware! 


Get in touch with your PYREX Ware 
distributor now! 


CONSUMER PRODUCTS DIVISION—CORNING, NEW YORK 


PYeREex 
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henuzit's “Free Deal” Boosts 
ales 62.4% in Test Markets 


with this PROVED* PROMOTION 
‘Temsat row or featuring the sensational 
RENUZIT HOME DRY 
CLEANING MACHINE 


YOU GET THE MACHINE 


2 “| . _ 
wf a 4 : NEW DELUXE MODEL 
nuit ® Renavil) Renard Rene 
‘a Ray Ry ; ine" 
a PLACE YOUR ORDER FOR 


Kenai} Renurit} Reneritt Renuzit Remar} Semi «= «CASES ODORLESS RENUZIT 
“— — a ae DE nate ae QUARTS ked 12- 
; ) £. § aa i (packed 12-1 quarts) 












































































wo. 


© 3 CASES ODORLESS RENUZIT 
GALLONS (packed 6-1 gallons) 





er es 





Aenuzit} Renuzit 
== i © 2 DOZEN CANS RENUZIT SPOT & 
4 | STAIN REMOVER 


PROMOTE IT THIS WAY: 


USE THE MACHINE AS A GIVE-Away' 











a 





USE IT AS PART OF A MASS DISPLAY! 


USE IT IN A PRIZE CONTEST! 


SELL IT AT THE REGULAR PRICE —$6 95' 






Anyway you use it, you're sur 
to make extra sales and profits! 
(Deal ends October 15th). 






MILLIONS HAVE REAL ABOUT THE 


RENUZIT HOME DRY CLEANING MACHINE is 


LOOK ano TIME macazines 


agazines— in Feature Column 
Everywhere it’s €x- 
1 asking about, 





s—in 







s Mi 
in leading Women 
Newspaper Articles —on TV and Radio! 
citing news, and every bc 








Sales Results Have PROVED This Home Dry Cleaning sdy’s talking about, an¢ 


home!” 






Machine Promotion to be a Terrific Business and Profit- this new way “to dry clean a! 


Builder! It’s a Real Opportunity for Wide-Awake Dealers! 







ASK YOUR WHOLESALER—SEE YOUR KM ssa otwee 10> RENUZIT HOME PRODUCTS COMPANY 
1724 CHESTNUT STREET, PHILADELPHIA 3, PENNSYLVANIA 
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The Do-It-Yourself 
Floor Sander with Guaranteed 


z ~ PERFORMANCE, [| cw 
























bl x 14° 4-color counter card 
sells new-floor beauty. 





Dealers like yourself who acknowl- 
edge Our growing do-it-yourself 
economy and cater to the needs of 


their customers, ring up top profit 





dollars every week with American 


Two 8x 24°" 
window banners 


Rental Sanders! This rental tool 


service helps you to get the consumer to 





spend money in your store! If you haven’t seen 
the amazing all-new American AMR Sander, 
drop us a note today-and we'll be glad to bring one to-you 


so you can look it over. The AMR is the only rental sander with 





adjustable-removable handle requiring no tools. It is 


super-streamlined, tamper-proof and virtually wear-proof. Fifty colortul stufters 


lor give-away orf mailings 


It is the No. 1 rental tool, backed by a tested plan for profit! a 








insure customer satistaction 





Ne 100 How-To booklets save time, 








e— 
st 


We Help You Pull for Profit ... All the Way, All the Time! 3 
Special Promotion Kit ! Boost your sales for only $1.70! Get big sander rental = oe 
sales promotion kit, including poster, counter cards, window banner, book- -% tt 
lets, stuffers, pad, pictured at right—and more! Check or money-order for ; 


$1.70 must accompany order. Send now—be sure to state whether you want 
All-new streamlined 

















kit for tilt-type or lever-type sander. rental sedord pall 
PERFORMANCE PROVED DO-IT-1OURSELF ca 6 | 
DENTAL TOOLS... MERICAN 
WORLD-WIDE SALES AND SERVICE FLOOR SURFACING MACHINE CO. 
ESTABLISHED 1 % Oxo 
522 So St. Clair St, Toledo 3, Ohio 
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HERE’S WHY YOU’LL SEE MORE 









ARE PRICED, 








RETAI 





—, . SO ghee AAI LLIN 2 LOOT A 


Spill 








LOR 


STYLED, AND 


COUNSELOR 


FEATURED SCALE IN 
BIGGEST-EVER AD 
CAMPAIGN...TO REACH 
AND PRE-SELL OVER 
90,000,000 READERS! 


The bath scale that completely outdates all 
others in its price class! Easier to read... 
accurate .. . sleek-looking, the Capri is 
destined to be a dest seller during the profit- 
able gift-buving season just ahead. Your 
customers will be pre-sold on it through a 
consistent advertising campaign starting in 
October .. . they'll ask for it by name be- 
cause Counselor is recognized for giving 
more value at a reasonable price. Put 
Counselor Capri in your want-book . .. or, 
better still, order from your jobber today‘ 


L AT $795 


Far West $8.45 


LIVING 


<% a : fit ti4 


cals 
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PROFIT ON DECEMBER 3ist? 
SCALES 


MERCHANDISED TO SELL...SELL...SELL 





Fret, FLOOR MERCHANDISER 
—— 
TO SPUR YOUR SCALE SALES! 


»-»-- COMES WITH 8-SCALE DEAL 


It’s brand new and free to you! Yes ... here is Counselor's latest 
merchandising aid to help you step-up volume and make more profit. 
Specially designed to put displayed scales at the correct eye level, 
the merchandiser shows two Counselor Scales to full advantage... 
stocks others in a neat, orderly arrangement. And .. . talk about 
profit per square foot! On the initial deal you make $21.20” net in 
a little over one square foot of floor space. @ The free merchandiser 
—of steel rod construction with black finish—measures 14° x 14” 
and is just 38” high. It comes to you with special deal D-8, consist- 


ing of 8 fast-moving Counselor Scales .. . the complete “package” 
is ready for immediate display; no assembly is required. Now is 
the time to cash in! Feature Counselor . . . the scales that se// and 


sell and sell! 


“Far West, $22.60 net 





THIS COUPON MEANS BUSINESS 








ica sa: ie aa. 
a SEND THIS COUPON AND WE WILL SEND YOU THIS 
D-8 DEAL COMPACT, VOLUME-BUILDING MERCHANDISER | 


ABSOLUTELY FREE 


- ++ COMES WITH SPECIAL 8-SCALE DEAL 


RETAIL, EACH 
EAST FAR WEST 





Name of Jobber through whom we should bill this deo! 


3-Mode! 222 6.95 7.45 | 
Seeds! 600 Copi «798 (as | SHIPPED FREIGHT PREPAID FROM FACTORY 
. 1-Mode! 400 Coronet 8.95 9.45 
1-Meode! 279 Chrome 9.95 10.45 | THE BREARLEY COMPANY, ROCKFORD. ILLINOIS 
sept me eo _ You bet I’m interested in your free merchandiser! 
” Rush it along with Counselor Deal D-8 right away. 
. EAST FAR WEST | 
Tota! Retail 63.60 67.60 | 
Delivered Cost 42.40 45.00 FIRM NAME... 
Your Proft 33.4% 21.20 22.60 | 
. ADDRESS 
+ | CITY STATE 


a 
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“Sales have been so good that | now 
stock only brushes bristled with TYNEX” 


Says Mr. George Reno, Reno Paint and 
Wallpaper Co., Hartford, Conn. 


2 








“Once I sell customers paintbrushes with Du Pont 
| 


“Tynex’ nylon bristles, they stay sold. That’s why I stock WELL-MADE BRUSHES WITH “TYNEX” BRISTLES 
only brushes with “Tynex’ bristles . . . and why I can HAVE ALL THESE ADVANTAGES: 
personally guarantee each one,’ Mr. Reno reports 1. Full paint pickup 3. Right for all finishes 
_ , 2. Smooth, even flow 4. Easy to clean 

hese typical remarks show why featuring a complete 


; ba 5. Last 3 to 5 times longer 
line of brushes with specially ‘‘flagged’’ and tipped 


“Tynex” bristles pays off in customer satisfaction and 
increased sales 


“Tynex” is the registered trade-mark 














®t¢ ys. ear. ort 


for Du Pont nylon bristles BETTER THINGS FOR BETTER LIVING . . . THROUGH CHEMISTRY 


+ beietl : ne | PLUS free booklets 
“TYNEX' bristles Peni canty and streamers... 


available from your 


are the most widely 
advertised bristles. .- brush supplier 


backed by a continuing 
campaign in these 
leading national 
magazines 
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merchandising displays 








Panel Displays 
Convert Shoppers 
Into Buyers 


Sales of many lines that appeal to men and women 






customers are increased by open wall displays where 


shoppers can make comparisons and self-selections 


Wall sample displays with perforated panel board 
are used in many hardware stores to get many lines 
on open display and to encourage impulse buying. 

These displays are used for lines that are of special 
interest to women, and also of special interest to men 
For instance, quite a few lines of kitchen ware can be 
placed in a relatively few feet of wall space to attract 
the attention of women browsing the store. For men 
customers, perforated panel board is used for hand 
tools, electrical items, door sets and bathroom fixtures 

Such displays have a special advantage in lining up 
samples of an entire line, giving the customers who 
are browsing in the store an opportunity to see each 
item in the line side by side, and to make up their 
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minds which size and quality is best suited for thei: 
needs. 

Wall displays such as these also can be set up 
prices, sizes, and other pertinent information can be 
included with the item on a tag directly under or above 
the item. 

Stock can be carried in bins beneath the panels o: 
in adjoining island displays so when the customer has 
made his selection the sales person can get the item 
from stock immediately. 

Wall displays are equally effective for neighborhood 
stores where a sales person wants to show a custome: 
an entire line, and for stores that have peak traffic 
hours where there are quite a few customers shopping 
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Panel Board Displays 





the store. Such a situation prevails 
at Pickering Hardware, 8th and 
Main Sts. in Cincinnati, Ohio, 
where the noon hour traffic is espe- 
cially heavy in this downtown store 

Many workers in nearby office 
buildings browse around the store 
to pick up some specific items and 
also just to pass the time. Wall dis- 
plays have converted many a brews- 
ing customer into making an im- 
pulse purchase. 

Wall sample panels are used for 
most of the 80 ft. length of the first 
floor of Pickering Hardware on 
both side walls. 

Individual panels feature build- 
ers’ and cabinet hardware, casters, 
closet hooks, cutlery, kitchen gadg- 





< 


Display of bathroom items uses 
the sample panel technique. 








; om ie 


—_——e— 


pgs. 7 





= a <3 ‘ ry — 






Each pane! in the electrical supplies department Panel display above bins invites inspection of 
shows a variety of one particular type of item. tools, and takes advantage of al/ available space 
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Promote Related Items Tie-In Sales 


ets, electrical supplies, and door 
sets. Each item displayed is clearly 
marked with a price tag showing 
the size, type and finish, and other 
pertinent information. 

A green background is used for 
the panel on cutlery, in order to 
heighten the display. A white back- 
ground is used on other panels. 

Pickering Hardware also uses 
perforated panel board in making 
up window displays. 

Items on both the wall and win- 
dow displays are carefully selected 
and are mounted to avoid crowding. 
There is sufficient space around each 
item to set it off from its adjoining 
display item, so customers can see 
individual items. 
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to private parking field for customers. 


4000 Attend Grand Opening 


45-year-old firm’s radio and newspaper advertising draws more 


than 4000 visitors. Registrations add names to mailing list 


When the George C. Jacobs Co. 
on W. Fourth St. in Eureka, Calif., 
opened its new hardware store as 
part of its hardware and building 
materials business last fall more 
than 4000 people visited it during 
the two-day opening. 

Actual registrations exceeded 
3500, helping the firm to expand its 
previous mailing list of 800 names. 
Visiting children were not regis- 


100 


tered, and it is estimated that at 
least 500 adult non -registants 
visited the store. 

Registants were requested to 
check off on cards their current in- 
terest, whether paint, repairs, re- 
modeling or new home construction. 
With this information the firm was 
able to classify its mailing lists. 
This also provided outside sales- 
men with prospect lists. 


Newspaper ads and radio an- 
nouncements over two radio sta- 
tions continued to urge people to 
“watch 60 W. Fourth St.” Ten days 
before the opening of the store 
the public was informed of the 
actual dates. 

A double-page spread in the Nov. 
4 issue of the Humboldt Standard 
showed the exterior of the hard- 


ware store, interior views and 
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photos of some of the store em- 
ployees. Statements by and pic- 
tures of George C. Jacobs, who 
founded the business in 1909, and 
Donald E. Larsen, a partner for 
more than eight vears were also 
included. 

The new store’s services, depart- 
ments and free parking lot were 
stressed in the double-page spread. 
Programs on two local radio sta- 
tions also publicized the store open- 
ing. 

Of customer service the ad stated, 
“From blueprints to 
ideas, anyone will find the illus- 
trated literature the very latest in 
colors and design. Whatever your 
problem, from. built-in’s to new 
homes, the idea library of the 


decorator 





George C. Jacobs Co. will be ever 
helpful. Customers are invited to 
come in and spend as much time as 
they wish to explore the world of 
new ideas for home improvement.” 

Some of the nationally advertised 
brands of tools, newly added to the 
firm’s lines, were listed. The firm’s 
ability to handle do-it-yourself and 
paint contractor requirements with 
an expanded paint and related lines 
was stressed. 

More than 30 manufacturers had 
representatives to demonstrate their 
products. The budget for promot- 
ing attendance during the two open- 
ing days was $1000. 

“Thank vou” ads were also used 
after the opening event on radio, 
TV and in newspaper ads. 





Selling water systems 





Drillers Supply 
Sales Leads 


Cooperation with contractors 


and REA officials helps Texas 





dealer merchandise 75 electric 3 CG dcatt ister auton de 
Louren orowores WwW or s is- 


play at the local REA headquarters. 

water systems each year 

Laurent Hardware Co. in Victoria, Tex., obtains known to be reliable. He told them of his intention, and 
most of its water systems prospects from local well inquired as to their prices for well-drilling. After 
drillers and REA offices. reaching agreement with the drillers, he started his 

C. W. Marquis, co-owner and manager of the com- sales campaign. 
pany, reports that this plan helps the company to sell Laurent Hardware has a front-of-the-store display 
75 or more water systems each year. of an electric water system. 

When Mr. Marquis decided to enter the electric Laurent Hardware’s cooperation with well-drillers 
water systems business, he contacted well-drillers works like this: 


A rancher looks at a water system at the store, wants 
to know the price and capacity of the unit, plus installa- 
tion costs, including the well-drilling. 

C. W. Marquis knows the prevailing price per foot 
for drilling throughout his trading area. He ascertains 
from the customer what is the approximate depth of 
water on his ranch, and with that information can 
quote the purchaser a price to include water system, 
well-drilling, water system installation and concrete 
slab which the company recommends be placed around 
the well. 

With the order signed, Laurent Hardware turns the 
well-drilling job over to a competent firm. The customer 
may pay the hardware dealer for the entire job, or 
make installation and drilling job payment direct to 
the driller, the water system payment to Laurent. 

Some water systems sales begin when a well-driller 
has a contract with a customer, the contractor refer- 
ring the buver to Laurent Hardware for selection of 
an electric water system. 

Laurent Hardware handles but one line of pumps, 


and stocks a complete line of parts for these units. 


C. W. Marquis, lett, talks water sys 
tems with o prospect oat the store 
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What makes a successful table 
and giftwares department? 
According to James Craig, man- 
ager of the Sparks Co., 10th and 
Broadway, Vancouver, Wash., it’s 
a stock large and varied enough to 
appeal to people of all ages. When 
the firm opened its new modern 
store recently they enlarged their 
china, glass and giftwares section 
to such an extent that they decided 
to drop their long established name 
of the Sparks Hardware Co., and 
call themselves simply Sparks Co. 
Hardware—tools, sporting goods, 
major appliances—still account for 
the greater proportion of business, 
but the table and giftwares section, 
which occupies the entire front halt 
of the main floor, is known through- 
out the city for its extensive stock. 





Since most gifts are bought by 
women, and most gifts are for 
women the store’s large stock has 
been selected to appeal mostly to 
the feminine sex. From there it is 
the natural step to go after the 
bride’s trade. 

Newspaper advertising makes the 
main bid to get brides into the 
store, but ad copy is not on a direct 
solicitation basis. The firm operates 
the largest gift shop in town, a fact 
that consistent newspaper adver- 
tising keeps constantly in the pub- 
The firm uses gift ads in 
the local paper, and an 


lic eye. 
occasional 
ad in Portland, Ore., papers. Such 
advertising is especially effective in 
June and December 


Some piece of 
direct mail goes out with every 
monthly statement, the item being 
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Gift Merchandising 





How to promote oiftwares 


A Pacific Coast dealer does it with unusual dis- 
plays in windows and store, plus newspaper ads 


always something of timely inter- 
est. 

When patrons select their table 
ware patterns from among a large 
variety of china, crystal and silver, 
their names and addresses are en- 
tered in a record book, and the 
number of pieces and patterns 
bought are noted alongside. The 
notation also includes the date of 
marriage, anniversary and birth 
day. Thus the firm knows just 
how every patron stands in regard 
to her purchase. When a pattern 
is to be discontinued, or a new iten 
in the pattern is introduced, th 
customer holding that particular 
pattern is advised of the fact that 
she may supplement her origina! 
purchase. 


(Continued on page 132 


> «* +? 
A C f ) vi ~ A” 
; ’ rf 
angels’ hair border, artif 
: v4 me ; 7 
snow ond poinsettia de ‘a 
" e ralecce - , a , 7 » rn? 
rions pilus O Cutout jure 
7 a , 
4 P bik 
OnTAG WVigqus ‘ id 
rrr if *| showe ’ ry eo. af 


<« 42a 
‘ waa ; ; 1 eye 
trays and dinnerware in eye 


catching tashior 


103 








Do your window displays sell? 


Nine points which make 


Well planned window displays with good themes 
‘an be an effective selling tool. 

The experience of the retail division of Allen & 
Jemison Co., wholesale and retail hardware firm of 
Tuscaloosa, Ala., proves the value of good window dis- 
plays. 

For a number of years the firm used its show win- 
dows to promote both seasonal and year ‘round mer- 
chandise for its retail division. Windows are fre- 
quently devoted to civic and charitable organization 
drives and activities. 

Nine keys to the retail division’ 
window displays are: 


successful use of 


1. Displays are composed largelv of related mer- 
chandise from the store’s stocks. 

2. Fresh ideas feature merchandise in good con- 
dition. The techniques of other merchandising com- 
panies are studied and adapted to the firm’s needs. 

5. Animated displays are made on turntables 
many windows. 


in 


1 Kach window in chanved three 
month. 


or four times 


». Display props and merchandise are 
from other stores creating atmosphere 

6. Windows are kept well lighted until late at night. 

7. Seasonal promotions are stressed. 

8. Ideas from members of the staff not directly con- 
erned with display are sought and used. 

%. Tile-in 


DoOrrow ef 


is made with newspaper and radio adver- 
Ising 


iM PERIAL 
HA ashable 


sories were highlighted mn thie 
strands of yarn were from firm's knitting 
Wallpaper CuTf-OuTfs on ne were trom 
electric tan to move wal/paper cutc 


windows volume and profit making sales tools 


A. C. Cade, Jr., head of the 72-year-old firm, and 
T. H. Huffstutler, sales manager, cite many examples 
of the effectiveness of well planned window displays. 

Two years ago in-store displays of electric ‘razors 
sold only two units between April and Dec. 1. . 

Three models were shown on a turntable in a Yule- 
tide window. The entire stock was sold and a reorder 
was required the week before Christmas. 

W. A. Keller, in charge of window dressing, sug- 
gested a window display featuring slow-moving rural 
mail boxes. Mr. Keller mounted one mail box on a 


1g moterio/ls in this window 


Jnusual arrangeme 
with more than a 


nyt 
dozen made this an eye-catcher 
eS aad , : ™ J = Ds ; 
Saivanized iron and aluminum rooting were placed t« 


retlect light from spotlights the window. 


Washable walipaper and painting 


ole! g and dgecoroting acce 


display. Clothes line anc 
g department 
stock. A smo 


OUTS provided anima 


tion in this eye-catcher presentation. 











7 
, 





ost and dressed the window as a rural setting includ- 


ing a road 


’ 


mall boxes. A 


in the display said that any pur- 


This eye-catcher display sold 250 


ieatly lettered 


Sign 


chaser during the month could have his name lettered 


lettered on mail 


At times there was 
their 
boxes they had just purchased. 


n his new box at no extra cost 


lineup of customers waiting to have names 


Last December two tourists came into the store and 


asked to speak to the window display man. One tour- 


ist said, “We have looked at hardware store windows 


the way enroute from Ohio. We just had to stop 
and tell vou that vour windows are the best we 
e seen.” 


So well did the 1954 Ch windows sel] 


risiMmMas-season 


at some merchandise featured in the displavs soon 





merchandise from window displays is 


Removal of 


not unusual. The management believes that since the 
purpose of window displays is to pull traffic into the 
store and sell merchandise, no sale should be sacrificed 
nor a customer offended, by refusal] to take merchan- 
dise out of a window. 

A special room is used for storing window display 
props, anything which can be reused being kept in 
that place. There is a workshop in the rear of the 
second floor in which material is 
made, painted, lettered and refinished when necessary 

If an elaborate table setting is to be shown with 
merchandise from the giftwares department, 
and chairs are borrowed from a furniture store. the 
furniture dealer being mentioned on a courtesy card 
included in the window. 


window dressing 


table 


When a clothing store borrows guns and other hunt- 
ing equipment for a display the hardware firm is men- 
tioned On a courtesy card in the clothier’s window. 

The display department has loaned merchandise. 
vindow and 


in the city. 


store props to about every organization 
Student and faculty organizations at the 
University of Alabama frequently borrow merchan- 


dise and display props. 
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to see how Allen & Jemison can cooperate 







































Window Displays 








Mi 


ise store stocks and display props for spec! 


Keller attends meetings of groups planning 


When loca 


schools have poster contests or other events, the com 
pany is always willing to provide window space 
showing the winning entries 

Exhibits at the country fair and at farm yrou; 
meetings are planned by Mr. Keller 


At the beginning of the football season Mr. Kelle 
the foot ball 
ment and displays schedules of the University of Ala 
all the 


This window remains 


devotes store’s largest window to equip 


bama and schools i! county having footpdal! 


teams intact for two weeks 


A file of ideas for special events throughout the 
vear is maintained in the display department. Publi 
ations are culled for suggestions that may be used or 


adapted. 
Mr 
sociation conventions to keep abreast of trends in dis 


Keller attends regional and national display as 


play. He is responsible for dressing windows, prepar- 
ing display cards, arranging interior displays and 
also makes sketches for mailing pieces. Mr. Keller 


also prepares copy for outdoor advertising used by the 


retail! store 






Store Manager's Notebook 
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Store Manager's Notebook 


Part Il 


Editor's note——This is the se 


hordware deolers con r if ner WMNONSN _ ~ + 


‘ » their promotions. The 
p. 94. Show- 


first article appeocresc in HARDWARE AGE Aug. 8 


~~ 


manship is the element that makes the difference between o aqood 
profitable promotion and a weak, non-productive 
articles will give you mony usetu oeo °"n Now TO 


promotions by using showmanship. The author of these articles 


an outstanding authority on sales promotion and the author of the 


best selling book, “Showmanship in Business 

George M. Cohan, a master playwright and 
showman, once said, “If you don’t have the public 
guessing at the end of your first act, then there 
isn’t a nickel in your show.” That is a box-office 
expert's way of saying that the public enjoys 
suspense. 

Mystery stories sell by the millions; “who- 
dunits” pile up innumerable records for steady 
appeal to radio and television audiences; mystery 


From Sherlock 


pictures jam the movie houses. 


Showmanship in Business 


effort. These For 


improve your 






by Zenn Kaufman 


Dont tell me—let me guess 





no port ro serie tT articies On Now 


Holmes to Dragnet, the public enjoys 
suspense. So let’s put it in our ad- 
vertising and selling. Smart mer- 
chandisers do. 

example, in Kansas City, 
Kansas, a story broke one day in the 
papers about a mysterious birthday 
cake with one candle that was de- 
livered anonymously by Western 
Union to the regular weekly meeting 
of the Rotary Club. 

This was not the end of the world so the story 
caused only a casual amount of interest. Soon 
more stories ran. The Mayor received a cake 
source unknown. The Kiwanis got one. Promi- 
nent citizens all over town got cakes. And soon 
the conversation babbled all over Kansas City 
“What did the cakes mean?” Whose birthday 
was it? 

Finally, the answer came out. A cake was 
delivered to the Chief of Police who had the 
messenger trailed back to the office of the Kansas 














Service Grocers where my friends, the Small 
Brothers, admitted to the reporters (whom they 
had summoned) that they had sent the cakes as 
a warm-up for their first anniversary sale. And 
with a shrewd merchant’s eye for a practical 
follow-up, they also announced to the public, 
“You, too, can have one of these cakes—on sale 
during the anniversary at a special price.” 

Hardware dealer Clarence Derby used the 
same principle to build up advance interest in 
his booth at the Peterborough (N. H.) Annual 
Street Fair. He invented a character known as 
“Rosebud.” 

Several weeks before the fair he placed teaser 
ads in the papers, saying, “Rosebud is Coming to 
Town” and “Who is Rosebud?” At Fairtime. 
Rosebud turned out to be a pig—elaborately cos- 
tumed in rose satins and sweetly perfumed with 
rose cologne. 
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This is an exciting and elaborate use of sus- 
pense for a major promotional effect, but there 
is no need to spend a lot of money to use this 
simple element of showmanship. It can be applied 
in as simple a manner as asking a question on 
the envelope that carries your direct mail adver- 
tising. 

Jack Smith, the Bosten mail order expert. 
claims that at least half of all direct mail adver- 
tising is never read at all. Hence there is a 
need for something on the envelope to break the 
barrier of a prospect’s indifference and at least 
get him to read your story. 

Newspaper ads, too, cry for a fast start to 
tease the public into reading. In Lansing, IIl., 
sock’s Hardware Store uses “Look What’s Hap- 
pened to Fish!” as an attention getting query to 
get readers for their ad featuring glassware. 

“Have You a Cold Spot in Your House?” was 
a good attention getter for a Valorie Hardware 
Co, (Littleton, Colo.) display selling weather- 
stripping. In Pomona, Calif., the Pomona Hard- 
ware Co. got top attention for an electric bulb 
display showing what appeared to be a bulb, 
sitting socket-end up, in a bed of sand. Where 
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How to make your promotions click 


did the current come from? We're sure you can 
figure it out. If not—write to us. 

In Red Wing, Minn., a Marshall-Wells store 
gets top attention with a Dutch Auction display 
in which the prices are reduced daily until a sale 
is made. This is good suspense. 

In Oklahoma, dealers sponsored “Surprise 
*arties” at neighborhood theaters to sell gas 
ranges. Contests were held to elect Mrs. Home- 
maker with the public voting in dealers’ stores 
Purchase of a gas range earned extra votes. 

One of the most interesting uses of suspense 
is in employee training where the quiz technique 
can be used to drive home the ideas and informa- 
tion you want your employees to absorb. Hun- 
dreds of quiz shows pull audiences totalling in 
the millions—they make learning exciting and 


palatable 


How to use a quiz 


All the standard guessing games can be used 
As, for example, “What’s wrong with this pi 
ture?” to get employees to spot breaches 
operating routine. 

Suspense supplies good themes for prize con 
ests, too. A favorite plan is guessing costs of 
operation to stress economy. In Boise, Idaho 
they ran a Cookery Quiz, in which the public 
had to answer a number of questions on how to 
ise a range. 

Yes, mystery is a very powerful element of 
showmanship. It sells millions of mystery books 
and mystery magazines. It pulls crowds to the 
radio for witch’s tales and crime clubs. It brings 
millions to the movies for G-men pictures. It is 
but let us not over-use it. It is 
When } 


very powerful 


one element that can be overplaved 





How’s Your Showmanship? 
Each month an autographed copy of the 
hook, “Showmanship in Business,” 1 
qiven for the beat example Of snowman 
ship sent in by a reader of HARDWAR! 
AGE. Tell us of something you've done 
or even somethwmg you ve cen that 
has helped add that extra touch of dra- 
matic wmiterest. 
Send your examples to Editor, HARD- 
WARE AGE, 100 E. 42nd St., New York 
] i. N, Y. 











: , 3 ea 2 ne from Wheeling. his home, where he kept his out- 
Showmanship in Business : . Heer 
board motor boat. He didn’t want to take the 





train back to Washington, but he had to go back 
to Washington to get his car and drive another 
110 miles back home to Wheeling. 


continued 


tease your public too far, you make people mad This nicely illustrates a warning about mys- 
That is not good selling. tery in general. Don’t go too far in teasing your 

Here is one good example of a little mystery) public. Just as the importance Of any Cesig 
that went a little too far: At Washington, D. C., must, architecturally, justify its base, so a 
the Baltimore & Ohio Railway ran a mystery delayed ending must be important enough, 
ie A familiar with ng dramatically, to compensate for the suspense. It 
hee ave wate Geeelas in Landen. You buy s your public feels cheated, you are worse off than 
: efore you started. 


’ 


ticket and nobody knows where the train 

going. At 10 o’clock, the engineer is handed a With mystery pulling so strongly, it is onl) 

sealed envelope and off goes the train. The pas- reasonable to ask why it is not used more. Ah! 
; ry ' Pa +} —_ ‘eter ae 

sengers are given a ride and a lunch and the atS aNouner MY Stery : 


come home tired but happy. It costs about $2. 





One of these excursions was advertised in ; 
Washington newspaper which circulates over a FREE 
wide area, four or five counties, and a man who ai | ; 
lives 110 miles away al W heeling read about Phe Showmanship Yardstick 
the excursions. He said to himself, “That’s a Send a _ self-addressed envelope ror 
great idea. I think I will take that train.” 


your 
free copy of the “Showmansh ip Yardstick” 

Bright and early on Sunday morning he got —a 12-point check list of the elements that 
up, got in his Ford and drove to Washington, make a good show and a good promotion. 
bought a ticket, and settled down in the train, Write to Editor, HARDWARE AGE, 100 E. 
wondering where it would take him. 42nd St., New York 17, N. Y. 








The train went to a little lake. about two miles 








Training retail salesmen 


how to get 


Better salesmanship in your store 





Here is a simple method for improving the selling skills of your store personnel. 
Just put the poster shown on the facing page on a bulletin board in the back of the 


store, in a stock area, or wherever store people will see it frequently. 


This constant reminder of the qualities of good salesmanship will help any seri- 
ous member of your store staff improve his selling. The poster on the facing page is 
the second in a series of sales training posters that will appear in HARDWARE AGE. 
These posters were prepared by a hardwareman with extensive experience in the 
training of retail hardware salespeople. Each poster in the series will cover a differ- 
ent selling subject. The technique of presentation will be the same as that used so 
effectively by the armed services during the war to train military personnel in a 


wide variety of subjects. Each poster in this series will be full page in size. 


HARDWARE AGE, SEPTEMBER 15, 1955 





Hardware Age 
Capsule Counsel 


How do you look this morning? 


A 


Customers prefer to be waited on by a neat salesman. Don’t 
you, when you go shopping? A neat appearance doesn't 
cost you anything. It’s a habit that you can develop very 
easily. Use the list below to check your appearance now. 


How do you rate? 


NEATNESS CHECK LIST 


MEN 


CLEAN SHIRT 

SHOES SHINED 
CLEAN FINGER NAILS 
PANTS PRESSED 
CLEAN SHAVE 

HAIR BRUSHED 
SMILE ON FACE 


WOMEN 


HAIR BRUSHED 

CLEAN, NEAT DRESS 
CONSERVATIVE MAKEUP 
NO SLIP SHOWING 
SEAMS STRAIGHT 

SHOES SHINED 

[] SMILE ON FACE 


egk saga ezee 


a Hardware Age Editorial Feature 


copyright 1955 — Hardware Age 





Store Modernization 





Remodels to Promote 


To promote the quick service idea this large sign greets 
customers on the first floor. 


Barrett's at 344 E. Washington St. in Indian- 
apolis, has long operated a down-town hardware, ap- 
pliance and furniture business. tecent remodeling 
of the basement and main floors was specifically de- 
signed to encourage more customers to buy on a quick 
service basis. 

The firm’s plan has been successful and has in- 
creased self selection browsing and impulse buying 
in the basement hardware and toy departments and 
the first-floor hardware, furniture and appliance 
sections. 

Remodeling started with putting the check-out 
counter far enough up front so that those desiring to 
pay for merchandise could go to that spot and receive 
quick service. 

A large ceiling sign, reading, “In... self service’”’ 
shows people wishing to shop in the basement and 
first-floor department on a self service basis the 
direction for those sections. Another sign facing 


i110 


Self-Service 


New arrangements increase 


self selection, browsing 


and impulse buying for Indiana 


hardware dealer. 


Firm’s free parking lot is a 


magnet for attracting customers 


in the opposite direction reads, “Out-self serve hard- 
ware.” 

A long railed aisle leads from the front door to the 
rear-of-the-store office. This aisle goes past an appli- 
ance and a furniture display to a staircase to the sec- 
ond floor and to the elevator. 

On the cash register is a sign with this message: 
Purchases totaling $10 or more may be added to your 
account. Near the register the firm posts ad clippings 
relating to charge accounts, and clippings about fraud- 
ulent use of checks and other pertinent news items. 

Perforated metal panels are used extensively 
throughout the first-floor hardware section walls with 
items plainly price marked to help speed self selec- 
tion. Shopping carts are available for the use of the 
customers wishing to use them. Several neatly 
jacketed salesmen are stationed throughout the de- 
partment to serve those requiring assistance. 


R. J. Hughes, hardware department manager, 
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Up-front check-out center promotes purchases on a 


charge account basis, encouroges queries. 


frankly admits that the firm is “feeling its way in 
self-service merchandising.” He says that the man- 
agement is giving careful attention to the wishes of 
customers as to quick service. 

Attempting to cash in on the heavy first-floor traffic, 
the firm has a 20x20-ft display of power tools in the 
rear of the main floor. One salesman-demonstrator is 
on hand in that section at all times. He has a num- 
ber of cutout pieces which he has used for demon- 
strations, these being on display to show prospects 
the variety of work which can be done with saws, 
drills and other power units. 


Carries wide variety 

The hardware division office is near the power too! 
section, thus attracting many people not visiting the 
store with the intention of looking at big-ticket items. 

The firm has extended its quick-service promotion 
to the basement. The check-out unit is at the foot of 
the stairs. More salesmen are employed in the base- 
ment because of the wider variety of merchandise 
displayed in that floor. 

Heavy hardware including hooks and pulleys are 
displayed on a heavy plank attached to one wall. Di- 
rectly below are glass bin displays of solder and other 
packaged items, each price marked. Lanterns, chim- 
neys and other items are shown on glass and wooden 
shelving, with prices plainly marked in black crayon 
or with marking tags. 

A special wooden step-up for faucets is mounted on 
a basement wall, prices of each item being plainly, 
visible. Delivery to customers is made of these items 
from stock kept nearby. 

Packaged hardware, shown in glass bins against a 
basement wall, attracts many customers with re- 
Fuel tank connections in vari- 
ous sizes are placed in a compartmented wooden box 
in a center aisie to invite self service. 


sultant fast turnover. 


A center pillar near the basement wrap table is 
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used for showing current store advertising. The same 


pillar bears a large sign, “The package that you take 
home arrives first.” 

Toys in wide variety are displayed in the basemen! 
o2 weeks of the year, sales of these items being han 
died throughout the year at the check-out unit. The 
toy section is colorfully decorated to attract both peo 
ple of all ages. 

Barrett’s have a sizable parking lot just across the 
street from the store. Well signed, parking is free 
for 30 minutes to hardware department customers and 
for one hour to customers of the furniture and appli- 
ance department. 


Barret 


lad 4 
\ PARKING 


. © 


. dave at 
















Specialty selling 





Platter Fan 
Sells 


an Idea 
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Mrs. Thelma M. Botes checks record stocks in the Record 
A , , 9 

Bar A complete inventory of al/ records in stock and on 


order 5 moce once each monrn 


Personal interest in records 


prompts salesclerk to inter- 





Because Mrs. Thelma M. Bates found it inconvenient 


est Pennsylvania dealer in to go out of town to buy phonograph records, Longe- 
necker’s Hardware in Manheim, Pa., now does a size- 
Mrs. Bates, a salesclerk in Longenecker’s, says 


“There was no complete record shop in town. Wheneve: 
I wanted a new number, | had to go out-of-town to 
get it. I believed that others would like a larger record : 
department with a good stock. 
“We had always handled a small stock of records 
fitting on a single rack. | talked up the idea of having 
a complete department with the result that our Record 
Bar came into existence.” 


complete record department 










The 20 x 25-ft record department is in a former 
small storage area in the rear of the store. It has 
children’s records, jazz, hill-billy, sacred music, classi- 
cal and light classic numbers. 

Mrs. Bates savs, “The best way to stock a Record 








Bar is to have a wide variety of selections to please 


HARDWARE AGE, SEPTEMBER 15. 





1955 








3 


——_ 








recoro geportmen?t entrance has g large raised errer 
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all interests. You can always order a record or an 
album you do not have in stock. While the customer 
is in a buying mood, you may sometimes interest him 
in other numbers you do have.” 

Records are stocked in three speeds. All 78 rpm’s 
retail at 98¢, 45’s at 89¢, 45 rpm extended plays at 
$1.49. 45 rpm extended double-plays at $2.97 and 35 
rpm 10 in. classical numbers at $2.98. The 12-in. 3:3- 
rpm classical numbers are priced at $3.98 and up 

Approximately three turnovers are made each yea 
in the firm’s sizable record inventory. 

Each week Mrs. Bates checks Billboard magazin« 
for listing of the 10 top tunes of the week and orders 
or reorders them for stock. As these hit tunes begin 
to lose their standing, re-orders are lessened. Mrs. 
Bates says, “In a town such as this, with a popula- 
tion of less than 4,000, you get to know many people 
fairly well. When | note a new release I have an idea 
I give them a phone call 


of people who will like it. 
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and invite them to visit the store to hear the recording 
Salesmen keep me posted as to new records. Young 
sters viewing shows on children’s TV programs report 
on rhymes and music heard frequently, and we stock 
those numbers as soon as they become popular.” 

The record player in the Record Bar is hooked up t: 
a loud speaker outside the store and to several unit: 
in several other parts of the store. Plans call for hoo! 
ing upa Hi-Fidelity set for playing classical recor 
ror customers. 

Every Saturday evening, Mrs. Bates inventories t! 
stock of the 10 top hit records and mails in a promp 
re-order. As these numbers lose their popularity 
orders are decreased and finally discontinued. 

The Record Bar has helped in the sale of record 
plavers, and combination TV, radio and record pla) 
ing units. Many customers having a one-speed reco! 
plaver trade in their old machines for partial paymé 
toward a new three-speed unit. Most trade-in recor« 
players are quickly resold. 

Many farmers buy these old units for installation 
barns and chicken coops, record playing having be 
come quite commonplace in barns and other parts 
the farms in Lancaster County. 

When the expanded record department was fi 
operated, a Record Club was established. Every « 
tomer buying a record in a selected price range \* 
ceived a coupon. Upon receipt of the 10th coupon th 
customer received a free record in that price rang 
As business increased in the Record Bar, the coupot 
idea was discontinued. 

Longenecker Hardware is located near the loc: 
theatre, and lends records to be played during inte! 
mission. Notice on the screen that the records ar 
supplied by the hardware store results in many ext! 
record sales. 

Careful purchasing and re-ordering make it unn: 
essary to offer many records on a clearance basis 


47-7 mg lon morner 


, 
the Nic s jrren?t favorite recoroa 















How to get the most from... 


Center Aisle Displays 


Texas dealer uses front-of-store center aisle area to feature 


items which sometimes do net move well in less traveled areas 


Given over largely to seasonal merchandise the up- 
front display area just inside the entrance at Everett 
& Sons in Conroe, Tex., is often utilized to spotlight 
lines that should be fast movers, but just lag for 
some reason. | 

When the store was remodeled and enlarged four 
years ago a wide aisle free of permanent fixtures was 
left from the front to the rear of the display room. 
It was soon discovered that in addition to being a 
means of moving seasonal merchandise this wide aisle 
was a good place for showing non-seasona! lines that 
were not moving well. 

A recent example of the promotion power of this 
area was the sale of a novelty kitchen item from 
regular stock, stock that was for some reason not sell- 
ing as rapidly as the management fhought it should, 
was spotlighted at the front of the store. In 10 days 
there were not enough of these items left for a display. 


Use 12-ft promotion aisle 


The promotion aisle is 12 ft wide and 40 ft long, 
leading from the center display window back to the 
company office and cashier’s desk. There are two 
double-door entrances at the front of the store, the 
feature aisle being located half-way between the two 
entrances. 

Permanently located fixtures are so arranged to 
encourage store visitors to turn to the left or the right 
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and approach the office and cashier’s desk. W. L. 
Everett, one of the firm’s three partners, estimates 
that 90 pct of all people entering the store go through 
the wide center aisle. 


Bulk displays of fertilizer and plant tood helped promote 
quantity purchases of these lines, resulted in many buyers 
going turtr er r Tho cTnre TO look or other seaosona’] mer 
chandise. 
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With March the best month for gardening in the 
district served by Everett & Sons, a floor display of 
peat moss, fertilizers for home gardens and lawns is 
featured in the up-front display section. 

Paper cups, plates and other disposable containers, 
were given the feature spot when the first warm days 
of the year came. Sales of this merchandise were 
very good, not only during their feature display 
time, but for a long time after. 


Features seasonal items 


The week before opening of the local freshwater 
fishing season, a temporary display of fishing tackle 
particularly adapted to local needs occupied a floor dis- 
play in this area. This comparatively small display 
sokd more tackle than the regular tackle department 
for the first several days it was in use. 

“We watch sales from these temporary displays,” 
Mr. Everett explains, “and when they begin to lag, 
we put the merchandise back in whatever department 
it belongs and build another timely display. There 
always is more timely merchandise to feature than 
there is space in which to feature it. We don’t like 
to crowd the displays, since this is the main avenue 
from the front to the rear of the store. We like to 
have plenty of open space for the movement of cus- 
tomers while others may be standing around and ex- 
amining some of the displays.” 

All displays are open, and many of them are built on 
the floor. A few low flat tables, light and easily 
movable, provide facilities for other merchandise that 
shows better higher than the floor. 


Mass display of picnic 
goods at the front of 


the jorge aisie s 
. 


c 
a Q 
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The feature display section helps to speed the sale 
of merchandise tied to special events, such as Mother’s 
Day, Father’s Day, July 4th and so on. On such occa- 
sions, the management selects items from various de- 
partments that, as a group, make a good display of 
gifts for the occasion. Thus concentrated, they at- 
tract much more attention than they do in their regu- 
lar departments—and the grouping reminds cus- 
tomers to buy something else for the occasion. 

The space naturally is given over to the holiday mer- 
chandise during the Christmas shopping season. It 
is particularly well arranged for showing wheel 
goods; and toys generally occupy a part of the area 
throughout the year, serving to remind mothers, par- 
ticularly, of birthday gifts for their children. 


Stresses do-it-yourself 

When the do-it-yourself idea first began taking hold 
in Conroe, the feature aisle carried a large display of 
tools needed to do general tinkering about the house 
It got the do-it-yourself idea over exceptionally well 
and helped to establish the hardware store in the 
minds of customers as a logical headquarters for this 
type of merchandise. An occasional display of spe- 
cial tools and materials bought by home tinkerers still 
finds a spot in the area. 

“This space is ideal to throw a special spotlight on 
a specific department,” explains M. W. Everett. “In- 
variably a display of some particularly timely item 
from a regular department not only sells that item 


but influences customers to go to the regular depart- 
ment for related items.” 


















How to make a profit 


on trade-in appliances 


Virginia dealer sells many appliance trade-ins on an as-is 


basis, and reconditions others to put them in saleable condition 


How can a hardware dealer make 
a profit on trade-in appliances? 

You can turn a profit by selling 
the best ones on an as-is condition 
and reconditioning others to put 
them in a saleable condition. That 
is what R. R. Allen & Sons, of Suf- 
folk, Va., does. 

“We have reconditioning 
some appliances taken on trade-in 
transactions for many years be- 
cause we find that it is profitable to 
do so,” says Robert Allen. 

“In other words some recondi- 
tioned appliances can be sold at a 


been 
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reasonable profit. We recondition 
some appliances that other stores 
might resell at a lower price on an 
as-is basis. 

“We do not hesitate to invest from 
$10 to $30 or even more in labor and 
materials in reconditioning a trade- 
in unit if we can see an opportunity 
to get a greater profit by doing so.” 

A spray booth, repair parts and 
competent staff are important fac- 
tors in making profits in recondi- 
tioned equipment. Lately Mr. Allen 
sold several used white refrigera- 
tors by refinishing them in color. 


A reputation for having good 
buys in higher quality reconditioned 
appliances causes many people from 
fairly distant points to visit the 
store. It is not unusual for prospects 
attracted by reconditioned equip- 
ment to buy related new merchan- 
dise at the same time. Some pros- 
pects for used units will change 
their minds and buy all new equip- 
ment. 

Promotions on appliances include 
exhibits at the annual peanut show 
in Suffolk, the city being in the 

(‘Continued on page 123) 
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Remington Dealer Letter 
a mE PIN i 








THE OLDEST GUNMAKERS IN AMERICA PRESENT THE NEWEST GUNS 








CONN 





HUNTERS 





DEMAND...REMINGTON DEVELOPS 


NEW move. 722-244 
REMINGTON RIFLE AND CARTRIDGE 











for 


extra-long-range shooting 





Now...a 308 Win. cartridge with 
exclusive Remington features, and a 
Model 722 rifle in 308 Caliber 








Remington has just an- 
nounced the addition of 
the 308 Win. caliber to its line of big game 
center-fire rifle cartridges with ‘* Kleanbore”’ 
priming and other exclusive features. 

It is available with 150 and 180 grain 
pointed soft-point bullets in the famous 
Remington “‘ Core-Lokt’’ design that gives 
maximum stopping power. And it comes 
with a 110 grain pointed soft-point bullet 
for smaller game. 

The addition of the Remington Model 
722 in 308 caliber now makes a total 
of eight popular calibers in which you 
can offer this famous high-strength bolt 
action: 300 H & H Magnum, 30-06, 270 
Win. in Model 721. and 300 Sav., 308 
Win., 257 Roberts, 244 Rem. and 222 
Rem. in Model 722. 

Nleanbor: a 


hy Remington Arms 








Reg. U’. S. Pat. Off 
7 


Company, Inc., Bridgeport 2, Conn, 





Model 722 rifle in 244 Rem 
outstanding accuracy out to 500 yards 
The new Model 722 high-power rifle 
has a heavy 26-inch barrel, plus sales 
features that include the world’s 
strongest bolt action, match-rifle trig 
ger and exceptional accuracy 
retails for only $89.95. * 


and it 


The new long-range 244 Rem 
ington cartridge is offered with 75 
grain bullets for varmint hunting 
and 90 grain bullets for larger game 
In the popular Remington pointed 
soft-point design, this ammunition 
is capable of really phenomenal 
game-getting results. Directional! 
spreading lines at the tip insure 
fast, even expansion. It has ex- 
tremely flat trajectory and long- 
range accuracy because bullet 





weight and velocity have been bal- 
listically tailored for maximum 
efhiciency out to 500 vards. 


Cash in now on the big, proven 





Meeting a long-felt need of varmint hunters and 
other long-range shooters, the new Remington 
caliber provides 












market for this great new long 
. Remington Model 
722 rifle and new 244 Rem- 
ington cartridge’ 


range team 





*Price subject to change etthout notius 
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An indication of the damage caused by the flood waters is this view of Linett Hardware in Ansonia, Conn. 


Struggling with the sea of contaminated mud are, left to right, Philip and Morton Linett 
gg9!ING g 
in the background floated in from neighboring stores. 


debris 


My ~h ot the 


Floods damage 120 hardware stores 


The disastrous floods that swept 
the northeast in the wake of hurri- 
cane Diane caused millions of dol- 
lars damage to hardware stores, 
hardware wholesalers and hardware 
manufacturing plants. 

An early estimate is that at least 
120 stores were seriously affected, 
with merchandise losses averaging 
about $10,000 per store. A number 
of stores were completely destroyed, 
with losses running as high as 
$100,000. Very few, if any, stores 
carried flood damage insurance. At 
least one hardware distributor suf- 
fered almost complete loss of ware- 
house stocks. 
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Hardware Age reports to industry on how retailers, 


wholesalers and manufacturers fared in hurricane 


The sweep of the flood waters not 
only damaged hardware stores, but 
it also created unprecedented de- 
mand for hardware items to fight 
the flood and to aid in rehabilita- 
tion efforts. 

The hardware trade performed 
tremendous services in rushing ur- 
gent supplier te points where they 
were most needed. 
wheelbarrows, 


Shovels and 


candles, flashlights 


and batteries, lanterns, etc., were 
in heavy demand. 

Many hardware stores remained 
open around the clock to supply 
these needs. Several wholesalers 
kept crews on over the weekend to 
make shipments. One distributor 
moved two carloads of wheelbar- 
rows and 350 dozen shovels over a 
weekend. Another distributor made 


gageilveries to 


dealers in salesmen’s 
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NATIONAL COMICS GROUP 





VES... probably more people will hear, read and see 
Winchester skates this fall than all other brands combined! 
Winchester is building a demand among youngsters and 

porents alike that’s practically guaranteed to put more cash in 


your pockets. 


Now, right now, is the time to cut yourself in on the great foll 
demand for Winchester skates. Contact your jobber or wholesoler today. 
Or write to Winchester Roller Skates, Arms and Ammunition 

Division, Olin Mathieson Chemical Corp., New Haven 4, Conn, 


WINCHESTER SKATES ARE POWERING 


THE GREATEST DEMAND-FORMING 
SKATING PUSH EVER RUN WITH A 
GALAXY OF STAR SALESMEN, STAR MEDIA! 


— 


LIFE MAGAZINE 


PARENTS’ MAGAZINE 





Here’s your advance preview of the FOUR STAR PROMOTIONS that 
will make WINCHESTER the most asked for skate in the country 


* PROMOTION #1 


Winchester is the only roller skate 
participating in the 6th Annual Life-TV 
American Toy Promotion. 26,000,000 
readers will see the Winchester Skate ad- 
vertisement in Life’s November 28th issue 
.. millions more will see Wincheste: 
skates advertised over the NBC Televi- 
sion network, November 19-29. Plus a 
Winchester ad in the Nov. 22 issue of 


the famous Christian Science Monitor. 


* PROMOTION #2 


Winchester junior model skate (#3537) 
— specially decked out with Campbell Kids 
ankle pads and special Campbell Kids 
carton decorations — will be exclusively 
featured in this year’s Campbell Kids 
Promotion. Life readers will see the 
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Winchester ad in the Nov. 7th issue — tele- 
vision stars Dave Garroway and Pinky Lee 
will deliver Winchester skate commercials 
over the NBC-TV network's “Today” and 
“Pinky Lee” shows, Nov. 7-18th. 


* PROMOTION #3 


- 


An estimated 25,000,000 youngsters per 
issue will see the exciting “Wings and 
Winnie Winchester” comic strips appear- 
ing in the 20 magazines belonging to the 
National Comics Group. 


* PROMOTION #4 


Winchester skate ads are appearing in 
both the November and December issue 


of Parents’ Magazine —each issue will be 


read by over 1,625,000 mothers with 
3.250.000 children. 





CHRISTIAN SCIENCE MONITOR 





Spe oor =— et a 





Flood waters rush dowr 
No <fa mn» the canter 


sSrarrry Ts! 
IO jWwec 


cars when trucks were unable to vei 
through. 

Aid to the stricken areas from 
other sections of the country was 
prompt. Wholesalers made open 
credit accounts available where fea- 
sible. Some manufacturers made 
offers to recondition or replace 
merchandise without 
Several 


damaged 
charge. wholesalers put 
their sales force on the road to give 
dealers a hand in salvage efforts. 

One flooded dealer told HARDWARE 
AGE that these offers of assistance 
were the most cheering aspect of 
an otherwise dismal outlook. 

The stricken dealers, meanwhile, 
were at work shoveling tons of mud 
out of their stores, attempting to 
salvage merchandise and decon- 
taminate goods, and making plans 
to reopen. Despite the severe dam- 
age to many stores, the comment of 
every dealer interviewed by HArRp- 
WARE AGE was an emphatic, “we 
will open just as quickly as pos- 
sible.” 

The terrible havoc the flood 
waters caused is difficult to under- 


stand unless one has actually been 
in the stricken areas. A faint sug- 
gestion of the extent of the damage 
done by high waters can be had 
from the accompanying photograph 


of Linett Hardware in Ansonia. 
(Conn. The losses in this store are 
estimated by Morton and Philip 
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Linett at $65,000 in inventory and 
$25,000 in property. 

Their vivid description of the 
flood is that it came up “too fast to 
permit moving anything. Chain 
saws were caught in the torrent and 
went rushing out the door along 
with other merchandise. Furniture, 
fixtures and merchandise from near- 
by stores were swept in our store. 
The water was & ft. deep in the 
store.” 


An aerial view of the swollen Nau 
American Brass Co. plant in Waterbury 


off sidings by the flood. 


gatuck River 


~g ws 


Despite this destruction, Linett > 
is planning to reopen. They have 
established their headquarters in a 
vacant theater across the street and 
the clean-up is underway. 

Salvage of flooded hardware mer- 
chandise is made especially difficult 
because labels are usually washed 
off cans and bottles, making identi- 
fication of contents impossible. In 


almost every case basement stocks 


were completely ruined. This fre- 


rushed past the 
Conn. Box cars were swept 
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It’s Timely! 


| Cate Biteliae: 


It’s Terrific! 
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Your Complete Source 
—— of Supply for... 






DAVY 


© ARCHERY © BOXING © HUNTING 

© BASKET BALL * FOOTBALL © SKATING 

© BASEBALL * GOLF © TENNIS C RO C K ETT 
° BADMINTON © HOCKEY © SOCCER | 











basket 


now being 
shipped 


Our buyers are your buyers. Our stocks are yours to draw 
on (all nationally known brands and our famous TRU- 
SPORT line). Prompt, efficient shipment from this single 
source means many economies for you. Use TRYON for 


better merchandising and more Satisfactory profits 


Most Makes of Guns, Rifles, Revolvers, Pistols 


© REMINGTON * COLT * ITHACA 
* MARLIN * HI-STANDARD © SAVAGE-STEVENS-FOX 
© MOSSBERG © WINCHESTER * SMITH & WESSON 

* IVER JOHNSON * RUGER 




















Another example of alert styling to get 


those EXTRA SALES for you. Go with 


Ammunition . 
Harvell — the housewares line that “sells 


* REMINGTON © PETERS * WINCHESTER * WESTERN 
Ammunition — in all loads. Guns and ammunition are on sight.” Each individual item — properly 
" STu¢ ; ry . ct iia. “Y ’ ‘ . ‘ . " 
shipped prepaid freigh styled—is priced right for everyday volume 
e Also all hunting and shooting ac or! Traps, Tat , 
Pape Ge HURTNG CS coeanerses ~ Binge, 53 and sensible profit. 
rets. Scopes, Gun Cases. Oils, Solvents, Greases an 


~ 
‘ 






Hunting 
ii sae 
































Visit Our New Toy Showroom 
We have add ir (WwW f mor sale 

completely new floor. air-conditioned for you! 
| the newest and = L Harvell Housewores 


lo he urith 


HARVELL 


MANUFACTURING CORPORATION 
HUBBARD. OHIO 


EDW. K. TRYON CO. Wo 


815.819 ARCH ST... PHILADELPHIA 5S. PA 
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PLASTIC 


RUBBER FRICTION 


——— 
DOLLAR VOLUME 


IN 
GOLD SEAL TAPES 


Gold Seal plastic electrical tape, 
for example, gives your customers 
more “coverage” for their money. 
A few neat wraps and the job’s 
finished — gives all needed 
dielectric on most jobs. 


Single 60 ft. rolls in 
round metal cans 
ond Handy Pack of 
ten 20 ft. rolls in 
metal and fiber 
cartons. 


EXTRA SALES AND PROFITS 
STOCK AND SELL 


JENKINS 


FRICTION © RUBBER © PLASTIC 
Also Diamond Seal Friction and 


Rubber Tapes mode to ASTM 
specificotions 
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' announced priority for all 
- ments into the disaster areas. 


quently involved valuable ammuni- 
tion stocks, power tools, cement, etc. 
Tools began to rust as soon as the 
water subsided and air hit the 
metal. Motors must be torn down 
| and reconditioned. 


Housewares presents still another 


| problem in that any item used for 
handling food must be decontami- 
nated before it may eb sold. 


In the meantime, the work is un- 


| derway in shoveling out tons of mud 


and slime, pumping basements dry, 
repairing fixtures, repairing build- 
ings, drying out and reclaiming 
merchandise. Many stores have al- 


| ready reopened on an emergency 
| basis, pending complete repairs and 
| rehabilitation of stocks. 


How suppliers helped 


An example of the aid extended 
the hard hit dealers and wholesal- 
ers is the offer of Columbian Vise & 
Mfg. Co., Cleveland. Columbian has 
advised its distributors that all mer- 


| chandise of their manufacture dam- 
_ aged by the floods may be returned 
to the factory, freight collect, and 


it will be replaced with identical 


merchandise and returned freight 


prepaid. 


True Temper Corp., Cleveland, 


| has offered to recondition or replace 


all merchandise of its manufacture 


| damaged by flood waters in the dis- 
| aster area. 


John Oster Mfg. Co. has told 
dealers handling Oster kitchen ap- 
pliances and Cummins power tools 
that the company will make speedy 
free repaias of flood damaged goods 
of its manufacture. 


Many other manufacturers have 
ship- 


An accurate account of the total! 


| damage is still impossible. In the 
_ aftermath of the flood, communica- 


tions were at a standstill and are 
very slowly returning to normal. 
However, here is a quick look at 


| some of the situations of interest to 
| the hardware trade. 


Winsted, Conn.—This town was 
about the worst hit. Waring Prod- 
ucts Corp. had some superficial dam- 
age, but production and shipments 
are now in full swing. Son Chiet 
Electric Co. plant has been shut 
down and will reopen in October. 
Gilbert Clock Co.’s offices were vir- 





Important notice... 


To readers affected by 
floods in the East 


HARDWARE AGE will make 
its editorial pages available to 
readers hit by the floods in the 
East to help them locate equip- 
ment necessary for resuming 
full business operations. 

Readers who need special or 
unusual pieces of equipment to 
replace flood damaged mate- 
rial may write HARDWARE 
AGE, giving a brief description 
of what is needed. This infor- 
mation will be published in 
HARDWARE AGE, _ without 
charge, to assist flooded deal- 
ers locate sources of equipment 
or to get in touch with other 
dealers who may be willing to 
sell such an item to them. 

This service is available only 
to readers in the flooded areas 
and will appear in the next two 
issues. Address your letters to 
Flood Editor, Hardware Age. 
Chestnut & 56th Sts., Philadel- 
phia 39, Pa. 





tually destroyed. Plant ana raw 
stocks not so heavily damaged. Pro- 
duction getting underway and ship- 
ments expected shortly. 


Worcester, Mass.—Washburn Co. 
basement flooded by 12.3 in. of 
rain. Damage was considerable, but 
deliveries are back on schedule as 
repairs are made. 


Waterbury, Conn.—Risdon Mfg 
Co. chain plant suffered damages to 
first and second floors, but is ship- 
ping from finished stock which was 
not affected. Damage to other plants 
in this city is expected to lead to 
some shortages of fireplace equip- 
ment and other brass goods this fall. 


Torrington, Conn.—Turner Sey- 
mour Mfg. Co. heavily damaged, 
but quick repairs expected to per- 
mit shipments by an early date. 


South Britain, Conn.—Hawkins 
Mfg. Co. lost entire inventory of 
finished goods. Structural damage 
heavy, but machinery was saved. 
Full production schedules to be 
reached this month. 


Thomaston, Conn.—Plume & At- 
wood Mfg. Co. fabricating division 
was extensively damaged. No sched- 
ule of shipping dates for this divi- 
sion. Mill division is operating 
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again, with shipments resumed in 
early September. 


Southbridge, Mass.—Many river 
front industries wiped out in this 
town of 18,000. Damage estimated 
at $25,000,000. Hyde Mfg. Co. re- 
ports no damage to its plants, how- 
ever. Russell Harrington Cutlery 
Co. had flooded basements, but got 
back in full production promptly. 


How to Make a Profit 
On Appliance Trades 


(Continued from page 116) 

heart of the state’s peanut country. 
In cooperation with appliance man- 
ufacturers, the firm also holds 
washer and drier demonstrations. 
Mr. Allen serves free coffee in the 
appliance department to women who 
visit the store to do their washing 
free of charge. The firm will pay 
taxi fare for housewives wishing to 
bring their washing to the store on 
these special demonstration days. 

Frequent use of advertising space 
in newspapers has been another 
means of building profitable appli- 
ance volume. Newspaper ads often 
suggest the buying of more than 
one appliance at the same time, 
with numerous multiple sales _ re- 
sulting. 

An appliance of considerable in- 
terest is a reconditioned, refinished 
wooden washing machine. This 
shows housewives the contrast be- 
tween old-fashioned units and up- 
to-date equipment. 

At certain seasons of the year the 
firm offers customers a container of 
oil free when they buy an oil space 
heater. Cost of the oil is usually di- 
vided between dealer and manufac- 
turer. 





HARDWARE HUMOR 
By Hardware Age 





“But you said to dress it 
up a little for the sale.” 








here’s the secret of 


ASSURED UNIFORMITY 


for Greenlee 22 


ae . 4 - 
« Pe 
5 Se >, 


They’re milled on automatic machines 


‘*‘How can vou get such uni 
formity in your GREENLEE 22 solid- 
center auger bits? weve often 
been asked. 

It's understandable’ why this 
question comes up because with 
the old-time, standard method of 
making auger bits, so much hand 
work was involved that close unt- 
formitvy in most details was im- 
possible. 

For some time now, GREENLEI 
olid center auge®r 
bits on a battery of huge automatk 


machines... specially d 1 and 


has been making 


huile at the GREENLEE plant to do 


this job alone. [This operation was 
| 


adopted solely to bring about as- 
ured uniformity so that all bits are 
tne same. . an important fcature 
you and 


wavs needed! 


your customew®rs have al- 


All cutting parts, point, throat, 
and twist of these GreeNter 22 
solid-center auger bits are automati- 
cally proc essed. You always yet 
bits with true cutting edges, pertect 
squares, accurately hobbed screw 
points, and cold-formed shanks that 
never vary. 

All this adds up to a new concept 
of auger bit uniformity . . . a decided 
selling ‘plus’ for you. Here s 
reason again why it pays you weil 
tO stock and sel] the products ot 
(SREENLE! . your highly depend- 
able source of fine hand tools 

Writ roday ror full letails on 
the milled Greener 22 solid-center 


auger bits with assured uniformity. 


<=> 
GREENLEE 


GREENLEE TOOL CO., 1809 HERBERT AVE., ROCKFORD, ILL., U.S.A. 
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Staff members have privacy with walled off partitioned areas. 


J. Russell & Co. Moves Into New Offices 
To Meet Requirements of Expanding Staff 


J. Russell & Co., hardware and 
industrial supplies distributor at 
Holvoke, Mass., has moved into 
new general offices. 

More space was needed to pro- 
vide working room for the 40-em- 
plovee office staff. The 10,000 sq ft 
of space takes care of current office 
needs and leaves some room for 
future expansion. 

The new offices have a separate 
inter-department phone system so 
all departments can communicate 
with each other without using the 
regular telephone system. The mod- 
ern equipment in the old offices 
was moved into the new one. 

The new offices, which include 
general and private offices and a 
conference room, have fluorescent 
lighting, sound - proofed ceilings, 
tile flooring, and ceiling air condi- 
tioning system. The conference 
room has wood paneled walls with 





—_ rr 
i, enero! omces have pient Or ont ee 


built-in cabinets. 
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“A Good Line to Handle” 
look at this 


EVANS [Jaf il (GRIFFIN — 


HINGES 


pf | — 
Cat. =BB197 
we Template Butts, Button Tips 
SEE US, BOOTH 24 AND 26 J- with permanently attached Bearings 


‘the biggest SELF-SELLING a7 te 


EXTRAS @ ll 


ever offered 


4 
6 : 
Every single tape packed in an ir- Builder's Special 
resistible crystal-clear plastic util- Cat. =540 2 
ity case! PLUS-—rich metal-edge | 
carton that is a display in itself! 


And in each “White-Tape”— more | ; 
quality extras than in any tape at “4 | | 
| . » 





. 
Pin 


e 
head 
a 


any price! Yet Evans “White- 
Tapes” still start at a sensible 
$3.49 list price. 


You'll find the trade saying “‘Let’s handle 
Griffin Hardware because Griffin gives good 
service, they back up their products, they 
never cut their quality . . . and most im- 
portant the customers like the products.” 





Display them and you'll sell them—Griffin 
Hinges ... order by the carton... in any 


EVANS Pocket “WHITE-TAPES” |) ft |. } N : f selections your customers want. 
6,8, 10andNOW Exctuscuely : NEW VISIPAKS- Order by the 


Another outstanding EVANS EXTRA! Each EVANS carton of individual carded items 
Pocket “White-Tape” in clear Tenite utility case. 


l-dozen assortment carton becomes a counter display. | 
Inside ...a special display for one each 6, 8, and 10 ft. | 
tapes, and three extra display cards for individual tapes. | 

| 


“since 1899” 
wate RULE CO. MANUFACTURING CO. ERIE, PA. 


rere 410-416 TRUMBULL ST., ELIZABETH, ©. J. Visit ws of the St. Louis Show, Booth 2243 
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Up 


when 


they 


- 


HANG IT 
ON HINDLEY! 





MANUFACTURING COMPANY 
Valley Falls, Rhode Island 


WIRE HARDWARE ¢ COTTER PINS 
PLUMBING SPECIALTIES 














Fixtures that promote 


paint sales 


New staff-built fixtures in Florida store 


encourages quick-service, and boost impulse 


sales of paint and related merchandise 


The Joseph Bumby Hardware 
Co. in Orlando, Fla., wanted to en- 
courage more browsing and to in- 
impulse paint 
department. 

This has been accomplished by 
installing new fixtures for display- 


crease sales in its 


ing gallon and half-gallon contain- 
ers of paint. Staff-built displays, 
15 ft long and 5% ft high were 
made of °.-in. plywood for featur- 
ing large cans of paint and to pro- 
mote sales of floor waxes, polishes 
and related items. 


Brushes an 


la | 
browsing, on 


- 


accessories display on isiand in paint departn 
1d produce impulse soles. 


These large units flank the aisie 
to the main displays of the paint 
department in the rear of the store. 

G. H. Daniels, merchandise man- 
ager and his staff, constructed the 
units with metal 
price tickets. 

To further 
selection 


stripping for 
encourage both self 
quick service 
are check-out counters at the front 
of the store. 

Signs at 


display areas 


? nere 


and 


various points in the 
“For your con- 


Serve 


read 


venience quick service. 


ent to encourage 


+ tne ? $ . << 
o.4 er 2 
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yourself! Or ask clerk for as- 
sistance. Take all purchases to 
cashier.” 

Other signs read “2 check-out 










counters, front and rear. Pay at 
door where you leave.” 
Of the self-service sales, Mr. 


Daniels says, “Quite a few regular 
patrons select their own paints and 
accessories, but the new customers 
want personal help. 

“We believe that it is better fo. 
us to have much of our paint stock 
displayed on the floor, rather than 
in the warehouse. These mass dis- 
plays have been a great stimulant 
to paint department business. 


Assist customers 

“There is always a salesman on 
hand for paint customers wanting 
assistance. What happens in many 
instances is that the quick-service 
customer begins to select his own 
items, then gets to a point where 
he wants some Then he 
looks for the salesman for 
advice.” 

It is 
service 


advice. 
paint 


not uncommon for quick- 
customers to select their 
own paints and related lines, and 
ask a salesman to mix the paint. 
The main paint display is well 
stocked with smaller cans of paint, 
chiefiv paints. The wall 
above 3-ft 
of 
These large strips bear 


interior 


the ledge has nainted 
strips of various 
in stock. 


identification as to color 


colors paints 


and num- 
her for customer guidance. 


\ 3x6-ft island displays brushes 


and other related items including 
sandpaper. 

Store displays are supplemented 
with full window displays of paint 
and related lines many times dur- 
ing the vear. 

Paint and related lines are fre- 


quently included in the firm’s news- 
paper advertising. This vear plans 
eall for supplementing the news- 
paper campaign with circular dis- 
tribution which will include atten- 









tion to paints and related mer- 

. chandise. 
Joseph Bumby is president of 
the firm founded in 1886, and op- 


erating a branch store in Winter 
Park, Fla. L. R 
eral manager, Stanley 
assistant general 
Frank Bumby is 


Pigford is gen- 

Bumby is 
manager anc 

treasurer. 
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RUBBER ‘WEATHER STRIPPING 
















FREE MERCHANDISER 
500 Foot Reel 


your cost $28.00 (each) 


SELLING PRICE 50.00 (10c ft.) 


YOUR PROFIT $22.00 (each) 


Your best weatherstripping buy for 
big sales and profits! 500 ft, of 
INNER-SEAL in good-looking Counter 
Merchandiser. You receive 
up and ready to sell! 


it all set 


—_— so -—“a m 





Geet ee eS os od 
—S i i | 


17 FOOT SELF-SERVICE PACKAGE 9’ GARAGE DOOR CUSHION 
6. youm COST 


SELLING PRCT 























vour cost $12.15 (per doz.) 
20.28 ($1.69 each) 


$ 8.13 (per doz.) 


$17.90 (per doz.) 
29.88 ($2.49/box) 
$11.98 (er doz} 


SELLING PRICE 





YOUR PROFIT YOUR PROF! 
Ph ng PRRE BD 
“ ESMIO’ 


eganese 640" 
i. 


IS-17 GDC-9 


rugged INNER-SEAL 
designed especially for Garage 


Doors — 





Heavier, more 
QUEEN B PAK—I1T7 feet of INNER- 
SEAL—Just the right length for a 
door or window—Attractive self- 
service package — pre-priced—easy 
to stack. Also available: B PAK— 
10’ Package. 


. Prevents slamming and 
. keeps out water... 
easy to put on. Individual packages 
of either 8 or 9 feet; reels of 100 
or 200 feet. 


lintering 
Spliintering.. 


== A e) » 








o/s oo —— cl i vw 


You can really maine BIG MONEY with INNER-SEAL Rubber Weather Strip- 
ping because it’s a patented high-quality product—priced right to bring you 
a greater unit sale and bigger profit! 

The economical! 10c a foot retail price is never an objection to your customers 
because they know that Rubber INNER-SEAL will not rot or wear out. They 
like INNER-SEAL because it STOPS DRAFTS, SEALS OUT DUST AND WATER, SAVES 
FUEL, IS EASY TO INSTALL, 

Look at this spectacular merchandising program planned to help you sell 
more INNER-SEAL this year: Gant O8 BR Tony > 
NEW » LOWER RETAIL PRICES ON INDIVIDUAL PAKS PF Genes teed by > 


NEW * GOOD HOUSEKEEPING GUARANTY SEAL Geet Housekeeping 
ed 


» NE aE eee eee aii —_ _— ” 























NEW # TREMENDOUS NATION-WIDE NEWSPAPER AD CAMPAIGN 
NEW * SPECIFIED ON E-Z BILD DO-IT-YOURSELF PATTERNS 


Don’t miss out on this fast-moving, money-making deal— 


ORDER INNER-SEAL FROM YOUR JOBBER NOW! 


Feubber Seals Best | 


BRIDGEPORT FABRICS, INC. 


Bridgeport |, Connecticut 


How Fewer Salesclerks 
Give Better Service 


Installation of customer number 
system helps speed service in 
small items section. Cuts down 


on customer walk-outs 


Because too many customers became annoyed at long 
waits necessary at the small items section of the 
branch of Central Hardware Co. at 1616 S. Kingshigh- 
way in St. Louis, the firm installed a customer number 
svstem. 

Until that system was inaugurated, customer walk- 
outs were numerous particularly during peak traffic 
hours. Some of the items stocked in the section are of 
types for which there isn’t daily demand, and space 
was too limited for showing more of that merchandise 
on tables and islands. Much of the merchandise is 


Signs on counter scales and other vantage points remind 
customers obouf number system for service in use at 
this counter. 


The number rack which has eased the problem of decid- 
ing who is the next customer. 


stored in bins with mounted samples and in shelves 
and drawers along one side of the 150-ft long, high- 
ceilinged store. 

The company considered the advisability of convert- 
ing this section to a self-service unit. Increasing the 
staff was also considered, but there were already nine 
salesclerks behind the small items counter. If any 
more were assigned to that section they would be in 
the way of each other. At other times there would 
not be sufficient store traffic to justify expansion of the 
staff in that section. 

The customer number system, patterned after those 
used by super markets, has cut down on walk-outs, 
because customers know that they will be sure to 
receive attention when their turn comes. 

The management reports that the most rewarding 
result of the new system is the increase in sales on 
larger and higher-priced items displayed on the same 
floor. 

Milton Cohen, assistant manager of the branch, says 
that impulse purchases have been increased as the 
result of using this number system. 

Customers will frequently browse around while wait- 
ing for their numbers to come up, and will buy mer- 
chandise in other departments on impulse. 
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AMERICAN FENCE has the features 
every farmer wants... 


Thats why there’ more in use 
than any other brand! 


a MERICAN FENCE stays tight once it’s stretched 

A The full gauge line and stay wires are heavily 
galvanized to resist rust and corrosion. The tension 
curves hold their shape, keep the fence straight and 
true. And American Fence gives the kind of long, 
maintenance-free service that every practical 
farmer wants. 

Farmers know all about American Fence. That's 
why they beat a path to the door of smart “Ameri 
can” dealers every year at fence-buying time. If 
you are one of those dealers you'll reap your share 
of the profits. 

Although American Fence sells itself in many 
ways due to its desirable features and fine reputa 
tion, U.S. Steel helps it along with consistent 
farmer testimonial advertisements appearing in 
leading national and farm magazines. Radio and 
TV commercials, plus dealer hand-out literature 
and direct mail pieces help round out this strong, 
solid merchandising program 

So put that American sign out where it can be 
seen. Then, with a good supply of American Fence 
and Posts on hand, you'll be ready to supply your 
customers with the best in the field 













AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL 
GENERAL OFFICES: CLEVELAND, OHIO 


MBIA-GENEVA STE VISION, SAR TRAS 
TENNESSEE COAL & (RON DIV RFA aie 
ITED STATES STEEL EXPORT COMPARY. NEW YORE 
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HERE ARE SOME OTHER PROFIT-MAKING “AMERICAN” PRODUCTS 
YOU'LL WANT TO HAVE IN STOCK: 
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USS American Hex-Cel 

P it Nett; 

ov ry ” ng uss American Galvanized USS American Tie Wire 
Borbed Wire 


for Avutomeot« Balers 


; USS American “UU ond 
Studded ‘'T’’ Posts 


USS AMERICAN FENCE AND Posts US® 
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Do you want to increase your 
sales of power tools and accessories” 

Here is a 4-point program that 
will help you increase your volume 
in these lines. 

i—Display your power tools and 
accessories throughout the year in 
a prominent spot in your store. 
2—-Suggest power tools and ac- 
cessories as gift items to women 
customers. 
3—-Be willing to order any too! 
that vou do not carry in stock. 
4—Make full use of any special 
help available from your suppliers. 


L130 


4. ways 
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left, dealer A. 


Horne on right. 


to step-up tool sales 


This is a tried and proven pro- 
gram that has produced results for 
the Huggins Supply Co. in Mel- 
bourne, Fla. 


Attracts browsers 


A step-up display of power tools 
and accessories is maintained on an 
island throughout the year. When- 
ever possible, the tools are dis- 
played in the manufacturers’ car- 
tons. The talking signs are a mer- 
chandising aid to customers who are 
browsing the display. 


How Florida dealer boosts volume with all-year store 
displays, with suggestion selling of tools as gifts. by 


special ordering, by tie-ins with suppliers’ promotions 


Power tools and accessories are 
suggested to women shopping the 
store for a suitable gift for their 
husbands. Power tools are sug- 
gested as giftwares for birthdays, 
Father’s Day, and Christmas. 

The promotion of power tools as 
giftwares frequently leads to add- 
on sales later on. The recipient of 
a gift often returns to the store to 
select another power tool, an acces- 
sory, and also possibly some hand 
tools. 

A. J. Horne, owner of Huggins 
Supply, is always willing to order 
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Lawn-Boy’s usefulness doesn’t 
end when the leaves begin to fall, 
nor do your profits! Folks by the 
millions are learning that Lawn- 
Boy is a wonderful helper with 
autumn lawn chores. A great “‘fall 
guy,’ and a great fall buy! It’s the 
leading rotary power mower— 
first in advertising, first in 
demand, tops in sales! Month 
after month, power-packed ad- 
vertising in top-circulation mag- 
azines whips up year-round 
enthusiasm for Lawn-Boy. 


Be ready! 
Right now, your Lawn-Boy 
jobber-salesman has some mighty 


“*FALL 


© 


GUY’’ 


valuable pointers on fall selling. 
Better see him within the next 
few days. And make sure to order 
enough Lawn-Boys—early enough 
—to reap a bountiful harvest of 
fat fall profits. Don’t get caught 
with your Lawn-Boy stock down! 


Coming!— The greatest 
LAWN-BOY promotion 
ever! 


Sensational is the word for the 
Lawn-Boy promotional program 
ahead. Top secret now, the pro- 
gram will soon be the talk of the 
trade, will bring customers flock- 
ing your way. Plan now to cash in. 








THIS MONTH, the 4 million families reached 
by Better Homes & Gardens will be urged by 





this ad to enjoy the advantages of muiching 
leaves with Lawn-Boy. Lawn-SBoy was first to 
push fall selling — first to prove you can move 
mowers at list price after Labor Day’ 





ifi up mn- BOY Lamar, Missouri « Division of Outboard, Marine & Mfg. Co., Manufacturers of 


Johnson and Evinrude outboard Motors. in Canada—LAWN-BOY, Peterborough, Ontario 
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PRIME YOUR 
PUMP SALES 
WITH HYPRO 




















HYPRO 
FiexROTOR 
PUMP 


start your pump pri 
liyPRO 





fits soaring sell 
(ash in on the many, many uses 
your customers have for Hypro Pumps 
Almost every farm or home owner is a 
prospect. Hypro Pumps drain wet base- 
ments, septic tanks, cisterns, boats. Hypro 
Pumps spray lawns, water gardens, empty 
laundry tubs, hundreds of other uses. 
liypro Pumps-—better because they're 
precision engineere red, last longer, cost less. 


TI 


only one 
moving 


part 
RUBBER 
IMPELLER 





Amazingly simple design for longer wear. 
Only one moving part——the tough multi- 
blade, rubber impeller. Pumps clean or 
dirty water, kerosene, fuel oil, etc. at pres- 
sures up to 30 Ibs. Self priming and much 
longer lasting. Straight through ports in 
3 sizes— 4 One of a complete 
line of superior Hypro Pumps. Write for 
big FREE catalog today. 


HYPRO 


ENGINEERING, INC. 


Dept. 202, 700 39th Avenue N.E. 
Minneapolis 21, Minnesota 
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Store S 


display 


nterest in power fools and accessories. 


a tool not in stock, and he credits 


this policy 
extra 


with producing many 
sales during the year. 

The store’s tie-in with suppliers 
promotions is illustrated by the co- 
operation the store gave a demon- 
stration bus of Harry P. Leu, Inc., 
wholesalers in Orlando, Fla. 

The Leu truck was parked in an 
area in back the Huggins store 
for a day and a half to demonstrate 
two power tool lines. The store co- 
operated by advertising the event 
in the local newspaper and also dur- 


ing the store’s daily five minute 


radio newscast. 
“A display of this type really 


ike this is maintained 


thraiaqhoit the ecr TO reante hh; ala) 
Jus Ad 1 J ; WS 4 


shows prospects what 
can be done with 
states Mr. Horne. 
“Prospects like to talk-to the 
demonstrator about tools they own, 
and about equipment they are con- 
sidering purchasing. 


varied jobs 


power tools,’ 


We sold some 
result of this 
demonstration and turned up quite 
a few good prospects for the fu- 
ture.” 


power tools as a 


Calendars have been a good pro- 
motion for the store also. These 
are hung in the home workshop of 
customers, and are a constant re- 
minder of a source of supply of 
power tools and hardware. 








How To Promote Giftwares 


(Continued from page 103) 

An extensive line of Spode is 
carried, as well as cups and saucers 
of other English firms. The bal!- 
ance of the line is in domestic 
wares. 

Some Swedish crystal is also 
carried, but domestic glass make up 
the majority of crystal lines. 

Mr. Craig says, “We have stocked 
silver plate for years, and are now 
also handiing sterling. Quite a bit 
of our newspaper advertising is 
now devoted to promoting this line. 
We are also well known for our 


linens, stocking both the gay peas- 
ant cloths for informal entertain- 
ing, and some of the finest hand 
made lace cloths.” 

The china and gift department 
is staffed entirely by women, as 
they seem best suited to selling 
these lines. Mrs. Jan Gordon has 
been in charge for a number of 
years. She has a wide knowledge 
of table and artwares and fre- 
quently gives talks before different 
women’s organizations. 

Although the major portion of 
the store is glass fronted, there are 
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still several windows, the contents 
of each being changed weekly so 
that there is always something new 
to catch the eye. Attractive signs 
on all of the tables also do much 
to arouse interest. For example, 
in the midst of a large display of 
teacups and saucers was the card 
“show your friendship by giving 
friendship cups.” Other cards sug- 
gested “gay ribbons for gift wrap- 


-_- 


ping,” “hot weather aids—beverage 
sets of sparkling glass or cool sil- 
very containers, ice and a _ cool 
breeze ;”’ “let’s have a party—here 
are the party accessories.” Acces- 
sories included both linen and 
crepe paper lunch cloths, gay pot- 
tery, place cards, stemware, and 
smart table decorations. 


Operating Machines 
Build Power Tool Sales 

Wes Howell, of the Hancock 
Hardware Co. in Auburn, Calif., 
believes that the best way to pro- 
mote power tool sales is through 
actual demonstration. 

Mr. Howell Says, “A machine on 
the floor, or even in the window, 
gets the attention only of those 
who are actively interested in buy- 
ing such an article. But a machine 
in operation attracts scores of 
people, who stop first out of idle 
curiosity, and then become really 
interested when they see what can 
be done with these machines. For 
this reason we have a big booth at 
the Auburn District Fair, with a 
man or a boy using power tool 
equipment.” 

A quarter-page ad in a local 
paper told of the homeworkshop 
tools, with invitations to visit and 


witness the demonstrations. 
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There's that bumping noise again. 
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SELL THE SCREENING 
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INSECT WIRE 


with the “EDGE” 


MULTI-WIRE 
EDGE 


shown in magnified 
view acas strength and 
rigidity Screening es 
flat, is easier to handle 


cut, insta 









SCREENING 


THIS 1S THE YEAR for your store to stock Cort- 


land Brand Insect Wire Screening! Because this 


popular screening is goi 


ng to be more profit- 


able thanks to Wickwire'’s Multi-Wire Edge. 


SHOW YOUR CUSTOMERS this strong 
Multi-Wire Edge. Point out how the 
screening lies flat... is easier to cut 
handle, install. See for yourself how 
these Multi-Wire selling points increase 
your screening sales. 


YOUR JOBBER can supply Cortland 
Brand Screening in 18 x 14 mesh, 24” 
to 48” widths. 100 linear ft. rolls. Meets 
U.S. Department of Commerce Nationa! 
Bureau of Standords’ specificctio 


~ 


All 3 Screenings Have Multi-Wire Edge 


CORTLAND BRONZE 
Special alloy screening that's rust 
sistant. Bright or ‘Antique’ finish. 


~ 


e 


CORTLAND GRAY-WICK 


Durable, all-purpose zinc-coated scjeen- 


ing. Attractive light gray finish. 


CORTLAND ALUMINUM 
Light, rust-and-stainproof Alclad alumi- 
num wire screening. 


SRano 











FREE MERCHANDISING KIT 

Contains streamers, folders, newspaper 
mats everything you need to become 
headquarters for Cortiand Brand products 
Write for it now! 


Nails & Brads © Poultry Netting © Hardware Cloth 
WICKWIRE BROTHERS, INC., Cortland, N. Y. 
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Lake fishermen are at- 
tracted by aluminum 
boats and fishing rods 
displays in the base 


ment. 


Service Attracts Sportsmen 


Variety of sports merchandise plus special service makes 
Wisconsin store a magnet for sportsmen. Basement loca- 
tion of service office helps build traffic for department. 


A high percentage of the traffic 
into Stangels, the retail division of 
J. J. Stange! Co., Manitowoc, Wis.., 
visits the basement sporting goods 
department. 

There are two good reasons for 
this: 

A good variety of sports equip- 
ment from baseball bats to large 
aluminum service 
desk for handling sporting goods 


boats, and a 


repair and appliance repair re- 
quests including an authorized 
agency for the sale of tickets for 
Milwaukee Braves baseball games. 

Stangel’s is one of the few au- 
thorized agencies for these tickets 
outside of the city of Milwaukee. 


134 


Customers may make their 
monthly bill payments at the base- 
ment service desk or at the first- 
floor offices of the retail store. 


Outboards in demand 


With Manitowoc’s 
Lake Michigan and 
smaller lakes nearby there is good 
demand for outboard boats. The 
firm usually has several large alu- 
minum display at all 
times. One is hung by chains from 
the ceiling, slightly tipped to one 
side for close inspection of interior 
and exterior construction features. 
Outboard motor, gun and fishing 


location on 
numerous 


boats on 


reel and rod 
offered. 

On the wall behind the boat dis- 
plays are fishing rods in clip strips 


repair service is 


with the butts resting in a grooved 
wall board. Boat cushions, out- 
board motors and other marine 
supplies are grouped nearby. 

In addition there are wall dis- 
plays of bowling equipment, bags 
and luggage. Charles Opichka, re- 
tail store manager, reports that 
luggage sales have shown a great 
improvement moved 
from the first floor to the basement. 

Baseball bats, always a good 
seller, are shown in a rack 5 ft 
long and 8 in. wide. 


since being 
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pisPLAY HODELL DOG CHAINS For your snare 


In every community... on the farm, in the suburb or in the city 

. the dog population is increasing. It’s a ready market for 
Hodell Dog Chains... but you’ve got to display them so your 
customers will buy them. 

Hodell Halter and Dog Chains come completely assembled, with 
steel swivel snap, ring and toggle. Packed 6 or 12 to a carton, 
according to size. You can also order Hodell kennel and exerciser 
chains, dog couplers, chain choke collars. 

For complete information on the complete line of Hodell welded 
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“ae CLUDE if; 
and weldless chains, ask your distributor or write for the ae oe , 
. f , ; ¥ ae, * y) 
Hodell Catalog. pit PERT EOH 
BOLUM E LAT, 
Sy dad edhe} 
Get fast sales action with these new assortments of Hodell Dog Chains , SAT] ' <L ri) 
with bright red, green and yellow plastic handles. Then... display them for ¢ . Arye pony : 
fast sales on this attractive Hodell Dog Chain hanger. Each display comes AD ACIS ‘| : I 
complete with 12 chains and 2-color metal hanger. Assortments with na Ary 7 “ 
metal! handles also available. x © 


HODELL CHAIN COMPANY, Cleveland 3, Ohio 
Division of The National Screw & Mfg. Co. 
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IN INDUSTRY... 


The simplicity, accuracy 
and gripping power of this 
Jacobs Rubber-flex collet 
lathe chuck earned one of 
the most coveted of engi- 
neering awards. 











































































PORTABLE, 














DRILL 
































The Rubber-flex collet is also available in the Jacobs Hex-Key 
chuck supplied by leading manufacturers on portable electric 
drills. When you see this chuck on a drill you can be sure top 
dollar value has been built into the tool. 

The Jacobs Hex-Key chuck looks different because it 7s differ- 
ent. A quarter turn of a standard Allen key produces tremendous 
holding power. It actually produces a gripping leverage ratio of 
1000 to 1! Another quarter turn easily releases the twist drill. 

You know a drill can be no better than 
its chuck and everybody knows that 7f it’s 
a Jacobs, it holds. When you buy electric 
drills for your trade insist that they be 
equipped with Jacobs Chucks — your 
customers will. 
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for a dealer's library 








“How to Build Patios, Terraces, 
Barbecues, Fences, Awnings, 
Gates,” by Louis Hochman, con- 
tains 233 photographs and 143 
drawn illustrations showing the 
reader how to build various struc- 
tures indicated in the title. Suit- 
able for the hardware dealer’s 
bookshelf and as an item for re- 
sale to do-it-vourself customers, 
the publication contains several! 
models of each type structure to 
suit the individual’s needs. 

A glossary of masonry terms is 
provided to clarify instructions. 

Published by Arco Publishing 
Co., Inc., 480 Lexington Ave., New 
York 17, N. Y. 144 pages. Price: 


$2.00. 


“Trademark Management’ — 
Here for the first time is a book on 
trademarks and tradenames. Writ- 
ten in non-technical language, for 
the businessman, the book was pre- 
pared by a committee of leading 
authorities on trademarks. It cov- 
ers policy steps of selection, regis- 
tration, use, protection, policing, 
difference between trademark and 
tradename and the problems of a 
U. S. trademark in foreign mar- 
kets. 132 pages, $5.00. United 
States Trademark Assn., 522 Fifth 


Ave., New York 36, N. Y. 


“The Painting Contractor's Plan 
Book for Positive Selling” is of 
interest to hardware dealers sup- 
plying painting contractors to 
help these contractors get more 
business. The 36 page booklet, 
printed in color and amply illus- 
trated can be distributed to con- 
tractors. The booklet sets up a 
summary presentation of how 
painting contractors can improve 
their places of business and sell- 
ing methods to get more jobs. 
Other merchandising materials are 
available in a complete program 
to aid painting contractors. The 
booklet was compiled as a service 




















7 Fastest Moving 
CHROMTRIM 
Profit Makers 


PLUS 


Stainless Steel 
Snap-on Channels 
Interlock 
Thresholds 
Door Saddles 


FREE 

































NEW 
CHROMTRIM 
DISPLAY 


Here's a big help to your metal 
moulding sales...a colorful wire rack 
display that sets up famous Chromtrim 
so it says ““Come look me over.’” Good 
for self service too...mouldings slip 
in and out easily and display has “tell- 
all’’ sales story. 

New assortment has ten most popular 
shapes, counter edgings, corners, coves, 
snap on channels, stair nosings, inter- 
lock thresholds, door saddles. Fasten- 
ers included. Low initial cost, steady 
repeat profits...Refills can be reor- 
dered from open stock. 

There's lots of “do-it-yourself” sales 
in this unit . . . ask your distributor for 
Werner Chromtrim Unit No. 55/10... 
or write direct for catalog information 


SS SS eae 





295 Fifth Ave., N. Y. 16. Dept. C-36 


“WERIER.. 


| 
i 
1 
| 
, wary, an,.e*r,..* 





Alumiladders, Chromtrim, Sini 


Frames. Alumidryers. Screen Framing 





to R. D. Werner Company, Inc., ' 





to the paint industry by the Paint- 
ing and Decorating Contractors 
of America and Archer-Daniels- 
Midland Co. Quantity prices on 
the “Plan Book for Positive Sell- 
ing’ and the other merchandising 
materials may be obtained from 
the Painting-Contractors’ Service 
Bureau of Archer-Daniels-Mid- 
land, 700 Investors Bldg., Minnea- 
polis 2, Minn. 


Room-by-Room Decorating Ser- 
ies. Scheduled for publication 
early in October, a new series of 
books for the homemaker to dec- 
orate a single room has been writ- 
ten by authorities in the field. Two 
hooks by 
to Plan Your Living Room” and 
“How to Plan Your Bedroom.” 
“How to Plan Your Child’s Room,” 
is by Kay Hardy. Charlotte Con- 
way has “How to Plan 
Your Kitchen,” and Guy Henle 
wrote “How to Plan Your Base 


Other titles are 


Mary Brandt are “How 


written 


ment and Attic.” 


1 


expected Lo be added to tne series 
shortly. 


Books are 54,x8 in. In size, for 


pages in full color, have a four- 


color laminated cover and 
of black-and-white 


There is a free 


sCOres 
illustrations 
dispensing rack 
available to hold 25 books. Dealers 
ordering five coples of each title 
rack. Greenberg, 20] 
E. 57th St., New York 22, N. \¥ 


$1.95 tor each title. 


receive the 


Price 
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l ‘ Getting Your Share of 
this big Metal Moulding 
“Do-it-Yourself” Market? 
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SWING MORE 
SALES WITH 
CHROMTRIM 


BIG PROFITS! LOW COST! 


Of course money doesn’t grow on trees, 
but it seems just as available when you 
sell famous, fast moving Chromtrim 
metal mouldings. And you get extra 
profits from companion sales of related 
products, linoleum, tile board, plywood, 
plastics, etc. 

Start with this new Chromtrim display. 
It holds the ten most popular shapes— 
counter edgings, corners, coves, snap-on 
channels, stair nosings, interlock thresh- 
olds, door saddles. Fas- 

teners included. Free wa 
sales aids. Refill from | 
open stock. Ask your 
distributor for W ERNER 
Chromtrim Unit No. 
55/10...or write direct. 








: 





oo 4.4/ #70 1 Fh 4s 


Pe e@2 ©@e2eee2 @ SF e2ee 82225) 


6 R. D. Werner Co.. Inc.. Dept. ©. 46 ' 
- 295 Fifth Avenue, New York 16,N. ¥ : 
g Please send me the dealer profit story 4 
g on the New 55/10 Chromrtrim Unit. € 
ss 5 
, Name iat lie ' 
es . 
° Cit : 
g City. State ' 
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KITCHEN 


(ANDROCK 


Your wholesaler always has popular 
Androck Housewares in stock. 


THE WASHBURN COMPANY 
Worcester, Mass. e Rockford, Ill. 
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NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 





‘Continued from page 10) 


Sales of Sporting Goods 
To Improve This Autumn 


The U. S. Fish & Wildlife Ser- 
vice, anticipating a bumper crop cof 
wild ducks and geese and plentiful 
supplies of other migratory water- 
fowl! in the 1955-56 season, is per- 
mitting hunters an extra 10 to 15 
shooting days. 

States in the four flyways have 
picked hunting dates within the 
general limitations of Oct. 1 to Jan. 
15. 

States in the Atlantic and Missis- 
sippi flyways will have hunting sea- 
sons of 70 consecutive days, a gain 
of 10 and 15 days, respectively, 
over last year. 

States in the central flyway also 
get a 15-day increase, giving them 
a 175-day hunting season. The sea- 
son on geese in this flyway remains 
at 60 days. 

The Pacific flyway will have an 
80-day season, the same as last year. 
Although split seasons were offered 
to all states, only California took the 
option. 


Domestic Made Bikes Get 
Big Promotion This Fall 


Hardware dealers this fall can 
expect to see an all out campaign 
develop to push sales of domestic- 
made bicycles. They'll see greater 
advertising, more dealer aids, and 
more promotion generally as the 
U. S. bike makers attempt to get 
back in the market. 

U. S. manufacturers, fresh from 
winning a controversial tariff in- 
crease on their foreign competitors, 
are guardedly indicating that they 
are readying a big sales push in the 
fall, aiming at the Christmas busi- 
ness. 

Unofficial estimates are that total 
advertising by the bike manufac- 


turers, estimated at $1.5 million 
last year, will about double in the 
coming year. 


FHA Studies Insurance 
Against Flood Damage 

Federal Housing Administration, 
in the wake of severe flood damage 
in the Northeastern states this sum- 
mer, is studying the possibility of 
offering flood protection insurance. 

Most of the estimated $2 to $3 
million flood damage in New En- 
gland was not covered by insurance. 
Hundreds of store owners and mar- 
ufacturers had to rebuild with their 
own funds, use low-cost govern- 
ment-backed loans, or give up their 
businesses. 

Private insurance firms do not 
offer flood protection. They say the 
potential losses make it unfeasible. 


Housing Boom Forecast 
To Continue Into 1956 

Demand for new houses will re- 
main strong well into 1956, results 
of a new Federal Reserve Board 
survey indicate. 

Latest figures on consumer spend- 
ing plans show that almost 10 pct of 
all non-farm families plan to, or are 
at least considering, buying or 
building a new home this year. An- 
other 8.5 pct have similar plans for 
1956. 

When polled last year, only 6.6 
pet of the families thought they 
would acquire a new house in 1956. 

Availability of mortgage money 
at favorable terms has been an 
important stimulant to the housing 
boom, the survey shows. 

Most families planning to buy 
new houses are vitally concerned 
with the amount of the mortgage 
they can get and the interest rate. 


(Resume reading on page 11) 
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Announs"'I NEW DU PONT 
CUSTOM COLORS 


572 Colors 
in ODORLESS 


Flat Enamel 
Semi-Gloss Enamel 
Gloss Enamel Pe 
All ALKYD formulas My lag ee 


plusover fama 


200 FLOW KOTE® 
Rubber Base Wall Paint Colors 


plus 


174 Exterior House Paint Colors 
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Now you can make your store the Color Capi- 
tal in your community with Du Pont Custom 
Colors, on a small investment in White Bases 
and Custom Tinting Color Tubes. Easy to mix 











: ‘ Send coupon for details, no obligation 

... easy to sell. Dramatically displayed, with BS Ria tc rae nar wi 
: : : : a a a at Diep esate. 
take-home chips and selling aids for painters, ~ i. oo phe de Nemours & Co. (Inc.) : 

*“1Inisnes iVision 

decorators and home owners. | Dept. HA-59, Wilmington 98, Del. | 
*Odorless during application. A faint resin odor may be | I'd like to know more about Du Pont Custom Colors. | 
noticed during the final drying stages. oe : 
Address 
, City : 
86 us. rat On 7 State , 














BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


—— <2 een 
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MORE PROFIT IN 


IN DEMAND! 
IN SALES! 
IN QUALITY! 


AGED 
y-PACK 

pisPe ove FASTER! 
° 


— —— 


GLASWIK- | 
outlasts ordi- 
nary kindlers |" 
4 to 5 times 


a full line for oil stoves and ranges 


GLASWIK FASTHEAT 
World's finest spun Accordion-fold—for 
glass wireless wick. range burners 


FLAMEMASTER SUPERHEAT 

The asbestos leader— Good quality asbestos 
has more oil-carrying two heavy exposed 
strands. brass wires. 


BESWIK THRIF-T 
Superior asbestos—at [Conomy grade wire— 
8 competitive price reinforced asbestos 


TOP NOTCH 
NEW ! Perfection replacement 
—cotton, in steel shell 
TRIPLEHEAT The superior 3-wire asbestos 
wick at a few low price 
Check your stock and reorder NOW! 
Seld Only Through Distributors 
ASBESTOS 
ATLAS _3%: 
COMPANY 
NORTH WALES 7, PA. 


Mir. of Asbestos Textiles Since 1922 
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Hardware and allied 
trade events up-to- 
date in each issue of 
Hardware Age 


Convention Check List —_— 
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National Events 


American Hardware Mfrs. Assn. joint sociation with offices at 1900 Arch 
annual convention with the Na- St., Philadelphia 3, Pa 
tional Wholesale Hardware Assn., 
Oct. 23-26 at Atlantic City, N. J. Industrial Supply Convention, May 
Headquarters, Marlborough - Blen- 21-23, 1956, at Atlantic City. At- 
heim Hotel. Arthur L. Faubel is 
secretary of the manufacturers as- 
sociation with offices at 342 Madi- Machinery Manufacturers Assn., 
son Ave., New York 17, N. Y. W. B. Thomas, Hunter-Thomas As- 
Thomas A. Fernley, Jr., is executive sociates, 2130 Keith Bldg., Cleve- 
secretary of the wholesalers as- land 15 


tendance restricted to members. 
Sponsored by American Supply & 


business manager: the 
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Attractively packaged in 
counter display cartons. 
("“B" Tube Display 6" «x 
2¥a" x 72") 
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Nationally Advertised 

to reach 45 million potential 

users in: Saturday Evening Post, 
Sports Afield, Outdoor Life, Popular 
Science, Flower Grower, Motor Boating, 
and many others. 


Wow in F 1Tanily i401 f 


“A"’ TUBE: 5< x 3'% inches for hunters and fishermen. 
Special nozzle fits oil ports. 1 doz. or 3 doz 
display carton. 
‘“‘B’’ TUBE: 1 x 6 inches for lawn mowers, bicycles, model 
trains; also for general household, automotive and sporting 
uses. 1 doz. to counter display carton. 
“C”’ TUBE: 2 x & inches—-Large economy size for outboard 
motors and other marine and household uses. Packed in 
two types 

1) Grease Type, ‘“‘Lubriplate No. 105''—for non-gear 

shift outboards and general grease applications. 

2) Fluid Type, ‘““Lubriplate Hypoid 90”’ for gear shift 
outboards and others whose 
mend fluid type lubricants. 


to counter 


manufacturers recom- 


. . ss i} r 1. ’ 
lividually Boxed. Display easel on request 
JOBBERS inquiries 


nvited—DEALERS write for name of necrest jobber 


LUBRIPLATE DIVISION 


od ™t Newark 





National Industria! Distributors’ 
Assn., 1900 Arch St., Philadelphia 
3, Robert C. Fernley, executive sec- 
retary; The Southern Industrial 
Distributors’ Assn., 712 Volunteer 
Bildg., Atlanta, E. L. Pugh, secre- 
tary-treasurer. 


National Builders Hardware Exposi- 
tion, Sept. 18-21, at St. Louis, Mo. 
Sponsored by the National Builders 
Hardware Assn., managing direc- 
tor John R. Schoemer, and the 
American Society of Architectural! 
Hardware Consultants, executive 
secretary, W. A. Mathewson. Ad- 
No. O66 The croaftsman’s choice ministrative offices of both associa- 
for years. Triple locking and double tions are at 515 Madison Ave., New 
attached joints. Solid brass strike York 22, New York. 
plates. Markings embedded right into 
the wood. 





National Hardware Show, Oct. 17-21, 
at the Navy Pier, Chicago. Spon- 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17, New York. Frank Yeager, di- 
rector. 


National Housewares & Home Appli- 
ance Show, July 9-13, 1956, at Con- 
vention Hall, Atlantic City. Spon- 
sored by the National Housewares 
Manufacturers Assn., 1140 Mer- 
chandise Mart, Chicago 54; A. W. 
Buddenberg, executive secretary. 





No. X-46 For extra-heavy duty. National Sporting Goods Convention 

Select straight-grained hard maple and Show, Feb. 5-9, at Hotel Morri- 

sections 50% thicker than standard. son, Chicago. Sponsored by the Na- 

Bold figures further protected by | tional Sporting Goods Assn., 716 N. 

tough clear plastic. Solid brass ex- Rush St., Chicago 11. Address re- 

tension for inside measurements. | quests for exhibit space to Robert 
J. Youngblood, assistant NSGA 
secretary. 


National Wholesale Hardware Assn. 

joint annual convention with the 

American Hardware Manufacturers 

¥ Assn., Oct. 23-26 at Atlantic City, 

N. J. Headquarters, Marlborough- 

f i Ds r e i ve U i - 3S Blenheim Hotel. Thomas A. Fern- 


ley, Jr., is executive secretary of the 


€ wholesalers’ association with offices 

- at 1900 Arch St., Philadelphia 3. 

er ha § FI [ Arthur L. Faubel is secretary of 
the manufacturers’ association with 


offices at 342 Madison Ave., New 


York 17. 
Because for years their outstanding quality has made 


them the craftsman’s choice. National Winter Housewares Show, 


: bs , , Jan. 19-26, at Navy Pier, Chicago. 
Because national advertising unequalled in this field . 5 


Sponsored by National Housewares 
directs customers to your store. Manufacturers Assn., 1140 Mer- 


chandise Mart, Chicago 54; A. W. 


Because they are priced to sell . . . and to make you Dehiahene enetiiee entintars. 


a profit. 

Retail Paint & Wallpaper Distributors 

| of America, Inc., Nov. 15-17, in 

it PAYS TO SELL [UF KIN | Cleveland. Exhibits in Cleveland 
Auditorium, convention sessions at 


TAPES « RULES - PRECISION TOOLS Hotel Hollenden. Irwin E. Douglas, 
54 N. Brentwood Blvd., St. Louis 5. 
ORDER FROM YOUR HARDWARE WHOLESALER 


Regional Events 
THE LUFKIN RULE COMPANY, Saginaw, Michigan 3 


Ace Hardware Corp. Merchandise 
Show, Oct. 16-18, at company ware- 


132-138 Lafayette St., New York City © Barrie, Ont. 
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house, 2355 S. Blue Island Ave., 
Chicago 8. Charles B. McClaskey, 
Show Mer. 


Ace Hardware Corp. Annual Conven- 
tion at the Conrad Hilton Hotel, 
Chicago, Jan. 30-Feb. 1, 1956. 
Arthur Krausman, Convention Mgr., 
2355 S. Blue Island Ave., Chicago 8. 


Cotter & Co. Fishing Tackle & Fall 
Merchandise Show; and October 
Merchandise Show—Spring Goods, 
Oct. 17-27 at company headquar- 
ters, 365 E. Illinois St., Chicago. 


Cotter & Co. Annual! Convention and 
Merchandise Show, Feb. 12-14, 1956, 
at company headquarters, 365 E. 
lilinois St., Chicago. 


Eastern Garden Supply Trade Show, 
Feb. 7, 1956, at New York, spon- 
sored by Garden Supply Merchan- 
dizer Magazine, 1901 St. Paul St., 
Baltimore 18 


Franklin Hardware & Supply Co., 
Convention and stockholders’ meet- 
ing, Sept. 19. Merchandise displays, 
manufacturers’ exhibits, and stock- 
holders’ banquet and meeting. Com- 
pany headquarters, 918 N. Dela- 
ware Ave., Philadelphia 23. 


Gift Shows: Washington, D. C., New 
York City, Aug. 22-26, at Statler 
and New Yorker Hotels; Boston, 
Sept. 12-16, at Hotel Statler; Phila- 
delphia, Oct. 2-5, at Hotel Benjamin 
Franklin. George F. Little manage- 
ment, 220 Fifth Ave., New York 1, 
N. Y. Chicago show conducted by 
Eastern Manufacturers and Im- 
porters Exhibit, Inc. 


Hardware Wholesalers, Inc., Annual 
Convention and Stockholders’ Meet- 
ing, Oct. 26-27, at company ware- 
house, Nelson Rd., Fort Wayne, Ind. 


Hibbard, Spencer, Bartlett & Co., 3rd 
Annual Merchandise Convention of 
Auburn and True Value Associate 
Dealers, Jan. 15-18, 1956. Advance 
registration, Jan. 15; also, open 
house. Meetings start Jan. 16. 
Exhibit in company’s warehouse, 
Evanston, Ill. 


Janney, Semple, Hill & Co., Annual! 
Retailers’ Conference, Jan. 9-11, 
1956, at Calhoun Beach Hotel, Min- 
neapolis. 


Midwest Garden Supply Trade Show, 
Jan. 24-26, 1956, at International! 
Amphitheatre Exposition Hall, Chi- 
cago. Sponsored by Garden Supply 
Merchandiser Magazine, 1901 St. 
Paul St., Baltimore 18. 


New England Housewares Show, Feb. 
19-22, 1956, at the Parker House, 
Boston. Exhibit at Parker House. 
Hugh R. Rooney, Show Committee 
Chairman, Parker House, Boston 7 


ASBESTOS — 


The Indispensable Material 
FOR FIREPROOFING AND INSULATING 


—now in quick-sale packages that require 
no measuring, no cufting, no wrapping 











Sab flo WSBESTOS PAPER ‘351 


18 rolls, 12° long, 18" wide, in attrac- 
tive display carton, with suggested 


uses displayed in big, bold type 


Sal Mo WSBESTOS PAPER 723% 


20 yds. of fine-quality Asbestos Paper, 
18” wide, in eye-catching orange-color 
wrapper. For complete covering of 
warm-air pipes or where large areas 

d fireprooling. 
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SalJlo WSBESTOS PANELS 


16 pieces of Asbestos Millboard, ‘/*” 
thick, ready cut to size 24x36 inches 
Panels slide out at one end of carton. 


Sal Mo KSBESTOS PIPE JOINT TAPE 


Easily and quickly applied. Assures a 
neat, clean job—no rough edges. 12 
rolls of 3° tape (1,008 ft.) or 18 rolls 
of 2° tape (1,512 ft.), put up in an 
attragiiv@ carton 


ow From Your Jobber 
SALL MOUNTAIN CO. 


HAMILTON, 
OHIO 





Pacific Coast Garden Supply Trade 
Show, Sept. 13-15, at Oakland, 


S el| Shuford s Calif., sponsored by Garden Supply 
Merchandiser Magazine, 1901 St. 
Paul St., Baltimore 18. 
IRONWOOD’ sash cord 
Winter Market, Western Merchandise 
h f t / Mart, Feb. 6-10, 1956, in San Fran- 
by t S ‘ele, ° cisco. A. Babs Ball, Gen. Mer.., 


1355 Market St.. San Francisco 
It’s the brand in demand! Shuford’s IRON- 
WOOD utility sash cord is made from good State Events 
quality spun cotton yarn. Alabama Retail Hardware Assn., Feb. 


tn £3 : ‘ 19-21, 1956, in Montgomery. Show 
- It's firmly braided ‘It’s ‘‘pre-stretched’’ 


and convention in State Coliseum, 


‘It’s weather-resistant It has added strength Montgomery. C. F. (Chuck) Giles, 


109 N. 23rd St., Birmingham 3. 


In self-dispensing cartons containing 25 lb. or 50 lb. 
continuous length coils. Also reels, tubes and hanks. Arkansas Retail Hardware Assn. 


Feb. 12-13. 1956. Sessions and ex- 


Sell Shuford's ~ 44 j : hibit at Robinson Auditorium: hotel 
Uns, headquarters, Marion Hotel, Little 


REDWVOOD’ sash cord Ff > Rock. J. Wayne Tisdale, 908 Rector 
in packaged hanks! on 


sidg., Little Rock. 


yt of bu appca for youl customers! Hanks of ' . : 
Shuford’s i Ke >DWOOD sash cord are packaged in ™ & California Retail Hardware Assn., 
e famous transparent EVER-WRAPPED BAG. == Feb. 12-15, 1956, at Fairmont Ho- 
Display high quality, “pre-stretched” Shuford’s ~ eer tel, San Francisco. Krueger B. 
REDWOOD sash cord on your counter In the at- ~~ ech Jacobson, 262 Western Merchandise 


— 


active, Coloriul seil-dispiay Carton. Mart. 1355 Market St.. San Fran- 


cor 


* 
Nationally (© Gvorenieed by > Advertised 


Go od Ho pusekeepir 


«> 
CISCO #4. 


‘arolinas Hardware Assn... Feb. 21- 


hai i, 23, 1956. Sessions and exhibit at 
HICK OR Y. s,INC = Radio Center: hotel headquarters, 
N.C. Hotel Charlotte. Charlotte, N. C. 


D. W. Laws, 118 East Fourth St., 


Charlotte 2? 


mnecticut Hardware Assn., Feb. &, 
6, at Bridgeport. Sessions and 
heacquarters at Stratfield Hotel, 
Bridgeport Ned Russell, Harris 
Hardware, Southport, Conn. 


‘lorida & Georgia Retail Hardware 
Assns., March 4-6, 1956. Joint con- 
vention, show and merchandise ex- 
hibit. Hotel headquarters, George 
Washington Hotel, Jacksonville, 
Fila. W. W. Howell, P. O. Box 183, 
Ways ross, Wa 


Illinois Retail Hardware Assn., Feb. 
21-23, 1956, at Sherman Hotel, Chi- 
cago. William F. Ewert, 1194 Mer- 
chandise Mart, Chicago 54. 


Indiana Retail Hardware Assn., Jan. 
24-26, 1956. Sessions and exhibit at 
Murat Temple; hotel headquarters, 
The Sheraton-Lincoln, Indianapolis. 
W. J. Sheely, 964 N. Pennsylvania 
St., Indianapolis 4. 


Intermountain Assn. Hardware & Im- 
plement Dealers, Jan. 22-24, 1956. 
Exhibits at Elks Club: hotel head- 
quarters, eser Boise, Boise, Idaho. 
Leon L Veeks, 308 Continental 
Bank aoe Boise 


“Out-of-this-world” tools—good as gold when theyre Goldblatt. lowa Retail Hardware Assn.. Feb. 7- 
(Goldblatt Tool Co., 1940 Walnut, Kansas City 8, Mo.) 10, 1956. Exhibit at Veterans Me- 


moria!l Auditorium: sessions and 
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FIRST BOOK of its KIND! 


A wet fer ewery Seme mechornn 


pall 


PULLEYS 


sw” V-BELTS 





» CONGRESS OBIVES Di witOon 
, TANM CORPORATION 
wee . o > ie .. 





A full schedule of national advertising 
in Popular Mechanics and Hobbies maga- 
zines will publicize both the contest and 
this unique and informative booklet. Re- 
prints are available for display purposes. 


ALES 
wLiMiTe? ante 
ae gproRtuMlt® 


You will sell pulleys, V-belts, drives, pil- 
low blocks, flange bearings, motors, 
screws, bolts, power and hand tools and 
many other items as a result of this ex- 
tensive Congress program. Get in on 
all those extra sales and extra profits. 


This contest requires little or no effort on the part of the dealer. The 
dealer participates by simply having booklets, entry blanks and 
Congress products on hand. The dealer certifies the entry which must 
be submitted with a Congress label. Any item shown in the booklet 
may be made by a contestant or he can use his own ideas. Write SEE US AT THE 


today for details and sample booklet. 
HAROWARE SHOW 
BOOTH 104 








| DRIVES DIVISION am (orporAlion 
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More Profit Opportunities 


with Myers 
"HN" ecw Pump Line 


Every jet-pump prospect ts 

a Myers pump prospect 

because the Myers “HN” 

Ejecto line includes a unit to 

fit the requirements of every jet-pump 
job. Result: Myers Ejecto pump deal- 
ers sell more jet water systems 
more often... make more profit. 


Features like these help maintain the 
reputation for top quality enjoyed by 
Myers since 1870: 

LONG LIFE AND QUIET OPERATION — Only 
moving part is the perfectly balanced, all- 


brass impeller which rotates smoothly on 
a water lubricated “O”’ ring. 


NO CORROSION—AIll vital parts are either 
brass or stainless steel. 


NO LEAKING—New improved rotary seal, 
eliminates packing, prevents leaking. 


CONVERTIBLE— With Myers shallow-well 
package, twin-type or packer-type deep- 
well packages, the Ejecto is easily adapted 
to either shallow- or deep-well service. 

EFFICIENT— Better pump and ejector designs 


provide increased capacity and higher pres- 
sure at reduced motor loads. 


TOP QUALITY MOTORS — ball-bearing capac- 
itor-type units with overload protection. 


WARRANTY—Full-year Myers guarantee. 


In addition to their Ejecto series, Myers 
also manufactures a full line of industrial, 
centrifugal and irrigation pumps. 





MYERS “HN” EJECTO 
FOR SHALLOW OR 
DEEP WELLS 


MYERS 
DEEPLIFT 
EJECTO 
11/2 to 3 
HORSEPOWER 


MYERS “K” SERIES 
EJECTO, JR. 


MYERS “HN” EJECTO 
FOR SHALLOW OR DEEP WALL 
(11/2 and 2 H. P.) 


MYERS “MHN”* EJECTO TWO- MYERS “HN” EJECTO 
STAGE DESIGN FOR DEEPER WELLS COTTAGE WATER SYSTEM 


sem ¢ 


; 
Achland (i) 


Name — 
Compa 


Street 





Myers 


WATER SYSTEMS 
POWER SPRAYERS AND WATER SOFTENERS 


THE F. E. MYERS & BRO. CO. 
Dept. HA-9, Ashland, Ohio. 


hotel headquarters, Hotel Savery, 
Des Moines. Philip R. Jacobson, 
Mason City. 


Kentucky Retail Hardware Assn., 
Jan. 31-Feb. 2, 1956. Sessions, ex- 
hibit and hotel headquarters, Ho- 
tel Kentucky, Louisville. Edward 
Keiley, 501 Republic Bldg., Louis- 
ville 2. 


Michigan Retail Hardware Assn., Feb 
13-15, 1956. Civie Auditorium and 
Hotel Pantlind, Grand Rapids. Har- 
old W. Schumacher, Michigan Na 
tional Tower, Lansing &. 


Minnesota Retail Hardware Assn.., 
Jan. 24-26, 1956. Exhibit at Munic- 
ipal Auditorium, Minneapolis. C. J. 
Christopher, 2110 Nicollet Ave., 
Minneapolis 4. 


Mississippi Retail Hardware Assn.., 
Feb. 5-6, 1956. Convention and 
trade show at Heidelberg Hotel, 
Jackson. D. O. Mansfield, P. O. Box 
1696, Jackson 5. 


Missouri Retail Hardware Assn., Feb. 
14-16, 1956, at Hotel Jefferson, St. 
Louis. Harry Scherer, 1189 Arcade 
Bidg., 812 Olive St., St. Louis. 


Montana Hardware & Implement 
Assn., Nov. 3-5. Sessions and hotel! 
headquarters, Rainbow Hotel, Great 
Falls; no exhibit. Norman O. Blev- 
ins, P. O. Box 1152, Helena. 


Mountain States Hardware & Imple- 
ment Assn., Jan. 24-26, 1956. Ses- 
sions and hotel headquarters at Ho- 
tel Cosmopolitan, Denver. Francis 
W. Reich, 1233 Spruce St., Boulder, 
Colo. 


Nebraska Retail Hardware Assn... 
Feb. 14-16, 1956. Exhibit and ses- 
sions at Omaha Auditorium; hotel 
headquarters, Fontenelle Hotel, 
Omaha. C. A. McCoy, 325 Insur- 
ance Blidg., Lincoln &. 


New England Hardware Dealers 
Assn., Feb. 20-22, 1956. Exhibit at 
Hotel Statler and list Corps Cadet 
Armory; sessions and hotel head- 
quarters, Hotel Statler, Boston. A. 
C. MacHardy, 185 Dartmouth St., 
Boston 16. 


New York State Retail Hardware 
Assn., Feb. 13-15, 1956. Exhibit at 
War Memorial; sessions and hotel 
headquarters, Hotel Syracuse, Syr- 
acuse. Nicholas H. Kiley, Hills 
Bidg., Syracuse 2 


Nerth Coast Retail Hardware Assn.., 
Feb. 5-7, 1956. Exhibit and sessions 
at Masonic Temple; hotel head- 
quarters, Heathman Hetels, Port- 
land, Ore. Martin W. Danko, Route 
12, Box 109, Fife Sq., Tacoma. 
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Dealers report 10 good reasons for 
selling Eclipse Mowers 
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y COMPLETE LINE—* Because Eclipse has a complete line of power 
mowers in reel, rotary and sickle bar types and even hand models 
all in a wide price range, there’s a mower to suit every prospect 
that comes in my store.”’ L. K.—Mich 
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. See @ WELL KNOWN —*"Scems like everybody knows—and trusts— 
<< , 4 . on _ a 

b Ses the name Eclipse. It makes my job of selling easier.”"’ G. C.—Ind. 
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s EXCLUSIVE FEATURES —“We've got exclusive and important 
features to talk about! Natural Grip Handles and lever starters 
are good ‘convincers’ on the sales floor.”” A. M.—Minn 











e EXCELLENT DISCOUNTS —"I value Eclipse more than any 
other franchise I have. The discount schedule makes it a substantial 
piece of business. The best lawn mower deal | know of."’ D. S.—Ill 


PRACTICAL SALES AIDS—*We are very pleased with the prac- 
tical promotional helps you provided. It has not only increased 
our mower sales, but stimulated sales of lawn and garden supplies 
as well.”’ H. H.—Penn. 





















— we, % 9 GOOD SERVICE FACILITIES — Your arrangement of conveni- 
— DUGO-MASTER ent service distributors has been quite helpful, and the prompt 
(Also available in 19” size) service is appreciated by my customers.” V. O.—North Carolina 


















IRON-CLAD GUARANTEE Your ‘iron-clad’ guarantee is ter- 
e rific' Even my customers are surprised at the way you stand behind 
EASY does it! your products.’ E. M Texas 


The smart styling, quality construction @ REPAIRS ALWAYS AVAILABLE—*Frankly, I didn’t think we 
and demonstrable plus-features make could still get parts for that 35-year-old Eclipse mower. It’s a real 
Eclipse mowers the easiest line to sell. selling point with me now.”’ J. R.—Okla 


Write for Details @ CONVENIENT WAREHOUSES—*The nearby Eclipse warehouse 


saves me a great deal on delivery costs.”’ T. K.—New York 
It costs you nothing to get the facts. See 
for yourself how you can sell more, profit e DEALER PROTECTION —*‘I, for one, appreciate the way you 
more with o valuable Eclipse franchise. maintain list prices and sell only to us franchised dealers."’ H. $.— 
Ohio 








11 Power Mowers 17” to 36”... 8 Hand Models 16” and 18” 


THE ECLIPSE LAWN MOWER CO. 


Div. of Buffalo-Eclipse Corporation 


1517D Railroad Street . Prophetstown, Illinois 
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NEW BEDFORD 


ROPE 


UJ. S. Patent Granted, July 26. 1955 


Display Carton... 


Packed in attractive, self-dispens- 
ing display cartons that hold full or 
'/2 coils, New Bedford Rope is easy 
to handle . . . rope stays clean... 
stays coiled. Manila is marked in 


red, sisal in green on the package, 


for quick, accurate selection. 


Pre-Measured ... 


New Bedford Rope is easy to sell. 
It is pre-measured and factory 
marked every 10 feet .. . you can 
sell every inch, no remnants. You 
sell New Bedford Rope right from 
the carton, right from your main 


floor. 


Available at your Jobber 


NEW BEDFORD 


EPEN ABLE SINCE B4 


NEW BEDFORD CORDAGE CO. 


New Bedford. Massachusetts 


i 
i 


North Dakota Retail Hardware Assn.., 
Jan. 27-18, 1956. Sessions and ex- 
hibit at City Anuditorium; hotel! 
headquarters, The Leland-Parker, 
Minot. Miss E. J. McGrann, 54% 
Broadway, Fargo. 


Ohio Hardware Assn., Feb. 6-8, 1956. 
Exhibit at Public Auditorium; ses- 
sions and hotel headquarters, Hotel 
Cleveland, Cleveland. John B. 
Conklin, 198 So. High St., Co- 
lumbus 15. 


Oklahoma Hardware & 
Assn., Feb. 21-23, 1956, at Okla- 
homa City. Sessions and exhibit, 
Municipal Auditorium; hotel head- 
quarters, Skirvin Hotel, Oklahoma 
City. Aaron Gritzmaker, 515 Mid- 
west Bldg., Oklahoma City. 


Implement 


Pacific Northwest Hardware & Imple- 
ment Assn., Nov. 6-8, at Multnomah 
Hotel, Portland, Ore. J. Malcolm 
Smith, 614 Empire State Bldg.., 
Spokane, Wash. 


Pacific Southwest Hardware Assn., 
Feb. 21-23, 1956. Exhibit at Mu- 
nicipal Auditerium; sessions and 
hotel headquarters, Wilton Hotel, 
Long Beach, Calif. Otto H. Grigg, 
toom 1120, 416 W. 8th St., Los 


Angeles 14. 


’ennsylvania & Atlantic Seaboard 
Hardware Assn., Jan. 31-Feb. 2, 
1956. Sessions and exhibit, Conven- 
tion Hall; hotel headquarters, Ben- 
jamin Franklin Hotel, Philadelphia 
L.. W. Jenness, Room 707, 1616 
Walnut St., Philadelphia 3. 


South Dakota Retail Hardware Assn., 
April 3-5, 1956. Exhibits at Colli- 
seum: sessions and hotel head- 


Tennessee 


Tri-State 


quarters, Cataract Hotel, Sioux 
Falls. O. R. Baily, 1300 So. Jeffer- 
son Ave., Sioux Falls. 


Retail Hardware Assn., 
Feb. 19-21, 1956, in Nashville. Ses- 
sions and hotel headquarters, An- 
drew Jackson Hotel, Nashville. 
Morris Jones, P. O. Box 784, Nash- 
ville. 


Texas Hardware & Implement Assn., 


Jan. 29-Feb. 1, 1956. Sessions, ex- 
hibit at hotel headquarters at 
The Statler-Hilton, Dallas. R. M. 
Souder, 1108 Gibraltar Life Bldg., 
Dallas 2. 


Hardware & Implement 
Assn., Feb. 13-14, 1956, at Hotel 
Herring, Amarillo, Tex. M. D. Shep- 
pard, 719 Lipscomb St., Amarillo. 


Virginia Retail Hardware 
March 4-6, 1956, at Fort Monroe 
(Old Point Comfort). Exhibit, ses- 
sions and hotel headquarters, The 
Chamberlain, Fort Monroe. G. T. 
Omohundro, Jr., Scottsville, Va. 


ASsn.., 


Western Retail Implement & Hard- 
ware Assn., Jan. 16-18, 1956. Ses- 
sions and exhibit at Municipal 
Auditorium; hotel! headquarters, 
Hotel President, Kansas City, Mo. 
W. J. Shaw, 3915 Main St., Kansas 
City 2. 


West Virginia Hardware Assn., Feb. 
12-14, 1956, at Hotel Prichard, 
Huntington. James C. Fielding, 
1628 McClung St., Charleston 1. 


Wisconsin 
Feb. 7-9, 


Retail Hardware Assn., 
1956. Exhibit and ses- 
sions at Milwaukee Auditorium- 
Arena; hotel headquarters, Hotel 
Schroeder, Milwaukee. H. A. Lewis, 
Stevens Point. 
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THIS AMAZING 
ICE & SNOW MELTER 
will clear 


ma MORE PROFITS 
ir YOU 


this winter! 












scannTom. * 





























Faster Melting Means Faster Sales! 


@ 48.9% greater melting power than other 
types of ice and snow melters at 30° F. 




















@ Dissolves 46 times its own weight 
in ice or snow. 











@ Multi-size Melting Crystals penetrate 
faster, deeper. Thorough melting helps 
prevent dangerous refreeze. 



































Be Prepared . . . For Quick Profits! 


Last year, STERLING HALITE made sales history 
from Connecticut to Maine. Dealers sold out and 
called for more, storm after storm! 











This year it’s your turn to cash in on this suc- 
cess formula—a superior product, a famous 
maker, backed by a heavy schedule of radio 
weathercasts over your own local stations. 




















Order Now! Delay means uncertain delivery and 
missed sales. Send for display material NOW! 
Get set. Be ready for that FIRST big storm! 



























Write International Salt Company, Inc. 
Dept. H. Scranton 2, Pa. 
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for eye appeal 
with 


BUY 


HERE'S A MONEY MAKER THAT 
ACTUALLY PAYS FOR ITSELF! 






It's the new Structoglas door canopy kit and a 


self-liquidating display unit. 


Featuring a colorful Fiberglas-reinforced corrugated 


plastic panel and wrought aluminum brackets, the 


canopy is designed for do-it-yourself installation . 


priced for quick sales. 


Packaged display includes six complete canopy kits, 
detailed projects booklets entitled “20 Plans” and 


free literature on Struc 
canopies and awnings. 


You can't miss' The six c 


kits and the “20 Plans” 
lets will write-off 


of display and give you a sub- 


stantial profit at the same 


SEND COUPON TO 


FOR DETAILS AND PRICES 


SWULTOYAS 


initial cost 


fime. 


toglas 


InNOpy 


be 0k- 


DAY 


ro 
division of . 
international mo ded plastics,inc. F me 
439) west 35th street ‘ Srectaglas 
cleveland 9, ohio Cpamowen 


West 


NAME 
Please send ithout 
i a oe 
obligation, sales 
promotion file 
r 
describing “OMPANY 
Structogios conopy 
kits ond = 
building pone'ls city 


35th Street 





(Please print 


emma eee 





manufacturers 
of famous 
MmMCCOK PAF K 
plastic 
dinnerware 





WHAT’S NEW 








® For more information on these products and services 
use free post card on page 153. 


(Continued from page 13) 
to 120 sq ft, 
heater 


or as supplementary 
for larger rooms. May be 
used as a hair-dryer or defroster. 
Available in white or sienna brown 
at $15.95 list price. Thermostatic 
controlled 1650 watt model No. 
HF5161 in sienna brown lists at 
$99 95. Thermador Electrical Mfa. 
Co 


For more data circle No. 9 on postcard, p. 153 


Four Power Mowers 

Four mowers are featured in the 
Homko line. The Billy Goat, TD- 
170, is a 


three-whee! reel-type 


mower, with rider’s seat, priced 
above the walking model. This 24- 
in. unit, with 4-cyecle Briggs & 


Stratton engine, has a suggested 
dealer price of $209.95. The heavy- 
duty, light-weight Bearcat, RF-22 
is a 22-in. mower-trimmer 


| “C\ cle 


rotary 
with a 2%, hp Briggs & 
Stratton engine, and a suggested 





$119.95. The Fire- 


trimmer- 


dealer 


price of 
bird, JK-50, is an 18-in. 
type rotary with a 4-cycle B & S 


engine, at a suggested dealer 
of $89.95. The Caretaker, illus- 
trated, XP-160, is a 20-in. rotary 
mower-trimmer with a 254 hp 4- 
evcle B & S engine, and a suggested 
dealer price of $149.95. Western 
Tool & Stamping Co. 


price 


For more data circle No. 10 on postcard, p. 153 


Plastic Soap Holder 
A streamlined plastic wafer that 
holds soap up from a wet soap dish 


150 


the Soap-Mate prevents messy lidq- 
uefying, minimizes waste. Wafer. 
simply pressed into a wet bar of 
soap, is resuable. Packaged in a 
cellophane bag on a two-color bin 





card. Counter display box No. SM25 
holds a dozen cards. Retail price: 
three Soap-Mates for 25¢. The Slip 
Seal Co. 


Fer more data circle Ne. 11 on postcard, p. 153 


22 Gallery Cartridge 

Now available is a new twenty- 
two gallery cartridge which will 
disintegrate into dust 
tacting the target and provides 
with greater 
than ordinary gallery 


when con- 
shooter accuracy 
cartridge. It 
also gives off a louder report than 
the older type shells and is non- 
toxic. The bullet is a 15 grain 
cartridge made of powdered iron 
bonded in a combination of plas- 
tics. There are 500 cartridges to 
a carton and 10,000 to a case. 
Winchester is selling the cartridge 
under the name, Winchester Super 
Spatterpruf Gallery Cartridge, and 
Western is marketing it under the 
name, Western Super Kant-Splash 
Gallery Cartridge. Arms and Am- 
munition Div., Olin Mathieson 
Chemical Corp. 


For more data circle No. 12 on postcard, p. 153 


Sliding Door Accessory 


An aid to cut installation time 
and work for the builder, and im- 
prove door operation, the non- 
breakable steel and nylon floor guide 
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for by-passing doors is a sliding 
building 
Use of the guide eliminates 
the need to groove the bottom of 


door accessory for the 
trade. 
the doors. Once the guide is set in 
place and mounted with two screws, 
Guide is 
available in sizes No. 902 for “4 in. 


installation is speeded. 
doors, No. 906 for 1%. in. doors and 
No. 908 for 14 1n. doors. 
Hardware Mfg. Co. 


For more data circle No. 13 on postcard, p. 153 


Sterling 


Plastic-Laminate Sheet 
Available in six colors, a decora- 
tive Micarta, Star Dust plastic- 
laminate sheet has been produced 
for table tops and counter sur- 
kitchens, dinettes and 
rooms, and for use in 
restaurants, drug stores, 
institutions. The 
vellow, blue, green, 
These 
with 
random, 
There 
designs 
available in Micarta, which resists 
dents, 


faces in 
rumpus 
hotels, 
schools and other 






colors are red, 
light gray and charcoal. 
basic tones are sprinkled 
small wedges of color at 
to add a sparkling effect. 
are now 67 colors and 
scratches, stains and burns 
and is available in sheet form or 
pre-bonded to Weldwood plywood. 
tl). S. Plywood Corp. 


For more data circle No. 14 on postcard, p. 153 


Oval Dairy Pail 


An oval pail has been added to 
the Cream City Dairyware line. It 











A Bigger Market for You 


It doesn’t take folks long to find out how much 
faster and easier it is to use KLEAN-STRIP than 
messy, old-fashioned removers. It peels the paint 
right off .. . makes refinishing so easy that your cus- 
tomers will want to. do those jobs they've been put- 
ting off. That means more paint sales for you as well 
as more paint remover sales. 


Nationally Advertised 
KLEAN-STRIP dealers are backed by the largest 
consumer advertising program in the paint remover 
field. In 1955-56 KLEAN-STRIP advertisements 
will reach millions every month in Popular Me- 
chanics and Popular Science. Advertising in The 
Saturday Evening Post and Sunset also helps pre- 
sell your customers on this modern paint remover. 


Sales-Making Demonstration 


This novel display proves how clean and _ fast 
KLEAN-STRIP makes refinishing. It will quickly 


remove several! coats of anv ! 
] 
I 


inish from anv surtace 
To clinch the sale. just tell your customers that 
KLEAN-STRIP is non-intlammable (sate to use 


anvwhere) and requires no neutralizing ... a fea- 
ture that saves time. money. and labor. 


Display FREE with every case 
of Klean-Strip pints 


The sales-making “Try-it-yourself’ display shown 
above is offered free with ever, of 12 pints of 
Klean-Strip. It’s complete wi test panels, brush 
and pint of Klean-Stry ley st, $6.84: resells 
for $11.40. Klean-Strip is also ulable in half- 
' ? / r<¢ cy 1] ! ‘ i ’ | ‘¥ 
pints, quarts, Gaions ana J pions, and il i Special 


8 oz. bottle with easy-to-use spray pump dispenser. 






Peas o ‘Ship 
Ainr:, 














WHAT'S NEW 





is made of special bright tinplate, 
and is 10 in. high and holds 13% 
gt. Construction features are 
smoothly-soldered inside seams; 
tight, high double-seamed bottom; 
strong, wide riveted ears; heavy, 
tinned wire bail. Geuder, Paeschke 
& Frey. 


For more data circle No. 15 on posteard, p. 153 


Stationary Power Tools 


The new stationary power tool 
line of this 
manufacturer 


power lawn 
includes 


mower 
4-in. and 
6-in. jointer planers, an 18-in. jig 
saw, a 10-in. band saw, a 4-in. belt 
sander, a 12-in. drill press, 8-in. 


and 10-in. deluxe tilting arbor 
saws, and an 8-in. standard tilting 
Toro Mfg. Corp. 


For more data circle No. 16 on postcard, p. 153 


arbor saw 


Electric Soldering Gun 


This gun is 
available in single and dual-heat. 


electric soldering 


Twin lights in parallel provide 
another light if first one fails. This 
2-ib gun is well balanced. The case 
is red. Electric cord leaves the gun 
at an angie so it can be rested on 
end. Suggested list price of single- 
heat is $9.95, of dual-heat $11.95. 
Rlectrie Soldering Iron Co. 


For more data circle No. 17 on postcard, p. 153 


Handy Bench Saw Table 
For use with the portable drill 
saw attachment, a saw table is of- 
fered which can convert the Two 
by Four saw attachment into a 
handy bench saw. Saw table has 
no bolts to tighten or levers to ad- 
just and the Two by Four saw snaps 
into place readily. With a simple 
adjustment, blade tilts to any angle 
up to 45 degrees for bevel cuts. 


152 


Saw table top is 14°%,x15% in. in 
stamped steel, satin finish. Saw 
table (No. 624) is $12.95, Two by 
Four attachment, $14.95. John 
Oster Mfg. Co. 


For more data circle No. 18 on postcard, p. 153 


Drilling, Sanding Kit 
Designed to save do-it-yourself 
hobbyists time, money and effort 
is this 22-piece drilling, sanding 
and polishing kit. 
for woodworking enthusiasts in- 
cludes Model 149B drill, pedestal, 
nine bits, rubber backing pad, pol- 
ishing pad, six discs, 
paint stirrer, side handle and stee! 
carrying case. Drill has a motor 


Sasic equipment 


abrasive 


with a voltage rating of 2.3 am- 
peres, free speed of 2500 rpm and 
Drill has 


a 14-in. steel and ‘.-in. wood ¢a- 


load speed of 1500 rpm. 


pacity. It has a geared key type 
chuck, and ball and bronze oilite 
Model is 8 in. long over- 
all and weighs 4 lb. Complete re- 
tail price of kit is $29.95. Mall 
Tool Co. 


bearings. 


For more data circle No. 19 on postcard, p. 153 


Spray Oven Cleaner 

New aerosol spray oven cleaner 
removes burned-on food and grease 
from grills, 
and pans and 


ovens, broilers, pots 
aluminum, 
chrome and porcelain enamel ware. 


Called Hep Safe-T-Spray 


other 


oven 


cleaner, it is sprayed on and wiped 
off with a damp cloth. Product is 
non-flammable and is available in 
a regular size, retailing at 98¢, and 
a large size at $1.49. Bostwick 
Laboratories. 


For more data circle No. 20 on postcard, p. 153 


Ebony Metal Wall Clock 


This new wall clock has a dial of 
ebony metal, with hands and hour- 


marking spheres of polished brass. 
Sweep second hand is red. Clock 
is 94> In. In diameter and 2% in. 
deep. Lists for $9.95. New Haven 
Watch & Clock Co. 


For more data circle No. 21 on postcard, p. 153 


New Hot Formed Nuts 
New Hot Nuts 


tolerances those ob- 


Formed have 
superior to 
tained in other hot made products. 
Tool marks, rough edges and pitted 
cold work eliminated. 
New nuts are available in 10 sizes, 


areas are 


ly in. and they may be gal- 
vanized, plated or painted. New 
Bulletin gives details of Hot 
Formed Nuts and includes a table 
of mechanical properties. /Pitts- 
burgh Screw and Bolt Corp. 


For more data circle Ne. 22 on postcard, p. 153 


Double Roof Ventilator 


Double roof ventilator, desig- 
nated the No. 410, has a free area 
(Continued on page 156) 
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CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 

_ quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 


get you all the information you need, quickly. 























BUSINESS REPLY CARD 


io 5 sae necessory if moiled in the United Stoetes 

















POSTAGE Witt BE PAID BY 


Please use this P. O. HARDWARE AGE 
Box Address for Quick Post Office Box 60 
Check Cards Only Village Station 
NEW YORK 14, N. Y. 
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WHAT'S NEW items. code numbers 


10 11 12 13 3 15 
25 26 27 28 2 30 
40 41 42 43 4 45 
55 56 57 58 5 60 
70 71 72 73 7 

85 86 a7 

100 


17 18 
32 33 
47 48 
61 62 63 
76 77 78 
71 92 93 


rm 





wi tl 


meow” oO wm oO CVT 


oo o 














YOUR NAME 
FIRM 
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Here is Your Quick Check Card 


What it is... How it works 


Each issue brings ' 2 dozens of descriptions of new product: 
plays, etc., in the “What's New’ columns. You get m 
HARDWARE AGE than in any other magazine. 


‘ Ps ‘ a 
nvTOormawvrion on any of THESE 


ina some number on the post cord 





tem description. 





ard in the mail box. No postage 
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, *f si | ‘ 4 
receive, tree, complete details on the product 
7 
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You may circle as many items as you wish. 


you on each item. 


Be sure to give your full name and address on the post 


it clearly. We cannot service post cords with incomplet: 











Postca valid 8 weeks only Atter that use own letterhead fully cs t ; iten inted 9/15/55 


Please send me further information on the > NE rms numbers | A big help for busy deal 


tor which | have circled below. 
See ee ee Oe Ear . = ers. Use this card for free 
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Check Cards Only 
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NEW YORK 14, N. Y. 
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JY SLIDING DOOR 
UWMOTM HARDWARE 
Destgued exclusively for swnart interiors 
The modern 
space-savers 
for the office 
as well as the 
home. Doors 
glide silently 
with finger-tip 
control. 








This innovation in swift, efficient door action follows 
the modern trend in architectural design. Each door 
glides into its own recessed pocket instead of out into 
the room like the conventional! swinging goor types 


Large Nylon wheels 1% inches in diameter carry the 
door load with ease and require fewer revolutions in 
operation. Wheels have solid rivet axle and all hard 
ware is zinc plated. Track is 16-gauge Stee! Hot Gal 
vanized and fits all doors, regardless of thickness 
Furnished in 44, 56, 60 and 68 inch lengths 





ee 


Pye 


View showing complete assembly 


TERLING, ILLINOIS 
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® For more information 
on these products and 
services use free post 
card on page 153. 





of 75 sq in. and two venturi open- 
ings, side by side at its base. Ven- 
tilator is of 
struction, has one piece base, and 
a weather baffle which eliminates 
leakage from driving rain. Leigh 
Building Products Div., Air Con- 
trol Products, Inc. 


For more data circle No. 23 on postcard, p. 153 


all-aluminum con- 


Electric Metal Shears 
Powered by a universal-type mo- 
tor, electric metal shears has cut- 
ting capacity up to 16-gage steel. 
Shears, designed with sufficient 
clearance to cut up to .06 in. thick- 
ness, has a stroke length of 3/32 
in., with 2,500 strokes per minute. 
Minimum radius of circle is one 
inch, but smaller diameters can be 
cut in softer and thinner materials 
by cutting counter-clockwise. Tool 
features a lightweight, die cast 
aluminum housing and one-hand op- 
eration. 
bled without use of special tools. An 
extra set of knives and screws for 
the knives, plus a wrench, are in- 
cluded in original purchase. Tool 


Shears may be disassem- 








is classified as a heavy-duty, indus- 
trial-type sheet metal shears. Ma’! 
Tool Co. 
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Central Heating Units 


Hi-Boy units, from 62,500 btu 
input to 160,000 btu input, are new 
central heating equipment. Hi-Boys 
feature ceramic coated heat ex- 
changers, which have high-tempera- 
ture porcelain enamel finish similar 
to that used on jet aircraft combus- 
tion chambers. Exchanger, which is 
coated by dipping both -nside and 
out, will neither rust nor burn out. 
Finish has been approved by the 
American Gas Assn. at maximum 
temperatures of 1,100 
Temco, Ince. 
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degrees. 


Power Equipment 


An expanded line of 1956 Duo- 
Trim includes the new Duo-Throw 
self-propelled snow remover and 
the Lawn Jockey riding attachment 
for the Duo-Trim reel type power 


P -_ 
=a : 
. 





mower. Duo-Throw power snow re- 
(illustrated) handles light 
or heavy snow as rotary blades 
chop packed snow and send it 
through an ejection chute which 
piles snow in neat windrows. Lawn 
Jockey attachment enables mower 
operator to ride behind the Duo- 
Trim reel type power mower, to 
which the tubular-designed Jockey 
is easily attached. Duo-Therm Div., 
Motor Wheel Corp. 


For more data circle Ne. 26 on postcard, p. 153 


mover 


Door Closer 


A patented door closer, which 
prevents slamming and does not per- 
mit doors to stay open, features 
stainless steel and an aluminum 
tube. Staggered mounting holes 
help to avoid splitting wood on door 
or door jamb. It has a 
yuarantee. 


10-year 
Closers are packed six 








eee —=3 “« 
as ms C= * 
ween. Sree eee : +} aso 
es Os 
* 


to a carton, which includes a coun- 
ter display. Guaranteed rust-proof, 
each box has a do-it-yourself tern- 
plate and appropriate instructions 
for installation. Encore Mfg. Corp. 
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Drapery Accessories 

A new diversified line of drapery 
hardware accessories includes items 
used mainly in drapery workrooms, 
and for over-the-counter sale ma- 
terials for drapery departments. 
Included is a line of hooks and pins. 
weights, screws, bolts, and pleater 
tape. Items are packaged in trans- 
parent plastic bags for counter sale, 
and in bulk for workroom use. Bags 
have a colorful cardboard heading 
punched with a hole so they can be 
hung on perforated board displays. 
Types of displays are a swivel type, 
a “Lazy Susan” dispenser for 
counter use, a perforated board wal] 
display and a drapery pleater tap2 
dispenser. Eastern Venetian Blind 
Co. 
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Hunters’ Shell Vest 


A skeleton shell vest for hunters, 
light in weight and low-priced, has 
plenty of room for ammunition and 
is suitable for wear over shirts or 
heavy clothes. It is brush and 
bramble brown color and comes in 
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IDEAL FOR 
SELF-SERVICE 


Front and back tell how to 
choose right size for job 
... advantages of Fortified 
Bristle. Every inch of In- 
specto-Pak sells for you! 


De ubberset C0 
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ForTiFieD BRISTLE 


TRADEMARK 


NEW BEST-SELLER! Thisis Rubberset's research- 
developed blend of Tynex nylon and hog bristle 
that scored an immediate hit with professional 
painters. Now offered in a consumer line. Out- 
performs China bristle in actual tests . . . for all 
paints, including rubber-base! New—and terrific. 


INSPECTO - PAK 


TRADEMARK 


NEW SALES-SPEEDER! Increases display value 
of every Fortified Bristle brush 300%! Shaped 
plastic “bay window” protects brush, yet it’s easy 
to open, inspect, replace. Whole package hangs 
on hook for display. Re-usable by consumer 
as brush-keeper. 
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D EA L @ Get a valuable display panel 


(16" x 28") plus 7 hangers— Free with 5% dozen Forti- 
fied Bristle Inspecto-Pak brushes, 7 sizes. $113.34 
retail, 40% discount. Order, with name of your dis- 
tributor—today! 


RUBBERSET’S MERCHAND| 
Costs You Nothing . . 


Rubberser m 
Paint well 


SING LEADERSHIP 
- Profits You Plenty 


and make more money 


akes brushes thar 


and sel] wejj— : 
’ Get the facts, too, on ane you. 
: rset's 





That's why jobs. 

you'll & &#aranteed t 
far ahead on soo Rubberser monthly rare aeye Plan, and the 
and display th » Packaging you stock howe ne that lets 


at sell more brushes 
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Haynes Avenue & Lincoln Highway, Newark 5, N. J. 


















TWO 


COUNTER-TOP 
“SALESMEN” 


for fast turnover 
... Steady profit! 
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Display Box No. 31 © Display Box No. 30 


ANCHOR BRAND 
Chain Repair Links 
in Self-Selling 
Display Cartons 


New selling power for all-time fav- 
orites! Anchor Brand Chain Repair 
Links are now available in two color- 
ful, compact assortments — for wider 
selection, eye-catching display, and 
increased impulse sales! Cartons con- 
tain the most popular size pivot and 
rivet type links. Farmers, ranchers, 
riggers, lumbermen, builders buy 
them “on sight” in these self-selling 
cartons! Cash in on these profir- 
builders now ... order Anchor Brand 
Repair Link display cartons through 


your jobber today. 


8 No. 2531 Rivet Links, '4” 

Display ( 9 No. 2531 Rivet Links, * 
Box No. 30 _) 9 No. 2530 Pivot Links, >,” 
contains: 6 No. 2530 Pivot Links, ',”’ 

6 No. 253) Rivet Links, \, 

6 No 2530 Pivot Links, . ‘ 
Display ( 12 No. 2531 Rivet Links, 14" 
Box No. 31 = 18 No 2531 Rivet Link $s, x," 
contains: ( 18 No. 2531 Rivet Links, 4” 


~ 
NORTH|JUDD 


Manufacturing Company 


New Britoin 





Connecticut 


New York * 
Buffalo °* 
Delles * 


Boston * Philedelphic * Atlenta 
Detroit * Chicago °* St. Lovis 
los Angeles * Son Francisco 
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WHAT'S NEW 








four sizes: small (36-38), medium 
40-42), large (44-46), and X- 


large (48-50). Suggested list price 
for Style No. 1762 is $4.25. Sports- 
Div., American Pad & Tex- 
(0. 


wear 
fale 
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Scented Hand Cleaner 


A new version of 13 oz and larger 
sizes of Quickee waterless hand 
cleaner is now available. The new 5 


CLEANS 


HANDS 
FASTER AND GETTER 





oz can is pleasantly scented. It 
was especially designed for women’s 
use in size and aroma, while still 
retaining effective cleansing action. 
It is offered especially for women 
do-it-yourself fans. Quickee Prod- 
ucts, Inc. 
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Semi-Automatic Pistol 


Known as the Huntsman, a semi- 
automatic, .22 caliber, 10-shot pis- 
tol features a non-slip trigger, plus 
an improved, special short action. 
Parts are all machined from drop- 
forged gun Pistol is for 
small game hunting, casual plink- 
ing and practice target shooting. 
Available in either the 4‘ or 6 in. 


steel. 
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Nun hye ‘li 


barrel, both with fixed gun sights, 
and finished in dual tone blue, the 
pistol retails at $42.50, federal ex- 
cise tax included. Colt’s Mfg. Co. 
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Table and Chair Set 


sig enough 
youngsters, a 


for four or five 
table and chair set 
with bright-colored Formica table 
top is 


standard with two chairs, 





chairs 
T1930 


finish 


but extra 
Mode! 
tone 


available. 
natural harvest 
wood surfaces of 
table legs and chairs. Table is 19 x 
30 x 2114 in. high. Chairs have 
over-all height of 24 in. South Bend 
Toy Mfg. Co. 
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are 
has 
for 


Shaver for Women 


An women, 
the Lady Sunbeam, can be used for 
legs 


electric shaver for 
underarms, and has a 


shaving head with one edge espe- 


and 


cially ground to shave legs, the 
other for underarm use. Small in 
size, no larger than a compact, 





shaver is easy to clean and comes 


in a gift case for handy storage. 


{ ‘Orp. 
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Economy Panic Bolts 


Economy Line panic bolts, in 


solid brass or bronze, are rim type 


1955 
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PAINT, SMOOTH PLASTER. 
FINISHES WOOD 
OF ALL TYPES. 


use PLANE » SCRAPER 
y~— SANDER 


A FAST MOVING 
HIGH PROFIT ITEM 


pepper ALL- aad ONE Wood Tool 








WOW! 
THE FIRST 


ALL-IN-ONE 
wooD 
TOOL 
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NOW OFFERED TO JOBBERS 


FOR THE FIRST TIME! 
S$! List 


For information contact 





© 
PLAN AHEAD 
FOR XMAS! 


1405 MAIN STREET 
DES MOINES, IOWA 
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DRiI-ALL DISH DRAINER 
THE HOMEMAKER’S DISHWASHING TREAT 


* With Colorful, Hi-Impact 
Styron Plastic Drain Holder 


For Silverware and Gadgets 


® Designed 
dish drainer possessing every functional fea- 


i) 
Jv 
inl 
(' 


to treat the homemaker to the 


we she ever hoped for, especially the new 
piasTic si 


verwore and gadget drain holder 


o feature she dreamed of for many yeors. 


Contact Local Representative or Write for Cataleg 9-HA 








HARDWARE AGE, SEPTEMBER 15, 1955 


ARTWIDE COLATIONS ING. wre ny IF 






= 





dliedl 
<. 








: Y 
rf 


« — . 
: > 
ASRS ss 
afer 4 “ 


aq 


3 ' . : a ‘Edlund: 5 if W 


aos To PEAL”’ 












yy Oe 
a * 


Ole PROFIT; 


EDLUND “77 
CAN OPENER 
Dh 
cepuion in W ll openc 


F lat-to-wall—one handk 





new mode 


EDLUND 
EGG BEATERS 
Stainless steel 














EDLUND JUNIOR 
CAN OPENER 


ipa 


Millio 
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TOP-OFF JAR OPENER 
m] — 








Opens bo ttles. puns hes 

cans Made of nickel-plated 

EDLUND teel, with handsome Oak 

ye indlk Bur kskin home rol 

| TU-WAY inging. Also av: uilable in 
iin all-metal version 


ee DELUXE 








WHAT’S NEW 





® For more information 
on these products and 
services use free post 
card on page 153. 


for easy installation and have onlv 
two moving parts. Bolts are eng!- 
neered to permit quick opening at 
a touch of the cross-bar and have 
quick latch-bolt action on closing. 
Bar-locking devices are at each end 
to hold bar in locked-down position. 
All bolts are furnished with ad- 
justable strikes to compensate for 
warpage Sargent & Co. 
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Travel Alarm Clock 
quick 


travel Case, the Riviera travel clock 


Featuring a slide-open 


has a 50-hour pull out alarm and 


an Arabian ostrich case. Dial back- 
ground is ivory and there is a black 
numeral track with luminous nu- 
merals. Length is 4 in. closed. Luz 
Clock Mf a. Co, 
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Packaged Masons’ Chalk 
To afford spill-proof reloading of 
chalk line reels, masons’ chalk is 
now packaged in easy-pouring fibre 
cartridges. poured 
from the *-in. mouth of cartridge 


. 


(Chalk may be 


160 


into the narrow reel opening with- 
out waste or spilling on hands or 
clothing. One-oz. refill cartridge 
contains enough chalk to fill one 
chalk line reel. Each cartridge is 
marked on top with the color of 
chalk it contains. Refill cartridges 
retail for 10¢ each, with 12 cart- 
ridges to a colorful counter mer- 
chandiser. Evans Rule Co. 
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Davy Crockett Patterns 

A set of full-size patterns for a 
35-piece Davy Crockett Village is 
available as an associated item with 
the electric Jig Saw, Jr., which re- 
tails at $10. Patterns are designed 
so that they may be pasted on thin 
plywood, cut out with Jig Saw, Jr.. 
and colored with crayons. Patterns 
for stands are also included. All 
pieces will stand up. Village pat- 
terns are to be used as free offe) 
for promotion of electric saw. Bur- 
gess Vibrocrafters, Inc. 
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Mobile Sprayer 

Easily transported from job to 
iob this heavy-duty mobile sprayer 
has 8-in. semi-pneumatic tires with 
handle and tricycle standard. It op- 
erates on the diaphragm principle 
Sprayer delivers four cubic feet of 
clean, oil-free air per minute at 40 
lb pressure. An automatic adjust 


able relief valve and pressure gage 


provide safety features and keep 
air at desired working pressure. 
Sprayer is powered by 4 hp motor. 
With spray gun, hose, V belt and 
motor pulley, without motor, the 
spray outfit retails at $79.50. W. R. 
Brown Corp. 
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Plastic Screw Anchors 


Self - expanding, tenite plastic 
Scru-Tite screw anchors for brick, 
wood, glass, plastic and masonry 
metal, are light in weight. These 
anchors conform to hole crevices 
for a tight grip and are available 
for all screw sizes and lengths. To 
use, just drill hole to size, hammer 
in anchor and insert the screw. 
Mastercraft Plastics Co., Inc. 
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Automatic Cooker 

Cooking time is cut by as much 
as one-third with the automatic 
electric controls added to the Presto 
cooker. Other new features include 
automatic heat control, pressure 
regulating and air venting. A sweep 
heat selector on cooker’s base pro- 
vides automatically controlled heat 
and pressure. Selected temperature, 
evenly distributed over cooking sur- 
face, is automatically maintained. 
Signal light tells when cooker heat- 


Handle has 


ooking guide, which gives times 


nit is operating. 


eded for cooking various foods. 
liquid capacity. 
National Presto Industries, Inc. 


(ooker has 4-qt 
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> 
Refinisher, Wax Pack 
Full discount is given on special 
$1.98 price for the bargain pack, 


isually $2.28, of 1 pt of Super 


} 
Wipe-On floor refinisher and 1 pt of 


: 
Delight self-polishing floor 


Wank. 


, . ° , . . 
Clear refinisher is used to obtain 
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THIS ISA 
NEW DAISY 


RETAILS 


Jack-n'-Jill Sled Skates 


@ Here's a sure way to turn cold weather sales 





into hot profits. Stock, display and sell these 

sturdy learner's’ skates. Jack-n’-Jill Sled Skates THIS IS 
are easily adjusted from 6” to 8” to fit any child’s 

shoes. They're rust-resistant, welded for extra A DAISY 
strength and come equipped with adjustable red 

leather straps. For use on ice or snow. 


KINDS OF DAISYS NOW 
Order Ja K-n Jill skates in their attractive new NATION ALL ¥ 
shopper-stopper—carry-home cartons... NOW, ADVE rT SE vy 


I 
ALL FALL AND CHRISTMAS 


G i a re = i U & ig | i & Cc. Write for FREE 4-Gun Display Rack and price list! 


MILWAUKEE 1, WISCONSIN Steck now! Ask your distributor! 

; ‘ ; > n C ono 

Eastern Display Office: THE NEW YORK TOY CENTER —— 
SOLLMANN & WHITCOMB, 200 Sth Avenue, New York 10, N. Y. 
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°e New 
CARVING SETS 


°° New 
COMBINATION SETS 


® New 
STEAK KNIFE SETS 


® New 
OPEN STOCK KNIVES 


® New 
KITCHEN SETS 


rices 
tor catalog ond P 


BURNS 


MANUFACTURING CO., INC. 
SYRACUSE, NEW YORK 


write 


WHAT’S NEW 





base shine and protection for lino- 
leum, wood or asphalt tile floors. 
Available also in quarts, half gal- 
lons and gallons. The self-polishing 
floor wax gives top dressing for ap- 
plication every few weeks and is 
non-slippery. It dries in about 10 
minutes and does not waterspot or 
discolor. Available in quarts and 
gallons, as well as pints. Embree 
Mfg. Co. 
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Plastic Toilet Seat 


Fully guaranteed, the Superior 
plastic toilet seat is featuring a new 


series of colors. It is also being 
made available in a revised type of 
display carton. Herculean Appliance C 
Corp. 
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Plastic Hand Grip 

A newly-designed, all-viny! plas- 
tic hand ywrip, made to conform to 
the palm of the hand, is available in 
standard colors of green, yellow, 
red, maroon, black, blue, white and 
ivory. Special colors can be fur- 
nished if required. Grip material is 
corrosion resistant, will not leave 
stains on hands or clothing. It is 


affected by weather, salt water, 
olls or gasoline. The Model E grip 
is made for “4, 


. 
. 


ior bicycles, hand tools, golf carts, 


, and %% in. Dars 


wheel chairs. 
Hungerford Plastics Corp. 


lawn mowers and 
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Sealed Beam Lantern 
An all-aluminum, polished body 


. * , 
encases the Silver Beam sealed 


beam lantern which can be rotated 
in a complete 360 degree circle for 
exact focus of the 1000 ft light. Re- 
tail price, less battery, is $4.75 
Economy Electric Lante mi. Co. 


For more data circle No. 44 on postcard, p. 153 


Pump and Heater Unit 
Designed for house trailers, sum- 
mer cottages and hunting or fishing 
lodges, a pump and heater combina- 
tion is for use where hot and cold 
water under pressure is needed and 
where installing space is a problem 
or water usage is limited. Cabinet 
is tabletop height, all steel and fin- 


ished in white baked enamel. Top, 


! 


side and back panels are in- 
‘r-locked and easily removed to 
reach piping and water heater. 
Pressure system is a ready-to-plug- 
in Model H555M3 with a 3-gal ca- 
pacity Water heater has extra 


heavy two-coat glass-lined tank 


- )} 2 heen 7 : ‘ 
_ of fiber glass insula- 
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tion and sheathed in aluminum to 
resist external corrosion. Water 
heater capacity is six gals. Fair- 
hanks. Morse & Co. 
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— 


Two Skillet Promotions 
An introductory price of $1.49 in 


the east for a cast iron breakfast 


skillet is a special fall promotion. 

Skillet, illustrated, consists of three 

separate wall-off compartments to 
. 


prevent spread of melted grease or 
eggs. Handle features thumb rest. 
Regular price in the east is $1. 


io, 
west of the Rockies, introductory 
price is $1.69 instead of the regu- 
lar $2.15. Another fall special is the 
Magnalite 8-in. handy skillet fea- 
turing an extra-heavy bottom which 
controls burner heat and radiates it 
evenly over cooking surface. Skillet 
cooks like miniature oven on stove 
top. Handy skillet offered in promo- 
tional package (Item No. 4306) of 
three skillets (bottoms only) and 





two covers. Retail price: $3.95 for 
skillet, covers $2; West Coast 
prices: $4.45 for skillet, covers $2. 
Wagner Mfg. Co. 
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Changeable Power Unit 
An important saver of space, the 
Power Handle may be used on 30 or 
more different pieces of basic mo- 
torized equipment. It is a compact 
source of power which eliminates 
the need for duplication of power 
units. Power Handle is a self-con- 


tained. detachable unit for use wit! 







grass cutting, gardening or snow 
removal equipment. It is powered 


by a specially-designed 2%, hp 






four-cycle Briggs and Stratton en- 







gine. Power Handle weighs 39 Ib 
and comes complete with a collapsi- 





ble version of the new “Guard-n- 
Guide” handle with aircraft-type 
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3 bright new brushes 
TO “pickup YOUR SALES 


BRIGHTLY COLORED TO SPUR IMPULSE BUYING 


tellin ede 


BRIGHTLY DISPLAYED TO STOP TRAFFIC 


oe eee eee ee —_ --- —— 


YEAR AROUND SALES 


——— ES ne 


Flick 


_ POCKET 
| SUEDE 
BRUSH 


As essential as her 
mirror 




























New pocket suede brush to keep 
shoes, po ketbooks. and other sus 









articles neat and clean. Fine wir: 
bristles, in coral or yellow molded 
back Packaged in clear plast 
case for carrying in her purse. 2 do 


assorted colors in counter display 


arton Priced to retail about 29¢ 


PASTRY BRUSH 


Individual printed cellophane wrapper 













Filling of white DuPont ‘“Tynex 
nylon bristles set in red or yellow 
molded back with eye-catching 
chef’s head motif Each brush 
packaged in sanitary grok 
phane envelope. Can be - ing on 
rack individually. Two dozen as vA 
sorted colors in Ph ico counter . 
display carton. Priced to retail 
about 29¢. 


DOT scourinc BRUSH 


Makes cleaning pots and pans a breeze 


























x New scouring brush makes pot ind 
pans shine Stiff wire bristles set in 


red-tipped hardwood back with lacqu 





finish. Easy finger grip handle makes 
if if ; ? rifigz to usc. TJ Wo d ZeTi in 
nter display carton. Priced to 





retail about 2Zo¢ 









Pick up your sales with 
these bright new brushes. 


Contact your jobber today. oy FIBRE BRUSH COMPANY, INC. 
seaeocaicun <elablahed /FSF maetianod 


Brushes | 





ute without the need of tools. Toro 
W Hf 4 , . WV & A Mfg. Corp. 
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® For more information Serving Tray 
on these products and Pek 

services use free post Made of black, high-impact sty- 

card on page 153. rene, the Teeter-Tray measures 

20 x 8 x 5 in. and has wood handles. 

Tray serves drinks without spilling. 

controls integrated into the port- Swivel mountings keep tumblers in 

able unit. Retails for $89.95. It can upright position. When _ upside 

be disconnected and fitted to an- down, tray covers tumblers and 


other basic unit in less than ; in- yrrotects drinks. Flat surface is ) . 
‘ther basic unit 1! lan a min protect usable for carrying snacks or other 


food on top. Complete unit includes 
six 12-0z shatterproof tumblers in 
pastel tones. Tray and six tumblers 
retail for $3.49. Burroughs Mfg. Co. 
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Heavy-Duty Chain Saw 
Three horsepower heavy - duty 
Ram chain saw weighs just 29% Ib 





assembled. Comes complete with 18 
in. chain and guide. Air-cooled en- 
gine is by Power Products. Solid 
aluminum chain guard keeps saw- 





to the uses of 


Ces 


CANS and PAILS 


Aside from general use for ashes, 
garbage and refuse, WITT CANS 
and PAILS satisfy many other 
needs. They are ideal for small 
parts, cracked ice, foods, under 


dust collectors, etc 
Your market for WITT CANS is 
almost everywhere you look. Watch 


for added uses . . . added sales for 
WITT CANS. t out of carburetor. It has a 
rustproof gas and oil tank. Lists for 
$249.50. Chain Tools, Inc., Subsid- 


Compare WITT Can 


and Pail features... tape Been Fost Cove 
NEW PUSH-TOP LID 
means more uses 
...more sales DEEP ROLLING CORRUGATIONS run full length 


of body adding further rigidity 


STRAIGHT SIDES for grecter strength Fer more data circle No. 49 on postcard, p. 153 


Soldering Flux 


(onver’'s “Oo . ang _ : . 
WITT CANS to celf- A small can of regular soldering 
Be HEAVY GAUGE STEEL for bottieship ruggedness 


} 


flux, for those who have only occa- 


closi! » 


' 
Used 


STEEL BANDS oct as shock absorbers and pro- 


tect top and bottom SS eee” 
parks 


H agar (em HOT-DIP GALVANIZED ofter fabrication for 
.a 


spring oe inna one heaviest possible rustproofing 

tightly closed cContainc! . 

Lid fit mn snue STURDY LID—snug-fit... yet easy to remove » 
‘i> ~ : > sk , ~ j 


easily removed R 


é 
ote THE ‘Onginators of the Corrugated Can” 


RIGHT 


pre-ie THE WITT CORNICE COMPANY NON-ACID 
——~ 2110 Winchell Ave., Cincinnati 14, Ohio SELF-CLEANING 


rece ptac “ns 
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sional use of it, is in a 2 oz con- 
tainer named La-Co Flux (Regu- 
lar). Self-cleaning and non-acid, 
flux can be used with 40-60, 50-50, 
60-40, 95-5 solders for a variety of 
work. It automatically prepares 
metal for instant alloying with 
solder. No wire brushing or sand- 
ing is necessary. Flux does not 
harm workers or clothing and will 
not stain or pit metals. It is safe to 
use on oxygen pipes, and on vessels 
and containers in the food and 
dairy industries. Lake Chemical Co. 
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Dinnerware in Color 


Four colors are offered in the 
melamine dinnerware pattern 





bone white, primrose yellow, coral 
pink and celadon green. Colors may 
be blended in complete harmony or 
used in a monotone setting. Starter 
set of four items, 10-in. dinner 
plates, 6%-in. salad or breakfast 
plates, cups and saucers, retails at 
$11.95, $12.95 in the west; dinner 
set for six, complete, is $35.95, and 
$37.95 in west. Prolon Div., Pro- 
phy-lac-tic Brush Co. 


Laundry Appliances 

Available in white, cascade aqua 
or sunshine vellow, the Laundromat 
(left) and drver twins feature 
easy-to-read control dials, plus 
built-in washing and drying in- 
structions for all modern fabrics. 
Model D-9 drver has a direct-air- 
flow drying system and offers a 
choice of three different drying 
temperatures. Loading door acts as 
scale so inad can be weighed as 
washer is loaded. With the electric 
clothes dryer, machine shuts off at 


proper time when clothes are dry. 


The lint filter has a fine mesh 


nylon trap. Retail price for Laun- 


dromat is $339.95 in white, slightly 
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higher for colors. Dryer retails for 
eS area = - $249.95 in white, slightly higher 
in color. Electric Appliance Div., 
Westinghouse Electric Corp 
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Water Repellent 

For the protection of exterior 
and interior wood, Clear P. A. R. is 
a penetrating water repellent which 
gives wood a natural, non-glossy 
appearance and is particularly ap- 
plicable for siding, trim, shingles, 


o/ GUMOUT 


''Self-Sellers”’ 


GUMOUT FOR POWER MOWERS AND OUTBOARDS is now 
packed in colorful counter display cartons—to make more 
sales for you, give you quicker profits. 
















They're designed to sell the man who owns @ power mower 
or outboard, the fellow you've seen fuming over a gummed- 
up, tough-to-keep-going motor. He's looking for that smooth 


engine performance which only a GUMOUT-cleaned carbu- 
retor and fuel system will give him. 


These new eye-catching displays now come in every case 
(12—8 ounce cans) of GUMOUT FOR POWER MOWERS AND 
OUTBOARDS. Order from your jobber today! 
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DIVISION 


Pennsylvania Refining Co. 
2680 Lisbon Road 
Clevelend 4, Ohic 
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How You Can 


INCREASE 
PROFITS 5% 


By ordering tacks, nails, staples, 
glides and related items from 
one supplier, your Atlas whole- 
saler, you have one order, uniform 
delivery, one bill and one check. 


CONCENTRATE 
ON ATLAS 











Ask your Atlas wholesaler to show 
you the thousands of items in the 
Atlas line. Let him show you 
how you can offer your customers 
the quality they know and trust . 
and how you can increase profits 
5% or more by depending on a 
single source of supply. 





_ 





Since 1810 "ve 


Atlas 2 


FAIRHAVEN, MASS. @ HENDERSON, KY. 


Mokers of the largest veriety 
of tecks ond acils in the world. 





WHAT’S NEW 





fences and outdoor furniture where 
the natural beauty of unfinished 
wood is desirable. Interior uses in- 
clude panelling and the lubricating 
of drawer and table slides, sticking 
windows and wherever wood stabil- 
ization is required. Repellent pro- 
tects wood against discoloration, 
yrain raising, swelling, shrinking, 
checking or warping. It wili not 
leave brush marks or streaks, and 
1 gal will cover from 150 to 200 sq 
ft of smooth surface. Protection 
Products Mfg. Co. 
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Kitchen Items in Color 


Food preparers and electric cof- 
fee mills for the home in color are 
designed to match kitchen decor. 
KitchenAid food mixers and coffee 
mills are in the following colors: 
Petal pink, sunny yellow, island 
green, antique copper, satin chrome 
and the standard gleaming white. 
Soft colors have been planned to 
fit into new kitchen decorative 
schemes. Food preparer retails at 
$59.50 for white, $62.50 for pink, 
vellow and green, and at $79.50 for 
copper and chrome. Coffee mill re- 
tail prices are $24.50 fur white, 
$25.50 for pink, yellow and green, 
and for copper and chrome, $29.50. 
Hobart Mfgq. Co. 
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Four Housewares Items 


Aimed for fall and Christmas 
business four housewares products 
are being introduced: 
frying pan, 


automatic 
Electrilon automatic 
blanket, three-piece coffeematic ser- 
vice set, illustrated, and a five-cup 
copper coffeemaker. Frying pan 
has built-in thermo-controlled heat 


which maintains exact tempera-~ 
tures automatically. Pan has heat 
resistant handle and feet. Retails 
for $19.95, with matching metal 
cover ut $3. Blanket is for double 
beds. has long-wear, fluffy fabric 
and a 6-in. nylon binding. Retail at 
$34.95. single control, or $42.95 for 
dual control. Eight-cup coffeematic 
is combined with a_ three-piece 
matching service set of sugar, 
creamer and tray in lifetime 
chrome. A redi-lite flashes on when 
brewing is finished. Complete set is 
a $49.90 value, retails for $39.95. 
Five-cup coffeemaker in pure cop- 
per is for small-family use. Control 
prevents boiling of water and when 
right flavor has been reached brew- 


ing stops. Non-drip spout prevents 
splashing and handle is plastic to 
resist heat. Retails at $19.95. Lan- 
ders, Frary & Clark. 
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Snow Melting Dispenser 


Model IRS-1, a spreader for dis- 
pensing Ice Rem ice and snow melt- 
ing chemical pellets, replaces man- 
ual handling and, through even dis- 
tribution, saves quantities of the 
pellets. Operates merely by swing- 
ing funnel-shaped dispenser from 
side to side. Rate of flow is con- 


trolled by an adjustable feed gate 


a 
iccOF 
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between nopper and dispenser. 








Shoulder strap permits carrying of 
l lb. Speco, Ine. 
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Hammers and Axe Another important 


Featuring a new Christmas pack- 
aging, plus Brite-Chrome rustproof 


| ; PLUS for Fletcherware 















TOR 4 Pry 

ge. ae 
* Guaranteed by * 
Good Housekeeping 
top ow 
45 aovearisto 


wm { 
finish, three popular-sized tools ¢ iV 


two 16-0z hammers and a sports- 














man’s axe—are ready for the holl- 
day season. The CP-16C curved eA-W Windsor Pot, +quart, white « 






















claw hammer, the CP-16S straight Cy esas corm ore acne tmr otaliet tes 

claw hammer and the CP-24A 

sportsman’s axe (illustrated) are Fletcherware has just been granted the Good Housekeeping 
gift-boxed and also available in reg- Guaranty Seal! And just look at all these other plus features of 
ular high polish finish. CP-16C is the Fine that is first in merchanaising save, 

$5.25 retail in Brite-Chrome, $4.25 | | 

in regular high polish finish; CP- Plus #1 eee ag o —— ara Wg 8 
16S, $5.25, $4.25, high polish, and “ee ? we a geNT — mm 
CP-24A, $6, $5.25, high polish. # ‘ull color selling labels that move more goods 
Estwing Mfg. Co. Plus 2 across your counters. 
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Hawless to earn the let he rwate¢ lahe | 


Carafe, Coffee Warmer Plus #4 Popular price lo! appeal to the mass marke t. 


Copper and wrought iron are the Plus £5 | ee Ee og, vo 
materials in the new Starlight line 


Plus 26 Smal lac tory pag ks ior easiel orde ring. ware- 


housing and counte!l handling. 


Plus #7 { omplete line for combined ordering an 


mum treight savings. 


- 


Plus #8 Stabilized line and prices tol cle pendable sup- 


ply, prompt shipment and full profits. 


— 


rT) \Xl- 















Add up these plus values and what do you get? You get 





more sales, more customer satisfaction and more contin- 
uous profits. So ( heck your stor k right away. Ke sure you 


have good supplies of Fletcherware on hand for the heavy 


cookware season just ahead! 
/ 
of carafes and coffee warmers in 
the Coffee by Candlelight series. 


Wide mouth of carafe permits stir- 
ring of beverages, easy cleaning 6 LLOTe 


and the use of ice cubes. Candle 













By the makers of 


warmers are enclosed and can be Roastwell Roasters 





sed outdoors as well as indoors. 
Gift and display packaged, four sets THE FLETCHER ENAMEL COMPANY © DUNBAR, WEST VIRGINIA 


ill be offered: 12-cup carafe with Merchandise Mart, Chicago 54, Ill. + 200 Fifth Ave., New York 10, N, Y. 
$7.95; 8-cup with warmer, 


warmer, $/f.. 
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SHATTER-PROOF 
HANDLES 
Fastest selling 
line for DO-IT- 
YOURSELF cus- 
tomers. High 
corbon steel— 
mirror finish. 
MERCHANDIS - 
ED TO SELL ON 
703 DISPLAY - 
FREE WITH 
$20.16 TOOL 
ASSORTMENT 


MANUFACTURING CO. 


SOUTHBRIDGE 
MASS. U. S. A. 


PLASTIC 





Year-Round 


DOUBLE-DUTY 


Profit-Maker 


c - aphited 


Lock FLUID 


LOCK-EASE 
seem LOCK FLUID 


fe USE IT ck repairs 
A Bila eating new locks 


SELL IT i 


: : 


American Grease Stick Co. 
Muskegon, Michigan 


althil BA Lah la LA 


Ag 


Stoiniess DOOR.EASE 
LUBRICANT rm 15 ond 9 
Ss Th ee 2 ee | ee 
Ss Dros f Streor ton 29 


$6.95; set of four 2-cup carafes 
with warmers, $10.95; and set of 
two 2-cup carafes with warmers, 
$5.95. The 8- and 12-cup carafes 
with insulating table mats are also 
available, $4.50 and $5. The 
Co. 
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Silex 


Kitchen Serving Cart 

A low-priced kitchen Serv-Cart 
offers optional vinyl shelf tops. It 
is a variation of model LX-147-B, 
the economy cart, from which the 
contour front and bar handle have 
been dropped. List price is $29.95 


for the white steel cart, and $32.95 
for the coppertoned model. Amer- 
ican Kitchen Div., Avco Mfg. Corp. 
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Miniature Lamps 

A 2-pin miniature lamp for radio 
panel lighting and hot appliances is 
the No. 12, 
.15 amperes. Lamp is stronger, has 
improved filament positioning, and 


rated at 6.3 volts and 


gives satisfactory performance un- 
der relatively high operating tem- 
No. 12 is specially de- 
signed for waffle irons, electric cas- 


peratures. 


seroles, broilers, fryers, flat irons 
and Bulb carries a list 
price of 12¢. General Electric Co. 
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toasters. 


Dual Purpose Knife 


A new plastic - insulated handle 
Klein skinning knife has a 3 in. 
blade of cutlery-quality tempered 
steel. Overall length is 8 in. Back of 
blade is ground flat for scraping. 
Special blade bevel overcomes build- 
up of insulation when skinning 
weatherproofing. Has handle ring 
for fastening to snap. Also newly 
available are plastic handles on all 


Klein pliers; providing a coating 
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rs 


comfortable and resilient to hands, 
in red, blue, black, vellow, or green. 
Mathias Klein & Sons. 
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Decorative Iron Bracket 


An ornamental forged iron brack- 
et for exterior and interior use has 
been added to the McKinney line. 
$racket model 15624 is available in 
4x3 in., 6 x 4% in., 
Finishes include old 
dull black, or relieved iron. It may 
be used for flower box and shelf sup- 
ports, hanging lanterns and signs, 
and for other decorative, strength- 


and 8 x 6 in. 


sizes. copper, 


ening needs. Packed 10 pair per 
carton, including square head stud 
screws and glass shelf clips. The 
8 x 6 in. bracket comes in counter 
display carton. McKinney Mfg. Co. 
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NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 








Tape Dispenser 


Easily mounted or dismounted on 
tables or counter-tops, a bag seal- 
ing dispenser for pressure-sensitive 
tape is available for sealing film 
bags up to 10 lb capacity with 
Scotch brand colored paper, acetate 
fibre or cellophane tape. Medel P-37 
sealer accommodates 60-yd rolls of 
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WARWOOD WORKMANSHIP 
MAKES THE DIFFERENCE 















































BIG CHIEF 


No. 3312 
with 12 foot blade 34" wide 


With 10-second Blade Change... 
easy to reod jet block numerals on 
snow white blode surface... Built-in 
Avtomotic Broke... Easy action 

Swing Tip... centralized Coil Control . 
Graduated in léths. Weighs only 
5% oz. in 2” chrome pleted 





144 inches of QUALITY 
steel tape rule 3/,"” Wide White Blade LONGER 


with stud marks every 16” n LENGTH 





Sure to influence customers and stimulate STRONGER 
sales, the new 12 foot BIG CHIEF mn SALES 

with the wider 4%,” white blade is the 
new star in the CARLSON line 
of quality steel tape rules. 


BY THE ORIGINATORS 
OF THE WIDE BLADE RULE 


new BIG CHIEF now... 


Give your customers the easy 
convenience they need when making 
those “high, hard ones."’ Make a bid 

for more business with the BIG CHIEF. 
Order from your Jobber today! 





PRODUCED UNDER PATENTS 2089209, 2510939, 
2629180 AND PAT. PENDING 


CARLSON & SULLIVAN, INC.* MONROVIA, CALIFORNIA 


WIRE 


ITS BEST 





You can sell 


Warwood Forged 





Tools. such as the 












Railroad or Clay 
Pick, with con- 


fidence because they are 





correctly designed, accur.- 


ately forged and scientific- 





ally heat treated...allan 


assurance of long service 








and customer satisfaction. 





MATTOCKS..SLEDGCES 





MAULS 









HAMMERS 





WEDGES PICKS 













BARS 





HOLS 





{1,50 TRACK 





TOOLS 





{VEIL TOOLS. ._MINING 





TOOLS 





44 CERSAND CUTTER 


BITS 


awe 
(pm © 
SINCE 1854 


, A 
: p SA : 




















MR. RETAILER... 


The ANCHOR small! packaged WIRE line is one you may be proud to 

hondie. Not only is it beautifully packaged but the utmost in quolity 

is used to assure complete consumer satisfaction. Steady repeat 

sales. ASK YOUR JOBBER ABOUT THESE FAST SELLING ITEMS. 
“> 


x a Bm WARWOOD TOOL COMPANY 
WIRE CORPORATION J WHEELING, WEST VIRGINIA 


J 
YYTETIVTL 22 eee 
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The revolutionary, new fireplace de- 
vice thot lets you get the most out 
of your fire. 


ATTRACTIVE— 
The simple. clean lines fit into 
any decor — clostica!l or modern 
SAFE — 











The multiple bars give a firm 
support to the whole log, rolling 
it to the back of the fireplace 


THRIFTY— 


Exposed, giowing embers, ordin 
orily hidden, radiate more heat 


* DEALERSHIPS AVAILABLE «¢ 


Address inquiries to 
the manufacturer 


KHM Company 


BOX 397 © FALLS CHURCH, VIRGINIA 
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Parerepiitr it 











_ ONE GREAT LINE 


(Cishion{Seal) 


Vinyl Plastic Weatherstrip — 








line of 





Stock the complete 

Vinyl Plastic Weatherstrip! ~— 
Cushion-Seal has the answer 

for any weatherstripping prob- ee 
lem .. . and its ease of = 
installation is a “Natural” = 
for the “Do-it-yourself” market. 7 















































, IN ATTRACTIVE 
aly SELF-SERVE 

















3433393. 














paper tape or 72-yd rolls of cello- 
phane or acetate fibre tape in %@ or 










Ve-in. widths, enough to seal 1100 
individual bags. Sealer has a sep- 
arate thin meta! anchor plate for 
mounting, and sealer can be slipped 
off and laid aside when not needed. 
Unit requires no adjustment when 
in use. Sealer is less than one inch 
wide, & in. long and 7 in. high. Re- 
tails for $4.95. Minnesota Mining 
& Mfg. Co. 
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Hand Truck Lift 


For use in handling light loads, 
an H20P model hand truck has 
been modified to take loads up to 
1000 Ib and features faster lifting 
Its 4-in. hydraulic lift op- 
with only three lifting 
strokes. Lift is constructed to 


speeds. 


erates 


(eee yw 





double-faced 


single and 
Materials Handling Dvwv., 
Yale & Towne Mfg. Co. 
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handle 
pallets. 


Two-Wheel Hand Trucks 


Seventeen sizes and models of 
American hand trucks have been re- 
designed and are now manufactured 
as complete welded units instead of 
by bolted construction. Wheel sizes 
and axle locations of all-steel, two- 
wheel hand trucks have 









been 
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changed in some models to previde 
better balance and easier rolling. 
These 


make obsolete trucks now in the 


redesigned trucks do not 





_— = : 
F Be Che ae, : 
A, tag: > wh 
‘se 
et eg 
mot 


field or in distributor stocks. This 
design refinement retains all of the 
basic features of the line. All trucks, 
including the new welded units, 
still carry a five-year guarantee. 
American Pulley Co. 
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(Resume reading on page 13) 


TO HELP YOU SELL 


(Continued from page 13) 
or electrified. Cards feature Hal- 
lowe’en trick" or treat and barbe- 





cues. Comet is an 8'-in. replica 
of lanterns of the Old West, is light 
in weight and can be hung up or 
set on a table. Electric version is 
for young folks and has two regu- 
lar flashlight batteries. R. EF. Dietz 


Co. 
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Tool Gift Promotion 
Three color counter display pic- 


tures a \%4 in. SpeedDrill kit, 14 in. 


‘ 
. 





@ a [istul of power &-. 




































Speed Drill and , in. Speed Drill 
saw attachment. It includes an 
actual drill kit opened for inspec- 
tion and a pocket for give-away 
iterature. Also has changeable 
signs reading, Gift Headquarters, 
Uo-It-Yourself Headquarters, and 
Father's Day Headquarters, to be 
ised as appropriate. Displays as 
‘ well as sales aids are given free to 
lealers with each order for two 
drills, two drill kits and one saw 
attachment Thor Power Co. 
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Tack Display Kit 


One dozen Tackanail K-1 kits 

, ‘ " > i P ‘ . } " P " 

ire In @at Orrugateda display Car- 
1 three-color self-displayer. 


. gurat | wy 2 


Pn Wea 








Fach kit consists of a strong sty- 
rene case that holds over 700 
rews, brads, LacKsS and nalls. 
Each is in a spill-proof compart- 
ment. Carton measures 74x11 
imerican Tack Co. 
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Cleaning Cloth Display 
Free with every four-dozen as- 
sortment order of cleaning and pol- 
shing cloths, Cadie Carousel dis- 
play saves counter space and helps 
reate impulse sales. This point- 
which 


f-purcnase merchandiser, 


assembled and 


omes completely 


eady for the counter, provides a 


( adv (Chemical 


Products, Inc. 
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. Rug Cleaning Bulletin 


\ file-s] Ze, 


lletin, describing the float-action 


; 
TWo-' mor 


one-page, 
mont aso le ant . ee 
American Whiriing Drusn, Teliis Now 
clean rugs without removing 
em from the floor. Designed for 
, , : 
yes. shops and offices. the whirl- 


t for the ALM- 


y brush attachmer 
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GAS 





Join the 


parade.. sell the complete line 


Send for new 
dealers’ sales aids 


There’s a big 


“BO on | 


HEATER 


\0th Anniversary Year 


MARTIN STAMPING & STOVE CO., Huntsville, Ala. | 


& co 








V370 


8 Fully Vented Heaters 
5.000 BTU to 85,000 BTU 
23 Unvented Heaters 
10,000 BTU to 50,000 BTU 
All heaters AGA approved 
tor natura juetied, ; 
and manufactured gases i | 













with this TRANSPARENT 


Ut!) 


® EYE-APPEALING 
© BUY-APPEALING 
© PREPRICED 2 FOR 15c 





Step up unit sales with the self-serv- 
ice “Con't-Miss" 2 PAC. This con- 
venient, transporent pockage is a 
proven, “sure-fire” traffic stopper. 





McGill METAL PRODUCTS CO. 


MARENGO rLLINOTS 
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IS TIME WORTH MONEY? 


Ever notice the speed with which you can 
sell standard brand-name products? When 
a customer requests Blank’ brand floor 
wax, and you can give him ‘Blank’ brand 
floor wax, the sale is usually completed 
in @ minute. Time it 





Trying to sell unknown, uncalled for brands 
not only consumes your salesmen s valuable 
time, but it holds up other customers whe 
desire to buy 


Your biggest profits are on name brands 
Sell ‘Brands’ —speed sales—win customers 


SELL THE 
GENUINE 


WATER 
MASTER 


The Hardware Man's 


TOILET TANK BALL 
America’s Largest Seller 
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TO WELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


13 floor maintenance machine does 
the job and the rug can be used 
right after cleaning. Suitable for 
rental, the machine with attach- 
buffs, 
waxes and disc sands floors. Amer- 
wan Floor Surfacing Machine Co. 
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New Sprayer Catalog 
Printed in five colors, a new 
catalog describes the 


ment also polishes, scrubs, 


improve- 


ments made in the line of spray- 
ers, dusters and allied products. 
Catalog, designed to a‘+ whole- 
salers and dealers, gives full de- 
tails on sizes, capacities and ac- 
cessories for compressed air, hand. 
pump gun, slide and wheelbarrow 
sprayers, plus flame _ burners. 
dusters and planters. A _ special 
chart page gives users the exact 
unit for various applications 
Universal Metal Products Co., Ine.. 
Div. of Air Control Products, Ine. 
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Plastic Pipe Reel 


A convenient, disposable card- 
poard reel in sizes % in. to 1% in. 


is now available for Cresline 75# 
pipe in a color combination of red, 
green, and black. Information for 
the user is included on the cover. 
The package saves space, reduces 
re-shipment costs for the whole- 
saler. Pipe is easily pulled off 
reels. Package simplifies inventory 
control. Crescent Plastics. Inc 
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Screws, Bolts Catalog 

An extended range of fasteners. 
including machine screws and A & 
B tapping Phillips and 
slotted, and stove bolts, are de- 
scribed in a 30-page, two-color cata- 
log. Catalog No. MST-1 lists items 


SCTews, 


STEEL BRASS 
si.eces paonze 


a.emeneM . STAINLESS STEEL 


§-OUSTERS 


8 PeOQOGUCTS 





. MACHINE SCREWS 
STOVE BOLTS 
» TAPPING SCREWS +» 


geTres ano Ponairt 








a 


So profitable to sell, so easy to handle 


KIMBLE GLASS BARS 


All Kimble Glass Towel] 


tive appearance and practical utility. 
Bars are priced to give you 


Fittings are bright and streamlined. 
a good profit margin... Rod is sparkling clear glass. It’s a com- 
priced to turn tast. Each bination that makes Kimble Glass Bars 

bar is individually designed for attrac- a natural. self-service item. 


Dont delay, place your order today 
with your wholesaler or write for one 
nearest you. Address Kimble Glass 
Company, subsidiary of Owens- 
Illinois. Tok do 4 Ohio. 


Owens-ILLINoIs 


GENERAL OFFICES - 


KIMBLE GLASS BARS 


AN (1) PRODUCT 


TOLEDO 1, OHIO 
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available in steel, brass, silicon 
bronze, aluminum and_ stainless 
steel. Southern Screw Co. 
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New Tool Catalogs 
New 60-page, 8% x 11 in. cata- 
log, Bulletin No. 1053, describes 
and illustrates firm’s line of hack- 
‘ saws, hole saws, band saws and 
band knives. Includes descriptions, 
illustrations, application data and 
' reference tables covering hand and 
power hacksaw blades, hacksaw 
frames, hole saws, screw slotting 
saws, metal cutting band saws, 
wood cutting band saws, meat cut- 
ting band saws, dry ice cutting 
band saws and band knives for cut- 
ting soft or fibrous materials. Also 
available is 80-page, 8% x 11 in. 
catalog, Bulletin No. 416, which de- 
scribes and illustrates firm’s line 
of dial indicators, dial gages and 
instruments. L. S. Starrett Co. 


For more data circle No. 74 on postcard, p. 153 


Hanger Price Reduced 


The price of Dandee, adhesive 
cloth picture hangers, has been re- 





PL la: 


PICTURE 
HANGERS 


ae 














duced from 25¢ to 19¢ for a card 
of six hangers. The hangers are in 
demand for putting up calendars, 
pictures and wall decorations. EF. H 
Tate Co. 


For more data circle No. 75 on postcard, p. 153 


Paint Spray Catalog 

A catalog describing a completely 
redesigned paint spraying equip- 
ment line gives complete informa- 
tion on four major production 
items: spray guns, compressors, 











accessories and safety devices. Pro- 
duction is being keyed for standard- 
ization, interchangeability and sim- 
plicity of parts and equipment. 
The catalog, fully illustrated, is 







































SPRAY GUNS 


ACCESSORIES 
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thumb indexed to speed finding in- 
formation. Models are numbered 
and detailed in the three-color cat- 
alog. Sharp Mfg. Co. 


Fer more data circle No. 76 on postcard, p. 153 


PAINT SPRAYING EQUIPMENT ~ ACCESSORIES 


Power Tool Demonstrator 
The Paramount Woodworker 

point-of-sale panel is now available 

to dealers. It permits dealers to 


SAFETY demonstrate the Woodworker in a 


compact area. Panel includes a pivot 





(> 


i 


= 


ITS A 
PIPE WRENCH 


THE HANDIEST 
..» MOST VERSATILE TOOL YOU SELL! 


No other tool you sell offers so much w the “do-it- 
yourself’ trade! Vise-Grip locks onto work with 
Ton-Grip. Won't slip! Turns, twists, bends, ratchets, 
cuts, h-o-l-d-s. It's a whole tool kit in one handy 
rool! DISPLAY FEATURE - ADVERTISE Vise 
Grip 7 


and 10” models, straight jaw or curved, with 
without wire cutter, $1.85 to $2.60. For more 


information, write 


PETERSEN MFG. CO., Dept. HA-9, DeWitt, Nebr. 








TO HELP YOU SELL 








rack of in-use photographs, acces - 
sory mounting brackets, and dis- 


penser for literature. The pane! 


may be used as a self contained win- 


cdi display background for the 
tool. Ideal Metal Products. Inc. 


For more data circle No. 77 on postcard, p. 153 


Geiger Counter Selling 
,eiger counters are in demand for 
prospecting for uranium ores, and 
nardware dealers interested in se}! 
ing counters can get merchandis- 
ing help from four-page presenta- 
tion. Copies are available for dea! 
ers who want information on pro- 
motion, selling and display pr 
vlrams Technical Associates 


For more data circle No. 78 on postcard, p. 153 


Toy Tool Kit 

A miniature six-piece personal- 
zed toy tool kit to give away to 
ustomers is available in quantities 
at low cost. Kit contains miniature 
wrench, square, hammer, 
plers, and a midget screwdriver. 
Tools are bright vellow plastic ex- 


Saw, 






























cept the screwdriver, which has an 


Ambery! handle and chrome-va- 
nadium steel blade 


blue plastic 


Tools are in a 


holder. Kits come 


iv4 


wrapped in cellophane envelopes. 
Donor’s firm name is imbedded on 
screwdriver handle and imprinted 
in large white letters on plastic 
tool holder. Imprint costs are in- 
cluded in price of $25 per 100. Vaco 
Products Co. 


For more data circle No. 79 on postcard, p. 153 


Radio Selling Aids 

Three new selling aids are avai.- 
able to dealers for promotion of 
Arvin Shown is a display) 
designed like an artist’s palette 
which lets dealers show an assort- 
ment of table radios in windows or 
on floor. It has a hanger-board 
background of green with red let- 


radios. 











































tering on ivory panels. It stands 6 
ft high and is 40 in. wide. Other 
aids are a three-dimensiona! fluor- 
sign for window, wall, o: 
which 


escent 
counter, is adaptable as a 
night light, and a five-color displa; 
for Rainbow radio sets which is 
isable wherever there is counter 
space. Arvin Industries, Inc. 


For more data circle No. 80 on postcard, p. 153 


Caulking Leaflet 


An illustrated leaflet containing 
basic “how to caulk” information 
is availabe to dealers to assist deal- 
ers inform customers on the proper 
caulking Folder tells 
about correct angles to be used in 
caulking, and also lists the manv 
places around a house which need 


practices. 


to be caulked. Quantities up to 100 
available free to dealers. Sea/ Rit: 
(a) King & © / ne. 


For more data circle No. 81 on postcard, p. 153 


Brush Cleaner Offer 


With every order for Chimney 
Sweep, two Process 33 
cleaner are included 
free. Pint cans of Process 33 re- 
tail for 69¢. Chimney Sweep is 
available in two assorted sizes in 


cans of 


paint brush 








CLEANER 


. pang 


cases of liquid for oil or kerosene 
units, and in powder for coal and 
wood units. One case of powde! 
and one case of liquid, a complete 
powder-liquid assortment, includes 
four cans of Process 33 with two 
free cans in each case for dealers 
Kach free offer assortment has a 
display set in color, one for Chim- 
ney Sweep and one for Process 33. 
G. N. 


For more data circle No. 82 on postcard, p. 153 


Coughlan Co. 





Electric Tool Catalog 
Fifty-two portable electric tools 
and kits are described in a 25-page 
catalog for 1956. Over 400 acces- 
sories for builders, carpenters, 
plumbers and electricians are in- 
cluded in the catalog, which is also 
a power tool guide for industrial 
maintenance men, heating and air 
conditioning contractors, repair 
men and specialty trade workers 
Book, which is free, contains 150 
photos of tools and their uses, plus 
specifications and prices for elec- 
tric saws, sanders, drills, planes, 
routers, shapers, combination tools, 
grinders, hedge shears and grass 
trimmers. Catalog No. is_ 102. 
Porter-Cable Machine Co. 


For more data circle Ne. 83 on postcard, p. 153 


Plastic Pipe Rack 
A dispenser for plastic pipe, the 
Tell "N Sell rack, is for use in the 




























HARDWARE ACE, SEPTEMBER 15, 1955 





















of 
“meer gong coe 





Worth Selling! Worth Talking About! 





ARNSTRONG Sealing Compounds 


Quick turnover—that is what you want in a line of specialties. And quick turn- 
over you can have with ARMSTRONG Sealing Compounds, because these products 
are a genuine necessity for every home. 


The distinctive labels on ARMSTRONG products insures buyer recognition— 
a factor which will help to keep stock moving out and profits moving in. 


33 compounn 


__-al For Either Wood or Metal Sash 


" retains its life- 
Giving oils, stays 
elastic, and keeps 
the bond between 
gicss and sash 
permanently intact. 








Ordinary putty loses 
its “life,” becomes 
rock-hord, crocks, 
chips off. The bond 
between sash and 
glass is soon broken. 


““33”" is of smooth, uniform consistency that takes initial 
“set”’ at once. It can be painted immediately after appli- 
cation. “‘33’”’ remains permanently E-L-A-S-T-I-C—never 
dries out or gets rock-hard. And never chips, cracks or 
loses its bond. Also ideal for patching nail holes and cracks 
before painting, setting plumbing fixtures, etc. 


THE NAME OF YOUR NEAREST JOBBER WILL BE SENT UPON REQUEST 








“RELY-ON” 


does not dry out or becomes rock hard and will not crack, 


chip or crumbk 


Rel y-on 


CAULKING COMPOUND 


Protects Property — Saves Fuel 


An inexpensive way for home owners to 
eliminate Drafts, Dirt, tnsects, Rust, Rot, 
Unsightly Holes and Cracks Inside and Ovt 
side. “RELY-ON” odheres to practically ony 

urfoce—wood, brick, glass, stone, tile, 
cement, masonry or plaster 


stays permanently E-L-A-S-T-I-C. It 


Available in both cartridges and in bulk. 








AR > tm = = aa 


Richmond, Calitornia . . 


r. 
THE ARMSTRONG COMPANY 1001 East 103rd Street « Chicago 28, Illinois \ J 
OTHER PLANTS: Detroit... Dallas... | 


Leading Manufacturer of Compounds for Glazing, Caulking, Sealing 








_ Charlotte, N. C. A 





ARE YOU HAVING 
MERCHANDISING & 


PROBLEMS? 


INCREASE STORE SALES AREA WITH M & D 
GONDOLA ISLANDS WITHOUT INCREASING 


THE SIZE OF YOUR STORE. 


This outstanding island-type merchandiser incor- 
porates the ultimate in flexibility. Shelves are 
adjustable vertically and bins can be made up 


in increments of '/2"", and all bin clips lock into 


the perforated meta! without 


using screw or nail hold-down. 


This is just one of the many types of gondola 
units manufactured by M & D. 


completely fixturize your store. 


. our sales representatives to 


venience. 


, ; Meet us at Booth 355, 
Wational Hardware Show 
Time—Oct. 17 Through 21 
Place—Chicago 


M & OD Disploys ore 
nationally represented 
by the lorgest whole 
sale houses ond hord 
wore associations 





the necessity of 


Let us plan and 
Ask for one of 


call at your con- 





© 502 SOUTH GREEN 


Above unit complete with giass and clips—$/60.00 F.O.8. Plant 































~M & D DISPLAY COMPANY 


ST.. CAMBRIDGE CITY, INDIANA 
© 715 SOUTH PALM AVENUE, ALHAMBRA, CALIFORNIA 
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LOLS b-) 2a, LOR B 
A household standby, MOUSE- 
NOTS is another charter 
member of our family. This 
treated, prepored seed 
bait appeals to the finicky 
taste of mice 


SPECIAL OFFER, RN4 
35¢ RAT-NOTS 
Retails for Your Cost Mark-up 


32 dozen $14.70 $8.82 | 
“. dozen 2.10 FREE |} 90% 


SPECIAL OFFER, MN4 
35¢ MOUSE -NOTS 
Retails for Your Cost Mark-up 


3'A dozen $14.70 $8.82 | 
Yo dozen 2.10 FREE f 90% 


Order immediately ...Supplies are limited 


NOTT MANUFACTURING CO., INC. 


MT. VERNON, WN. Y. 
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No. 181N 


THE RUBBER TIRE WHEELS 
OUTLAST STEEL! 


Actual tests prove these 
noise-free rubber tire 
wheels outlast steel. 
They roll smooth and 
fast, and absorb shock. 
Foam rubber ankle pads. Oscillating 
trucks have built-in rubber cushions. 


xcllor hale 


4456 West Lake St., Chicago 24. Illinois 


176 











TO HELP YOU SELL 





® For more information 
on these products and 
services use free post 
card on page 153. 


retailing of ClearStream Pressu- 
Rated pipe. Holds up to 1,600 ft of 
75 lb pipe in popular sizes. Rack is 
made of heavy-duty steel tubing, 
but weighs only 40 lb, and has 
shelf for display and storing of 
necessary clamps and fittings. Color 
sign on top for merchandising aid. 
Four reels of pipe, measuring 300 
or 400 ft, can be housed at one 
time. Aids in display and helps 
customer in making _ selection. 
Yardley Plastics Co. 

For mere data circle No. 84 on postcard, p. 153 


Floor Merchandiser 


A deal on Counselor scales fea- 
tures a free floor merchandiser 
stand requiring only 14 x 14 in. of 
space. Merchandiser features open 


construction of black finished steel 
rods shaped and welded as a single 
unit. Five scales can be stacked, 
with two scales near eye level for 
customer inspection, on stand 38 in. 
high. Display card is mounted on 
top. Merchandiser requires no as- 
sembly and is sent free with scale 
deal No. D-8, which includes eight 
scales in four different models. 
Brearley Co. 


For more data circle No. 85 on postcard, p. 153 


Vise Catalog Page 


Homeshop vise models D33% 
and D63% are described in new 
two-color catalog page. Both models 
have been redesigned to assure 


greater accuracy and easier op- 


eration. Each unit weighs 13 Ib 
and has a 3% in. jaw width and 
4 in. jaw opening. Pipe capacity is 
¥% to 1% in. Columbian Vise & 
Mfg. Co. 

For more data circle No. 86 on postcard, p. 153 


insert Display Piece 


Fitting neatly in the bottom of 
each Dominion Square fry-skillet, 
a special die-cut insert display 
piece is available for dealer use. 


‘ om Tid 
Ma FRY 





Fujeeate . 


i 


Bottom of insert, which is in four 
colors, is cut away so that actual 
skillet is seen through die-cut. In- 
sert is 9 in. in diameter and car- 
ries selling copy. It is packed with 
each fry-skillet to provide infor- 
mation both for sales clerks and 


customers. Dominion Electric Corp. 
For more data circle No. 87 on pestcard, p. 158 


Counter Display 


Offered free to dealers, a color- 
ful counter display for Red Devil 
brand caulking compound and gun 
is made of heavy gage cardboard 
with a sawtooth-accordion base 
Display is slotted to hold gun con- 
taining a dummy caulking com- 
pound cartridge. Easy to set up, 
display is 4% in. deep, 18 in. wide 


and 20 in. high, and in four colors 

Weight of gun and cartridge gives 

display solid foundation to avoid 

tipping. Pecora Paint Co. 

For more data circle No. 88 on postcard, p. 153 
(Resume reading on page 14) 
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Made to Specifications of the 


Thermoplastic Pipe Division of the ¢€ R € S ¢€ b Pe T Pp iL A a T i C Ss, i N Cc. 


Society of the Plastics Industry 







Another New Selling Tool... 


LINE . 













ca 


a 





GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 


Packaged for Profit! 


Now, for the first time, full coils of 75-lb. Cresline flexible 
plastic pipe in 4” to 114” diameters come in space-saving, 
hard-selling cartons that simplify handling and heip change unit 
sales from “feet” into “miles.” Easy-to-read markings make in- 
ventory control a cinch whether cartons are stored vertically or 
horizontally. Pipe pulls easily off reel without whipping back. 
Each carton is an “ad” in itself — tells your customers about 
Cresline’s famous written guarantee, 100° virgin materials, con- 
venient one-foot and 10-foot markings, quality control and pres- 
sure-testing. Back that up with Cresline’s pledge to ship every 
order within 24 hours ... add Cresline’s other smashing sales 
aids ... and you have a combination that will add extra dollars 
to every ticket. Write now for all the details. 


Visit Our Booth No. S-186 at the National Hardware Show, 
Navy Pier, Chicago 
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CRESCENT PLASTICS, Inc. 
fverie te nd iane 


Dept. A-5, 955 Diamond Ave. e Evansville 7, Ind. 














VE Pro-Tex has them! 
WANTED | / 

Copper 
and Pink | 
stove pad designs* 


TQ RETAIL At 


a complete line of Copper and Pink 





3 gorgeous designs in Pink 
3 outstanding designs in Copper 





it, ... and all to retail at $1 or less in 
/ the large stove top sizes. Write now for 
—j full information on these beauties. 













i In Pink — Desert Sand... linen... 
/ Pink Ripple 






In Copper — Diamond Copper... 
Copper Sand ... Copper Ripple 




















Balionoff ... and only Ballonoff, the 























world’s largest stove pad manufacturer... 
gives you both copper and pink stove 
pads in a complete quality line priced 
for profits and volume soles. 
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metal products co 
Cleveland 15. Oilte Offices in principal cities in 


the United Stetes. in Canade Coanedion Hovseweores, 
itd., 20 Wellington $1., Toronto, Onterice 
















Read it in HARDWARE 
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C. M. McClung Elects Hugh M. Davis 


President Succeeding Bruce Keener 


Hugh M. Davis has been 
elected president of C. M. 
McClung & Co., Inc. 

The wholesalers of Knox- 
ville, Tenn., announced he 
succeeds Bruce Keener, Jr., 
who has resigned. 

Mr. Davis has been 
the company since 1919. 


with 
He 
as a freight handler. 


started 


HUGH M. DAVIS 

He has worked 
Various 
or d er 


through 
departments as 
clerk, department 


Louis Greenfield Named 
Proto Product Manager 


Advancement of 


Greenfield 


Louis 
from assistant 
manager to product 
manager has been announced 
by Proto Tools, Los Angeles. 

Mr. Greenfield joined the 
Proto organization in 1943, 
and served as Manager of 
Customer for 
era! years. 


Elected Chairman of 
Knight & Wall Co. 


Frank M. Cooper has been 
elected chairman of the 
board of Knight & Wall Co.., 
Tampa, Fla., hardware 
wholesaler, succeeding the 
late Edgar Wall. J. E. Wall, 
Jr., was reelected president 
and F. M. Cooper, 3rd, was 
named general manager. 

Other officers include F. 


sales 


Relations 


seyv- 


178 


shead, 


checker, and house 
sales. From 1923 through 
1936 he was house manager. 
From 1936 to 1945 he served 
the presi- 
1945 has 


as assistant to 
dent, and since 
heen vice-president. 

Mr. 


and a 


Davis is 53. married, 
father. He was 


Knoxville 


edu- 
catea in public 
schools. 
Other 
pany are 
man of 
Judy, 

treasurer; F. E. 
secretary; B. E. 


the 


toss, 


officers of com- 
W. C. chair- 
the board; E. F. 
vice-president an 
Barkley, 
Walker, 
vice-president and _ credit 
manager. 

Also, 
sistant 
May, 


sales 


Raye N. 
secretary ; 


Byrd, as- 
Marvin O. 
and 
Frank Tre- 
vice-president and 

manager of Mce- 
Clif- 


trea- 


vice-president 
manager; 
vena, 
general 
Clung appliances; J. 
ford Terry, 
surer and assistant manager 
of McClung appliances. 


assistant 


V. Flich, vice-president and 
sales manager, and M. E. 
Boone, secretary-treasurer. 
Other directors are W. H. 
Stovall, Jr., A. F. Hendry, 
R. J. Binnicker, W. O. Sto- 
vall, Chester 
Charles Lykes 

Henderson, Jr. 


Ferguson, 
and T. N. 


Behr-Manning Names 3 
To Executive Positions 


Behr-Manning Div. of Nor- 
ton Co., Troy, N. Y., an- 
nounces appointments of 
three men to executive posts 
in the sales organization. 

T ho mas 
named assistant 
sales manager. 
Bennett becomes 
ager of the 
Victor F. 
pointed 
manager. 


Trowbridge is 
general 
William J. 
man- 
region. 
Perreault is ap- 
industrial trades 


«| 
sSaiies 


eastern 


R. E. Wright Wins Har-Mac Sales Award 


Russell E. Wright (at right in photo), Ottumwa, lowa, sales 
man for Harper-MclIntire Co., wholesalers, was awarded a 
plaque as top salesman for 1954. Making the award is | 


Rayner Harper, president (center) 


president (at left) 


Johnston Appoints 
New Plant Manager 

L. E. Oberdick, formerly 
works manager of Scott-At- 
water Co., Minneapolis, has 


L. E. OBERDICK 


been appointed 
ager of 


plant man- 
Johnston Lawn 
Mower Brookhaven, 
Miss., as one of the first steps 
in Johnston’s expansion 
gram. 


Corp., 


pro- 


Faico Products Co. 
Elects Vice President 
Faleo Products Co., Phila- 
delphia, makers of home 
laundry equipment and 
housewares, has appointed 


HARDWARE 


and R W 


Harper, vice 


Chester Laister vice presi- 
dent and sales manager. M: 
Laister comes to Faleo with 
a background of 25 years in 

housewares and 
furnishings, his last 
been the 
managership of Burdine’s 
Budget Home Furnishings 
Store in Miami. Previous, 
Mr. Laister housewares 
merchandise 
Meier & 
(ore 


retaliing 
home 


association having 


was 
manager at 


Frank, Portland. 


New V. President At 
Federal Enumeling 


Herbert has 
appointed president of 
Federal Enameling & Stamp- 
ing Co., Pittsburgh. 

Mr. Tramer was formerly 
director of sales of the Bel- 
mont Stamping & Enameling 
Co., New Philadelphia, O 


Tramer been 


vice 


Hardware Assn. Sets 
Golf Tournament Date 


The Hardware Merchants 
& Manufacturers’ Associa- 
tion, Philadelphia, will hold 
its Golf Tournament and 
Dinner Meeting at the 
Springhaven Club, Walling- 
ford, Pa., on September 20. 
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\ man who took a temporary job back in August, 


with 


Ww holesaler. 


Kellev-How-Thomson Co.., 


Kelley-How-Thompson Honors 50 Year Man 


1905. 


ha rdware 


Duluth, Minn., 


} 
stayed on long enough to receive a diamond 


studded pin and gold engraved wrist watch in recognition of 


90 years of service 


How-Thomson. Mr 
partment and now 
depa rtment 


Here is W. 


the awards from George W. Welles, Jr., 


Albert W ood, left, receiving 
president of Kelley- 


Wood started in the bookkeeping de 


is in charge of the accounts receivable 


Simonds Saw Co. Expands Hardware Lines; 
Acquires Heller Brothers Co. Production 


Simonds Saw & 
Fitchburg, Mass., recently 
made arrangements to oper- 
ate the manufacturing plant 
of Heller Brothers Co. of 
Newcomerstown, Ohio. to be 
operated as Heller Too! Co., 
subsidiary of Simonds Saw 
& Steel Co 

Heller Brothers is 
the country’s 
facturers pattern, 
milled curved teeth and ro- 
tary files as well as Ameri- 


of 


manu- 


one 
oldest 
of Swiss 


can pattern files and rasps. 
Heller’s Vixen, American- 
Swiss and Nucut (patented) 
files will be added to the 
Simonds Red Tang line of 
American pattern files. 

The Heller plant also 
manufactures a wide variety 
of hammers, chisels, scTap- 


ers, trowels, punches, coun- 
tersinks, internal grinding 
burrs and other t used 
in plumbing, smithing and 


- 
~-Ors 
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building trades. These 
items will supplement the 
Simonds-made circular and 
band saw blades, machine 
knives, hack saw blades, 
American pattern files, cir- 
cular cutters and _ slicers, 
special steels, grinding 


wheels, abrasive products 
and other lines. Red Tang 
files will continue to be made 
at Simonds’ Fitchburg plant. 
The Heller plant and of- 
fice in Newcomerstown and 
branch offices in New York, 
Detroit, Chicago and Los 
Angeles will be continued 
without change. Sales polli- 
cies and personne! | | 
unchanged. 


Salton Mfg. Co. Elects 


Salton Mfg. Co., New York, 


L. Salton, 


Lewls 
Helen 


has elected 
president; 

president, and 
ton. secretaryv-treasurer 


Lax, 





will be 


\ ice = 


Ruth F. Sal- 


Zionsville Store Is Sold; Bartlett Co. 
Is Remodeled; New Store At Lemoyne, Pa. 


ZIONSVILLE, IND. J. J. 
Akard, Indianapolis, ind., 
has purchased the Zions- 
ville hardware from Frank 


Marquett. 

Mr. Marquett is 
He the 
16 years. 

SHAKOPEE, 
Hanson, 
Coast to Coast 
Hopkins, Minn., has 
chased Mahar hardware 

W. H. Sanford, 
owner, plans to enter other 
activities. 

BERKELEY, CAL 


retiring. 
operated store for 
lver 

of 
hardware, 
pur- 


MINN. 


former owner 


previous 


Bartlett 


Hardware Co. has been re- 
modeled. 
After being closed a 


month for repairs, it opened 


Atlas Tack Appoints 
Asst. Sales Manager 

Herbert S. 
heen 


sales manager of 
Fairhaven. 


Callahan has 


assistant 
Atlas 


Mass. 


appointed 
Tack 
He 


Corp., 






y 


HERBERT 8. CALLAHAN 


joined the firm in 1954, spe- 
cializing in the sale and pro- 


duction of rivets and staples. 


Named Display Winner 
Paul J. 


ner in the fifth annual 
dow display contest 


Devitt Hardware 
Co., Upper Darby, Pa., was 
the hardware category win- 
win- 
spon- 


with merchandise’ specials 
and a gift with each pu 
chase. 

COLUMBIA, PA.—Paul V 
Snyder has purchased the 
former Harvey J. Mille 
hardware store, now ope! 
ated as the Columbia Hard- 


ware. 
He will be assisted by his 
wife and Frank Stautffe 


LEMOYNE, Pa.—A _hard- 
ware store was opened re- 
cently by Henry K. Bow- 
man & Co. in the new West 


Shopping Cen 
house 


Plaze 

Hardware, 

goods 
are 


Shore 
ter, here 
wares, sporting 
toy departments 
self-service 

(Continued on page 18 


and 
on a | 


basis 
>) 


sored by the Electric H ouse- 


wares Section of the Na- 
tional Electrical Manufac- 
turers Association 

The Devitt display award 
was for ingenuity in _ pro- 


housewares 

the 1955 
section’s cam- 
Housewares 
and for 


electri 


with 


moting 
in keeping 
theme of the 
paign, Electric 
for Modern Living 
Modern Giving 
Devitt’s 
of 
housewares 
er’s Day. 


window showed a 
suitable electric 
gifts for Moth 


variety 


Janney Warehouse 
Superintendent Retires 


A. E. Rohrer, warehouse 
superintendent for Janney 
Semple-Hill & Co., Minneap 
olis wholesaler, will 
on March 1, 1956 

In anticipation of Mr 
Rohrer’s retirement, Edward 
F. Elli has appointed 
warehouse superintendent, 
effective immediately 

Mr. Rohrer will continue 
to act in an advisory capac- 
ity until his retirement in 
1956. 


retire 


heen 











Builders’ Hardwaremen To Discuss 
Problems in St. Louis, Sept. 17-21 


Problems of the builders’ 
hardware industry will be 
studied at the 19th annual 
convention of the National 
Builders’ Hardware Associa- 
tion and the American So- 
ciety of Architectural Hard- 
ware Consultants in St. 
Louis, Sept. 17 through Sept. 
21 

The 10th annual National! 
Builders’ Hardware Exposi- 
tion will be held at the same 
time in Kiel Auditorium. 

Convention headquarters 
and meetings will be at the 
Hote] Jefferson. 

The NBHA executive com- 
mittee will meet Sept. 17 at 
2 p.m. at the Hotel Jefferson. 

The ASAHC executive 
group will hold its annual 
meeting Sept. 18 at 9:30 a.m. 
at the Jefferson. NBHA di- 
will hold their 
10:30 at the head- 
hotel on the same 

ASAHC directors 
meet at the same hour. 

Registration will start at 
| p.m. on Sunday at the Kiel 
Auditorium. That evening 
NBHA will hold its annua! 
reception in the Gold Room 
of the Hotel Jefferson. 


rectors ses- 
s10n at 

quarters 
morning. 
will] 





Landers, Frary & Clark 
Promotes S. G. Fisher 
Landers, Frary and Clark 
of New Britain, Conn., has 
promoted Stanley G. Fisher 


to general sales manager 

























































STANLEY G. FISHER 


Mr. Fisher, who was vice 
president, succeeds Albert 
S. Bross. Mr. Bross has re- 
signed for a position in the 
mid-west 


Plasti-Kote, Inc. 


Edward J. Planas has been 
appointed sales manager, 
trade sales division, Plasti- 


Kote, Inc., Cleveland, Ohio. 
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NBHA will hold its an- 
nual members’ meeting in 
the Crystal Room of the Jef- 
ferson at 9 a.m. on Monday. 
Official opening of the Ex- 
position will be held at 11 
a.m. on Monday. 

The ASAHC annual mem- 
bers’ meeting will be in the 
Crystal Room of the Jeffer- 
son at 9 a.m. on Tuesday. 
The annual Builders’ Hard- 
ware Clubs’ luncheon is 
scheduled for 12:15 noon in 
the Ivory Room. Social high- 
light of the convention wil] 
be the annual banquet and 
entertainment on Tuesday 
evening in the Jefferson's 
Gold Room. 

The joint open meeting of 
NBHA and ASAHC, Wednes- 
day morning in the Ivory 
Room will feature a series 
of skits to illustrate prob- 
of the builders’ hard- 
ware industry and their sol- 
ution. Professional talent 
make the presentation. 


.Cms 


will 

Exhibit hours will be from 
11 a.m. to 6 p.m. on Monday, 
from noon to 6 p.m. on Tues- 
day and from 11 
} p.m. on Sept. 21. 


a.m. to 


Proctor Electric Co. 
> 

Makes Appointments 

kr. Eugene Davis is the 
market research man 
of Proctor Electric Co.. 
Philadelphia. He was for- 
merly with the Maytag Co., 
Newton, assistant 
nanager of market research 


lowa, as 


Also appointed is Richard 
Becker as Pittsburgh district 
manager. He joined 
Proctor last year as a dealer 
contact man in the New York 
(ity district. 


Sais 


















Job P. Wyatt & Sons new warehouse on US Route |, 


described on page 


News of the Trade 


110 of Sept. 








Boxwell Heads Contract 
Hardware Distribution 


J. Frank Boxwell has been 
appointed director, contract 
hardware distribution, Yale 
and Towne Mfg. Co., White 





J. FRANK BOXWELL 
Plains, N. Y. 

A veteran of 
sales organization, 
regional manager in 
west territory. 


the Yale 
he was 
south- 


Syncro Corp. Appoints 


New Sal Manager 
Synecro Corp., Oxford, 
Mich., has named William 


G. Gardner sales manager. 





WILLIAM G. 


GARDNER 
Mr. Gardner spent seven 
years with Black & Decker 
Electric Tool Co. as sales 
and field representative. 





7” J. P. Wyatt & Sons Raleigh, N. C., Warehouse 


ae ge 





eel 


Two Thomas Industries 
Executives Promoted 


Thomas Industries, Inc., 
Louisville, Ky., has appointed 
T. R. Fuller sales manager 





J. L. PARENTICE 
of the Moe Light and Star 
Light Div., and J. L. Paren 
tice sales managel of the 
Electric Sprayit Div. and the 
Wright Power Saw & Tool 


Div. 


C. M. Hamilton Heads 
Rich-Con Steel Div. 


Richards & Conover, hard 
ware wholesaler, 
moted Claude M. 
to manager of its 
steel division. 

Mr. Hamilton has been 
sales manager since 1954 
He joined the firm in 1953 


has pro- 
Hamilton 
Rich-Con 
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in suburban Raleigh, N. C.., 
1! HARDWARE ACE. It contains 80,000 sq ft of 


storage space as well as an office, loading docks, and railroad siding. The firm will 





soon move from downtown Raleigh. 


HARDWARE ACE, SEPTEMBER 15, 1955 
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Does Every y 
Jig Saw Job - 4 


e CORNICES 

¢ SCROLL WORK 
© CABINETS 

e TOYS 


ain 
e FURNITURE a: 


Just 


s11°° 


Slightly higher on 
the West oast 





Converts your table saw to a big jig saw in 3 minutes 


Now you can have a rugged, big-capacity jig saw 
simply by mounting Circle Jig on any %” or %” 
arbor table saw. Mounts quickly and easily. No spe- 
cial tools required. Compares with any high-priced 
jig saw—actually out-performs most. Exclusive oper- 
ating features assure long, trouble-free service. 


If your favorite hardware wholesaler cannot supply 
you order direct from 


I he 


mre 640) Lake Avenue NOR-DOLL’ 


omner Racine, Wisconsin 











Syna Gulbrandsen 
(Miss Norway) 








? gers. 


KEYS and PINS 
ardware and Mill Suppliers 


for H 
es of Assorts. 


Boxed - Indiv idual Siz 






i Gillen Groove Pins 
Round Pin Stock 


Square & Flat Key Stock 





Sturdy, Colorful, Self-service Display x} 








Conveniently Packaged Merchandise (Tubes) in Ass‘t'd lengths 





Top Quality Product a 





Convenient Reorder Plan <x 








i Taper Pins 
Woodruff Keys 
Gib Head Keys 


Consumer Advertising 





Priced for Profit a: ch, Saal 


= 


NORDAHL 


“DO IT YOURSELF” WARDROBE HARDWARE 
Display Kit 


For information write 


NORDAHL MANUFACTURING CO. 


180 W. Alameda Ave... Burbank. California 






Write for Price & Discount Schedule 


lohn Gillen Company | 


2574 S. 50th Ave., Cicero 50, Il. 



















d and 
Standard Har dene 
PRECISION pga 
DOWEL PIN 
achaged 10-20-10 to box 
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Self-Selling 


\ DRILL 


Cabinet 
ee 


1 


Really Sells 





High Speed Drills 


Complete range 1/16 to /2 by 64ths 


Henry L. Hanson Company 


27 Union St. 


Worcester. Mass. 












BRASS e 
STEEL 
ALUMINUM 


STAINLESS STEEL 
SILICON BRONZE 


For almost o century, So-HARD wood screws 


hove been the quality line of fasteners, 
building sales and good will everywhere. 


Available in versatile size range* with each 
and every one factory-insured for uniformity 


and dependability. 


* Range from X," x #0 to 6” x #30 Diam. 
AND SLOTTED DRIVE 


IN PHILLIPS 
Free to Declers 


Handy, distinctive 3-color heavy board wall 
chart showing comparative sizes of wood screws 
and stove bolts. Write Dept. A for one today. 


Contect your Jobber or write direct. 


4a fe), | ee 
St 3 4 5 Oe 






















SOUTHINGTON HDWE 


MAWN WU F 





EXPORT OFFICE: Joseph A. Gross Company, 25 Beaver St.. New York 4, N.Y. 
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News of the Trade - 


Waring Products 
Promotes Newman 
Waring Products Corp., a 
subsidiary of Dynamics 
Corp. of America, has pro- 





WILLIAM J. 


moted William J. Newman, 
Jr., assistant merchandising 
manager to manager of mar- 
keting. 


NEWMAN, 


JR. 


Wooster Rubber Co. 
Expands Its Plant 


W ooster Rubber 
Wooster, Ohio, manufac- 
of Rubbermaid prod- 
has acquired al! land 
and manufacturing space of 
Bauer Mfg. Co., ladder man- 


2@<- 
turer 


ucts, 


DEALER BRIEFS: 





Continued from page 179) 


Tacoma, Wash. Renwick 
Hardware and Marshall 
Wells Paint are among the 


new tenants at the Westgate 
section of Tacoma. 

Clovis, N. M.—Bob Eubank 
of Eubank and Son held 
opening ceremonies for his 
remodeled hardware store at 
122 Main St. recently. Visit- 
ors were offered free refresh- 
ments and door prizes during 
the two-day period. 


Kindred, N. Dak.—Archie 
Erickson has purchased Mil- 
ler’s Hardware in Fergus 
Falls. Mr. Erickson sold 
Breckinridge Hardware after 
five years’ ownership. The 
name will be changed to 
Erickson’s Our Own Hard- 
ware. A grand opening event 
is planned for a later date. 

Buffalo, Texas—George 
Owen and O. B. LeGallez are 


' the owners of new hardware 


store which will carry fans 


and television sets. 


HARDWARE 


ufacturer, adjacent to the 
rubber company’s present 
plant. 

Bauer will move produc- 


tion equipment and person- 
nel to the rubber company’s 


former No. 2 plant in this 
exchange of properties. 
Acquisition of Bauer 


property will provide needed 


manufacturing and ware- 
house space for Wooster 
Rubber 


Champion Hardware, 
Spencer-Hughes Merge 
Merger of the Champion 
Hardware Co., Geneva, Ohie, 
manufacturer of builders’ 


hardware, with Spencer- 
Hughes Corp., 1290 Euclid 
Ave., Cleveland, Ohio, has 


been approved. 

Champion will continue 
its lines as a division of 
Spencer-Hughes. 


Federal Tool Corp. 
Second Plant Expansion 


A second plant addition of 
30,000 sq ft has been com- 
Federal Tool Corp. 
of Chicago This addition 
makes Federal’s total factory 
space 175,000 sq ft. 


pleted by 


Red Oak, lowa—The part- 
nership of Ray Hanson and 
Kenneth G. Mayes in the 
hardware store at Essex has 
been dissolved. 
Decatur, Ga.—King Hard- 
ware, Atlanta, Ga., has 
opened a new hardware store 
at Belvedere Plaza. It occu- 
pies 40x100-ft. The store is 
managed by John McLaren, 
who assistant manager 
at King’s Clairmont store. 
Long-term budget credit and 
tool rentals are featured. 


was 


Cupertino, Cal.—Mr. and 
Mrs. Will Olson are the own- 
ers of the new Bell Hard- 
ware. The store, on Highway 
9, had grand opening cere- 
monies recently. 


Leavenworth, Wash 
Chuck Bowen has sold his in- 
terest in Norris and Bowen 
Hardware to Burl and Mild- 
red Norris. Mr. Bowen will go 
into the ranching business. 
Austell, Ga.—R. H. Causey 
has joined the staff of the B 
And L. Supply Co. as mana- 
ger of the company. He was 
with W. L. Little & Sons. 


AGE, SEPTEMBER 15, 


1955 





-~News of the Trade 


Washington Forge Names 
General Sales Manager 
Washington Forge, Inc., 
cutlery manufacturer of 
Englishtown, N. J., has ap- 
pointed H. Ward Butterfield 
general sales manager. 





H. WARD BUTTERFIELD 


vice- 
Alumi- 
sales man- 

Stamping 


He was formerly 


president of Buckeye 
num, and genera! 
ager of Norris 
and Manufacturing 


Rowco Saw Promotes 
William E. English 
William E. English is pro- 
moted to sales 
the Rowco Brushmaster Saw 
Co., Keene, N. H. He 


rional 


manager of 
was re- 


sales manage}! 





WILLIAM E 


ENGLISH 


Wooster Brush Holds 
Yearly Sales Meeting 


annual 
W ooste! 


+ « + | ’ 
sStaniey 


, : > ‘ > > FF 
I resiaing a e 
sales meeting of the 


> _ . . _+ 
Brush Co. recently, 


R. Welty, president nre- 
d eted a D = ‘ , i year 
n 04-year-old fr 
\\ ) —L_e’r Li¢s ‘ reser! ta 
tive were Drieted o tne or- 
ga at on's —€ I — t ie? 
andising progran whic! 


: , 
includes the 


the Tynex brus! ne in new 
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repackaging of 


SEPTEMBER 15, 


hanger-type, self-serve pack- 
ages and selector chart point- 
f-sale lisplays. The Magi- 
Koter trade name was adopt- 
ed and a new idea in dip rol- 
truction—the 


“KF iectomatk Was iIntro- 


Dayton Pump Appoints 
General Sales Manager 


Manu- 
Dayton, 


Dayton Pump and 
facturing Co. of 
Ohio, has Paul S. 
Nix manage! 
for all Rapidayton products 

Mr. Nix comes from H. D. 
Hudson Co. of 


where he was sales manager. 


named 


general sales 


Chicago, 





PAUL *. NIX 


Stockholders Approve 

Silex Enterprise Merger 
Stockholders of the Silex 

Co., Hartford, Conn., and 


Enterprise Mfg. Co. of Phila 


delphia, Pa., have voted ap 
roval of the merger of the 
firms. Enterprise will be 
merged into Silex. T. Henry 
Asbury and John D. Rum 
hough, chief executive off 


cers of Enterprise, join Silex 


n executive capacities. 


Plas-Tex Assistant 
Manager Is Promoted 


Don 
*las-Tex 


R. Matthiesen, of 

Corp., Los An 
geles, Calif., has 
moted 


heen pro 


from assistant sales 
manager to sales 
Plas-Tex manufactures un- 
breakable p 


wares 


manayver. 


astic house 


Boyle-Midway Acquires 
Sani-Flush and Mel'o 


Boyle-Midway, Inc., New 
acquired Sani- 
and Mel’o from H y- 
Products Co., Inc. The 
includes the plant 
roperty in Canton, Ohio 


York, has 
Flush 
gienic 


deal] and 





1955 
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YALE 


IGHTLATCHES 


* 042 
NIGHTLATCH 


YALE HAS THE PRODUCTS AND 
THE POINT OF SALE DISPLAYS 


THAT SELL THEM FAST 


GM-2 Merchandiser 
with #36. 80. 042 
Nightlatches 


6C-1 Counter 

Merchand.ser 
features 3 #042 

Nightlatches 


FREE! SEND NOW! 


Write for valuable booklet 

“The KEY To Selecting Auxiliary Locks 
THE YALE & TOWNE MFG.CO 

Leck & Hardware Div... White Plains, N. Y 


YALE PEG VU SPAT 
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GM.3 Merchandiser 
with #2, 112.197 
deadlocks 
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Get Your Share Of 
Hoppe Sales—NOW. 


These are the days when target, trap and 
skeet shooters are fattening up their shooting 
averages — and that is a job that demands 
clean guns. So put your Hoppe gun cleaning 
essentials up front where gunners can see 
them. Hoppe Products have been leaders for 
upwards of half a century. They're known 
and used and highly regarded by shooters 
everywhere. AND THEY ARE CONSTANTLY 
ADVERTISED. Your Jobber has them. 


FRANK A. HOPPE, INC. 


2314A North Sth St., Philadelphia 33, Pa. 








SELL THE BEST! 
BACTI-VATED 


MICHIGAN PEAT 


NATURE'S ORGANIC SOIL BUILDER 


100 th. BURLAP 
beg: with plastic loners 


50 ib 
WHITE begs 


BETTER PEAT 
BETTER BAGS + BETTER PROFITS 
BETTER ADVERTISING . SELL 1 —USE IT 


Also a full line of Potting Soils—Free Samples 


25 ib 
WHITE begs 


Peckh— leer 
plast< bogs 


7 peck cleer 
plast begs 


Oo ¥ leh s 2Osn et ae amt BAL 
* P cls o~ wee Beautify 


~ 
ieel. 


IMMEDIATE DELIVERY 
MICHIGAN PEAT INC. 
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News of the Trade 


NEWS OF 


MANUFACTURERS’ AGENTS 


L. Teweles Seed Co. 


L. Teweles Seed Co. has 
appointed the following 
firms to represent its Earth 
Carpet lawn seed. 

K. Dahm Sales Co., 
ver, Colo., Montana, Idaho, 
Utah, Colorado, Wyoming. 

J. W. Miller & Assoc., 
Kenilworth, ILll., Wisconsin, 
Illinois, Indiana and Minne- 
sota. 


Den- 


Donovan Co., Boston, 
Mass., New England 

B. J. Clark Co., lowa, 
Missouri, Kansas, and Ne- 
braska. 

Art Henrick’s Co., New 
York, New Jersey, Mary- 
land, Pennsylvania, West 
Virginia, and District of 
Columbia. 

Ed. T. Locke Ct., Ken- 


tucky and Tennessee. 


Brearley Co. 


Brearley Co., Rockford, 
lll., has appointed the S. D. 
Evans Co., Minneapolis, 
Minn., to handle the Coun- 
selor scale line. 





STAN D. EVANS 


Evans Cox covers Minne- 
sota, North and South Da- 
kota, and western Wiscon- 
sin. 


American Extruded 
Products 


Tully Co., Lowell, Mass., 
has been named sales rep- 
resentatives for American 
Extruded Products Co., Los 
Angeles, Cal. 

The agency will handle 
the American Extruded 
Products garden hose line 


in Connecticut. Massachu- 


HARDWARE 





— 





JOSEPH TULLY 


setts, Rhode Island, Maine, 
Vermont, and New Hamp- 
shire. 


New Agency Formed 
Arthur M. Peters Co., 


newly formed manufacturers 
agency, will cover the hard- 
ware, housewares and allied 
trades in Connecticut, Rhode 
Island and Western Massa- 
chusetts. 

The firm is located at 38 
Ichabod Rd., Simsbury, Conn. 


Gleason Corp. 


Gleason Corp., Milwaukee, 
Wis., manufacturer of 
wheels and casters, names 
Campbell-Blaylock Co., its 
representative to cover 
Michigan and Ohio 


Lambert, Inc. 


Lambert, Inc., of Dayton, 
Ohio, has announced that 
distributor sales of Lambert 
lawn sweepers will be han- 
died by Wodtke Sales Co., 
Cedar Rapids, lowa. 

G. M. Wodtke and G. 
Kelley Wodtke will cover 
Kansas, Nebraska, Missouri, 
and lowa 


Arro Bolt 
Arro Expansion Bolt Co., 
Marion. Ohio. has named 


Hodges and Glomb, Inc., as 
San Francisco sales agent, 
with offices and wareheuse 
at 921 Bryant St. 
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News of the Trade- 


New appointments, new territories, etc. 


MANUFACTURERS’ SALESMEN 


a : a 








































Enterprise Mfg. Co. 


William N. Witt, formerly 
salesman with Taylor Elec- 
tric at Milwaukee, Wis., has 
joined Enterprise Manufac- 
turing Co., Akron Ohio. 

He will be assistant mid- 
west sales representative, 
selling Enterprise’s Pflueger 
fishing tackle in Michigan, 
Wisconsin, Illinois, Indiana, 
and Ohio. 


Waring Products Corp. 


George K. Barnes is named 
Chicago, Ill., district mana- 
ger by Waring Products 
Corp. He was with West 
Bend Aluminum Co 


Westinghouse 


Renville H. McMann has 
been promoted eastern re- 
gional manager, Westing- 
house Electric Corp., Me- 
tuchen, N. J. He was dis- 
trict manager of New York 


Cory Corp. 


Frank W. Germain is pro- 
moted to territory manager, 
Pittsburgh, western Penn- 
sylvania, and West Virginia, 
by the Cory Corp., Chicago, 
Ill. He was assistant terri- 
tory manager, Chicago and 
northern Illinois 


Empire Brushes 


Empire Brushes, _Inc., 
Port Chester, N. Y., has ap- 
pointed Ken Haskett sales 
representative, household 
and maintenance brushes 
for Detroit, Mich. He form- 
erly represented tepublic 
Molding Co 


Toastmaster Products 


R. H. Caugherty, New 
York, N. Y., has been ap- 
pointed representative for 
Toastmaster products divi- 
sion, McGraw Electric Co., 
Elgin, lll., for the New York 
area. He had been south- 


eastern area representative 
at Atlanta, Ga. 


Quaker Pioneer Rubber 


James H. Joyner is named 
manager, Pacific Coast sales, 
Quaker Pioneer Rubber 
Mills, division of H. K. Por- 
ter Co., Inc., San Francisco, 
Cal. 

He had been manager of 
the Los Angeles branch. 


Stanley Electric Tools 


Harry Aby has been made 
sales representative, Stanley 
Electric Tools division of 
Stanley Works, for Los An- 
geles, Calif. Before joining 
Stanley he sold electric tools 
in Los Angeles. 


Atkins Saw Div. 


The Atkins Saw  Div., 
Borg-Warner Corp., Indian- 
apolis, Ind., has appointed 
James E. Butle field sales 
manager of Atkins indus- 
trial division. 

He had been manager of 
the eastern sales division 


Delta Power Tools 
Robert B. Humphrey has 


been promoted to regional! 
manager of new east central 
region, Rockwell Mfg. Co., 
Delta Power Tool Division, 
Pittsburgh, Pa. 

He will direct sales in por- 
tions of Pennsylvania, New 
York, Maryland, West Vir- 
ginia, Ohio, and Michigan. 
He was district manager, 
Delta Power Too! Division 


Magic Chef Ranges 


Magic Chef, Ince., St 
Louis, Mo., has promoted 
Wilbur T. Trueblood to divi- 
sion sales manager for the 
new southwestern division. 
He was merchandising man- 
ager of the gas range divi- 
sion. His territory is Texas 
and New Mexico 


Rockwell Co. 


Rockwell Manufacturing 
Co.’s Delta Power Tool Di- 
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I. the gas space heater heid, 
the hip ge uM percentage of 
profits goes to Dearbor: 

le sler : ben ause the 
Dearborn Cool Safety ¢ abinet 
v4 irea heater is the No | 
heater on all Ame rica if dollar 
volume of gas heater sale« 

lt us No. | also in unit 


old ler 


se with | VY gas 





you can depend on 


DEARBORN STOVE COMPANY 


1700 w Cemmerce SF SOettites, Tenzes 


185 





EASY PROFIT. 


with ’ 


DOUBLE-SLOTTED for 
easy fitting and wedge 
driving 


SPECIALLY GAUGED 


eye for a factory-like fit 








PACKET 
necessary 


containing 
wedges ond 
instructions 





No more lost time explaining how to 
rehandie a hammer. No more hunt- 
ing up wedges to sell or give away. 


Each EZY-FIX Handle has packet of necessary wedges 
and instructions so simple anyone can do a professional 
rehandling job. Just hand your customer a Fleischmann 
Ezy-Fix Handle and the job is done, the profit made. 
To moke Ezy-Fix sales even easier, the more popular 
handles come in self-selling display boxes. 


Send for literature and price list today! 


FLEISCHMANN HANDLE CO. 


Waynesboro, Tennessee 


It’s New / 


THE COLUMBIANA 
3/4 MODEL-F VARI-FLOW 
Oe Oi 1174 oe 
HYDRANT 


(Patents 
Applied For) 

Competitively priced! 
Has new scientifically designed 
valve assembly. 
Vari-Flow—by placing handle in desired 
position hydrant delivers any stream of 
water between 0 and maximum. 
3 specially compounded seal rings are 
the only replaceable parts on valve. 
They do not require any adjustment! 
Can be locked when not in use! 
Packing gland nut easily adjusted with 
ordinary 3/4” wrench! 
Drain tapped for 1/8” drain tube! 
Put through rugged tests equal to 20 
years ordinary use! 
Get more information from your ie 


Drains here automatically after use! 
distributor, or write Columbiana direct! 














MANUFACTURED BY 
COLUMBIANA PUMP CO. 
COLUMBIANA, OHIO, U.S.A 


News of the Trade 


vision, Pittsburgh, Pa., has 
promoted two officials. 
Byron E. Coon was named 
sales promotion 
chandising manager. 
P. MacCrossen 
manager of 


and mer- 
John 
named 
the western re- 
gion, succeeding Mr. Coon. 


was 


Stanley Works 


The Stanley Works, New 
Britain, Conn., has assigned 
Richard H. Parker to do 
missionary work in Seattle, 
San Francisco, and Los An- 
veles offices 
motional! 
and 


He was in pro- 
work in southern 


eastern states. 


Columbian Cutlery 


Cutlery 
names R. E. 
sales 
California 
representative, garden 
division. 


Columbian 
Reading, Pa.., 
Baehler, West 
veteran, Southern 
sales 
tool 


Ce... 


(oast 


Wagner Manufacturing 


Wagner Mfg. Co., Sidney, 
Ohio, has appointed George 
EK. Fithen, Jr., former assis- 
tant dis- 
trict sales manager for 
Texas, Oklahoma, Kansas, 
Missouri, Nebraska, Iowa, 


sales 


manager, to 


Arkansas, and 
southwestern Illinois. 

Lew Wasmund, 
sales manager, Candlelite, 
Inc., Cincinnati, Ohio, re- 
places him. 

ton Schuster has 
Wagner as 


Louisiana. 


former 


joined 
sales promotion 
post He 
manager, Ther- 
of America, 


manager, a new 
was 
mometer Corp. 

Springfield, Ohio 


Saies 


Westinghouse Radio 


Westinghouse radio-televi- 
Metuchen, N. 
J., has appointed H. Josep) 
New England dis- 
manager. Mr. Sarin 
vice-president and ge 


of Du 


sion division. 
Sariin as 
trict 
was 
, 
saies 


eral manager 


mont Illinois. Ine. 


Perfection Industries 


Perfection Industries, Inc.. 
Ohio, has ap 
Donald W. Mile 
stone manager of a new 
western 


Cleveland, 
pointed 
regional sales te 
ritory. He has 
manager 


heen export 


Toledo Pipe 

The Toledo Pipe Thread 
ing Machine Toledo, 
Ohio, has appointed C. E. 
Hartsing field 


{_O., 


manager of 





101-Year Business Friendship 


Marking 10! 
Rae B. Murray 


years of 
{ right -P 
lay lor 


sales manager of 


anniversary cake 


business 
sales manager of W 
Co., Cleveland wholesaler, and Frank Ward 
Instrument 


» 


~ 


firms. 
Bingham & 
(lett ) 


ompanies, cut an 


betw een the two 


genera 


Twenty salesmen of Bingham were guests 


of Taylor at the firm's Rochester plant for a sales meeting 
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News of the Trade 


Orgill Salesman Wins New Car 


ak Trane 
, a! lg : ly ' 


ual 


Phillips 
& Co., Memphis, 


George 


Bros 


{ second from 


Tenn., 


Orgill 


keys to a new cat 


salesman for 


left). 


receives 


awarded him for being top salesman in a vacuum cleane: 


selling contest conducted by General Electric. 

was second highest 
In the pheto, 
Orgill sales manager, Mr. 


tops in Orgill, and Orgill 
GE distributors in the 
are Russell Bloodworth, 


, ee 


U.S. 


Karnes, 


GE Atlanta representative, 


Phillips was 

among al! 
left to right, 
Phillips: 
and Jj. F. Hicks, 


local Nash dealer 





sales. He 


manager. 


was western sales 


ideal Brass Works 


Robert M. 
appointed 


Whyte has been 
and Wis- 
consin representative for 
[deal Brass W orks, Inc., 
Evanston, Ill. He Chi- 
cago Rus- 
sell & Erwin division, Amer- 
ican 


lilinois 
was 
manager for the 
Hardware Corp 


Minnesota Mining 


and 
heen 


Ceorge DD (oO keroft 
John Ww. 


named 


Deyo have 
managers of 
related 
Minnesota Min- 
Manufacturing Co.., 
Minn. Mr. Cock- 
manage the At- 
branch. Mr. Deyo 
direct the High Point, 
branch 


sales 
coated abrasives and 
products by 
ing and 
St. Pa 
croft 
anta, Ga 


will 
will 


VC 


O-Cedar Corp 


O-Cedar 
Ill.. has named a new 
al sales 


Corp.. Chicago, 
region- 


Fred H. 


of ("in- 


manage! 
Wagg will work out 
cinnati, Ohio, and cover 
Evansville, Ill Nashville, 
Tenn., and Louisville, Ky 


L.O.F. Glass Fibres 


John B. Banks, 
Mich.. 


Detroit. 


was appointed central 


evyion sale for 
YO.n. Gi 
Toledo. 


(lass 


manage} 
F bre 
Ohio. He comes 
Fibres Inc., of 
adelphia, Pa.., 


regional! 


ass 
from 
Phil- 
where he was 


saies managel 


E Z Paintr Corp. 
John F. 


yea! 
field, 
man 


25- 
paint 
division 

Paintr 
Wis., for 


and 


Gallagher, a 
veteran in the 
was named 
avert of 2 Z. 
Milwaukee, 
the southeastern 
southern 


Corp ; 
mid 
states 


Wheeling Corrugating 


Bagot has 
manager of 
house and 
W heeline 
New 


James heen ap 


pointed ware 
office of 
(‘orrugs 


gating Co. s 


sales 


Orleans. La.. branch 


Sherwin-Williams Co. 


Sherwin-Wil! 
and, Ohio. 
D. William ¢ 


new 


lams., {lieve 
appointed 

the 
mer- 


nas 
ampbell to 
post of genera! 
chandising Since 
1952 he has 
the north 
pion 
Succeeding Mr. { 
Wilbur Vi 


manage! 
heen director of 


central sales re- 


ampbell 
Remy dealer 
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| r ie ih [" hi 
ee iin ein oem ny "wr ™ tr omar our my 
A Cg ae du. 
Group ° ‘C’’ Gang Now made with 
Stainiess Stee! Fronts 


BOMMER SPRING HINGE CO. INC. 


alelis Me @haala- 
‘Silia-lel me @lalla 
Sales Office 


elsle Mee aela 


& Plant 
180 N 


LANDRUM, SOUTH CAROLINA 
Woaocker Drive Chicago 6. til 
263 


house Classon Ave 


Brooklyn 5, N. Y 


AVAILABLE IN 4 SIZES 
TO FIT ANY SIZE CLOSET 


to 30” 
to 48° 
to 78" 
to 108" 


" RUST. -PROOF 


THROUGHOUT 
. 10-18"%— Extends 18” ee» 


. 10-30" — Extends 30” 
. 10-48 — Extends 48” 
. 10-72°°— Extends 72” 


avy-ouTY 


MADE OF ar ep Steet 


coip Rot 


i INDIVIDU 
1st ALLY 
OuTsine att eR CORRUGATED ¢ 
7 © 


PACKED IN 
ONTAINERS 


Quality designed and beau- 
tifully finished for lasting 
service in modern everyday 
living such as you find 
in all Rockwood products. 


NICKEL 
PLATED 
FINISH 


" Soig one wall to the other . 
by “thing will come between ws; 


@ Rockwood Close! Rodi” 


4 oe | 
ROCKWOOD 


MA 
ROCK W 


UFA 
alee 


a a, PHONE 2891 


187 














sales 


manager, Cleveland, 
Ohio. 

David W. Drummond, area 
sales manager, Chicago, IIl., 
fills the post vacated by Mr. 
Remy. 


Spencer Kellogg 


Appoints R. C. Andier 


Spencer Kellogg and Sons. 
Inc., has appointed Robert C. 
Andler as manager of the 
Trade Sales Department. He 


will be located at the ad- 
ministration offices of the 
company in Buffalo, N. Y. 


Mr. Andler joined Spencer 


Kellogg and Sons, Inc.. in 
1950. 


Richard H. Alien 


Richard H. Allen has been 
appointed sales representa- 
tive for the O’Brien Corp., 
South Bend, Ind.. the 
Tennessee area. 

Mr. Allen will be respon- 
sible for the servicing of 
present O’Brien dealers as 
well as the development of 
new accounts. 


for 


S$. C. Johnson & Sons 


5S. C. Johnson & Sons, Inc.. 
Racine, Wis., has named 
eight sales managers for its 
new regional alignment. 
Managers, territories and 
headquarter cities are: 

W. K. Bruguiere, north- 
east, Boston; R. W. Griffith. 
middle Atlantic, New York 
City; S. R. Heath, southeast, 
Atlanta, Ga.; J. G. Dick, Jr.., 
east central, Cleveland, Ohio: 
R. J. Emens, west central. 
Racine, Wis.; J. C. Lansford, 
southwest, Dallas, Texas; T. 


E. McDermott, western, Den- 
ver, Colo.; A. C. Greenan, 
Pacific, San Francisco. 


Pearless Pump Names 
Hoeppner To New Post 


C. Scott Hoeppner has 
been named branch manager 
of Peerless Pump Div., Food 
Machinery and Chemical 
Corp., and now heads the 
new factory sales office re- 
cently opened at 461 Mar- 
ket Street, San Francisco. 

Mr. Hoeppner has served 
with the Peerless organiza- 
tion since 1948 in sales en- 
gineering capacities. 


W. E. Peterson Co. 


R. C. Johnson has been 
named by William E. Peter- 
son Co., St. Louis, Mo., to 
represent it in northern and 





R. C. JOHNSON 


western parts of the terri- 


tory. 

Mr. Johnson was with 
Johnson _ Industries, St. 
Louis. 


Inland Steel Products 


Edward G. Fletcher was 
named representative by In- 





Slaymaker Victor Trophy Winner 








James G. Moran, Atlanta, Ga., honored for outstanding 
sales in chain door fastener contest of Slaymaker Lock 
Co., Lancaster, Pa., receiving National Sales Executives 
Club Victor trophy from Fred A. Williams, vice-president 
and general sales manager of Slaymaker. Left to right 


are: H. Louis Rolfes, Mr. Moran, Mr. Williams: Homer 
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Wekerly. Mr. Rolfes and Mr. Wakerly were runners-up. 








News of the Trade 


OBITUARIES 


James McKenna 


James McKenna, 77, a di- 
rector of Stanley Works, New 
Britain, Conn., and general 
manager, H. L. Judd Co., 
died Sept. 4 in Grace New 
Haven Hospital, after a short 
illness. 


Richard Samuel Reynolds 


Richard Samuel Reynolds, 
73, chairman of the board 
of Reynolds Metals Co. since 
1948, died on July 29 of a 
heart attack, at his home in 
Richmond, Va. 


Reginald T. Mitchell 


Reginald T. Mitchell, 72, 
builders’ hardware special- 
ist, died Aug. 6, at his home, 
Washington, D. C. 

Before retiring he worked 
for Yale & Towne Mfg. Co. 
He was manager of contract 
builders’ hardware sales. 


C. A. Templeton 


C. A. Templeton, 84, ex- 
governor of Connecticut and 
a former hardwareman, died 
recently. Mr. Templeton 
worked as a youth in F. E. 
Field Hardware _ store, 
Waterbury. He later bought 
out this business, with a 
partner, and formed Hotch- 
kiss & Templeton. 


R. William Carr 

R. William Carr, presi. 
dent of Sharon Hardware 
Mfg. Co., Sharon, Pa., died 
July 22, at his home in 
Hubbard, Pa., after an ex 
tended illness. 


Stant F. Simpson 


Stant F. Simpson, of Cor- 
pus Christi Hardware Co.., 
Corpus Christi, Texas, died 
Aug. 1 while covering his 
territory. He had repre 
sented the wholesale com- 
pany for 48 years. 





land Steel Products Co., Chi- 
cago, Ill, for portions of 
California, Arizona, and 
Nevada. He was sales rep- 
resentative, Plywood, Inc., 
Sacramento, Calif. 

Also named, James H. Mc- 
Iver is representative for 
portions of California, Ari- 
zona, and Nevada. He was 
with Electric Machinery 
Mfg. Co., Minneapolis, Minn. 


Simoniz Co. 

Simoniz Co., Chicago, II1., 
has named Don E. Cluck to 
the new post of national 
manager. Mr. Cluck was 
eastern regional manager. 
He is replaced by W. E. 
Rehmann, who was general 
sales manager of Ivano, re- 
cently acquired by Simoniz. 


Black and Decker 

The Black and Decker 
Mfg. Co., of Towson, Md., 
has formed two sales divi- 
sions. 

Albert S. Fehsenfeld, for- 
merly assistant genera! sales 
manager, will head the 
wholesale division. 

Arthur L. Boehm, Pacific 
Coast district sales mana- 
ger, will manage the indus- 
trial—automotive division. 

Mr. Boehm will be re- 
placed by John P. Spain, 
who has been Baltimore 
branch manager. 


HARDWARE 





DeWalt Inc. 

DeWalt Inc., subsidiary of 
American Machine and 
Foundry Co., Lancaster, 
Pa., appoints New York dis- 
trict sales managers. 

Jack W. Mahler’s terri- 
tory is Long Island and 
Brooklyn. Vincent D. 
Marino will cover Manhat- 
tan, the Bronx, and Staten 
Island. 

Mr. Mahler was New 
York branch manager, con- 
tract division of AMF. Mr 
Marino was a field repre- 
sentative for DeWalt. 


©. Ames Co. 

The O. Ames Co., Parkers- 
burg, W. Va., division of Mc- 
Donough Co., has named 
E. B. Thompson manager in 
charge of merchandising ac- 
tivities. He was mid-Atlantic 


division sales manager of 
McGraw Electric Co., at 
Philadelphia, Pa. 
Skil Corp. 

Skil Corp., of Chicago, 


has named Tom Ryan, form- 
er Philadelphia, Pa., branch 
manager to replace Russ Mc- 
Gee who has resigned there. 

Dick Hooker, branch man- 
ager at Des Moines, Iowa, 
replaces Mr. Ryan. Stan 
Morgan, salesman at Des 
Moines, is Mr. Hooker’s re- 
placement. 
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Hl A Photo Ansles A report in pictures of events in the = 


District sales managers of Jacob- 
sen Mfg. Co. get experience with 
new models at a recent sales 
meeting. Three new rotary units 
were unveiled, including a 2]-in. 
push type, and 24 and 32-in 
self-propelled machines 


Members and guests of the Heart 
of America Hardware Club pose 
for a group picture at the club's 
18th annual golf tournament and 
banquet. The affair was held at 


the Hillcrest Country Club. 


Dealers and their families enjoy supper as guests of Harper-MeclIntire Co., wholesalers of Ottumwa, 
were attending the two-day Merchandise Fair sponsored by the wholesaler 


- Grware Vi \amme ~S 


lowa. The dealers 
More than 525 guests attended the suppe: 


\% 


‘ 
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With hole-in-top for With plastic nozzle 
metal nozzle guns supplied for other guns 


A plastic nozzle supplied with each cartridge of 
non-hardening, non-staining CALBAR Caulk 
makes it adaptable to every type gun on 

the market. Compare . . . super-elastic CALBAR 
Caulk is a quality product! Ask your jobber 
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CALBAR PAINT & VARNISH CO. 


Our 35th Year. . - @s the nation's leading caulk line! 
2612-26 N. Martha Street, Phila. 25, Pa. 



































NOW! NEW LOW PRICE on 
FLEXO-SPACE Self-Service Island 




















ANNOUNCING 
our new low prices 
on FLEXO - SPACE 
Self - Service  Is- 
lands. Here is your 
opportunity to fo! 
low the trend of 
thousands of ag 
gressive merchants 
like yourself and 
modernize your 
store with Self- 
Service fixtures 
Do it with FLEXO- 
SPACE at a saving 
of 50% over com- 
petitive Islands 
FLEXO-SPACE gives you Self-Service, Mass Display and 
300% more Selling Space than one flat-type counter. Yes, 
in only 12% Sq. Ft. of floor area you get 50 Sa. Ft. of 
selling space. Raise or lower the middle shelves every 2” 
within 15 adjustments. FLEXO-SPACE is a complete 
Island! Your customers shop on 4 sides from 5 large 
Self-Service shelves. The time-saving and money-making 
advantages of FLEXO-SPACE have been “Tested and 
Proved” by thousands of retail merchants. New amaz- 
ingly low prices on FLEXO-SPACE at almost 50% less 
than you expect to pay. Without obligation write for FREE 
catalog on FLEXO-SPACE and other Self-Service fixtures 
Do it now — Today' 
















































































































































































Mirs. write for special extra low prices 


ADD SALES COMPANY 


825 York Street Manitowoc, Wisconsin 
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FRANK B. JOHNSON, 
a partner in Frank & For- 
rest Johnson, Oklahoma 
City manufacturers’ rep- 
resentatives, started in 
his father’s retail hard- 
ware store on May 2, 
1902, as a clerk. Mr. John- 
son traveled for Michigan 
Stove Co., Detroit, in 1906 
and 1907: Norvell-Shap- 





leigh Hardware Co., St. 
Louis, 1908 to 1912; Van 
Camp Hardware & Iron 
Co.. Indianapolis, 1913 to 1917. In 1918 he moved 
to Oklahoma and _ represented the Robeson- 
Rochester Corp., of Rochester, N. Y., for 15 years 
He became a manufacturers representative in 
1933 in Oklahoma. Texas, Arkansas, Louisiana, 
western Tennessee and Mississippi selling to the 
wholesale hardware trade. His business associate 
is his son. Forrest. Late last vear Mr. Johnson, 
who has two sons and three grandsons, observed 
his 50th wedding anniversary. A member of the 
Texas Hardware Boosters Club, he is also active 
in the Knights of Pythias and al! branches of the 
Masonic Order and the Shrine. As to hobbies, 
Mr. Johnson simply lists golf. 


Sand Used For Display Prop 

Sand on an ocean beach is usual in Melbourne, 
Fla., so A. J. Horne, owner of Huggins Supply Co., 
utilizes beach sand for a display prop in windows 
several times a year. A recent display featured 
electric housewares and other gift items 
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lhe Bost Wasy te Soll 
Mire ts te Use 


HELLER 


STORE 


FIXTURES 


W. C. HELLER anv CO. 
MONTPELIER, OHIO 
Send For Free Catalog SH 
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Indoor Gardens Mean 


Year “Round Profits! 
Cash in with this specially 
formulated "indoor" bomb 










IN bate)! i 
African | 
Violet ann 


ee 
and House Plent INSECT BOMB = @ 4 


o 
: 
. I 
-£ 


: Pane 
— 


very grower 
plants needs this non-in 
speci ally 


‘ ‘ [ sight trom 


Year-Round Seller! 
Stock and Display Now! 


By CKCN) 

Rubber P 
BOYLE-MIDWAY Inc. 
Garden Insecticide Div 


22 East 40th S?#.. 
New York 16, N.Y 

















TOOLS 








ei wl ial: WOOD SHOVEL & TOOL CO., PIQUA, OHIO 








Changes New products and new trade names are constantly being added to the listings for 


the next Directory Number of HARDWARE AGE : Therefore, if you do not 


find in the current issue of the Directory Number the product you are in- 


write to the Who Makes It” 


terested in, 


Editor. He'll be glad to serve you 


HARDWARE AGE | 


Chestnut & 56th Sts.. 
Phila. 39. Pa 















€ >> SELL SMITH-GATES 
—=s ELECTRIC ~~ 


‘LINE: O:HEAT 


) > Ge) 4 3 


a3. $2.45 
6. $2.95 
12 ff. $3.95 
20 ff. $4.45 
ae 2} 
60. $9.45 







Tle) ml -wuim@When You Sell The Best! 


Backed By 


Line-O-Heat is the heating tape you can National 


sell with confidence as well as profit. 
Toughest and best. Can be abused and still 
used to prevent freeze-up of water pipes, 
pumps, roof valleys, eaves, house gutters. 
Keeps water running even at —50°. Easy to 
use. Shockproof, fireproof, waterproof. 


Advertising 
and 


FREE 


Dealer Aids. 


¢ Wr 


come 2 weer 


Ss: 


Line-O-Heat dealers are given a full range 
of dealer aids in addition to national ad- 
vertising leaflets, mats, window streamers 
and die-cut easel display pieces like this 


ASK YOUR JOBBER OR WRITE... 


SMITH-GATES <~ 


DEPT. 166 PLAINVILLE, CONN. 
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Westinghouse Abandons 
Fair Trade Pricing 
(Continued from page 14) 


purpose of strengthening our posi- 
tion in the housewares field. We in- 
tend to follow a policy of distribut- 
ing our products through distribu- 
tors who will aggressively promote 
the sale of Westinghouse house- 
wares.” 

Electric housewares included in 
the announcement are: Roaster- 
Oven, Fry Pan, Cook-N-Fryer. 
toaster, mixers, coffeemaker, Grill- 
N-Waffler, irons, hot plate, rotis- 
serie and heating pads. Automatic 
bed coverings include three deluxe 
automatic blankets, three standard 
automatic blankets, and an auto- 
matic sheet. 

The action by Westinghouse was 
not followed by other fair trade 
manufacturers up to press time. 

Spokesmen for General Electric, 
and Sunbeam said they had no plans 
for following Westinghouse. 

General Electric pointed out that 
in 1954 it spent $500,000 for en- 
forcing its fair trade contracts and 
expects to spend $750,000 this year. 

A gain of 27 pct in GE sales in 
the first six months of this year is 
attributed by GE officials to the 
effectiveness of its fair trade pro- 
gram. 


50°% Gain Is Goal For 
Johnston Power Motors 


A 50 pct increase in sales for the 
fiscal year, based on a 40 pct sales 
increase in the first 11 months of 
this year, is the goal of the Johnston 
Lawn Mower Corp., Brookhaven, 
Miss., according to Einar A. Jacob- 
sen, executive vice-president. 

The sharply increased sales fig- 
ures for the 1956 season, beginning 
Sept. 1, was announced at Johns- 
ton’s annual meeting of district 
sales managers held recently at 
Racine, Wis., home of Jacobsen Mfg. 
Co., parent company of Johnston. 
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The current increase in sales, and 
the company’s several new power 
lawn mowers for consumers to be 
launched in the firm’s most inten- 
sive advertising and promotion 
campaign in its history, are the 
reasons given for the estimated in- 
crease. 


Price Index Advances 


The government’s wholesale price 
index rose by 0.1 percent in the 
week ended Aug. 16. This brought 
the index to 110.3, based on the 
1947-49 figure of 100. 








Janney Issues Autumn 
Value Days Broadsides 


Janney, Semple, Hill & Co., Min- 
neapolis, hardware wholesaler, has 
prepared a four-page, full color Fall 
Value Days Sale broadside featur- 
ing Bell Ringer Values for Septem- 
ber and October mailings with deal- 
er imprint. 

The campaign will tie-in with a 
complete assortment of newspaper 
and radio advertising to support 
the sale. 

Ample supplies of store display 
material will also be provided for 
the sale featuring housewares, 
plumbing supplies and other do-it- 
yourself items, with some numbers 
at special prices. 


Cotter Book Offered 
To Other Dealers 

A 16-page Family Gift Book, 8% 
x 11 in rotogravure, has been de- 
veloped by Cotter & Co., Chicago, 
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Consumer Mailers 


New Wholesalers’ Aids for Dealers’ Use 


Department Store Sales 
Increase 6 Percent 


Department store sales for the 
week ended Aug. 20 ran 6 pct ahead 
of the like 1954 week, reports the 
Federal Reserve Board. 

This marked the 17th straight 
week that store sales were above 
last year’s figures. 

The 13 pct decline posted by the 
Boston district reflects results of 
the recent New England flood. 


« w ks Jas 


One Wk Ended Ended 
Aug. 20 Aug. Po Aug 20 Aug. 20 
Boston 13 . —— “ 
New York I , ; 0 
Philadelphia + 6 0 + 4 . 
Cleveland + 9 + 7 +10 1 
ichmon + 8 = + 6 : 
Atlanta +14 +i11* +13 10 
Chicago » 9 + § 
St. Louis + 6 + 3 +12 ¢ 
Minneapolis 2 Se & + | , 
Kansas City 4 + 4 +11 + 9 
Dallas +17 + 8 +11 1 
San Francisco + 6 + §* + 6 
U. 8. Total + 6 + 3 + 7 6 


*Revised 


J. C. Penney Co. reports sales in 
the first six months climbed to a 
record $492 million, a gain of 8 
percent over the $454 million for 
the same period last year. 








for distribution by their dealers to 
consumers. This catalog will also be 
available for the first time to deal- 
ers who are not members of Cotter 
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& Co. and who are outside the com- 
pany’s regular trading area. 
The catalog features a variety of 
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for Samples 


Stain Resistant © Non-Loosening 
Siding 
Spiral Flooring 


Underlayment 


Lead Head 


Roofing 
Orywall 


GST. i184 


W. H. MAZE COMPANY 


PERU 5, ILLINOIS 


“Producers of better nails 
for the better application 
of roofing, siding, and trim.” 








DON’T MISS 


this 


EASY-TO-SELL 
MONEY ~4 
MAKER 


IN THE GARDEN EQUIPMENT FIELD 


RED HEAD 


ELECTRIC LAWN TRIMMER 


Catching on fost—after only one season on the 
morket-—-RED HEAD Trimmers ore easy to stock, 
easy to dispicy, easy to sel/. Nationally advertised, 
fop quality 
imghouse motor, 


8 






aluminum construction, powerful W est- 
and priced at only $19.95 retail, 
providing a generous mork-up. A useful, lobor- 
soving power garden too! that every home-owner 
con offord—and that every home-owner con use! 
Excellent for Christmas “Gift for Dad” promotion, 
too—osk about our Christmas promotion pions! 


BE SURE TO SEE IT AT 


THE HARDWARE SHOW | 


BOOTH S-349 


RET) Pe FAD Write TODAY for full details 


The CINCINNATI 
Fst hu 









VENTILATING Ce. 
302-306 Modison Ave., 


“j 353 
f Cevington, Ky. 








| hardware and housewares items, in- 
cluding power tools, electric clocks, | 
_ housewares, Christmas tree lights 

_ and other gift items. The covers and | 
in full | 
color. A store and window trim kit | 





| Rose, Kimball & Baxter. 


| been 


ee 


several inside pages are 


is also available. 


3 Wholesalers Issue 
Christmas Circular 

A four-page consumer circular in 
color, “Holiday Sale Days,” has 
been prepared by Cosgrave & Asso- 
ciates, Millburn, N. J. Designed to 
build holiday traffic, this tabloid- 


| size circular features approximately 


35 different tool, housewares, sport- 
ing goods and electric specialties 
items for Christmas promotion. In- 
cluded is a special value coupon 
item. The circular, a store display 
kit and newspaper mats is being 


| offered to retailers by M. S. Young 


& Company, Allentown, Pa.; P. A. 
& S. Small Co., Inc., York, Pa.: 
Inc., El- 
mira, N. Y. It is also available from 
Cosgrave & Associates to other 
wholesalers in non-competing terri- 
tories. 


Toastmaster in Actions 
Under Fair Trade Laws 
Court actions for permanent in- 
New York. New 
Jersey and Wisconsin retailers have 
taken by Toastmaster Prod- 
ucts Division, McGraw Electric Co., 
Elgin, Ill., in its campaign for fair 


junctions against 


| trade law enforcement. 


a 


Complaints have been filed in New 
York Superior Court against Two 
Guys from Harrison, Inc., White 
Plains, and Eugene Trevor, presi- 
dent of the firm, as co-defendant; 
against Marscott International, Inc.., 
of New York City, and Edward 
Shindler, its president, co-de- 
fendant and against Arthur Gold- 
stein, doing business as Discomart, 


as 


| New York City. 


Complaint was filed in Superio1 


Court of New Jersey against Queens 
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| aski. 


Department Store, Hoboken, and 
Samuel Meltzer, president of the 
firm. 

Toastmaster also has filed court 
actions in Milwaukee County Cir- 
cuit Court against South Side Sales 
Co., Milwaukee, and Stanley Mor- 
doing business as Moraski 
tadio & Appliance, Milwaukee 











ALUMINUM 


HARDWARE 


RUST-PROOF 
in BRASS, BRONZE or 
ALUMINUM FINISHES 









AL3051 
SASH 
FASTENER 


* AL3100 SASH LIFT 


AL6660 
COAT AND 
HAT HOOK 

‘@ 


AL 6800 
HAND RAIL 
BRACKETS 





Protect your reputation as a supplier 
of builders’ hardware with reliable 
rust-proof aluminum heardwere by 
SAFE... since 1849. 

Urder from your jobber. 











LANCASTER, PA. 





= ond HARDWARE CO. 















Promotions 


Manufacturers’ New Merchandising Plans 


Syncro Announces 
Advertising Program 


A greatly increased national ad- 
vertising program has been an- 
nounced by Syncro Corp., Oxford, 
Mich. The program includes four 
color page inserts in Popular Sci- 
ence and Popular Mechanics plus 
a four color page in Better Homes 
& Gardens. 

An additional series of half-page 
colored ads will also appear this 
fall in the magazine mentioned 
above plus Mechanix Illustrated, 
Homecraft and Home Owner, Home 
Craftsman. 

Syncro’s advertising will be 
keyed to the slogan, “Don’t Buy 
Trouble—Buy Syncro.” 

The firm will also provide self- 
service 
sales. 


packaging to aid dealer 


Lawn Seed Firm Plans 
National Promotion 

L. Teweles Seed Co., 222 S. Third 
St., Milwaukee, has announced that 
the lawn grass division will feature 
its Earth Carpet brand in national 
advertising to promote sales 
through wholesalers to hardware 
dealers. 

For most of its 90 years of op- 
eration the firm has concentrated 
distributien in a five-state area. 

Earth Carpet will be sold by resi- 
dent manufacturers’ agents. 


Cooperative Ads Tie in 
With Homko Promotion 


An extensive newspaper adver- 
tising campaign in key cities will 
feature Homko power lawn mowers 
made by Western Tool & Stamping 
Co., Des Moines, Iowa. 

Ads will list dealer names and 
addresses. National consumer pub- 
lication ads will be used as part of 
the campaign. Direct responses to 
the ads will be channeled through 
wholesalers to their local dealers. 

A cooperative advertising pro- 
gram at the local level will tie in 
with the national promotion, with 
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allowances for cooperative adver- 
tising to be used for newspaper, 
radio and TV messages. Sales liter- 
ature, television films and records 
for radio use will be provided un- 
der an allowance plan. 

Last year’s demonstration plan 
will be repeated. Dealers may buy 
two demonstrators from among a 
selection of seven models at greatlv 
reduced prices. 

Sales promotional literature and 
other materials include advertised 
in Life tags, ad blow-ups, counter 
ecards, envelope stuffers, window 
streamers and Homko decals for 
window use. 


U. S. Steel Promotion 
Of Major Appliances 

By direct mail and personal pres- 
entations, U. S. Steel Corp. will 
begin its second’ industry-wide 
Christmas promotion of major ap- 
pliances in mid-November. 

The six week campaign will use 
the slogan, “Make It a White 
Christmas—Give Her A Major Ap- 
pliance.” 

Consumer advertising is sched- 
uled in 238 newspapers, 4-color 
spreads in two national magazines 
and five commercials on the CBS- 
TV network. 

One of the principal features of 
this year’s promotion is the dis- 
tribution to every daily and weekly 
newspaper in the country of a 12- 
page supplement to facilitate the 
sale of Christmas appliance ad- 
vertising. 


Silex Co. Launches 
Blendette Promotion 


Chicago Electric Div., Silex Co., 
is launching the biggest single pro- 
motion in its history to introduce 
the new line of Silex-Handyhot 
blendettes in pastel colors. 

Using a Carnival of Color theme, 
the company will offer 707 prizes 
in a $20,000 Sweepstakes contest. 

Full color pages in several con- 
sumer magazines will highlight the 
promotion throughout the contest 


period. An ad in American Weekly 
will list dealer names. 

Dealers will be supplied with kits 
of promotional materia! built 
around a full-color, three-dimen- 
sional display. Holding Blendettes 
in four colors, the display also 
serves as a depository for entry 


blanks and is featured in color in 
all national advertising. 

TV and radio combined with loca! 
newspaper ads will support the pro- 
motion in specific markets. 


Sylvania to Advertise 
New Incandescent Bulb 


To publicize its new Softlight 
incandescent light bulb, Sylvania 
Electric Products, Inc., Salem, 
Mass., has planned an intensive 
advertising program, relying heav- 
ily on newspapers and 
trated on 49 key markets. 


concen- 


Four color pages will be run in 
This Week and other Sunday sup- 
plements during the fall. In addi- 
tion, 1,000-line black and white ads 
are planned for newspapers. 

Supplementing this coverage, a 
series of television commercials 
will carry the message on Syl- 
vania’s Beat the Clock 
CBS-TV. 

In addition, a large assortment 
of point-of-sale materials and 
other selling aids will be available 
for dealers. 


show on 


GE Telechron Clocks 
Offered in Fall Sale 


General Electric-Telechron elec- 
tric clocks will be offered in a fal! 
sale starting Sept. 15. 

The sale will feature moderately 
priced models at substantial reduc- 
tions. Recommended retail price 
for the Little Tel will be $4.89 as 
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compared to the former $6.50; for 
the Caller the price will be reduced 
to $5.29 from for Telmaid 
the price will be $5.29 as compared 
to the fermer $6.95: and Navigator 
will be reduced to $6.29 from $8.95. 

The sale will be advertised on 
Dave Garroway’s Today, NBC-TV 
show and will last as long as sup- 
plies are on hand to back the pro- 
motion. 


$6.98: 


Magazines, Supplements 
For O-Cedar Promotions 
Advertising in women’s maga- 
zines and Sunday supplements will 
premote this fall the expanded line 


of O-Cedar nylon dust mops and 
sponge mep group. 
The new pink version of the 


nylon mops will be featured in Oc- 
and November issues of Mc- 

Better Homes & Gardens, 
Ladies Home Household, 
Modern Romances, Redbook. 
True Farm 


Town Journal and American Home. 


teber 
Call's, 
Journal, 
Sun- 
set. Story, Journal, 

The sponge mop program, keyed 
to a free $1.79 nvlon dust mit offer 
with the purchase of a sponge mop, 
will be promoted in Sunday supple- 
Th is W e¢ 4 
Weekly and Parade dur- 
ing September, October and No- 
vember. Ads be run also in 
UcCall's. Better Homes & Gardens. 
Redbook, 
True Story and Modern Romances. 


ments insertions in 


American 
W il] 
Sunset. 


Farm Journal. 


Santa Claus Cutouts for 


srilliant glowing colors, fine at- 
tention to detail and a symbol of 
the Santa really looks 
found in the eight different 
out the giant 
Nick (for 
door or outdoor use) produced by 
Continenta! 


way are 
cut- 
R-ft. 


in- 


sizes and 


weatherproof St. 
Lithographers, Inc.., 
St. Louis. 

The lithographed display faces 
left and right to fit all home or 
store display needs, and the hand 
is die-cut to hold a sales message 
or greeting. It is constructed of 
heavy board and equipped with a 
sturdy easel. 
available in 
36, 31, 20, 17, 
Suggested 

C-510—18 Santa 


Claus is 


59. 48. 


Santa 
these sizes: 
dealer 


i4 and & in 


@roups are No. 
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Chambers To Promote 
Anniversary Model 
Chambers Ranges, Inc., of In- 
dianapolis, Ind., will celebrate its 
i5th anniversary this fall with a 
full-scale dealer promotion involv- 
ing introduction of a new model 
console range, offer of the 
range at the lowest price in recent 
Chambers history, and offer of a 


new 


special gift to purchasers of the 
new unit. 
Dealer aids will include mats, 


banners, easel cards, and pennants 
for windows and instore displays 
The anniversary model range 
priced at $399.95 with a $100 trad 
in allowance on an old range. Eac! 
purchaser will be 
dinnerware set. 


given a 76-pie 


2 Folders For Dealers 

On Plastic Surfacing 
Consoweld Corp., Wisconsin Rap- 

Wis., offers folders for 

dealer and distributor use featur- 


ids, two 
ing the company’s complete line of 
decorative plastic surfacing with 
full-color reproduction of all pat- 

rns. 

One emphasizes the slogan, “Con- 
and save,” 

10, the 
for on-the- 


soweld-it-vourself 
highlighting 
1/10-in. thick 
job and wall applications. The other 
stresses the ‘“have-it-done” ap- 
proach. 


Consoweld 


laminate 


Store Decoration, Resale 


Claus assortment Includes 9 8-in., 
4 14-in., 3 17-in., 1 
1 48-in. No. C-51l1—includes 2 
18-in. Santas. No. C-512—6 Santa 
Includes 1 48- 
20-in., |] 


3l-in., and 


assortment. 
j$l-in.. 1 


2 &-1n. 


Claus 
in., | 17-in., and 
other 
directly 


Package assortments or 


orders may be placed 
with Continental Lithographers. 
Inc., 9th & Walnut Sts., St. Louis 

Sample retail prices for Santas 
are: $3.00 for the 48-in.: $2.00 for 
3l-in.; $1.50 l\7-in.; 89¢ for 
14-in.; and for 8-in. Price 
dealers for $9.00: for 
C-511, $4.00; and C-512, $6.00. 
Mark-up is approximately 40 


for 
He 


(°-510 is 


pet 
on all sizes except 
or 


50 pet more. 









1955 


i8-in.. which is 









Sell them 
to the 
“do-it- 
yourself” 
buyer 


- Keep 
clothes neat. 


eAdjustable 


ie. fit ony 


. le 
space — four 
sizes, 18° to!28 


@ Easy to install 
— only four screws 
@ Sell 
display them! 


on sight — 

e Made strong— 
ends permanently at- 
tached—no welds to 
breok 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 





CLOSET HANGER BARS 
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Better PIPE TOOLS 


CHAIN TONGS 


“Reversible,” “Standard” and “Ideal” types, 
in all sizes. Jaws are drop forged from spe- 
celal steel, are carefully milled, heat treated, 
hardened and tested. The Handles are forged 
spring steel. The Chains are proof+ested te 
2/3 eatalog strength (1,200 Ib. te 40,000 Ib.). 
“Reversible” Jaws give double jaw life. 
“Standard” Jaws have extra bearing on the 
handle and forged-in chain guides. The 

“Ideal” Tongs have V Shaped 
a teeth for « sure grip on irregu- 
lar shaper—fittings, otc. 


Wrete for 
seaaiasiatal 


ARMSTRONG BROS. TOOL CO. 


‘The Teel Heider Peoepie’ 


~~ W ARMSTRONG AVENUE + CHICAGO 30. LL. 





| drill 


_jointer combination and 








His Hardware Age 


Ad, Brought Results— 


“As a Manufacturers’ Representative, 
getting the HARDWARE AGE is oa 
necessity, especially in view of the fact 
that | have secured several desirable 
lines through the Advertisement | 
placed in the AGE in January. With 
best wishes for your continued success.” 
Sincerely yours, 





A Satisfied Advertiser 





FLEXIBLE 
SUPPLY 
PIPES 


for 


Lavatory, Sink and Closet 


PITTSBURGH NIPPLE WORKS. Inc. 
1455 Spring Garden Ave., Pittsburgh 12, Ae 
H 














STAINLESS STEEL 


FASTENMINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


° ghost Weted Surese . ——ylg 4 ® Cap Screws 
et Reree Woed Serews Washers, ete. 
p Class 3 AN Driltes F ilitster cae 

Prewet delewerses om email! or love quantities. 
Write for eomnet> te dec -atelag 
)\ Sram STAINLESS SCREW CO. 

Gump ‘elephone: Little Falls 4-2300 

Gomme 649 Union Bivd.. Paterson 2, N. j. 


New York ‘phone: Wiseonsin 7-904! 





Pian Fall Promotion 
on Delta Power Tools 


Delta Power Tools made by 
Rockwell Mfg. Co., will be pro- 
moted in consumer and industrial 
publications advertising with the 
theme, “Make up your own mind 
about the power tools best for 
you.” Stressed in consumer ads 


_will be the Deltashop Tool at a 
| time selling plan. 


Publications to 
be used including Saturday Eve- 
ning Post, Better Homes & Gar- 
dens, Homecraft & Home Owner, 
Popular Mechanics, Popular 
Science, and Home Craftsman. 

All basic Homecraft tools will 
be illustrated and described in the 
ads—tilting arbor saw, jointer, 
press, bench grinder, band 
saw, scroll saw, wood lathe, saw- 
shaper. 
Dealers will receive point-of-sale 
materials to tie-in with the cam- 
paign. 

Consumer ads will include a 
coupon offering a new tabloid-size 
Homecraft cata’ce designed 
around the new theme, a Delta 
catalog, and the name of the near- 
est Delta dealer. 


TV Ad Campaign Details 
Announced by Ideal Toy 


Details of its $375,000 TV cam- 


paign have been announced by the 


Ideal Toy Corp., New York. 
Among the programs Ideal will 


| sponsor are Jack Barry’s Winky- 
| Dink program on CBS; Romper 
,| Room and Macy’s public service 
| parade on Thanksgiving Day on 


NBC. Ideal has also lined up spot 
announcements or regular give- 
away prize demonstrations on sev- 
eral other TV shows. 

To aid ietailers, the firm has 


| produced a TV timetable promo- 


tion kit to show local dealers how 


_to tie-in point-of-sales ads with 


the Ideal toys being shown in their 
area each week. 


Daisy Advertising Program 
To Feature Air Rifles 


Daisy Mfg. Co., Plymouth, Mich., 
has announced an intensive na- 
tional advertising campaign in 
magazines, October through De- 
cember. 

Air rifle advertising will feature 


the Daisy pump gun and Red 
Ryder carbine in four color page 
inserts. Each air rifle ad also of- 
fers a Davy Crockett arrowhead, 
a picture of Fess Parker as Davy 
Crockett in Walt Disney’s “King of 
the Wild Frontier” with each 25¢ 
purchase of the firm’s new 128- 
page gunbook. 

The advertising campaign will 
also promote Daisy super play 
rifles, play guns, gun and holster 
sets, canteens and powder horns. 


Waring Mixors in 
Special Promotions 


Special promotional matter, in 
cluding dealer postcards, are part 
of a fall effort to increase sales of 
the new portable Waring RM-2 
Mixor. 

Waring is staging a Weeki, 
Giveaway Sweepstakes to aid deal- 
ers in building store traffic and 
Mixor sales. Every store custome: 
who watches a two-minute demon- 
stration of the new Mixor gets a 
free set of four measuring spoons 
and a post-paid return postcard 
entitling her to enter the weekly 
national drawing for five free 
Durabilt Travel Irons. The week- 
ly drawings for the five irons be- 
gin Oct. 1 and run through Dec. 15 

Sales kit material for the promo- 
tion includes window streamers fo: 
the free spoons and the weekly 
contest, four-color stuffers, and an 
illustrated Mixor folder, plus 
newspaper advertising mats and 
radio and television scripts for 
local dealers’ use. In addition 
there will be a heavy advertising 
schedule in women’s magazines. 
including Good Housekeeping, Bet- 
ter Homes and Gardens, and M-- 
Calls. 


Colored Aluminum Paint 


Three colors of paint containing 
aluminum pigments, blue, green 
and gold, have been produced by 
Gilmore & Nolan, Inc., Los Angeles 
Originally made to meet the needs 
of a public utility company, the 
paint can be sprayed on large areas 
and in hard-to-reach places. It may 
also be brushed on when Gilmore 
Nolan Flowzol Solvent is used as a 
thinner. 
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Heavy Promotion Set 
For Weather Stripping 


More than 2400 advertisements 
will be run in local newspapers 
across the country in November, 
December and January by Bridge- 
port Inner-Seal rubber weather 
stripping, to back hardware dealers 
at the local level. 

Local cold spells will time the 
campaign. Ads will be released in 
each geographical area on the basis 
of weather predictions. 

Bridgeport Fabrics, Inc., is using 
the theme, “Advertise When the 
Temperature Drops,” as the basis 
for its extensive promotional effort. 


Special Fall Deal 
For Pyrex Dealers 


Every dealer who purchases 10 
or more cases of Pyrex dinnerware 
during September and October 
will be given a dinnerware display 
rack without charge as part of a 
forthcoming Corning Glass Works 
dinnerware promotion. 

There will also be a special con- 
sumer premium offer for every 


customer who buys a set of Pyrex 
dinnerware. A purchaser can ob- 
tain a $2.50 cookbook, “Pyrex 
Prize Recipes,” by sending 10¢ 
and a proof-of-purchase sales slip. 
Corning Glass Works will guar- 
antee all dinnerware purchased 
during the campaign period to pro- 
mote the fact that Pyrex dinner- 
ware is strong, inexpensive and at- 
tractive. Any unsatisfied pur- 
chaser may return the dinnerware 
at any time within 30 days. 
Consumer advertising, to stress 
the durability of the line, in addi- 
tion to the guarantee and the 
eookbook offer, will appear in Life 
magazine and 335 newspapers. 


Marlowe Chemical Pushes 
New Home Extinguisher 


With an initial promotional bud- 
get of more than $750,000, an ex- 
tensive advertising promotion for 
the introduction of Fire Chief, a 
new home unit fire extinguisher, 
has been announced by the Marlowe 
Chemical Company, New York. 





HARDWARE HUMOR 
By Hardware Age 
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“Johnson! Get up here and wait on the trade.” 
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‘Gas Range 


Soom 
‘Connectors 


Easily Installed 
Leak-Proof 


SUPERSEAL Gas Range Connectors 
are available in six different assemblies, 
but only one top quality grade, certified 
and approved by the American Gas 
Association and Underwriters’ Labora- 
tories, Inc. The tubing is %-inch O.D. 
aluminum, with a wall thickness of .049 
inch. Fittings are of malleable iron, cad- 
mium plated. Available in 12 to 60-inch 
lengths, with 44-inch pipe thread as 
standard. Special 14-inch pipe thread 
can be supplied in the straight male or 
female adaptors. Over 400 U. S. distribu- 
tors. Insist on SUPERSEAL. 


“Every Superseal Fitting is a union in itself” 


C iuppentied, 


COLUMBIA MALLEABLE 
CASTINGS CORPORATION 


* 
— aw - 
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CLASSIFIED ADVERTISING RATES 
Help Wanted, Accounts Wanted BOXED DISPLAY AD RATES NOTE: Samples of merchandise, literature, 


Business O ortunities e catalog, etc., will not be forwarded to box 
Representatives Wented, aie. $8.00 per column inch number advertisers uniess accompanied by 


Set solid, maximum 50 words $5.00 5°, discount allowed for 4 or more con- sufficient postage for remailing. 
Each additional word : secutive insertions of Boxed Display Ads. No ogency commission allowed 


Cuts or special borders not cecopted. HARDWARE AGE is published every other 
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REPRESENTATIVES WANTED 


Manufacturers of lawn and garden acces 
SALESMEN WANTED sories ‘ xpanding for 1056 to have compiet 
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Representatives Wanted x 


Accounts Wanted 
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Accounts Wanted 








WANTED 


Manute ' DR IPLESS 
PAINTS PAINT SPECIALTIES f 
ent Opt tunity 1? make ktra morey with 


NATIONAL PAINT SPECIALTY CO. 
Box 1761, Cleveland, Ohio 
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Manufacturers Representative 











Calling on all classes of jobbers in 
Western Pennsylvania past 15 vears. 
Can handle one or two top lines. 
Address Bex 92. care of HARDWARE AGE 
Chestnut & 56th Sts.. Philadelphia 39, Pa 
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MANUFACTURERS’ AGENT 


Calling on wholesale hardware and 
appliance trade in southeast seeking 
additiona! lines. 


G. J. CHINSLEY SALES CO. 
2001 S$. W. Third Avenue, Miemi 34, Florida 











ESTABLISHED SALES REPRESENTATIVE ORGANIZA- 
TION DESIRES garden or hard 


accitiona: tine of 


|| ware items. Concentrated cove rage Dy four men 
|} in tilimois. 'ndiana, Wisconsin and Minnesota to 
nr cvr n r a 
aii Nardware, garden, industrial and chain distribu 
; 


on. Aliso do cealer detail work 


Address Box 839, care of HARDWARE AGE 














MANUFACTURERS ATTENTION 


Are you seeking top representation in the Heart of 
America area? We are a newly established company 
with fully qualified salesmen and the ability te 
expand. We are tooking for a limited sumber of 


Write teday 


W. H. WELLS CO 


Manufacturers Representatives 


good fast moving lines 
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SCREW ANCHORS 


SELF-SELLING 
“BLISTER CARDS’ 


easy way to faaten fix- 
tures to hollow walis De- 
signed for Mr and Mrs. 
Do-It-Yourselfer Diameter 
y” 3/16” “6 shor 
iong sizes 


ana 


Branch Offices in Principal Cities 


—_ > 142 Liberty St., New York 6, MY 


Division of Stor Exponsion Bolt Company 





WALLGRIPS 


| American Grease Stick Co 








Double Advertising Impact 


Special display tickets double 
the impact of your advertising 
program when items featured 
im your ads are identified in 
store and window displays 
Merchandise ticketed “AS 
ADVERTISED” or “SPE 
CIAL” points out the featured 
articles and stops store trafty 
Follow through on all promo 
tions — price-mark 
dise to tie in with 








DISPLAY TICKETS 
MOULDING TICKETS 
SPECIAL SALES CARDS 
BIN TICKETS 








merchan 


your ads 


| 
UNIVERSAL PRICE MARKING SYSTEM 


40! Washington Avenve South « 





Write for samples and price list 











Minneopolis 15, Minnesota 








| Artwire Creations. inc 





HYPONCX 


J9N bimiele) ee 


my itiial 
lt MUNSX 
| 
ELLING, NATIONALLY ADVERTISED 
Now demanded by millions for houseplants, flowers, ve 
socom. Produces vigorous, beautiful growth in all plants quickly. Pays 
aler 334%, profit. Attractively kaged for display. Does not deter- 
lorate, ts ody odorless and SAFE. Dissolves instantly in water for use 

l-oz. makes 6 gallons liquid plant food. 


Your Cost 


tal es, lawns, 


Retails 
l-oz. pkt. 
3-07. can 
7-02. can 
1-ib. can $1.00 

Also packed in 10-Ib., 25-ib.. 50- ib. and 100-ib. drums 

lf your jobber cannot supply you, order direct. 


HYDROPONIC CHEMICAL CO. Copley, Ohio, U.S.A. 


ZUD Qwes RUST & STAINS 


im BATHTUBS * SINKS = tottons of COPPER POTS 
TILE FLOORS « AUTO BUMPERS - METALS 


NATIONALLY ADVERTISED 
In leading consumer publications with 95,500,000 
CIRCULATION covering 45,000 cities, towns and villages. 


oLiFe oSAT. EVE. POST © GOOD HOUSEKEEPING 
eTHIS WEEK AMERICAN WEEKLY. ©BETTER FARMING 
FAMILY CIRCLE © PARENTS’ MAGAZINE © FARM JOURNAL 

+ PARADE © McCALL'S MAGAZINE © AMERICAN HOME 
BETTER LIVING © EVERYWOMAN' oWOMAN'S HomE comp, * PROGRESSIVE FARMER 
HOUSEHOLD SUCCESSFUL FARMING «LADIES Home 1,  * WESTERN FAMILY 
*GRil *TOWN JOURNAL © WEEKLY STAR FARMER * CAPPER 'S FARMER 

* SUNSET «CHRISTIAN SC. MON. © TRUE STORY © CAPPER'S WEEKLY 


TRY IT YOURSELF! * OVER S00 DAILY ond WEEKLY NEWSPAPERS 
SEND FOR FREE SAMPLE STEADY YEAR ‘ROUND REORDER ITEM 


TUD DISTRIBUTORS INC, P.0. BOX 533, FAIR LAWN, WN. J. 





_ Inc., 





RUST 
STAINS 


* LOOK 
* BETTER HOMES S GRONS 
* FAMILY WEEKLY 











Index to Advertisers 





Acme Stee! Co 

Add Scales Co 

American Chain & Cable Co 
Floor Sur Ma. 


ew Co 
g Co 


Ferry Cap & Set Sc: 

Fiske Bros. Refinin 
Lubripicte Div 

Fieischmann Handle Co 

Fietcher Ename! Co. 

Fortune Laboratories, inc. 

| Franklin Metal & Rubber Co 


American 
chine Co 


facing 


American Thermos Bottie Co 


| Ames Co., O 


Anchor Wire Corp 


| Aristo-Mat Co 202 


Armstrong Bros 
Armstrong Co 


Too! Co 196 
The 175 SG 
159 | 


| General Electric Co 
Atlas Asbestos Sales Co 140 | Getty & Co. tac.. H. $ 
Atias Tack Corp 


Geuder, Paeschke & Frey Co 
Gibson Good Tools, inc 

| Gillen Co., Inc., John 

| Globe-Union, inc 

| Goldblatt Tool Co. 

| Gold Seal Div.. Congoieum- 
Nairn, Inc. 


Lamp Div 


Ballonoff Metal Prod Co 
Bennett-Ireland, inc Goodyeor Tire & Rubber Co 
Block & Decker Mfg. Co Inc., Cycle Tire Dept. 

Biack Panther Co Goulds Pumps, Inc. 

Bommer Spring Hinge Co., Inc Greenlee Tool Co. 
Boyle-Midway, Inc Griffin Mfg. Co. 

Brearley Co.. The Griffith Tool Works 

Briddell. Charles D.. Inc Griswold Mfg. Co. 

Bridgeport Fabrics, Inc 
Bridgeport Hdwe. Mfg. Corp 
Bruce Co. E. L. 

Burns Mfq Co. Inc 





H 


Monson Co... Henry L. 
Harvell Mfg. Corp. 
Howkins Co. 

Heller & Co.., w. Cc. 
Hemp & Co. Inc. 
Hindley Mfg. Co. 

Hodell Chain Co. 
Hoffman iron & Stee! Co 
Hoppe, inc., Frank A. 
Huenefeld Co. The 
Hyde Mfg. Co. 
Hydroponic Chem. Co.., 
Hypro Engineering. Inc 


Cc 


Caibor Paint & Varnish Co 
Capito! Mfg. & Supply Co 
Carison & Sullivan, inc 
Chevrolet Motor Div. 
Chicago Roller Skate Co 
Cincinnati Ventilating Co 
Colorado Fuel & Iron Corp 
Columbia Malieable 
Corp 
Columbiena Pump Co 
Congress Drives Div.. Tann Corp 
Corbin Cabinet Lock Di» 
Corning Glass Works 90- 
Crescent Plastics, Inc 











, Inc. 
Castings 


| international Moided 
inc., Structoglias Div. 
international Salt Co., Inc. 
? | trwin Auger Bit Co. The 


ee 


Piastics 


rf 


Deisy Manufacturing Co 
Dearborn Stove Co 


| Domes of Silence 
| du Pont de 


Nemours & Co. Inc 
E. | 

Film Dept., Cellulose Sponces 
Polychemicals Dept 
Div 


Jacobs Mtg. Co 
Jenkins Bros 
Jones & Loaughliin Stee! 


The 


Plastic Corp 
Finishes 


. KHM Co 
Eclipse Lown Mower Co Div Keil Lock Co. Inc 
Buffaio-Eclipse Corp 147 | Kessier Products Co 
Edlund Co iS? | Keuffel & Esser Co 
Elite Sales Corp 60 | Kimble Giess Div 
Estwing Mfg. Co 61-62 Giess Co 


Evons Rule Co 125 Kilean-Strip Co. inc... The 


 Oweas—Iilinois 


88-89 
64 

5) 
201 
1B) 
tél 
4k 


Se 


2? 
32 
123 
12s 
8) 
6? 


70 


63 


172 
S| 
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GIBSON 


Index to Advertisers 3 GRIPPER CLIPS 


Keep Things in Place 





: sds whales: iinet he , Bright nickel finish * Need no adjusting 
Remington Arms Co., Inc | No jutting points * Retail for 10¢ in East 


Landers, Frary & Clark 4p 
enuzit Home Prods. Co , : 
LaPierre-Sawyer Handle Co., The 40 | Rocinite Sales Corp Double spring for greater holding power 
.G -B iv r ; . . os J . 
a : Outboard Marine | Rich-Troy Mfg. Co Large size grips 34” to 114” diameter 
9 ° 131 Rocket Devices Corp Div. Star 


Lockwood Hdwe. Mfg. Co 9 Expansion Bolt Co 0 Small size grips ly uy to ie” diameter 
Lubriplate Div. Fiske Bros. Re- Rockwood Mfg. Co 


fin Rule: Co ~~ barman | GIBSON GOOD TOOLS, INC, SIDNEY 3, WN. Y. 


? 
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M Safe Padiock & Hardwore Co You Make News 


M & D Display Co Salli Mountain Co 
Marshalitown Trowel Co. Samson Cordage Works 


What you do is news to thousands of other 
Savage Arms Corp.. 


oe mains & Stove Co..... ocean Tie hardware dealers who read HARDWARE AGE. 
aster oc , 


Rerssclay wt ~<a aaa om —_ - " They’re interested in knowing of your plans 
aron crew o 
Maze Co., W. H meee oda cig to remodel, of new partners, stores sold or 


ain a | Shuford Mills, Inc. ']| bought, anniversaries, etc. 

Michigan Peat, Inc. boo tig | Write us a short note about any of your 

srr ny ~- Robert E | Smith-Getes Corp activities you feel would be of interest to 

Mouli Mfg. Corp | Southington Hdwe. Mfg. Co others who read the News of the Trade regu- 

Myers & Bro. Co., F. E I sorcunge teeming ae larly in HA. Don’t worry about style. Just 
| Star Stainless Screw Co give us the facts briefly ; we'll do the rest. Ad- 
| Swing-A-Way Mfg. Co dress your note to the Editor, HARDWARE AGE, 


| Sylvania Electric Prods 


N | Chestnut & 56th Sts., Phila. 39, Pa. 


Notionc! Hordwore Show 
Notional Housewores Mfrs. Assn 


Ar, LE NL. tt le eet. cy eli ge ee LN I AT 














——————————— — = ee ee 
National Mfg. Co , FIN GER GR rp. <r 
New Bedford Cordage Co Temco. inc es 4 | . ee 
Nordah! Mfg. Co. | True Temper Corp : eee 


North & Judd Mfg. Co Tryon Co.. Edw XK 
Not? Mfq Co. Inc 


U 


Oo United States Plywood Corp 


United States Stee! Corp 
Olun Mathieson Chem. Corp American Stee! & Wire Div 


Electrical Div Cyclone Fence Dept 
Roller Skate Div. Storm Seal Div. 
Or Fibre Brush Co Universal Price Marking System “Park” things 





conveniently in the work shop, 
kitchen, garage, laboratory, etc. 
Nationally advertised—display ‘em, you'll sell ‘em! 


| ASK YOUR JOBBER A. |. PLATT CO. 
Pennsyivania Refining Co or WRITE 170 Kenweed Ave., Fairfield, Conn. 


Gumout Div. 


P 








Petersen Mfg. Co 


Pierson industries, inc | : Th S D dg 
Pittsburgh Nipple Works, Inc e torm O er 
Pittsburgh Plate Gloss Co Warwood Too! Co | ORDER THIS REVOLUTIONARY TYPE PORTABLE 
Fibre Glass Div. Washburn Co., The CHARCOAL GRILLE NOW FOR SUREFIRE 
Saninideiien ‘tin | Water Master Co | PROFITABLE WINTER SALES! 
Piontabbs Corp | Werner Co., Inc., R. O Sells in Winter because it's designed for IN 
Plott & Co. Arthur | Wickwire Bros... Inc i DOOR CHARCOAL GRILLING sits flat in 
, . fireplace with legs folded turpesses a!! 
others for delicious cooking indoors or out 
Sells in Winter because its new. unusual fea 
tures make it an IDEAL CHRISTMAS GIFT 
HERE'S WHY THE STORM DODGER CAN'T BE 
MATCHED FOR DELICIOUS COOKING 
ce! Meats suspend between two ten-gauge steel! firepots, cook 
+ y \. } ng both sides simultaneously, sealing in ivices 
No coels at bottom to catch grease, causing flames and 
QOuickee Prods... Inc burning of food 
Yale & Towne Mig Meaevy geuge ali-stee!l, foids into compact tingle case with 
) Yoder Mfg. Co handie for easy carrying 


CLEVERLY, EXPERTLY DESIGNED - QUALITY BUILT TO LAST 
R HOFFMAN IRON AND STEEL CO. 
Z GRELES + UTILITY BENCHES + WROUGHT IRON LEGS AND 


Roybestos-Manhoatton, inc BRACKETS + REMOVABLE STATION WAGON TRUCK BEDS 
Asbestos Textile Div 30' Zud Distributors. Inc 





Proto Tools Wickwire Spencer Stee! Div 
Pvrene Mig Ce C-0-Two Witt Cornice Co The 
Wood Shove! & Too! Co The 
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UP Sales and Profits oon _IN SEPTEMBER — OCTOBER — NOVEMBER 


in Tinware with Le (x PLANTABBS ADS IN 


nationally advertised a foe 202 suxorv NEWSPAPERS 
MOULI LINE |" plus LIFE, McCALL'S, GOOD HOUSEKEEPING, 


‘. A TRUE STORY, WOMAN'S HOME COMPANION, 
KING SIZE : 


and LADIES' HOME JOURNAL! 
> SALAD MAKER tial * First in sales! Ask your jobber, or order 
bs =)? direct—DEPT. HA? 
SLICES - CHOPS - SHREDS - GRATES 1.00 «(Fle 


* First in advertising! P L A Ne TA B B s 


* First in profit for you! BALTIMORE 1, MD. 


WHAT'S NEW ? 


Turn to pages 153-154 of this 
issue. The Quick Check Card 
y wast p Pte Bhag — Vm — Pcs properly filled out will bring 


-« ss we FESe\ you quickly the details on 
individually pockaged in peraiis $498 < new products that interest 
multi-color display carton / 


| you. 

mm 40: Ul Sas . \ : 
MANUFACTURING CORPO {OZ . — . 
ANUFACTURING CORPORATION... T'S QUICK—IT'S FREE 
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MARSHALLTOWN 
TROWELS | 








WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 
More Sales! 

Greater Volume! Bigger Profits! 


See Your Jobber or Write For Your Nearest Distributor ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 


DOMES or SILENCE “cii:s* | 
OF GLIDES | 
FOR ALL WOOD AND METAL FURNITURE 
RUBBER CUSHIONED REGULAR 
One set on a card Sizes—1] "2 One set on 
12 cards in a box 1%", 1-1/16 
1°, %", & 








Furniture Rest — Pintle Type an a rd 
GC ca - 


1% ac - 
é cares 
+7 , 

















Ask your jobber. if he is not supplied, write 
ROBERT E. MILLER & CO., INC. 
secant iaton On 35 Pearl St.. New York 4, N. Y. aah Oot A Adjustable Tubuia 


Spring Type 
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guarantee 
repeat sales 
with 





® STRONGER —higher tensile strength, no sand 
holes. 


© TAPER TAPPED—all pipe threads tapered to 


ensure leak-proof joints in every installation. 


© PROTECTED—goalvanized fittings zinc plated 


after fabrication for maximum protection of all 
surfaces, including threads. 





CAPITOL 
+ f “ pe 


© CARTONED-—for extra convenience in handling, 
eliminates damage and inventory loss. | ? , 


* ALL CAPITOL FITTINGS MEET FEDERAL 
SPECIFICATIONS 





CAPITOL 


150 Am Ganoess 








"A 


VILLA 
(AUNNUAH 





id 





- 





FAMOUS 
A BOSS dealer is sure of sales because 
there’s a BOSS Kerosene Range or Stove BLU-HOT 


to suit every family. From sparkling porce- BURNER 
lain enamel glass door table-top Ranges to 
| theapet FAST « CLEAN 


smaller Cook Stoves. BOSS offers modern 


styling and carefree cooking at budget- ECONOMICAL 


balancing prices. 


ROOM HEATERS Modern BOSS Ranges and Stoves cook 


better—look better—are better in every 


ea a " feature-packed detail of construction 
| 


Be sure of sales... positive of profits with 
BOSS .. . the fastest-selling, most com- 
plete line in Kerosene cooking and heat- 
| ing appliances. Write direct for full details 
bon —_— : on the complete line. 
Available in 10 Models 
for ANY need! 


es: es THE HUENEFELD CO. 
ve CINCINNATI 25, OHIO 





